
Begins On Page 23 



15 

Little Richard will draw on his 
years of experience for his 
keynote speech at the South by 
Southwest Music G)nference. 




58 Popping Out 
DreamWorks Home 

Entertainment's DVD release 
of "Shrek" features a new 15- 
mlnute, 3-D animated story. 



75 Missy's Reality 
Missy Elliott will search for 
potential hip-hop stars 
through a new talent-contest 
program on UPN. 
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Meet 
The Critics 

Just Who The Hell 
Do They Think They Are ] 



BY CARLA HAY 

NliVV YORK — VVlieii these music critics make a 
point, you can bet that at least 15 million people 
get it. 

Tliey are the pop-music writers at the nation's 
20 largest daily newspapers. By virtue of their jobs, 
they arguably have more influence on musical tastes than just 
about anyone el.se in the country'. 

But. oddly enough, they are largely unknown outside their 
home markets, which is all the more reason their names 
should be in ever>' music industn' insider's Rolodex. 
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Bell Tolls 
For Arista 
Records 

Changes At RCA Group 
Augur Label Shakeup 

BY GAIL MITCHEU 

KC.A Victor Group's rebirth as a stand- 
alone division of RCA Records is a har- 
binger of an impending massive reor- 
gaiiization at sLster label .Ai isto Records, 
aorording to sources. 

Tliose sources confirm that most 
of the BMC. North .America label's 
1 70 staffers will be- let go. The down- 
sized label would retain a small .A&R 
and marketing staff but he placed 
(Continued on page 87) 

Industry: 
Senate Bill 
S#*&s!! 

BY BILL HOLLAND 

W ASIIINtVrON. [J.C.— Lobbyists rep- 
i\.senting recording artists and 
broadcasters have a new No. 1 prior- 
ity — defeating a provision in the 
indecency bills passed .March 9 by the 
.Senate Commerce Committee and 
.■^larch 1 1 by the House. 

The bills would give the Federal 
Cummunications Commission (FCC) 
the authority to fine recording artists, 
air talent and oilier individuals — such 
as listeners calling a station — up to 
$500,000 for knowingly uttering inde- 
(Conlinued on page 87) 
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The ADVANTAGEof 
Advantage of A C P A I 

Member-Ownership... HovHI 



Music's Biggest Nights Belong to ASCAP. 



(We swept the GRAMMYS", the Oscars and the 

Rock n' Roil Hall of Fame. And it's only IVIarch.) 

www.ascap.com 
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NOKAH JONES 



Peels Like Home 



ALISON KRAUSS + UNION STATION Live 



JOSHUA BeiL 



Romance 01 The Violin 



JOSH GROBAN 



KENNY CHESNEY When The Sim Goes Down 



VARIOUS ARTISTS 



Fired Up' 



FINGER ELEVEN 



Finqor Eleven 



CLINT BLACK 



Spend My Time 



NORAH JONES 



Feels Like Home 



JOSH GROBAN 



HARRY CONNICK, JR. 



Only Yon 



NORAH JONES 



Come Away With Me 



KIDZ BOP KIPS 



Kid? Bop 5 



INTOCABLE 



Inlimamenle; En Vino Live 



VARIOUS ARTISTS Puie Moods Celesiial Celebraiion 



KANYE WEST 



Thii College Dtopoitt 



The Passion Of The Christ 



USHER FEAT- LIL JON & LUDACRIS Yeah' 



NICKELBACK 



JOSH GROBAN 



YoH Raise Me Up 



TIM MCGRAW 



Watch The Wmd Blow By 



DAFT PUNK 



MOTORCYCLE As The Rush Comes 



BRITNEY SPEARS FEAT, MADONNA MBAgaiMlTheMiit^: 



MAROONS 



fT?TTwr 

PAULINA RUBIO Te Qujsb Tanto 



BRITNEY SPEARS 



Megalomaniac 



USHER FEAT LIL JON & LUDACRIS Yeah' 



CHINGY FEAT J. WEAV 



One Call Away 



USHER FEAT LIL JON & LUDACRIS Ypah' 



THE LION KING 1 1/2 



SPY KIDS 3: GAME OVER 



RUNAWAY JURY 



PS2-MAFIA 



KEB' MO' 


Keen II Simiile 


SOUNDTRACK 


The Passion Ot The Christ 


VARIOUS ARTISTS 


WOW Gospel 2004 


SOUNDTRACK 


SO First Dales 


SOUNDTRACK 


The Triplets 01 SellewiIlD 


1 LtNKIN PARK 


Live In Tenas 


THE LION KING 1 1/2 


BILLY BLANKS- TAE-BO CAROlO 


1 NFL SUPER BOWL 38 
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Top of the News 

5 A new cleM has Warnpr Musk 
International styling 12 different, 
limited-edition compilation CDs 
for Diesel's "Diesel Greatest Hips" 
global promotion. 

6 The music industry Down 
Under has mixed reactions as the 
Free Trade Agreement between 
Australia and the United States 
is drafted. 

Music 

1 5 Thy Bfjt: I itile Rifharri 
keynotes at the South by South- 
west Music Conference. 
18 Higher Ground: Dayid 
Phelps'"Revelation"album gets a 
boost from the support of Word 
Records' staff. 

2 1 Legal Matters: The new 

music landscape requires music 
lawyers to become more adept at 
dealing with advertisers as a way 
to develop an artist's career. 

laT7 Nnlpf Ia7? trip thp 

Bad Plus continues merging 
rock and jazz with its second 




album. "Give." 

37 Touring: The growing suc - 
cess of the Coachella Valley Music 
& Arts Festival has some looking 
for spinoffs. 

39 R&B: Three Kevs execs dis- 
cuss challenges two years after 
the label's launch. 
A3 Latin Notas: Warner IVIusic 
Latin America retools in the wake 
of tnerger-related cuts. 
A8 Beat Box: Miami Beach is 
alive with music as the location 
for iwo dance confabs. 
SO Country: Country Radio 
Seminar shows the industry 
struggling with corporate down- 
sizing and illegal downloading. 
60 Songwriters & Publishers: 
Peter Kiesewalter"s"La Donna" 



Dnlhe 
/Beam 

■JfledlaReplicotion . 

BEGINS ON PAGE 61 



gives traditional opera a rock and 
pop makeover. 

6Q Studio Monitor: Rpmotp 
Recording brings surround sound 
to the Academy Awards telecast. 

Retail 

55 Retailers open their shelves 
to new players that read Super 
Audio CD and DVD-Audio. 

56 The Indies: A preview of 
some noteworthy indie-label 
showcases during the South by 
Southwest Music Conference. 

■;-7 Rgtail Trafk- Mi|.iif Npt anH 

the Virgin Group launch Virgin 
Digital, a new cyber store whose 
catalog is expected to be larger 
than Apple's or Napster's. 
5S Home Video: VMS stays 



alive in a DVD world, with 
children's tapes being its 
strongest asset. 

Global 

H9 France's miisir awards show 
LesVictoires de la Musique be- 
comes an opportunity to show- 
case new acts. 

7 1 GInhal Puiw: Keane s II K 
hit single "Everybody's Changing" 
becomes the strongest release of 
its Fierce Panda label. 

Programming 

■11 Tiin>HlnTh|.TiihpllPN 

teams with Missy Elliott for a 
new reality show/contest. 

Features 

1H Rnmrnrf 

53 Billhoard Picks 

fi» The Billboard BackBeat 

ftM FYPfiitivp Tiirnfahip 

in Hits of thp Wnrlri 

■71 flasslfipds 

77 Charts 

77 Chart Bfat 

77 l>1arlipl Walrh 

to The last Word 



Hot Rides 

luxury Auiomotiiles 

BEGINS ON PACE 35 



QUOTE OF THE WEEK 

6 Live entertainment is ttie last bastion of smell 
it toudi It, feel It . . .You can't duplicate ttiat. no 
matter Ikw cool your computer \s.9 

CLEAR CHAWCL ENTERTAINMENT'S BRIAN O'CONNEU. 
Pa««SO 




ARTIST & COMPANY INDEX 

(SKNinCANT MENTIONS IN THE NEWS) 


Artist 

Rsri PliK 


Page(s) 

14 


Company 

Circuit City Stores Inc 


Page(s) 

55 


David Phelps 


18 


Compadre Records 


50 


Gordon Liqhtfoot 


69 


Diesel SpA 


5 


Jessica Simpson 


77 


DrpamWorl(s Home Fntprtainment 


58 


Jimmv Buffett 


10 


Edel Music Croup 


6 


loan Sphfl<;tian 


41 


f.olHenvnire 1 1 f 


17 


Kpane 


71 


loeb&l.oebl.lP 


21 


l3ri White 


50 


IVIusif fn Nnrdif 


69 


1 ittle Richard 


15 


Mii<iifNet inc 


37 


Louie Veqa 


48 


Prnmtix 


17 


1 iirern 


.56 


RCA Label Group 


50 


Michael Mcnonald 


71 


Three Keys Music 


39 


Missv Elliott 


75 


Trans World Entertainment Corp 


55 


Norah Jones 


15, 77 


Twentieth Centurv Fox Home Entertainment Inc. 


58 


Pepe Aauilar 


90 


United Paramount Network 


75 


Queen 


60 


Virgin France 


69 


RaHinheari 


17 


Virgin Group Ltd 


57 


Rudv Perez 


43 


Warner Music International 
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Tim jvlcGraw 
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Warner Music 1 atin America 


41 


Yah/arah 
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Word Records 
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Scott Sperling 
joined ttte 
high-level 
execs at the 
Music & Money 
Symposium 




Uciont 



Alan Jackson 
leads an ACM 




nominees 
list that has 
plenty of 
surprises 




DIESEL -AMNESTV' SWAPS WMI 'HIPS' FOR CUSTOMERS' EMBARRASSING RECORDS 



Warner International 
Gets Fuel With Diesel 



BY LARS BRANDLE 

LONDON — Diesel is getting to know its customers' 
music tastes. 

Through a worldwide marketing campaign with Warn- 
er Music International IVVMI). the Molvena. Italy-based 
clothing label is encouraging its tjpically young clientele 
to part with the most "embarrassing" items in their 
record collections. Call it the musical equivalent of their 
worst fashion disasters. 

In exchange, participants receive one of 12 limited- 
edition "Greatest Mips" compilation albums. About 
50,000 CD and picture discs were pressed. 

The genre-specific compilations feature such Warn- 
er Music acts as .Mice Cooper, the Ramones, Chris Rea. 
Busia Rhymes. Queen I^tifah and Lynyrd Skynyrd and 



are available only through Diesel outlets. 

"This is the first time we've worked witli Diesel on an 
international l>asis such as this." comments Jay Durgan. 
Ivondon-based WMI senior \T of marketing. 

"We sec Diesel as a brand which sjicaks with young peo- 
ple." he adds. "I can't wait to see what records the 1 6- to 2 1 - 
year-olds bring in. I'm absolutely fascinated at what we 
might see. " 

The collaboration was originally conceived and devel- 
oped by the Warner Music and Diesel affiliates in the 
Netherlands. 

"Diesel came up with the great idea for a marketing 
campaign, which we've supported," Warner Music 
Netherlands director of strategic marketing Eric Stell- 
wag says. 

tCimtiiUtctl tin piKjc 17) 



Latin Labels 
Branch Out 

New Services Add Revenue Streams 



BY LEILA COBO 

MIAMI — For many Latin independents, 
being a label is no longer enough. 

Paced with declining 
sales, new and old com- 
panies alike are adding 
such services as man- 
agement, booking, mer- 
chandising and publish- 
ing to their label 
operations. 

"I see it as the fijture 
of the business. It's the 
only way to survive," 
says Juan Hidalgo, pres- 
ident of longstanding 
indie J&N Records. 

For the past two years, every artist 
signed to the label has also been 
signed to a management deal within 
the company 

Other companies offering similarly 
integrated services include newcomers 




Ole and Megamusic and the more 
established Mock & Roll and Pina. 

J&N also has its own publishing 
arm, J&N Publishing. Although it is 
not mandatory that 
artists haw their com- 
positions with J&N. 
Hidalgo sees it as a dis- 
tinct advantage. 

It's easier to negoti- 
ate through me," he 
says. "For example, if 
.someone needs a song 
lor a film, I will avail it, 
even if it's for a lower 
cost, as long as it bene- 
fits and promotes an 
artist" 

Further, Hidalgo says, with control 
over booking, promotion and market- 
ing, there are more opportunities to 
impact record sales, 

J&N, which has offices in Miami and 
(Continued on page 89) 



Ellis Sets Sony 
R&B Agenda 



BY CHRIS MORRIS 

Lisa KIlis, the newly named GM of 
Sony Urban Music, sees .^&R and 
breaking des-eloping acts as the thrust 
of her new role. 

"The biggest focus 
is to find new talent." 
Ellis says. "Tliat would 
be through getting 
some great A&R. 
Breaking new artists 
on a major level — I'd 
like to break one big 
hip-hop artist this 
year." 

In her newly creat- 
ed post, Ellis will over- 
see the urban music 

activities at Columbia 
and Epic Records, as well as urban- 
oriented projects from the Legacy 
catalog division or any other perti- 
nent Sony Music operations. She 
maintains her New York base. 




ELLIS: 'I'D LIKETO BREAK ONE 
BIC HIP-HOP ARTIST THIS YEAR' 



Publicity, marketing and promo- 
tion of Sony's urban acts fall under 
her purview. 

Since 2003, Ellis has served as sen- 
ior VP of strategic marketing and 
music publishing at 
Sony Music; she previ- 
ously was senior VP of 
R&B/rhythm-cross- 
over promotion, VP of 
national promotion 
and VP of crossover 
promotion at Colum- 
bia Records, which 
she joined in 1995. 

Concurrent with 
Ellis' appointment, 
executive VP of urban 

music David McPher- 

son has exited Sony. 
McPherson was elevated to that posi- 
tion when Sony merged the Colum- 
bia and Epic R&B departments into 
one unit in the spring of 2003. 

(Continued on pane 17) 
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Upfrorit 

Music Biz Regaining Its Luster 

Symposium Attendees Put Confidence In Private Owners, Digital Sales 



BY BRIAN GARRITY 
and ED CHRISTMAN 

NEW YORK— Although there is still 
caution, the investment community 
is once again viewing the music busi- 
ness as an opportunity. 

That was the message shared by 
finance professionals, lawyers and 
industry executives attending the 
third annual Billboard Music & 
Money Symposium, held March 4 at 
the St. Regis Hotel here. (For photo 
coverage, see page 22.) 

Most agreed that the worst is over 
for the struggling music business. 

However, as investment money 
starts to slowly flow back into the 
industry — thanks largely to the grow- 
ing promise of digital downloads and 
ring-tone sales — experts warn that 
treacherous times remain, as labels and 
publishers continue to come to grips 
with a changing business model and 
ongoing piracy. 

"We've made significant progress, " 
said Harold Vogel, a leading media 
analyst and president of Vogel Capital 
Management. "But we have not re- 
solved or reduced piracy significantly 
around the world." 



That said, speakers and attendees 
were largely taidng an optimistic per- 
spective on the slate of business. 

John Frankenheimer, co-chairman 
of Loeb & Loeb, kicked off the opening 
panel to this year's event by pointing 
out that one year 
ago, many Music & 
Money attendees of- 
fered only pessimis- 
tic views on an in- 
dustry that appeared 
to be in chaos be- 
cause of piracy, a 
bloated infrastruc- 
ture and poor A&R 
choices in support- 
ing teen music, 
which appeared to 
have run its course. 

By contrast, he 
noted that investors 
have started to eye 
the industry as an 
opportunity again, with U.S. sales expe- 
riencing an uptick and valuations re- 
maining somewhat depressed. 

Investment firm Thomas H. Lee 
Partners was held up as the poster child 
of the trend. Scott Sperling, the firm's 
managing director, delivered the sym- 




pasium's keynote address. 

The timing could not have been bet- 
ter. The week of the symposium saw 
the completion of the acquisition of 
Warner Music Croup for $2.6 billion by 
Thomas H. l^e Partners and fellow 
investors Bain Capi- 
tal. Providence Equi- 
ty Partners and 
luigiir lironiman Jr.'s 
l^xa Partners. 

"Scott opened the 
dixir. Now, more peo- 
ple will look at the 
industry," said Jerry 
Cold, managing di- 
rector (if Gold Inter- 
national. "1 suspect 
§wc will see a decent 
Ideal flow." 
S The WMC deal 
Emay help rekindle 



SPERLING: OPENED DOORTO NEW HONEY 



^interest in music in- 



vesting, but any en- 
suing traasactions are unlikely to be of 
similar size and scope. 

Peter Hoffman, director of global 
asset-based finance, securitization and 
principal transactions for Merrill 
Lynch, told symposium attendees that 
he expects to see more music-related 



structured finance deals within the 
next two years. However, he forecasts 
that most deals will be in the range of 
$50 million to $100 million. 

Indeed, opportunities in the inde- 
pendent sector look promising, indus- 
try watchers say. 

Terri Santisi, partner and leader of 
KPMC Media and Entertainment 
Croup, predicted that nonstrategic buy- 
ers will be attracted to small deals for 
publishing and master catalog assets. 

"There's growing interest in content 
aggregation by third parties," she said. 

GOING PRIVATE 

As for the majors, experts say the 
WMC deal is pointing the way toward 
private ownership as the ideal scenario 
for music companies. 

Sperling joked that WMC may now 
be private, "but we like to see weekly 
numbers." 

The difference, however, is that 
WMC is in the posibon of privately con- 
fronting problems for which investors 
in public companies would not be so 
forgiving, he explained. 

Still, whether privately or publicly 
held, the major companies have made a 
(Continued on page 85) 



In Oz, Mixed Views On Free Trade 



BY CHRISTIE EUEZER 

SYDNEY— Even as the draft Free TVade 
Agreement (FTA) between the United 
States and Australia stirs debate in both 
markets, the music industry here is 
seeking continued government assis- 
tance to fiind export initiatives. 

Industry insiders Down Under be- 
lieve the FTA will provide greater oppor- 
tunities than ever for Australia to export 
its music, musical equipment and 
music technology to the United States. 

"Australia has less than 2% of the 
world music market, so the potential 



for grtrwth through export earnings and 
import replacement is substantial — as 
long as there is government support," 
says Paul Bodlovich, chair of the Aus- 
tralian Music Industry Network. 

AMIN represents the interests of the 
music industry associations from each 
of the iiix Australian .states as well as the 
selfgoveming Northern Territory. 

The recent success of Australian rock 
acts the Vines and Jet has confirmed 
interest in current Aussie talent in the 
United States. 

Although total music export figures 
are not produced by the Australian 



music industry, the government's 
Bureau of Statistics estimates that 
mechanical royalties and licensing fees 
from overseas sales of recorded music in 
2003 totaled $203 million Australian 
($1563 million), while exports of man- 
ufactured sound reconlings were worth 
$65 million Australian ($50 million) at 
trade prices. 

When U.S. and Australian trade offi- 
cials began negotiating the FTA two 
years ago, the local industry was swift to 
express its concerns. Domestic reper- 
toire accounted for only 18.7% of the 
$609.5 million Australian ($470 millkm) 



wholesale value of the Australian record- 
ed music market in 2003, according to 
the Australian Record Industry Assn. 

Industry executives were particularly 
worried that hard-won policies aimed 
at helping developing acts, such as radio 
quotas for domestic repertoire, tour/ 
recording subsidies and tax incentives, 
would be negotiated away in the name 
of equal trade. 

Representations to negotiators by 
such music associations as AMIN, the 
Australasian Performing Right Assn. 
(APRA) and the Music Managers Forum 
(Continued on page 85) 




U.S. 
Copyright 
Changes 
Urged 



BY BlU HOLLAND 

WASl IINCTON. D.C.— The head of 
the trade group repre.senting many 
major online music services has 
called on Congress to modernize 
U.S. copyright law. 

Jonathan Potter, executive 
director of the Digital Media Assn. 
( DiM.A). told lawmakers at a March 
1 1 hearing held by the House Sub- 
committee on Courts, the Internet 
and Intellectual Property that Sec- 
tion 1 15 of the Copyright Act is 
inefficient in the digital era. DiMA 
includes member companies AOL, 
Apple, Microsoft. MusicMatch. 
Napster. RealNetworks and Yahoo. 

Section 1 15 was created in 1909 
to grant compulsory "mechanical" 
licenses for phN'sical copies of play- 
er piano rolls. It was then employed 
to license musical compositions to 
record companies for works used 
on such media as single records, 
xinyl albums, tapes and CDs. 

Potter said the situation is dif- 
ferent today, and he asked law- 
(Continued on page 17) 



Edel Moves On With New Business Model 



BY EMMANUEL LECRANO 
and WOLFGANG SPAHR 

I I.'\MBU1<C. — It's been a tough three j'ears for Cenman 
independent company Edel Music Group. But founder 
and chairman/CEO .Michael 1 laenljes believes that by 
crafting proper partnerships, the company has turned 
a comer. 

"We've adapted to the size of the business." Haent- 
jes says. "We no longer have big investments, we have 
reduced our losses, we are close to break-even point 
and we are moving on." 

( )n the verge of bankruptcy three years ago after 



years of uncontrolled expansion, Edel has posted net 
losses of 1.6 million euros ($1.98 million) for the fis- 
cal year ending Sept. 30. 2003. after a lass of 208 mil- 
lion euros ($258.1 million) in 2001 and 15.8 million 
euros in 2002 ($19.6 million). Meanwhile, revenue 
decreased to KiS.l million euros ($171.4 million) from 
160.7 million euros ($199.4 million) in 2002. 

Presenting Edel's financial results for 2003 ahead 
of the 2004 annual general meeting due to lake place 
here in May, Haenljes says the recoverii' ow'es a lot to 
the restructuring measures of Michael Baur, who 
joined two years ago as COO/CI'X) and now owns 10% 
of the company's shares. 



Baur took radical measures to restructure the com- 
pany and to cut bank debt from 191 million euros 
($'237 million) to .'!;) million euros ($40.9 million). 

Earnings before interest, taxes, depreciation and 
amortization (EBITDA) for 2003 were 6.2 million 
euros ($7.7 million) against a negative EBITDA of 1.2 
million euros ISI.49 million) Ia.st year. Operating cash 
flow reached 2.5 million euros ($3.1m) in 2003. against 
a loss of 20.7 million euros ($25.7m) the previous year. 

"We decided to put a regional focus on Europe and 
discard loss-making operations to prevent further 
drainage of liquidities." Baur sai's. Se\'eral operations 
(( (inliniifd on piiuc Sfl) 
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Make the 
\ CD itself an 
i experience 



CDS-300™ brings the CD to life on the PC. Insert the disc, and the nnusic starts to play. 
Want enhanced content, portability and authorized CD burning? You've got that too. 

CDS-300 boosts CD value to new heights, providing a robust, consumer experience 
while enabling media security 

Gives consumers the flexibility and portability they demand: 

• Transfers music securely among personal listening devices 

• Copies music into Windows Media® Library 

• Makes authorized CD bums 

• Accesses bonus content on disc or premium content online 

Gives copyright owners the protection they deserve: 

• Protects against unauthorized disc duplication 

• Prevents ripping and Internet file sharing 

• Disallows playback on un-secured devices 

CDS-300's Windows Media DRM, content portability and authorized CD buming can radically 
reduce CD content piracy while promoting playability and flexibility of use. 

You provide it; we protect it. 

For a CDS-300 demo on your PC, go to: 
www.macrovision.com 



ma©rovision" 



i.U SA) Macroviston UK Ltd (Europe) 

■ I -iUfi i-\itOj.. ' Phone: +44 (0)870 871 1 1 1 1 

■408 7'(3 8610 Fax: +44 (0)870 87 1 1161 



Macrovision Japan & Asia tCtC 
Phone: +8 1 (0)3 5774 6253 
Fax: +81 (0)3 S774 6269 



www.mac fwision ,com 

Email: music-sales@macrovision.com 



C> 20(>» Macravis.on Ail ngfnj reserved Macro.MK)nXDS. CDS-300. CDS-200 arnj O!)^ Corporatton. M<^oK)^t.WlrxkNrt,^ndWl^dovn Meduare 

dther r e f tt cred trademvii or irMJemtrks of M<roioft Corpor«bon «^ the Untied Sutn tndiot otfier coumnei All other producu or trKJemarta memooed hewi are ihe propertiei of lhe» reipectw cwoer?. 



ASCAP Has Ncvci| 

OttCL^ 



con 

edttora: WB Music Corp. 



RUDY PI 
El Dbsbo De 7f 
£1 Dolor De Tu Prei 
Lo Que K) Tuve Contlgo 
SINoEstis 
Te Uami 
Te Vat 
Vive La VUta 
YaNohle Duele 

JOAN SEBASTIAN 
Afortunado 
Aal Te Quiero 
Barrio VIeJo 
EJ General 

Hoy Empleza Ml Tritteza 
Sentlmeirtal 




Johnny Pacheco 




Rudy Perez & Joan Sebastian 



REGIONAL MEXICANO 




1 



Hoy Empieza Ml Tristeza 
compositor: Joan Sebastian 
editora: Vander Music 



Sony / ATV Discos 
Music Publishing, LLC 



/BALADA 



Sony/ ATV Discos Music Publishing, UC 



Acs Entre Nos ' 
compositor; Martin Solano Urieta (Sacmi 
editora: SACM Latin Copyright 

Afortunado 

compositor: Joan Sebastian 
editora: Vander Music 

Ayl Papaclto 

compositor: Alicia Vlllaireal 
edttora: WB Music Corp. 

Comer A Besos 

compositor: Adolfo Angel Alba (sacm) 
editora: SACM Latin Copyright 

De Una Y De Todoa Los Modoa 
composltores: Enrique "Fate" Guzman (sacm) 
Maria Teresa Viniegra HInoJosa (sacm> 
editora: Vander Music 

Entra El DelMo Y La Locura 
compositor: Gustavo Santander 
edltoras: Famous Music Corporation 
Santander Melodies 



Nina Amada Mia 

compositor Jorge Gomez Masslas (Sacm) 
editora: SACM Latin Copyright 

Nomis Por Tu Culpa 

compositor: Salvador Samn Del Rio (Sacm) 
editora: Vander Music 

Te Vaa Amor 

compositor: Almar Vega (sacmi 
editora: Universal Music PuMishfaig 

Una Ve7 Mis 

compositor: Juan Gabriel 

edltoras: Alma Musical, 8MG Songs, Inc. 

Veto Yi 

compositor Raul Enrique De La Mora (sacmi 
editora: SACM Latin Copyright 

Y Cdmo Qulerea Que Te Quiera 
compositor Fabian G6me2 (SAOAIC) 
editora: Sony/ 

ATV Discos Music Publishing. LLC 



A Qulen La Importat 
composltores: Ignacio Canut Guillen (SQAE) 
Manrique Carlo Qarda Beiianga (Sgaei 
edltoras: Colgems EMI Music Iik. 
HIspavox Ediclones Muslcales (SOAE) 
Nova Ediclones Muslcales (SOAE) 
Universal Music Publishing 

4niame 

composltores: Caries Dario MoscateUI 

Cynthia Sara NilsofvL6pez 

edltoras: CAP Music Songs. EMI April Music 

Antes 

compositor Oble Barmfidez 
editora: EMI April Music 

AalEsLa VIda 

composltores: Manuel Benito 
Alejandro Enrique Campos 
Juan David Diaz 
edltoras: Manben Music 
Sony/ ATV Discos Music Publishing, aC 
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ASC^4^ ConQraiulaics our 2004 
^remio ^^ard ^Winners 



CUvame Tu Amor 
compositor: Omar Antonio S6nchaz 
editoras: Famous Music Corporation 
Santander Melodies 

Dinde Estari Ml Prtmavera 
compositor: Marco Antonio Solfs 
editora: Crisma, Inc. 

B Pmbhrna 

compositor: Ricardo Aijona (SOae) 

edItora: Sony/ATV CNscos Music PuMlstiing, UC 

Hatida Mortal 

compositor. Julio Reyes 

editora: Sony/ATV Discos Music PuUisMng, IXC 

Klldmetros 

compositor: Natiuei Schalris (SO*E) 
editora: Sony/ATV Discos Music Publishing 



No Tango DInaro 
compositor Juan QalHlal 
editors: Aima Musical 
BMG Songs, Inc. 

Qua Qanas 

composltores: Daniel Betancourt 
Ricardo Montaner (SOAE) 
editoras: EMI April Music 
Famous Music 
Santander Melodies 

Quizia 

compositor: Enrique iglailas 
editoras: EMI April Music 
Enrique Igleslas Music 

SI No EaUa 

composttores: Rolwrto Uvi 
Rudy Perez 

editoras: 20O0 Amor Music 

Rubet Music PuUlsliIng 

Sony/ATV Discos Music Publisliing, LLC 

Universal Music PubllsMne 

SI Ta Dljaron 

compositar. Victor Manueils 
editora: La Editors Do Musics PMC 

Todo Ml Amor 
Composltores: Brett James 

Luis Gomez Escoiar (sgaE) 
Editora: Teracel Music 

Sony/ATV Cross Keys 

Tu Amor O Tu Oaspredo 
compositor: Marco Antonio Soils 
editora: Crisma, inc. 



Un Stgio Sin Tl 

compositor Franco De Vita (SGAC) 
editora: WB Music Corp 



Eres Ml Rallgldn 

compositor Jose Fernando Oivera Sierra 
editors: EMU 



HIP-HOP/RAP/ 
PEGGAETON DEL ANO 



Uaadeamba a/k/a Ml Natural 

compositor: Togo Calderdn 
edttora: Tego Calder6n Publislii| 




DEL ANO 



CANCIONES GANADORAS 



Cuando Tu No Estas 
compositor MIkie Perfecto 
editoras: Aniuira Music Publisliing 
Funlty Town Music 

E7 Tonto Qua No Ik OMdd 
compositor Victor Manueiie 
editora: VMR Pubiistiing 

En Nomina Da Loa Dob 
compositor Omar Aifanno 
edttoras: EMOA Music Publishing 
Sony/ATV Discos Music Publishing, ac 

La Salaa Vive 

composltores: Sergio George 
Jorge Luis Plloto 
editoras: Plloto Music Publisher 
Sir George Music 
Universal Music Publishing 
WB Music Corp. 

Loca Conmlgo 

compositor Wason Brazob^n 
editora: Premium Latin Publishing 

mUlMrtad 

composltores: Eduardo Carrizo 
Pedro Azael Tslmoglanis 
eiBtora: Universal Music Publishing 

Poco HomlHe 

compositor Victor Manueiie 
editora: VMR Publishing 



Que Lavanta La Mano 

compositor Alejandro VezzanI (sgae) 

editora: Unlvision Songs 

me yuora 

compositor Sergio George 
editoras: Sir George Music 
WB Music Corp. 

Se Noa Pardio El Amor 

compositor Rafael Monclovs Ds Jeste 

aditofa: La Editora De Mteica PMC 

Slerrto 

compositor Vladimir Dotel 
editoras: BMG Songs. Inc. 
Vlaices Publishing 

Tralcldn 

compositor Nicolas Tovar 
editora: Esteten Music Publishing 

Vn Monton De Estrellaa 

compositor Fernando Borrego Linares (SOAE) 

editora: Lusafrica SRL (SACEM) 



me 
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Upfront 

New Label Targets 
Christian Budget Biz 



BY DEBORAH EVANS PRia 

NASHVILLE— Veteran executh* Hugh 
Robertson is launching a new label to 
address what he says is lacking in the 
Christian music marketplace. 

Waterfront Records, a division of 
marketing/management firm Water- 
front Entertainment, is launching to 
fixnjs on developing concept, compila- 
tion and value-priced projects. The wn- 
ture is based in Franklin. Tenn. 

".^ the industry' has been changing 
and downsizing, pretty much ever>' 
one of the major Christian labels has 
eliminated their concept or special 
market development divisions," 
Robertson says. "The industry isn't 
able to or wanting to pay attention to 
this categor\' of music, yet it's been a 
viable piece of business." 

Robertson sees the industry being 
more song-driven and consumers look- 
ing for lo^^'cr-priced product. "It looks 
like there's an opportunity here to serve 
a market that's being underserved," he 




JACKSON: FIVE O CLOCK- GETS FOUR NOMS 



New Faces 
Among 
ACMNoms 



BY PHYUIS STARK 

NASHVILLE— Providing evidence of 
the country format's recent efforts to 
diversihi its appeal and expand its audi- 
ence in the face of shrinking albums 
sales, Jimmy Buffett, Hue>' Lewis and 
James Tiiylor are among the artists scor- 
ing their first nominations in the Acad- 
emy of Country Music (ACM) Awards. 

All three are nominated in the vocal 
event category for collaborations with 
countr>' acts. Buffett actually earned 
four nominations for his duet with Alan 
Jackson, "It's Five O'clock Some- 
where," which is also nominated in the 
single record, song and video categories, 

Jackson, the year's top contender, 
(Continued on page 89) 




says. "There's room to make great- 
sounding music but still put it out at a 
lower price. " 

Mainstream distribution is being 
handled by Nashville-based CBuJ Dis- 
tribution and San Francisco's Bayside 
Distribution. Hendersonville, Tenn.- 
based New Day Christian Distributors 
will handle Christian retail. 

Robertson has hired Josh Petersen 
as Waterfront Records product manag- 
er and Stephanie Jackson as director of 
business affairs. Robertson is sole o\vner 



of the new company. 

The debut releases fi-om Waterfront 
Records' Value Concepts line are four 
titles in the Modem Worship Collection: 
"Contemporary Classics," "Women 
Together in Worship," "Worship Alive " 
and "The Spirit of Worship." The 10- 
song projects contain cover versions of 
popular worship songs, aggressively 
priced at $4.99. 

The label launches the Chillout series 
March 9 with the titles "Chillout ... A 
Time to Worship" and "Chillout . . . The 
Worship Xperience." The frontline series 
wi 11 include new arrangements of songs 
made popular by MercyMe, dcTMk, the 
Beatles, Bob Dylan and others. 

Waterfront will not be an exclusively 
Christian music label. Robertson also 
has plans to release country and rock 
projects later this year and says the label 
will likely move into signing and devel- 
oping artists in the future. 

Robertson was CM of Squint En- 
tertainment the label that introduced 
Sixpence None the Richer. 



Nashville Assns. 
Feud Over Acronym 



BY DEBORAH EVANS PRICE 

The Country Music Assn. and the 
Christian Country Music Assn. con- 
tinue to do battle in U.S. District 
Court in Nashville over the latter's 
choice of acronym. 

In the most recent skirmish, the 
court ruled that the CCMA had vio- 
lated a preliminary injunction issued 
in October 2003. That action prohib- 
ited the organization from using its 
acronym, finding that "CCMA" was 
too similar to the CMA's acronym, 
creating confusion. 

CCMA had begun using CCA, for 
Christian Country Assn., a name that 
the trade group's CEO Gene Higgins 
trademarked in 1997. But the court 
ruled Feb. 12 that this, too, violates the 
preliminary injunction. Court docu- 
ments state that "the new logo utilized 
by the defendants breaches the Safe Dis- 
tance Rule. This court found that the 
letters C-C-A not only aeated a likeli- 
hood of confusion with 'C-M-A' but 
[were] possibly even more confusing. " 

Higgins says he has tried to 
comply with the court rulings and 
did not think using CCA would incite 
further action. 

"I thought that |CCA| was a good 
acronym, " he says. "The CMA came 
back and put a contempt of court 



Icharge] on me that I can't use that 
(because! it was too much like the 
CMA lacronym] again. 

'Their [original] argument in court 
was that the CMA initials were in our 
acronym and that's where people got 
us confused, because those three ini- 
tials were together," Higgins says. "It's 
unconstitutional for anyone to say we 
can't have an acronym. No one in a 
hundred years could look at "CCA' and 
think it's 'CMA.' " 

Still, CMA representatives see the 
new acronym as still being likely to 
create conftjsion. 

"CMA regrets having to take this 
legal action," executive director Ed 
Benson says, "and we've continued to 
suggest to Gene Higgins that he use 
his organization's full name in order 
to prevent confusion among con- 
sumers and the media between the 
annual awards shows." 

The disagreement between the two 
organizations began 10 years ago. 
Benson says the CMA began writing 
letters to Higgins in 1994 asking him 
to cease using the CCMA acronym. 

In response to the most recent 
developments in this case, Higgins' 
attorney Randall Burton has filed a 
defendant's "motion for reconsidera- 
tion," asking the court to reverse its 
most recent decision. 



NEWSI/N£. 



THE WEEK IN BRIEF 



DreamWorks Music PuMlshlnq is on the block, sources .say, and is being 
shopped by Howard Wattenberg of New York firm Grubman, Indursky & 
Schindler. The asking price for the company is $40 million to $60 million, 
according to one well-placed source, who adds that some unidentified 
potential buyers have become skittish about the high price tag. The music 
publisher is owned by DreamWorks SKG, the partnership of Hollywood 
moguls Steven Spielberg, Jeffrey Katzenberg and David Geffen. In Decem- 
ber, DreamWorks SKG sold its DreamWorks Records label to Universal 
Music Group for nearly $100 million. amSMORMS 

EMI Recorded Music North Amertca is making preparations to fold the Higher 
Octave label into Narada, sources say. Higher Octave, which was sold by Matt 
Marshall to EMI more than five years ago, was founded in 1986. At its peak, 
the label had annual revenue in the $12 million range, but in its most recent 
year grossed less than $4 million. Sources suggest that a majority of the 
Higher Octave staff will exit March 12. Some staff will remain to help com- 
plete the transition. .An EMI spokeswoman had no comment EDOMSIMAN 

Sen. Russ Felnqold. D-Wb.. sent a letter to the Federal Communications 
Commission .March 9 calling on the agenc>' to begin a probe of "pay-for- 
play" schemes within the radio industry. Feingold is the sponsor of the 
still-pending S. 221. legislation aimed at radio giant Clear Channel Com- 
munications. It calls for an increase of local and independently produced 
programming and content on radio as well as competition in radio pro- 
gramming, advertising and concert promotion. The letter follows recent 
lobbying on the issues by the National Academy of Recording Arts and Sci- 
ences, the Recording Artists' Coalition and the American Federation of 
Television and Radio Artists. BIU. HOUAND 

"The Lord of ttit Rings: The Return of ttie King" will be released on home 
video May 25 by New Line Home Entertainment The 1 1-time Academy 
Award winner will be available on VHS ($24.97) and as a two-disc DVD set 
($29.95). An extended-edition version is expected in the fourth quarter. 
New Line is releasing the theatrical version of the final "Lord of the 
Rings " (LOTR) film months earlier than its previous LOTR home video 
releases. Those had been released in August with special editions follow- 
ing in November. New Line will be partnering with Duracell, Verizon, Air 
New Zealand and others for the DW release. MLKVWS 

A suit filed by slngef/songwritef/dctor/producer Ruben Blades against his 
former record and publishing companies (Billboanl. March 13) was settled 
out of court the day before it was scheduled to go to trial. Terms of the set- 
tlement were not disclosed. Blades' suit against Fania Records, Vaya 
Records, Musica Latin Intemacional, Vaya Publishing. Fania Publishing. 
Vev Plub Inc. and Sonido Inc. dates back to 1984, when he initially filed a 
complaint for failure to pay recording royalties, failure to pay publishing 
royalties and copyright infi-ingement. among other counts. lilLA CD80 

The European farilament in Strasbourg, France, passed the European Union's 
Enforcement Directive, a new bill that aims to provide a legal fi'amework 
to protect intellectual property and provide anti-piracy laws. The vote 
clears the way for the directive to be adopted before the European elections 
in June. Member states will then have years to implement the directive 
as part of their national legislation. EMMANUEL LECRAND 

Rddler's Green AmphMiealre in Englewood, Colo., near Denver, has signed 
a new naming rights deal with Coors Brewing and will operate as Coors 
Amphitheatre beginning this spring. The multiyear deal is part of an 
ongoing relationship behveen House of Blues, which owns and operates 
the shed, and Coors: HOB also runs the Coors Amphitheatre in Chula 
Vista, Calif , near San Diego. RAYWADOBL 

Musical Instrument manufacturer Peavev Electronics will sponsor the spring 
2004 Jagermeistcr Music tour, which opens March 30 at the Hard Rock 
Cafe in Orlando. Fla.. and concludes May 14 at Memorial Auditorium in 
Sacramento, Calif Tour acts Slipknot and Chimaira — as well as Sworn 
Enemy, God Forbid and Full Blown Chaos, which will open select dates 
— use Peavey instruments. The manufacturer sponsored the spring and 
fall 2003 Jagermeister outings. Peavey will give away one customized 
Peavey/Jagermeister Triple XXX guitar amplifier stack during the tour 
and one customized Rage guitar amp at each date. Peavey will also help 
promote up-and-coming talent by providing backline equipment to the 
Jagermeister Band Program, which .selects a local act in each town to 
open the show. OffOSTOPHERWAliM 
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High-Tech Answer To Piracy? 



The record industry's war against 
peer-to-peer file sharing has never 
been about the technology'. 
It s been about how the technology is 
being used to swap songs in violation of 
U.S. copyright laws. 

Back in the day when Napster was the 
prevailing system, there was a clear con- 
nection between the illegal activity and 
the file-swapping service. That's because 
Napster operated a central server that 
housed the music files, making it com- 
plicit in the illegal activity. 

Now songs are no longer housed on a 
central server. They remain on the comput- 
ers of individual users. The file-sharing serv- 
ice merely provides a way to link up millions 
of computers on the Internet so that those 
users can share copyrighted songs. 

To date, the services have successfully 
defended their operations in court by 
claiming that they have no way of con- 
trolling what gets shared over their net- 
works. In effect, the technology has been 
redesigned to get around the prevailing 
federal law. 

But just as file-sharing companies 
have used technology' to avoid com- 
plicity, other technology companies have 



come up with their own software that 
now turns their defense on its head. 

leading the pack is a company called 
.Audible Magic, which has been written 
up in The New York Times, among other 
publications. 

The company has built a digital data- 
base of 4 million songs and has devel- 
oped software that can recognize the dig- 
ital audio files of those songs. In effect, 
such audio files arc like fingerprints. 



The technology has 
been redesigned to get 
around the prevailing 
federal law. 



Since no two songs art alike, no two 
audio files are the same. 

Billboard sister company Nielsen 
Broadcast Data Systems uses a similar 
technology' to detect radio airplay. 

Using the software gives P2P services 
the ability to precisely identify music 
that is being traded over its network by 
comparing their audio files against the 
database of copyrighted songs. With 



that capability, it's a snap to block ille- 
gal file swapping. 

The company and the Recording 
Industry Assn. of America have been mak- 
ing the rounds in Washington, D.C., to 
demonstrate the product, and some uni- 
versities have already begun looking at it 
to curb illegal file sharing over their cam- 
pus networks. 

If Audible Magic works as well as its 
developers claim, it changes the P2P 
debate considerably. For their part, the 
file-,sharing services asked the music 
industry and Audible Magic March 11 to 
make the software available for inde- 
pendent testing. That's a sound move. 

But don't expect the services to adopt 
the technology if it proves to work as 
claimed. As one expert told The New York 
Times, "it destroys their business model. " 

Indeed, such file-swapping companies 
as Kazaa have built their business model 
on illegal file sharing. Take that away, 
and traffic would fall dramatically. The 
only way to make up that volume would 
be through legal music trading, perhaps 
based on a licensing deal. 

It makes perfect sense. But don't hold 
your breath waiting for that to happen. 
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Opinion 



Presley's Drummer And Bassist Unjustly Excluded From Hall Of Fame 



Two Sidemen De 



lOcRHonbrs 



As an active musician for more 
than 45 years, 1 can say that 
there Is no more tantalizing 
and exciting a question than when a 
singer or guitar player asks, "Wanna 
join our band?" 

It's always a great moment But 
when the singer is Elvis Presley and 
the musician is drummer D.J. 
Fontana, well — that's the stuff rock- 
'n'roll legends are made of. 

Having myself been in the posi- 
tion of a fortuitous first meeting 
with my future E Street bandmates, 
the importance of the events of Oct. 
16, 1954, strike home. 

That was the date of the his- 
toric first meeting between Pres- 
ley and Fontana, his original and 
longtime drummer. 

Of course, as millions of Elvis fens 
around the world are aware, gui- 
tarist Scotty Moore and bassist Bill 
Black were with Elvis that evening 

when their struggling trio 

was booked to debut on the 
fanrous "Louisiana Hayride" 
radio show. 

The organizers, the 
audience, the other per- 
formers on the show — in 
fact, anyone who was there 
that night or listening in at 
home — didn't quite know 
what to make of Elvis. 

Backed only by a guitar 
and bass fiddle. It wasn't 
country, it wasn't hillbilly, it 
sounded nothing like Western 
music and it certainly wasn't blue- 
grass. Whatever it was, it was dif- 
ferent but not complete. 

Elvis asked DJ., the house drum- 
mer at the "Hayride," to sit ia When 
DJ. laid into that big backbeat, the 
world exploded. Levon Helm, the leg- 
endary drummer/singer of the Band, 
remembers seeing this new Memphis 
band play at a high school dance in 
Marianna, Ark. "With DJ. planting 
the beat, the music suddenly had 
some architecture," he says. 

Can you imagine? A high school 
dance? 

From that fateful autumn day in 
1954, DJ. Fontana, along with 
Elvis, Scotty and Bill, cut a path 
unequaled in rock'n'roll history. To 
paraphrase Sir Winston Churchill: 
"Never have so few rocked so hard 
for so many." 

For 50 years, the musical trail 
blazed by these pioneers has 
inspired generations of musicians 
and rock'n'roll music fans. DJ. 
himself performed on close to 500 
Elvis cuts. 

To have played drums on "Jail- 
house Rock" alone would seem to 
have been enough to Include the 
man in anyone's hall of fame. 

With this history in mind (and 
only learning later that Bill Black 



also had not, in fact, been inducted 
into the Hall), four drummers, 
mightily influenced by DJ. 
Fontana's powerful big beat, ap- 
proached—formally and in a timely 
fashion — the Rock and Roll Hall of 
Fame Sideman Nominating Com- 
mittee about Fontana's induction. 

Sbc weeks later, a terse form letter 
from the Rock Hall left us in no 
doubt that our proposal had been 
met unenthusiastically. (See letters, 
this page.) 

On March 15, the Rock and Roll 
Hall of Fame directors and their 
guests will congregate in New 
York to induct the Hall of Fame 
class of 2004. 

As indicated in the Rock Hall's 
letter of Dec. 4, 2003, the sideman 
category has been eliminated for 
this year. 

For us and the many music fans 
interested in the seminal efforts of 



Takinq 
Issue 

By Max Weinberg 




those individuals who made their 
marks yet did not necessarily 
become household names, this sur- 
prising decision of the Rock Hall 
Committee is disappointing. 

Presley was among the first Hall of 
Fame inductees in 1986. Scotty 
Moore was included in the first class 
of so-called "sidenncn" inducted. In 
that light, DJ.'s and Bill's current 
status is simply unjust 

Echoing the statements con- 
tained in letters and petitions 
signed by thousands of fans and 
received by the Hall this past 
autumn, Ringo Starr, Charlie Watts, 
Levon Helm and myself believe 
these specific exclusions will not be 
satisfactorily addressed until such 
time as DJ. Fontana and Bill Black 
join their bandmates in the Rock 
and Roll Hall of Fame. 

Only then, with their names 
inscribed in this place of honor 
alongside those of Elvis Presley 
and Scotty Moore, can we and the 
Rock and Roll Hall of Fame com- 
pletely celebrate the music and the 
history that DJ. Fontana and 
bassist Bill Black helped create. 

Weinberg is the longtime drum- 
mer with Bruce Springsteen 's E 
Street Band and music director 
for "Late Night With Conan 
O'Brien." 
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Good Golly, Little Richard 
To Keynote At SXSW 



Little Ridurd will deliver the 
keynote speech at the South by 
Southwest Music Conference (SXSW) 
March 18 in Austin, and he has no 



The 
Beat 



By Melinda Newman 

mnewman@t>lllboord.com 



shortage of material to draw upon. 

"Oh, my God, I have 71 years of 
experience," says Richard, who turns 
72 in December. "I can let [attendees] 
know it's going to be a struggle. A lot 
of struggles. A lot of stones, a lot of 



LiniE RICHARD: SHARING SOME TALES 




typhoons, a lot of earthquakes, but 
you have to continue . . . Don't think 
it's going to happen in an hour. The 
struggle is supposed to enhance you 

so when you write your 

songs, you have some- 
thing to write about " 

Richard also plans to 
address the art of the 
deal, having fallen vic- 
tim to quite a few bad 
ones during his career. 

"A contract is not a 
letter to your mother 
or your girlfriend or 
your teacher," he says. 

"You need someone 

who knows about con- 
tracts. You can get so |busy| with the 
theatrical side that you don't have 
anything left and you can't buy a 
doughnut or a cup of coffee. That 
happened to me." 

Richard was able to bounce back, 
but he learned a valuable lesson: "You 
should put your signature on every- 
thing. You never get too busy to sign 
checks, because while you're getting 
carried away performing, someone 
else may be getting carried away with 
your money." 

Richard also expects to share some 
tales about those he has crossed paths 
with during his decades-long career 
in show business. 

'Jimi Hendiix was my guitarist 
when he was 18. 1 was the first 
femous person the Beatles ever met I 
took them with me to the Star Club 
in Hamburg. Mick Jagger — I'm the 
first famous person that he ever met" 
Richard still plays about five shows 
per month, and he will perform at 

(Continued on page 20) 




SXSW 
Always 
Draws 
A Crowd 

This Year's Will Be Bigger 

BY SUSANNE AULT 

Ue.spite — or perhap.s because of — 
continued turbulence in the music 
induslr)'. the highest number of alien- 
dees in years is headed to Austin for the 
South by Southwest Music Confer- 
ence (SXSW). set for March 17-21. 
The confab's creative boom diir- 
AV ing the past couple of years — 

Norah Jones and the Darkness 
• , broke big after performing at 
showcases in 2002 and 2003, 
respectively—is spurring confer- 
ence registrants to think creatively 
about doing business. 

Actual artist signings are tra- 
ditionally rare at SXSW and will 
be especially so in the current 
atmo.sDhere. conference-Coers 



Beveriy 



Entertainment Law Section 

Freundlich, 



jj^^^^j^ Gordon Firemark, Esq. and Kenneth D 
Co-chairs and Program Chairs 



Esq. 



THE NEW CENSORSHIP: 

The FCC, The Justice Department, and You 

March 17, 2004 - 12:00 noon - Lawry's Restaurant. Beverly Hills. California 
For Tickets. Reservations (lunch included) and CLE Credit; call the Beverly Hills Bar Association at (310) 553 6644 or click www.bhba.org 

Co-sponsored by 

Schleimer & Freundlich LLP 

www. Schleimerlaw.com 



BIUBOARD IMARCH 20, 2004 



www. billboard. com • www.blllboard.bli 



Music 




The music business is changing. 
Are you changing with it? 

Be a part of the change. 



g lobalentertainment 



and mediaSUmmit 



One of the leading events 

helping to define the 
future of entertainment 




April 34, 2CX34 
New York City 



June 12-13, 2004 
Los Angeles 



Registration is only $99 in advance, $1 39 at the door. 
www.globalentertainmennetwork.coni 



The Music, Rim. Video, Media, New Media and Multimedia 
worlds get together at the most productive event dedicated 
to creating new opportinities for creative control. 



sxsw 

Omtinutd from page 15 



acts, evaluations can be made on buzz 
bands and partnerships can be fortified 
at the event 

Roland Swenson, managing direc- 
tor of SXSW, is projecting that 7,000 
people will make the trek to Austin this 
year. That is 800 more than last year 
and will be the best attendance count 
since 2000. 

A total of 1,100 bands will be show- 
casing, which required organizers to 
add eight new SXSW venues to ac- 
commodate the additional 120 acts 
than there were in 2003. 

DEA12 WELCOME, BUT RARE 

"Making deals on the spot rarely hap- 
pens, but relationships are built intro- 
ductions are made and the process 
begins," Swenson says. "That's an ongo- 
ing part of SXSW." 

Chris Castle, an attorney at Akin, 
Gump, Strauss, Hauerand Feld, says he 
would obviously be open to any major- 
label offers made to his indie clients, 
including Endochine and Failsafe, that 
are showcasing this year. 

"Getting a band signed is not the 
easiest thing in the world now. People 
do showcase to get signed. But it is 
education for labels and booking 
agents to sec new artists," Castle says. 
"lEvenl if there may not be a deal on 
the cocktail napkin." 

About 30% of the showcasing acts 
are unsigned, about 50% are on indie 
labels and 10% to 15% are major-label 
acts, Swenson says. 

AndyKarp, senior VP of A&R at Lava 
Records, says he normally uses SXSW 
to network with people and assess each 
year's crop of buzz bands. 

A majority of the A&R people are 
aware of most of the acts and have 
already started negotiations with the 
ones they like — sometimes well before 
the conference hits, he admits. 

Yet, "I go to rule out lots of bands, " 
explains Karp, who did sign one act. 
New American Shame, at SXSW in the 
late 1990s. "If you wait for SXSW to pur- 
sue a band, you'll have a bit of a derby 
on your hands." 

Perry Watts-Russell, senior VP of 
A&R at Warner Bros. Records and 
another SXSW vet, has never signed an 
act at the conference but says he defi- 
nitely came out of recent SXSW fests a 
wiser man. 

"T\mo of the most successful acts ewer 
the last couple of years [were] Norah 



Jones and the Darkness. ITheyl throw 
out normal criteria in the decision-mak- 
ing process in the A&R world, " he says. 

Jones was deemed too soft-spoken 
for a market largely driven by harder 
acts at the time. And "most of the 
A&R world felt that the Darkness 
would not suit American tastes," 
Watts-Russell adds. 

PUENTY OF AGENDAS AT CONFAB 

While talk of signing freezes still 
swirls at financially strapped major 
labels. Watts-Russell says that "the job 
never changes. You're out to find artists 
that blow you away, no matter what the 




SWENSON: EXPOSURE IS THE COAL 



climate of the industry is. Any time you 
walk into a club in LA, New York [or] 
SXSW, you always go hoping to find the 
new Beatles or Bob Dylan — hope 
springs eternal in A&R." 

David Levine, an agent at William 
Morris Agency, recalls wanting to see 
Polyphonic Spree at the 2003 SXSW 
because he had "a need to stay in touch 
with what's out there and new. " The 
Hollywood Records band, slated to play 
again at this year's event, is booked bif 
Little Big Man. 

Levine says that everyone comes to 
SXSW with different agendas, "where 
some people just go to hang out or see 
it as a vacation. But some do see it as a 
true opportunity to see new bands." 

Though WMA has signed only a few 
acts at SXSW over the years, the agency 
typically keeps itself busy, he says. 
"We'll make a list of the bands that 
don't have agents. We'll send multiple 
people to showcases." 

INTERNATIONAL PRESENCE 

Because of the United States' favor- 
able reception to British import the 
Darkness — coupled by the weak Amer- 
ican dollar — international participation 
at SXSW is expected to leap this year. 

Current projections from SXSW 
organizers estimate a 30% jump in for- 
eign attendees largely from Europe, 
Australia and Japan. International 



showcasing acts will number 68 more 
than last year. 

Also, BBC Radio is covering SXSW 
for the first time, and "they're sending 
quite a force — about 30 people — and 
they are set to produce 15 hours of pro- 
gramming for SXSW," Swenson says. 

This beefed-up international contin- 
gent excites ASCAP and BMI. Foreign 
writers have the option of inking with 
either society on a per composition 
basis, accordiiig to executives at the per- 
forming rights organizations, which 
means the chance to meet with many 
international attendees 6ice to face this 
year can prove invaluable. 

"On the international side, it has 
been growing this year ... the industry 
has seen so much income firom inter- 
national acts. [English, Australian and 
Canadian] writers are coming, and 
SXSW will be an easy place (for us] to 
get recognized by them," says Todd 
Brabec, executive VP of memberships 
at ASCAP. "It's very important to keep 
relationships up." 

ASCAP and BMI will also be rolling 
out showcases full of their own acts, 
signed and unsigned. Brabec has high 
hopes for the United Kingdom's Cold- 
rush, an unsigned ASCAP act playing 
March 1 7 at the Hard Rock Cafe. 

Chariie Feldman, VP of writer/pub- 
lisher relations at BMI in New York, is 
bullish on U.K. BMI act Razorlight, 
among others, playing March 19 at the 
Hard Rock Cafe. 

"Most of them are up and coming 
and could [possibly] be next year's 
great talent, " Feldman says of BMI 
showcasing acts. "We collect and dis- 
tribute royalties, but we are also a sup- 
port system to help people get a leg up 
in the business." 

Many of those attending SXSW 
believe indie record companies could 
reap the benefits in 20O4. 

'There was a time when you weren't 
sure if an A&R [executive] would be at 
the label by the time [your album) was 
delivered," attorney Castle says. "Now 
you're not sure if the label will be there. 
So this is a great time for independent 
labels. Artists are going to be a lot more 
interested in being on an indie label 
than they were before." 

Swenson notes that regardless of 
whether a band is eyeing a major- or 
indie-label deal, '"everyone is here for 
the exposure. What will most likely hap- 
pen is they'll be seen by someone who 
will give them a show or put them on a 
festival, seen by a writer who may 
review them or seen by a lawyer or 
manager who might want to work with 
them. It's not big news. But that's the 
real stuff that happens." 




POLYPHONIC SPREE: AHRAQED AnENTION AT SXSW 2003 AND WILL BE BACK AGAIN THIS VEAR 



sponsor: INSITE | interactive www.insite.net 
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Diesel 

Continued from page 5 



"For about the last seven years, we've 
been closely involved with music but 
largely with independent music," 
Diesel U.K. marketing manager Daniel 
Barton says. "We've been largely the 
champion of the underdog. The inspi- 
ration for this campaign comes from 
the crazy types at Diesel. It's just a 
whole lot of fiin, really." 

WMI contributes A&R, pressing and 
manufacturing to the campaign, sell- 
ing the product to Diesel as a "premi- 
um" deal. "Not only is it a great busi- 
ness deal, but It presents a great 



opportunity to bring music to con- 
sumers in fi'esh, new ways." Stellwag 
notes. The campaign continues 
through April. 

Various WMI artists will be asked to 
participate at branded parties in select- 
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ed cities. Diesel stores will also invite 
guest DJs to play a selection of the 
"embarrassing" collections during spe- 
cial in-store events. All the records 
Diesel collects will be auctioned on 
eBay, with the proceeds going to a 
nominated charity. 

"We've been quite 
proactive over the 
years in vrorkingwith 
the underground 
music scene," a Diesel 
spokesperson .says. 
"It's a natural pro- 
gression for Diesel to 
be getting involved in 
music-related cam- 
paigns." 

The clothing brand 
has gradually estab- 



lished footholds with the music indus- 
try through its international Diesel-U- 
Music unsigned talent search, now in 
its fourth year. Established in the Unit- 
ed Kingdom, that project has extend- 
ed to the United States, Italy, Japan, the 
Netherlands, Belgium and Switzerland, 
with more markets to follow next year, 
according to the spoke,sper,son. 

"The music industry has historical- 
ly flourished because of well-chosen 
collaborations," Music Managers 
Forum general secretary James Sellar 
observes of the Ixindon-based trade 
body's partnership in the Diescl-U- 
Music project for the third year. Vital 
Distribution and labels Wall of Sound 
and Fierce Panda are among the other 
firms lending support to the British 
component of that initiative. 



Copyright 

Continued Irom page 6 



makers to convert the Section 115 
license into a blanket license to cover 
the use of all music compositions. 

"Today . . . online services require 
hundreds of thousands or even a mil- 
lion licenses simultaneously, as they 
compete" against each other and 
against online black markets "to 



offer consumers the most compre- 
hensive music selection possible, " he 
said. "Only with a blanket license can 
services be confident of non-infring- 
ing access to all available music." 

DiMA also believes that copies of 
tunes cached in computers should 
not be viewed as a distributed copy 
and not require a royalty payment. 
Potter compared cached copies to 
the physical glass master copies — 
not subject to a license — used to 
make CDs. 

National Music Publishers' Assn. 



counsel Carey R. Ramos said there is 
no need to modernize the provision. 
"The basic policies set forth in Sec- 
tion 115 remain wise and reason- 
able," he testified. 

Potter also called for a "safe har- 
bor" provision in a revised Section 
115 that would allow users who can't 
track down the copyright owner of a 
work to pay into a fund. He also sees 
the need for an electronic database 
that would identify copyright own- 
ers of musical compositions. 

Cary Sherman, president of the 



Recording Industry Assn. of Ameri- 
ca, testified that music publishers 
should not be allowed to charge for 
differently encoded versions of the 
same piece of music on so-called 
"multi-session" discs that in essence 
only allow consumers to play the 
tune on the platform they own. 

Sherman also said that because of 
new varying music services. Section 
115 royalty rates in the future may 
have to be calculated through an ad- 
justable percentage rate rather than 
a cents-per-tune rate. 



Ellis 

Continued Irom page 5 



Ellis reports to Sony Music U.S. 
president Don lenner. He said in a 
statement, "I couldn't be more con- 
fident that (Ellisl is the right person 
to help further expand our presence 
in urban music. " 

Reflecting her long background in 
crossover promotion, Ellis says she 
will necessarily take a "big-picture 
view" of her artists' potential. 

"However, that doesn't mean that 
every artist is supposed to cross over," 
she adds. "You have to respect their 
roots, respect who their audience is. 

"Black radio in particular is excep- 
tionally important to nurture and cre- 
ate a true fan base and a true audience 
for many of these artists," Ellis says. 'To 
sit there and discredit it, many times 
by letting crossover overshadow it, is 
sometimes wrong, although I under- 
stand and appreciate the crossover 
process probably as much as anyone." 

Ellis identifies Amerie, Vivian 
Green and Lil' Flip as developing 
artists that will receive special atten- 
tion from Sony Urban Music. 

She says that "marquee projects" 
from established stars Destiny's Child, 
Lauryn Hill, Maxwell and Nas are 
anticipated for the fall of this year. 
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Why don't " 
YOUR artists' 
qualify? 



Muslci 

Phelps' Breakthrough 
Gets A Boost From Word 



For David Phelps, signing mth 
Word Reconls feels almost like a 
homecoming. Phelps, whose new 
album "Revelation" debuted at No. 12 
on the Billboard Top Christian 
Albums chart, says he owes his break- 
through in Christian music to Word 
staffers, who offered encouragement 
and direction after he moved to 
Nashville from his native Texas. 

"I've aivays, dreamed of being with 
Word," says Phelps, who us also a mem- 
ber of Southern gospel group the 



Caither Vocal Band. "When I first came 
to to\m, I had gone to different labels. 
When 1 met with Word. ttie>' were 
interested in working something out" 
Then someone mentioned that the 
Gaither Vocal Band wa.s lixiking for a 
tenor. Phelps was a 



titled album in 2001 that netted him a 
Gospel Mmk Assn. Dove Award nom- 
ination in the male vocalist of the year 
category'. Phelps sees those first two 
records as a bridge to "Revelation." 
"1 have faas in the Gaither camp 



Performance income is already worth 
$1bn...and it is the only artist income 
that is growing and is set to explode. 

AURA can tell you how your artists' 
can qualify for this income like those 
above... 



Contact: peterhorreytSaurauk.com 
tp.0044 207 487 5640 
AURA contacts @ SXSW, 
James Sellar/Jake Beaumont-Nesbitt 
m. 0044 7803 590159 

www.aurauk.com 

Fair Pay for Airplay 



longtime fan of 
group founder Bill 
Gaither and his 

quartet Word execs 
helped arrange an 
audition and even 
offered use of their 
studio for Phelps to 
record a demo tape 
of Caither songs. 
Thus began an 
acclaimed career as 
part of Southern 

gospel's premier group, as well as 
tremendous exposure through the 
series of "I lomecoming" concerts that 
have spawned a top-selling line of CD 
and DVDAHS product. 

Ho\\'ever, Phelps never totally aban- 
doned his solo ambitions. In 2000, he 
released "Jo>', Joy" through Spring HiD 
Music Group and followed with a self- 



Higher 
Graund r j 

li Evans Price V 

ce@blllboard.com ^ H 



By Deborah 

dprice@blllboard 



that are just so loyal, and I'm so grate- 
ful for it" he says. "One of the tilings 
we have to think of when I'm doing a 
solo record is to not alienate those 
people stylistically. |l wanted] to show 
everybody artistically there's another 
part of who I am, but not take a huge 
leap because 1 didn't want to lose that 
(Continued on pane 19) 




SXSW MUSIC celetrates 
Its leth edilion, mth 
liundreds of musical acts 
from around the globe 
for five nights on forty 
stages in downtown 
Austin. By day, 
registrants will visit 
the Trade Show and hear 
hundreds of speakers 
present timely and 
provocative topics. 
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BMG MUSIC PUBLISHING 
PROUDLY CONGRATULATES 
OUR ENDURING SONGWRITER 



ANNIE LENNOX 

ON HER FIRST OSCAR WIN 




BEST ORIGINAL SONG 
''INTO THE WEST' 



(ANNIE LENNOX- FRAN WALSH- HOWARD SHORE) 

FROM THE 11 X ACADEMY AWARD-WINNING FILM 

THE LORD OF THE RINGS: 
THE RETURN OF THE KING 



1^1 KM I SMANN 



Higher 
Ground 

Continued from paoe 18 

fan base. I think that we've done that 
If I had done this record first, it might 
have been seen as a big departure, but 
now this record seems logical." 

"Revelation" showcases not only 
Phelps' spectacular tenor but also his 
songwriting abilities. He penned "Per- 
doname Dios (Pardon Me God)" and 
co-wrote with such noted tunesmiths 
as Cindy Moi^ui on "Just As 1 Am " 
and Regie Hamm on 'Satisfaction." 

Phelps wanted to record songs that 
would define him as an artist in the 
way the songs of fellow artists Steven 
Curtis Chiqnnan and Michael W. 
Smith have done for them. 

" 'Revelation,' 'Break Free' and 'Just 
As 1 Am' were lyrics that I so desper- 
ately wanted to sing that stylistically 
had a chance to be defining for me, 
and Virtuoso' as well," says Phelps, 
who will continue to tour with the 
Caither Vocal Band and will embark 
on a 30-dale solo tour this summer. "I 
really stepped out on this album to 
define myself as an artist 

"My goal is to come up with songs 
that can communicate to people that 
there is hope, that God loves us," he 
adds. "The lyric on 'Break Free' |says| 
what I'm out to say. It starts out, 'For- 
I get what you've heard about Jesus if it 
doesn't begin and end with love.' It's 
my favorite line of the whole record." 

SESAC HONORS: Songwriter/producer 
Peter Kiptey was named SESAC's 
200.'i Christian songwriter of the year 
during a March 2 awards dinner at 
Nashville's Acorn restaurant Kip- 
ley's "Word of God Speak," recorded 
by MercyMe. dominated the Christ- 
ian radio airwaves in 2003. The Dal- 
las native also penned MercyMe's 
"Spoken For" 

Woidspring Music, a division of 
Word Music Publishing, and Kipley's 
own publishing company. Songs 
From the Indigo Room, were named 
SESAC's 2003 Christian publishers of 
the year. Steve Tl^m, Regie Hamm 
and Daily Planet's Jesse Butterworth 
were among the other writers hon- 
ored during the evening's festivities. 
For a complete list of winners, visit 
billboard.biz. 

NEW GVB MEMBER: Marshall HaU has 

been tapped as the new baritone 
singer for the Caither Vocal Band. 
Hall fills the vacancy left when Russ 
TWf exited last month to resume his 
solo career. A native of Lexington, Ky., 
Hall is already a familiar face to 
Caither fans, as he has been perform- 
ing regularly at "Homecoming" con- 
certs and featured on related prod- 
ucts. As a songwriter. Hall has cuts to 
his credit by Point of Grace, Salvador 
and Andy Denton, as well as cuts on 
Gaither's "Build a Bridge" and "Cod 
Bless America" videos. 
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Certified Plants 

IRMA Anti-Piracy Certified Plants are dedicated to ensuring intellectual 
property is protected during the manufacturing process. These plants have 
earned the right to proudly display the IRMA Anti-Piracy Certified Plant 
symbol. ..it's your sign of quality and protection. 



Your Assets. ..Our Word. ..No Piracy 
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Caen, France 


Alsdorf. Germany 
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Commerce. California. USA 


Jakarta. Indonesia 


Gallion. France 
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t^oscow. Russia 
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SANYO LASER PRODUCTS. INC. 


Scarborough. Ontario. Canada 


Richmond. Indiana. USA 


CMC MAGNETICS CORPORATION 


SENTINEL N.V 


Taipai. Taiwan, ROC 


Wellen. Belgium 


CMC MAGNETICS HONG KONG 


SONOPRESS GMBH 


Hong Kong. SAR 


Gutersloh. Germany 


COMPACT DISC TECHNOLOGIES 


SONOPRESS LLC 


Midrand, South Africa 


Weaverville. North Carolina. USA 


DCM SWEDEN 


SONOPRESS PAN ASIA LTD 


Kisia, Sweden 


Tbi Po, Hong Kong, SAR 
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Copenhagen. Denmark 
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Mairno, Sweden 
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Tuen Mun. Hong Kong. SAR 
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SUMMrr CD MANUFACTURE PTE LTD 


lyfilan. Italy 
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Swindon. United Kingdom 
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DOCDATA BENELUX 
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Tilburg, The Netherlands 
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Berlin. Germany 
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Taiwan. ROC 
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EMI MUSIC DISTRIBUTION 


San Diego. USA 
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VIVA MAGNETICS LTD 
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Aberdeen. Hong Kong. SAR 
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SXSW. "I still love performing," he 
says. "It's a joy to see the young peo- 
ple, the old people, the rich and poor, 
black and white. They get a sense of 
belonging and encouragement" 

An influence on a tremendous 
number of artists, including Prince 
and Mkhael Jackson, Richard keeps 
up with the current music scene. 

"I like Alkaa Keys, I think she's 
very gifted. 1 like Usher. I like Chris- 
tina Aguilera. I think she's a fantastic 
singer. I like Justin |T!mberialce|." 

On Feb. 24, Epic/Legacy 
released "Get Down With It: The 
Okeh Sessions," the complete 
recordings of Richard's lime with 
Okeh in the mid-'60s. 

But Richard says he has no desire 
to record new material. "I've been 
offered to do recordings, but I figure 
if it ain't broke, don't fix iL I'm happy 
with the legacy the way it is." 

COMING ROUND AGAIN: Carole BiQier 
Sager and Carly Simon are writing 
together, Bayer Sager teWs Billboard. 

Of course, the two had a big hit 
with "Nobody Does It Better," which 
Simon sang for the 1977 James Bond 
film The Spy Who Loved Me," but 
that song was written by Bayer Sager 
and Marvin Hamlisch. 

The pair have written about six 
songs together, including two that 
Bayer Sager believes will appear in 
"My Little Black Book," a film 
starring Brittany Murphy and 
Kathy Bates. 

The one that will surely have 
tongues wagging is a song called 
"Walk Away," the first song Bayer 
Sager has written with Burt Bach- 
arach since their divorce in 1991, 

"Carly and I have about six 
songs, so I'm trying to convince 
Carly to do her own record. She 
sounds so great, as good as ever," 
Bayer Sager says. Other co-writers 
with Simon and Bayer Sager 
include Britney Spears choreogra- 
pher Wade Robson. David Foster 
and Babyface. 

CIVINC PROPS: Cassidy, who's 
experiencing success with "Hotel," 
which is No. 7 on the Hot R&B/ 
Hip-Hop Singles & Tracks chart 
says he owes much of his exposure 
to R. Kelly's appearance on the 
tune. "You know, he's a legend," 
Cassidy says, "so that gave me a 
boost automatically. " 

While he thinks established R&B 
artists aren't doing enough to help 
the next wave, Cassidy says he 
understands why. "A lot of young 
artists come in with a negative 
attitude and don't respect the older 
cats that paved the way for them, 
and that's why the older cats have 
that attitude. 

"But I'm definitely blessed that R. 
Kelly did that for me, because it made 
my career big instantly." 
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From the courtroom 
to the boardroom 
to the studio 

introducing 

ENTERTAINMENT 

LAW 
WEEKLY 
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Billbcad.Arx 

Every Monday, Billboard's legal editors will bring 
you the week's most important stories from the world 
of music, video and digital entertainment law. 

4 Breaking domestic and international legal news & analysis ^ 
<: Case digests ► 
4 Global legislation and regulation updates ^ 

^ News on personnel shifts at key entertainment ^ 
and music companies 

A Commentaries from top entertainment lawyers ^ 

And much more ?• 

FOR MORE INFORMATION VISIT 

WWW.BILLBOARD.BIZ/LAW 



Music 

As Music Biz Changes, 
Lawyers' Roles Grow 



As the industry undergoes an "ulti- 
mate makeover. " lawyers' roles con- 
tinue to expand. 

Ke>' to the new model for success is 
collaborating with advertisers, as they 
increasingly turn to music as a con- 
duit to reach their target audience. 

To this end, music lawyers must 
become more wrsatile in dealing 
with advertisers as a means to de- 
velop an artist's career. 

That was a message that resounded 
at the Billboard Music & Money Sym- 
posium March 4 in New York. 

Speakers pointed to Michael 



Leqal 
Matlers 



BySamantha Chang 

schang@blllboanl.coin 




McDonald and Jimni)' Buffett as 

examples of artists who successfully 
moved away from the traditional 
artisflabel business model to reap 
significant profits and boost visibility. 

The event drew top entertainment 
lawyers, including John Franken- 
heimer. co-chairman of Loeb & Loeb: 
Fred Davu, a partner with Davis 
Shapiro Lewit Montone & Hayes: 
Joel Katz, co-managing shareholder 
uf Creenberg IVaurig; Michael EUdn 
and H. Joseph Mello, partners with 
Thelen Reid & Priest: Criff Morris, 
VP of the Grammy Foundation: Ken 
Levitan, co-president of Vector Man- 
agement/Vector Records: Michael 
Pollack, general counsel of Eiektia 
Entertainment; John Simson, execu- 
tive director of SoundExchange: Jun 
Cooperman, co-general counsel/sen- 
ior VP at BMG: Jeffrey Liebenson 
and Michael Poster with KMZ 
Rosenman: Ken Abdo, a partner with 
Abdo Abdo Broady & Satorius and 
chairman of the American Bar 
Assn.'s entertainment law forum. 



MAN BIIES DOC, PARTS: In yet another 
round in the unending saga of music 
downloading, civil-liberties groups are 
arguing that individual (as opposed to 
group) complaints be lodged against 
file sharers. 

The move is an attempt to block the 
efforts of the Recording Industry 
Assn. of America to efficiently prose- 
cute multiple accused file sharers in a 
single lawsuit. Forcing the RIAA to 
pursue each defendant Individually 
would drastically slow down settle- 
ment efforts. 
The Electronic Frontier Founda- 
tion (EFF) and 
the American 
Civil Liberties 
Union have filed 
amicus briefs 
asking that ac- 
cused file sharers 
be accorded 
"minimal due 
process rights 
before subpoenas 
are authorized to 
identify them." 
So far, the 

courts appear to be listening. Last 
week, a Philadelphia judge ordered 
record companies to file separate 
complaints against each of the 203 
"John Doe" defendants in BMG 
Musk v. Does 1-203. 

Judge Clarence Newcomer ruled 
that the recently subpoenaed group 
should not be tried in a single law- 
suit and ordered the plaintiffs to pay 
a full filing fee for each case, for a 
total of $30,000. 

The move is clearly an efficiency 
cfiallenge for the RIAA, which is seek- 
ing quick settlements to create disin- 
centives for illegal file sharers, 
lawyers note. Meanwhile, the RIAA 
insists it will continue to seek group 
settlements and litigate. 

The case was filed in Philadelphia 
against defendants whose Internet 
service provider (ISP) is Philadelphia- 
based Comcast 

In a similar case filed in Atlanta 
against 252 "John Doe" defendants 
whose ISP is Cox Communications, 
(Continued on page 74) 
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In his keynote speech.Thomas H. Lee farmers' Scott Sperling, 
center, shared his views on investing in the music business. His 
firm played a leading role in the recent acquisition ofWamer 
Music Croup. Sperling is pictured afterward with Billboard 
president/publisher John Kilcullen, left, and Billboard editor-in- 
chief Keith Girard. 



NEW YORK— Top music in- 
dustry players, entertainment 
attorneys and financial execu- 
tives gathered March 4 at the 
St. Regis Hotel here for the 
third Billboard Music & Money 
Symposium. Attendees dis- 
cussed current valuations of 
music firms, new artist busi- 
ness models and the climate 
for entertainment investments 
and acquisitions. (Photos: 
Chuck Pulin) 




Billboard editor-in-chief Keith Girard, far left, moderated the 'Executive Roundtable," 
where top entertainment executives discussed the state of the music business. Girard 
is pictured with, from left, loseph R Oleary of panel sponsor BearingPoint; panelists 
Steve Gottlieb ofTVT Records, Brian Becker of Clear Channel Entertainment, David 
Hockman of Sony/ATV Music Publishing and Martin Sandier of EMI Music Publishing; 
and Billboard president/publisher lohn Kilcullen. 



Sharing their end-of-day thoughts are. from left, BMC's LeoT. 
Gatewood III, Sony Music Entertainment's Alvin L. Bowles Ir., 
ZBI Equities' Yen Liow and Columbia Business School's Rendel 
L Solomon. 



■Rie "Investing in the Digital Future" panel examined such poten- 
tial new-tech growth areas as downloads and ring tones.Taking 
part were, from left. Dimensional Associates' David Pakman, UBS 
Warburg's Jeffrey Sine, Consect's Mark Frieser, Universal Music 
Croup's Amanda Marks, BearingWnt's Shahid Khan and moder- 
ator Brian Canity, senior business writer for Billboard. 




Attorneys Michael S. Elkin 
ofThclcn ReidS Priest, 
left, andTim Fry of Stairs 
Dillenbcck Finley & 
Rendon discuss the day. 



Industry veteran Bob 
lamieson, left, shows his 
favorite magazine to 
Veronis Suhler Stevenson's 
Philip B. Weymouth III. 



t 

Jeff McClusky of Jeff 
McOusky Associates, left, 
and Warren Wasp of WW 
Associates enjoy a break 
between business sessions. 



• RT'ST OSINESS 




HSBC delivered a special presentation on personal financial 
management for entertainment professionals titled "Money: 
That's What We Want." Leading the session were, from left, 
HSBC's Maryann Robinson.Wealth andTax Advisory Service's 
Joseph R Toce and HSBC's Joanna Lucchcsi. 



Attorney Ken Abdo of Abdc Broady & Satorius led a discussion of 'The Changing Artist 
Business Model." Participating were, from lett.Tsunami's Brace KirWand, Abdo, Vector's 
Ken Levltan, GreenbengTraurig's Joel Katz, Elektia's Michael J. Pollack, Davis Shapiro 
Lewit Montone & Hayes' Fred Davis and SoundExchange's John Simson. 



I i 



The "Post-Merger Economics" panel, moderated by Loeb & 
Locb's John Frankenheimcr, focused on music industry growth 
opportunities.The participants were, from left, Merrill Lynch & 
Co.'s Peter M. Hoffman, Frankenheimer, KPMG'sTerri Santisi, 
Gold International's Jerry Gold.Thomas H. Lee F^rtners' Scott 
Speriing andVogel Capital Management's Harold Vogel. 




Clear Channel Spectacolor's Julie Fontanella, center, won a 
40CB iPod in a drawing sponsored by BearingPoint. She is 
flanked by Billboard president/publisher lohn Kilcullen, left, 
and BearingPoint's Joseph R O'Leary, 



Mingling at the closing cocktail reception sponsored by Loeb & 
Loeb are, from left, BearingPoint's Bettina Linder. attorney Teni 
F Baker, Elektra's Michael J. Pollack, the Han7 Fox Agency's 
Alfred C. F^dedne and BMC's Jim Cooperman. 



Enjoying the closing cocktail party are, from left, Dave Kusek 
of Beridee College of Music, John Frankenheimer of Loeb S 
Loeb and John Scher and Al Cafaro of Metropolitan 
Talent/Hybrid Recordings. 
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INDEPENDENT MUSIC 
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This Game Has 
New Rules 



LIL ION STHE EAST SIDE BOYZ RANK AT NO. 1 ONTHEYEAR-TO-OATE RECAP OF TOP INDEPENDENT ALBUMS 



BY CHRIS MORRIS 

In 2(101, Bob Uj'lan won an Acad- 
emy Award for a song whose title 
could stand as a kind of theme for the 
independent record business: "TTiings 
I lave Changed." 

In a recent conversation witli Bill- 
hoard. John Awarski. CM of Cleve- 
land-based Action Music, one of the 
longest -established indie distributors 
in the countn'. inadvertently called up 
the title of Dylan's tune as he dis- 
cu-ssed the current state of the Indies. 

"Things Afflv changed." .Awarski 
says. "The old models of the record 
business can't continue to work. It 
IS the year 20()4. and we have to look 
ahead; we have to sit down and 
make some hard choices about 
where it's going." 

Wlien ^wu look at the indies' slice of 
the overall business in recent years, 
the picture is one of fairly consistent 
health and prosperity. The top inde- 
pendently distributed artists of the 
vear to date — such as crunk stars Lil 



Jon & the East Side Boyz, countr\' 
singer Craig Moran or dance artist 
Panjabi MC — have scored on The 
Billboard Hot 100. 

Year after year, independents cumu- 
latiwly command between 16% and 
17'K) of the overall music market 
share— a chunk large enough to 
make the indies collectively the No. 2 
U.S. distributor. In recent years, the 
indies have lagged behind only Uni- 
versal, the behemoth of the business, 
in total numbers. 

That figure has fluctuated by tenths 
of a percent. But in every other 
respect, the indies have witnessed gar- 
gantuan changes in the way they — 
and the industry in general — do busi- 
ness during the passt decade. 

It is difficult to belie\'e. but just a 
little more than 10 years ago inde- 
pendent record distribution was still a 
regional game in which companies 
handled labels' product nonexclu- 
sively. fought over turf and decried 
"trans-shipping " — a now-disused 
t Continued on page 28) 



Spirit Of Independence Soars Again At SXSW 



BY THOM DUFFY 

On a spring day in the year 1836. 
the people of Texas won their inde- 
pendence from Mexico in the deci- 
sive Battle of San Jacinto, and the 
territory remained an independent 
republic for another decade. 

To this day, Texans take the spirit 
of independence seriously. 

On a spring day in 2004 — March 
17. to be precise — the 18th annual 
South by Southwest Music & Media 
Conference will open in Austin, and 
the potential and pitfalls of inde- 
pendence in the music business will 
again dominate the event. 

SXSW organizers say the confer- 
ence will draw some 7,000 attendees 



for five days and nights of discus- 
sions and showcases. Among the 
more than 70 scheduled panels are 
many that will focus on the inde- 
pendent music business: "How Indie 

'There's a more 
hopeful tone this year. ' 

—ROLAND SWENSON. SXSW 



Labels Find Artists," "Clear Eye for 
the Indie Guy" (a mock budgeting 
session for marketing a new act). 
"Successful Entrepreneurship in the 
Indie World," "Indie Labels Learn 
New Tricks" and "The Unique Posi- 



tion of Major-Affiliated Indies." 

The Rock & Rap Confidential 
newsletter is organizing a March 20 
panel on the topic of health care and 
health insurance availability to 
musicians and other self- 
employed workers in the 
music industry. The newsletter 
and SXSW will provide passes 
to this panel for those who 
want to participate but are not 
registered for the conference. 

A complete lineup of panels 
and artist showcases is available 
on sxsw.com. 

"I think there's a more hopeful 
tone this year, as both consumers 
and people in the industry are 
beginning to feel that the recession 



has bottomed out and a modest 
recovery is under way," SXSW man- 
aging director Roland Swenson 
says. "While sales are still suffer- 
ing, there are hopeful signs. Hear- 



south by southwest ^ITIUSIC 



ing that Norah Jones has sold a mil- 
lion records her first week out, 
avoiding a sophomore slump, is 
very encouraging." 

Jones is among the most promi- 
nent artists that SXSW showcased in 
recent years as part of its burgeon- 
ing festival lineup, which largely 



comprises independent artists. This 
year, some 1,100 performers will 
appear on 58 stages. 

It begs the question, How can any 
one act stand out? 

"It only takes one person, if 
it's the right person, to see 
your act [and] make a huge dif- 
ference for your career," Swen- 
son says. 'The acts that get the 
most out of SXSW are the ones 
who've done their advance work, 
have already developed a list of peo- 
ple who want to see their act at 
SXSW and work to get those people 
out to their show." 

Those who say SXSW should re- 
duce the overall number of acts it 
(Continued on page 32) 
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Indie Track 



Indie Charts 
Year To Date 

The chart recaps in this special 
issue cover the 12-month period 
starting with the Feb. 8, 2003, issue 
through Jan. 31,2004. 

The recaps are limited to titles not 
sold by a major distributor. Owner- 
ship ties to a major do not disquali- 
fy a title from consideration, nor do 
pick-and-pack arrangements ful- 
filled by a major. The only criterion 
for inclusion is whether the title is 
sold by independent labels or dis- 
tributors, as opposed to one of the 
five major distribution companies. 

Top Independent Albums are 
ha.sed exclusively on point-of-sale 
information compiled by Nielsen 
SoundScan. Recaps for the Hot 100 
Singles & Tracks use a combination 
of Nielsen SoundScan sales data, 
audience impressions compiled by 
Nielsen Broadcast Data Systems and 
playlist data from nonmonitored 
radio stations sur^'eyed by Billboard. 
Titles receive credit for airplay or 
sales registered during each week 
they appear on the chart. 

In some instances, titles are orig- 
inally released independently and 
are later picked up by major distrib- 
utors. In those cases, titles receive 
credit for points only while being 
sold independently. 



Top Independent Albums 



Pos. TULl— Artist— Imprinl/Label 

1 KINGS OF CRUNK— 1)7 Jon & The 
East Side Boyz—BME/WT 

2 A MARK, A MISSION. A BRAND. 
A SCAR — Dashboard Confession- 
al— Vagrat^t 

3 ME & MY BROTHER— fing Yang 
Twins— ColiiPark/TVT 

4 THE WIND— mirren Zevon— 
Artemis 

5 PART II— irt Jon & The East Side 
Boyz—BME/TVT 




MORGAN: TOP 5 ON HOT 100 



6 NU-MIXX K\MnCS—2Poc— 
Death Row/Koch 

7 VANS WARPED TOUR 2003 COM- 
PILATION— l/orioos Artists— Side 
One Dummy 

8 TELL ALL YOUR FRIENDS- roUng 
Back Sunday — Victory 

9 LIVIN' IIGIHD— B.C.— Choppa 
City/In The Paint/Koch 

10 SEASONS— Sevenrfust—rVT 

11 I LOVE IT— Craig Morgan— Broken 
Bow 

12 NEW YORK CriY-r/ie Peter «o&* 

Group Featuring Norah Jones — 
Koch 

13 MAKE UP THE BREAKDOWN— Hot 

Hot Heat—Sub Pop 

14 JUST BECAUSE I'M A WOMAN: 
SONGS OF DOLLY PARTON— l/ori- 
ous Artists — Sugar Hilt 

15 THIS SIDE-«ic/te( Creek— Sugar 
Hill 

16 GUESS WHO'S BACK?— 50 Cent- 
Full Clip 

17 FREE AGENTS: THE MURDA MIX 
TAPE— «ot!/) Deep— 
landspeed/Koch 

18 VINTAGE— Afic/joe/ Bolton— PMC 

19 GIVE UP— r/ie Postal Senrice—Sub 
Pop 

20 GOOD MOURNING— /tttofine 
Trio — Vagrant 



Top Independent .Album 
Imprints 



Pos. IMPRIwr (Ho. of Charted Titles) 

1 BME (3) 

2 VAGRANT C)0; 

3 COLLIPARKf^; 

4 SUB POP (4) 

5 TVTce; 

6 ARHMISCe; 

7 SUGAR HILL (3) 

8 SIDE ONE DUMMY (4) 

9 MATADOR (10) 
10 KOCH (6) 



Top Independent Album 
Labels 



Po5. LAB EL (No. of Charted Titles) 

1 TVTl'li; 

2 KOCH (27) 

3 VAGRANT W 

4 ARTEMIS (12) 

5 EPITAPH (15) 



rop Billboard Hot 100 Labels 



Pos. UBEL (Ho. of Charted Titles) 

1 JVT(3) 

2 vpci; 

3 SEQUENCE (1) 

4 BROKEN BOW (1) 

5 33RD STREr (^Ij 



Top Billboard Hot 100 
Singles & Tracks 



Pos. TUli— Artist— Intpnnt/Lobel 

1 GET LOW— ti7 Jon 8 The last Side 
Boyz Featuring Ying Yang Twins — 
BME/TVT 

2 NO LETTING GO— l%ne Won- 
der — Greensleeves/VP 

3 SALT SHAKER— Wnj Yang Twins 
Featuring Lil Jon & The East Side 
Boyz—ColliPark/TVT 

4 BEWARE OF THE BOYS (MUNDIAN 
TO BACH Kl)—Panjabi MC Featur- 
ing Joy-7 — Sequence 

5 ALMOST HOME— Craig Morgan- 
Broken Bow 




ENTERTAINMEN 




KOCH ENTERTAINMENT DISTRIBUTION THANKS ITS RETAIL 
PARTNERS, ARHSTS AND LABELS FOR HELPING US REMAIN 

FOR THE THIRD CONSECUTIVE YEAR. 



+ + + + + + + A LBUMS 



BILL 
GRAMMY 




IN 2003 
Mi-«^>«,li M' IN 2003 

AND 15 GRAMMY NOMINATIONS 




rtalnment Distribution. r. 22 Harbor Park Drive • Port Washington, NY 



listributlon.i 
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BugMusic 



NO MERGERS. NO HOSTILE TAKEOVERS. NOT FOR SALE! 



100% INDEPENDENT WORLDWIDE PUBLISHING 
ADMINISTRATION SINCE 1975 



WE NEVER SOLD OUT! WHY SHOULD YOU? 



WWW.BUGMUSIC.COM 




HOLLYWOOD • NASHVILLE • NEW YORK • LONDON • MUNICH 




BIUBOARD MARCH 20, 2004 



www. billboard. com • www.blllboard.blz 



25 



Indie l^ck 



Gear Choices Abound For Indie Acts 



BY CHRISTOPHER WALSH 

So you want to start your own 
indie band. Just guitars, bass, drums 
and keyboards. Don't forget amps 
for those axes. And a microphone for 
your frontman (or frontwoman). 
Eventually, you'll also want to cut 
your own CDs or, more likely, create 
digital music files. So you'll need a 
recording workstation. 

What you need is a shopping list 
for music gear. And we've got one. Or 
actually, two, presenting equipment 
lineups for two imaginary bands. 

The following is only a sample of 
the abundant choices available to 
musicians. But live performances and 
high-quality recordings are now 
options open to everyone. That was 
evident fi-om the products showcased 
in January at the Winter NAMM Show 
in Anaheim, Calif., and available 
through music gear retailers. 

Each manufacturer represented 
here offers products at a wide vari- 
ety of prices, with equipment rang- 
ing from the traditional to software- 
based cutting-edge. All prices quoted 
are from the Musician's Friend Web 



site, musiciansfriend.com. 

BAND Na I: 

GuiUn Fender American Series 
Stratocaster. Fifty years after its 
introduction, the Strat remains a 
favorite around the world. $829.99. 
(fender.com) 

Guitar amp: Fender Cyber-Twin. 
Fender updates the classic 1Win with 
amp simulation capability. 
$1,229.99. (fender.com) 

Bass: Rickenbacker 4003. The Ric 
possesses one of the most distinctive 
electric bass body designs — not to 
mention tones. $1,049.99. (ricken- 
backer.com) 

Bass amp: Callien-Krueger 
MB150S-1I2 Micro-Bass Combo. A 
bargain from one of the top names 
in bottom. $719.99. (gallien- 
krueger.com) 

Drums: Ludwig Accent 5-Piece 
Custom Power Drum Set. The brand 
Ringo made famous. $699.99. (lud- 



wig-drums.com) 

Keyboard: Korg Triton Le 61 -Key 
Workstation. $999.99. (korg.com) 

Microphone: Shure SM57. The 
legendary 57 can be found on stages 
throughout the world. $89.99. 
(shure.com) 

Recording workstation: Yamaha 
AW4416HDCD Digital Recording 
System. All-in-one 24-bit recording 
with onboard CD-RW burner and a 
whole lot more. $2,499.99. (yama- 
ha.com) 

BAND NO. 2: 

Guitan Gibson Les Paul Classic. 
As legendary and enduring as its cre- 
ator. $1,599.99. (gibson.com) 

Guitar amp: Marshall TSL 601 
Combo. An ideal companion to the 
Les Paul, Marshall amps are heard 
far and wide. $1,199.99. (marshal- 
lamps.com) 

Bass: Yamaha TRB4 II. Another 




YAMAHA'S TRB4 II BASS 



quality stringed instrument from 
the world's largest manufacturer, 
$1,099.99. (yamaha.com) 

Bass amp: SWR Super Redhead 
Bass Combo. Fender-owned SWR 
offers low frtqufncies of high qual- 
ity. $1,449.99. (swrsound.com) 

Drums: Pearl Export 5-Piece 
Fusion Drum Set. From one of the 
best-known and respected manufac- 
turers. $699.99. (pearldrum.comi 

Keyboard: Hol;ind RS-5(I 61 -key. 
64-voice synthesizer. $795.99. 
(rolandus.com) 

Microphone: Sennheiser E835. 
Sennheiser's evolution series offers 
a range of high-quality/low-cost 
mics. $99.99. (sennheiser.com) 

Recording workstation: 

Digidesign MX002 Digi 002. The 
industry-standard Pro Tools plat- 
form with 8-fader FireWire interface 
and additional .software (requires 
Mac or PC). $2,199.99. 
(digidesign.com) 




NAVARRE: Fn:U(:i I. JEPEIVDENT 



AN iJdJJI!ll..l,.!Jl..f!!m 




Unstoppable Forces 
Majestic Recordings/MRI lU 
He's been nominated for an Emmy for his work on Cfc^ 
Judging Amy. he's scored music for movies, television and 
this 10th album from the pmliftc singcr/songwrilei' includes 
a bonus CD, Himmtlvoults ill. the third volume of unreleased 
material that has never appeared ori any of Himmelman s 
commercial reteasw. 



Tyrant 
RT Entertainment/RTE 00410 
Clutch is knc'rtn for tn; ir 'ich, organic hard music that's 
bcautifuMv coflSUucied and meticulously planned - a vast 
and intricate tapestry of sound that takes the listener on 
<i sonic journev. This is their sixth full length album and 
the songs are diverse in style, with elaborate Instrumental 
sections, unexpected beats, melod c'- siri a semi-concep- 
tual narrative. 




You Made Me 

XS Rccords/XSR 1009 

Some of you may remember him as the former lead singer of 
Buckcherry. but Todd is also a Grammy nominee, model, actor 
and walking art canvas. After quitting Buckcherry. he found 
his current band by answering an ad m the LA Wnkly for a 
singer. Their first single 'Shine* is already getting airplay on 
major rock stations throughout the US. Catch Todd and band 
on tour all spring and summer. 




Spend My Time 

Equity Music Group/EMG 3001 

One of ctHJntry music s premier male vocalists, Black has 

scored 31 Top Ten singles, sold 18 million records world 

.vide and won numerous CMA, ACM and Grammics. 

He also co-wrote all 31 of his singles and many of his 

album tracks to tioot! Now. superstar Black releases his 

new album featuring the first single "Spend My rime." 



Fear Factory 



Archetype 

Liquid 8 Records/LIQ 12189 

One of the pioneers of the modern metal/hardcore/industrial 
sound, Fear Factory is known for their distinctive style that 
blends lyrical delivery with aggressive vocals. Archetype 
includes one of two bonus DVDs-live concert footage from 
Austrailia or a documentary about the making of the new CD, 
The band is on tour with Slipknot ttirought May. 




We Sing the Body Electric 
Revelation Records/REV 112 

This 5-piccc band from Milwaukee form a cohesive, power- 
ful unit that leaves the hardcore pack in the dust. Intensity, 
melodic sensibility and vision arc all terms used to describe 
Since by Man's first full length release. Appearing at Emo's 
during SXSW. 
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Hardlson International 

Music Promotions and Management 



rising international hip hop sensation 



DYNAMO 



Packages available for: 
Sayaba, Sax, 
Biggadenlyphe , 
4 Familiez , 
and many others. . 




You witnessed his dazzling 
performance on BET's 106 and Park 
and now he's back from Europe 
where he has recorded his hottest 
tracks to date for his forthcoming 
album: The Book of Dystle first 
release, "A New Day- the beginning 
of a change" Release date 
May 7,2004 



Hardison Inbi^national 
(Over 3 0 years ejcperience) 

PO Box 17j2 
Knoxville, Tennesse 37901-1732 
(865) 688-8680 AltHt^OOaol . com 




George F. Saa 
Senior Vice President 



estination arth 



"CONTACT DAY" 

pestmed to be the 
Independent Album 
of the year! 




For mora In to r mU on call (866) 284-3900 or visit www.blue-tnoon-group com • Distributed by Brody DtstrubuHon / RED Dlstilbution 
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"Oni: iif the great songwriters 
that not many people 
know about... He's my own 
personal Dylan..." 

Riisl}- Miller, 

This Week in AMERICANA 




"...Indeed. Webb is a superb 
songwriter and compelling 
story teller... the production 
is e\ ocali\ c and often 
risk-taking, with spirited 
guitars and the odd funky 

piano turn parlayed 
against subtle acoustics. 
A mighty fine, if 
long-delayed, debut." 

Ray Waddell, 
BILLBOARD MAGAZINE 



Available fa'' cdbaby.com/willwebb 
Connect with Will Webb@willwebb.com 



'FOR THE DARKNESS, PLAYING ON THE BRITISH STAGE AT SXSW 2003 
DEFINITELY RAISED AWARENESS AND CREATED A LOT OF INTEREST IN THE 
BAND, ESPECIALLY INTERNATIONALLY. THE EFFORTS OF THE BP! AND 
PARTNERS IN PROMOTING THE SHOWCASE AND THE OTHER BANDS INVOLVED 
PROVED TO BE INSTRUMENTAL IN OPENING UP MANY OPPORTUNITIES AND 
AVENUES FOR US TO EXPLORE. THERE WAS AN INCREDIBLE BUZZ ABOUT THE 
DARKNESS FOR THE WHOLE WEEK OF THE CONFERENCE. " 

SUE WHITEHOUSE ■ MANAGER. THE DARKNESS 






British Phonograpliic Industry (BPI) axlststo 
promote the Brftlth Record industry - making ft 
visible and helping it happen. This year we return 
to SXSW promoting risinfltalent from the UK 



Fox ft Hound* - 401 Guadalupe. Austin^ 

8pm - ?pm 

ATHLEfE.THECOOPtR ItMPLH CLAU^THE FUrtjREHe«S. 
THIRTEEN SENSES. DOGS OJE HI km^SRs AND EARTH THE* 
CALIFORNIA LOVE OR£AM 

Bruah Square - East Sth Street and Neches 

?pm - 4.30pm (Invitation only] 
JAMIE OJLLUM, AOUALUNG. lOM MCRAt 

^ US pFomotional ft press activity 

> Media partners SBC Radki & NME 

> Special guest interview with Andrew Loog Oldham 

> Limited edition UK CD in all delegate bags 

> Bespoke sUKonthis magazine 

> BP! exhibition starvd 



Don't nHaa out. Contact Wwdy H«nt at BPI for moc« Infomuthm. 
T: * 44 (01 207 803 UOO E- Mkonthiaebpi co.uk 




New Rules 

Continued from page 23 

term describing the selling of product 
by a competitor in areas covered by the 
"hometown" distributor. This was a 
method of doing business that had 
remained fundamentally unchanged 
since the 1950s. 

But the rise of major national retail 
chains and their demands for fewer dis- 
tributors spurred the development of 
national indie distributors, leading 
many regionals to either fold their 
tents, band together as nationals or 
enlarge their scope on a nationwide 
basis. Most independent releases were 
now being dealt on an exclusive basis. 

Then, the new national distributors 
and the surviving regionals came to 
face a brave new world some of them 
hardly recognized. 

By the davm of the new millennium, 
an array of forces was squeezing the 
industry tightly: the downsizing and 
bankruptcy of overexpanded retail 
chains, the disappearance of the single 
and cassette formats, the flattening of 
the once-explosive CD format, the 
ascent of DVD, the rise of illegal online 
downloading, cheap production meth- 
ods and a concurrent explosion of 
independently released music. 

Like everyone else in the music 
industry, the indies reacted with hor- 
ror and bewilderment as sales spiked 
dramatically in the first years of the 
new century. In private conwrsations. 
the heads of large indie distributors and 
labels expressed fear and confusion 
about the future. 

Howev'er, the indies bive always been 
a creative and resilient lot. One may 
take the definition of the independent 
in terms of Robert Fripp's "small, 
mobile, intelligent unit" As things have 
changed, so have the indies. 

'NO ROOM FOR FAr 

As the record business hemor- 
rhaged, the indies began to keep a 
tighter grip on the purse strings and a 
keen eye on expenditures. 

"Obviously, we're trying to increase 
productivity and save money where we 
can," says Michael Rosenberg, presi- 
dent of Koch Entertainment Distrib- 
ution in Port Washington, N.Y. 
"There's certainly no room for fat in 
the cost chain. We're very aggressively 
looking to cut costs wherever we can 
find ways to do it without impacting 
the way we function." 

Beyond carehilly watching expendi- 
tures, indie distributors began to mon- 
itor the output of their label partners, 
often in response to a perceived flood 
of product in the marketplace. 

"We put the level of accountability 
on the labels that we represent, to hold 
up their end of the deal during the 
war," says Jim Cuomo, president of 
New York-based Ryko Distribution. 

"We're making sure the labels have 
a consistent release schedule." he con- 
tinues. "IWe say,] 'Do more with less, 
don't glut up the release schedules.' 
You've got to know how the story's 
going to turn out Your powers of fore- 



casting have to be sharper than ever. 
Don't waste your time, effort, energy 
and. most preciously, the label's money 
on something where it's going to be a 
mystery as to what's going to happen." 

Erik Crotte, COO of Bayside Distri- 
bution in West Sacramento, Calif., says 
his company's policy is to "not neces- 
sarily (be] careftjl. but thorough, 

"We want to make sure we don't just 
go out and spend the label's money," 
Crotte says. "We want to be sure this is 
a good bang for everybody's dollar and 
follow through. Was the sell-through 
good? And if not. why didn't it work, 
and what can we do better? 

"We're focusing on less labels, and 
getting behind |the ones we have) 
more, and doing it in the right way," he 
continues. "We're following through. 
We're setting them up correctly. We're 
not rushing to just throw stuff against 
the wall and hope it sticks." 

Steve Pritchitt, executive VP/GM at 
Navarre Entertainment Media in New 
Hope, Minn., says. "We're doing a thor- 
ough review, keeping a close eye on 
what's happening with the label busi- 
ness and doing everything that we can 
to maximize their [profitability] and 
not make silly mistakes. 

" The days of buying orders with 
Iprice-and-positioning] dollars have 
been o\«r for a long time," he adds. "If 
the record doesn't justify a 3,000-unit 
order in exchange for a $5,000 pro- 
gram, we don't do it." 

MUSiai BASE BROADENS 

As the earth moved under the major 
retailers' feet, the indies started to look 
more carefully at selling a breadth of 
product that would enable them to 
move into a broader spread of accounts 
and even some nontraditional outlets. 

"The old days of looking for a spread 
of product on a national basis are over." 
says Ken Antonelli. president of RED 
Distribution in New York. "You have to 
match the product with the customer, 
and it doesn't necessarily mean that 
some record we put out that appeals to 
a Borders customer is going to appeal 
to a Trans Worid customer. 

"We're trying to say to the labels, 
"Don't spend your money on trying to 
get a particular number on a national 
spread, because at the end of the day, 
you'll have unsold product out there 
that'll come back.' At some point, 
you've got to understand that that's the 
way the model is today, and you've got 
to adjust your business model accord- 
ingly, " Antonelli notes. 

At Koch, where $1 million in 
annual sales was previously a bench- 
mark necessity for taking on a label, 
executives began to look at smaller 
hip-hop and punk labels as a means 
of broadening its sales. 

""By broadening the musical base, 
or the base of what we offer, it allows 
us to reach more independent stores 
with enough critical mass that they 
want to buy direct, " Koch's Rosenberg 
says, " That's always followed along 
with that expansion of things that we 
carry, to expand the account base at 
the same time. " 

Bill McNally, VP at the regionally 
(Continued on page 30) 
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BLASTING OFF + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + 

BETH HART - LEAVE THE LIGHT ON + JUNKIE XL - RADIO JXL: A BROADCAST FROM THE COMPUTER HELL CABIN 
LAMB -BETWEEN DARKNESS & WONDER + ROYCE DA 5'9" - DEATH IS CERTAIN + TONY TOUCH - THE PIECEMAKER II 
OPETH - LIVE AT SHEPERD'S BUSH EMPIRE DVD 




PREPARING FOR LAUNCH + + + + + + + + 



+ + + + + + + 



+ + + + + + 



MASTER P + MELISSA MANCHESTER + THE NEW BROADWAY CAST RECORDING OF WONDERFUL TOWN + ABRA MOORE + RINGO STARR + DAVID LEE MURPHY 
GOODIE MOB + JIMMIES CHICKEN SHACK + SLOAN + STEVE FORBERT + THE CARDIGANS + B.G. + MUCH MUCH MORE! 




.Hi A : , ■ ■ - ,'■ 




Debut Album Available Soon / www.triple40.com 
Featuring the single "Run To Me" 





E.M.O. is seeking label partners for distribution and promotion opportunities. 
Let's Be Independent Together! 



EclectiK Records™ 



Nashville • Gulf Shores 



EclectiK Music Organization I themoement@aol.com 



Produced by Eddie Moore & Chris Mara 
Digital Distribution through CDBABY 
Retail arrangements to be announced soon! 
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New Rules 

Continued from pige 28 

based national Burnside Distribution 
in Portland, Ore., adds, "It's [aboutl 
being diverse, doing totally different 
styles of music, rather than staying in 
just one field. We tended to stick to just 
a few sfyles (tf music, and we've gotten 



a lot more diverse. We're doing a lot of 
different styles of world music and 
more folk, bluegrass and Americana. 

"We are now selling to pretty much 
all the major retailers in the country, so 
we have places to sell all this stuff, too. ' 
he adds. "So that's a big plus for us." 

MORE THAN JUST MUSIC 

But few indie distributors are hang- 
ing their hats on music these days. 




. , .one I if her sharpest. 

works 10 date. " j 
Holhm; Stone Online 




the solo album 
in stores now 



Cheek out 
Htfrhteou4 Babe ReconU 
al SXStf 

0\ flUH 
far mw* ui^wnMinon. (Uli 



UL 



Fourguys, ISOstwwsayear, the new single '^sNne**... 
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In lact as the DVD market expands, 
and with the digital distribution of 
music looming as a burgeoning force, 
some maintain that the rubric of 
"record distributor" has a somewhat 
outdated ring to it. 

"By all means, to say that you're just 
a music distributor anymore is a 
flawed way to go forward," says Ryko's 
Cuomo, whose company has taken on 
an increasing number of DVD lines 
during the past year. "There's a need 
for you to be able to prosper in both 
laudio and video] arenas; they're actu- 
ally tied together. 

•You're talking to a guy with 27,000 
LPs at home, of which 15,000 are movie 
soundtracks, " he continues. "There's a 
natural link to the video side. " 

Navarre's Pritchitt said in early 2003, 
'AVe've been very aggressive in talking 
to our label partners about giving us 
more DVD-type product We're looking 
for not just pure music DVD but for 
value-added pieces as well. There's a 
great business to be had with TV pro- 
gramming that becomes available, and 
children's animation, the whole anhne 
world and health and fitness." 

Late last year, Navarre upped its 
video ante by acquiring BCI, a Califor- 
nia home video specialist. 

Rosenberg also notes, "We're look- 
ing at video as an opportunity. If you're 



doing audio, you're doing music — 
that's synonymous. With video, it was 
initially, 'OK, with video we can put out 
anything.' We don't have to be confined 
to music, and so far music IDVD prod- 
uct] has not been a priority for us." 

RED'S Antonelli adds, "The |DVD] 
titles that we're talking about range 
anywhere from 50,000 to 100,000 
units. You can easily make money with 
those. That's as big as a lot of the 
records we have. So for us, it makes all 
the sense in the world to continue to 
figure out different ways to package, 
different ways to market, different ways 
to brand IDVDsj." 

DIGITAL DEUVERY IS NEXT 

The independents have been slow to 
warm up to the digital distribution of 
music, however. But last year's advent 
of Apple Computer's iTunes Music 
Store — the first legal digital service to 
strike a resonant chord with con- 
sumers — and a rapidly warming and 
heavily promoted market for online 
music has led indies to quicken the 
pace of their digital ramp-up. 

"Obviously, our main thing is 
]record| distribution and a record 
label," says Glenn Dicker, a partner in 
the Graham, N.C.-based distributor 
Red Eye Distribution and its label. Yep 
Roc Records. "We just wanted to make 



sure we covered the service for the peo- 
ple we work with. We're not saying that 
we're believing it's going to become 
something real important quickly, but 
we do think it's going to be important" 

Antonelli points out that the digi- 
tal market is "small right now for 
everybody in the independent busi- 
ness. There are probably a handful of 
companies that are doing some busi- 
ness with iTunes or whoever else. 
Maybe it means a couple of thousand 
dollars of income a month with just 
one [online] company. " 

But. he adds, "it's going to grow, and 
it will be a nice little chunk of change 
when you start adding it up and you 
start sinking your teeth into exploiting 
the catalog. It'll be fine. I'm excited 
about it, frankly." 

Navarre's Pritchitt believes that even 
if the digital market doesn't mature 
overnight, it will amplify the market for 
his company's CD product. 

He notes, "From a distributor's 
point of view, if you take your piece 
of the piece you get. it's pennies, 
right? I don't think it's going to be a 
significant revenue stream [immedi- 
ately]. But the point is, it's going to 
maximize the opportunity to sell 
CDs. We all need some help doing 
that these days, especially in the inde- 
pendent world." 



SXSW's Global Draw Widens 



BY PAUL SEXTON 

LONDON— The worldwide draw of 
the South by Southwest Music & 
Media Conference shows no signs of 
diminishing. 

One month ahead of the March 17 
opening of the conference, interna- 
tional registration was up 30% com- 
pared with 2003. according to SXSW 
consultant TVacy Mann of MC Limited. 

"Perhaps the most newsworthy 
point is the breadth of regional 
British organizations represented 
this year," says Mann, whose com- 
pany provides global marketing 
services to the music industry. 

In addition to two major trade 
groups, the British Phonographic 
Industry and the Assn. of Indepen- 
dent Music, representatives are com- 
ing to Austin for SXSW from the 
Scottish Arts Council, the Welsh 
Music Foundation, the Northern 
Ireland Music Industry Commission 
and U.K. Trade and Industry, the 
government organization that sup- 
ports U.K. companies doing business 
internationally. 

The BBC, which planned to 
broadcast from SXSW last year 
before withdrawing because of the 
war in Iraq, will make up for lost 
time with extensive programming 
on adult pop station Radio 2 and its 
digital rock service, 6 Music. 

Just as last year"s SXSW was a 
major part of the U.S. breakthrough 



for British band the Darkness, 
whose album ""Permission to Land" 
was released in the United States on 
Must Destroy/Atlantic Records, a 
number of emerging U.K. rock acts 
will be at the 2004 convention as 
part of their U.S. promotional or 
touring campaigns. 

Those bands include Fiction/Poly- 
dor's Snow Patrol — whose "Final 
Straw" album is due a U.S. release 
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COOPER TEMPLE CUUSE; AMONG U.K. 
AQS AT SXSW 



March 30 on A&M — and Cooper 
Temple Clause, whose "Kick Up the 
Fire and Let the Flames Break 
Loose" was released Feb. 24 by RCA 
in the United States. 

The trade organizations of the 
Italian and Belgian music industries. 
Fondazione Arezzo Wave Italia and 
Institute Muziekcentrum, respec- 
tively, will be at SXSW for the first 



time. Trade groups from Sweden, 
Norway, Finland, Denmark, Holland 
and New Zealand will also make 
return visits. 

"SXSW is the key event in enter- 
ing the Northern American market," 
says Paulina Ahokas, director of 
Music Export Finland, which will 
share a stand with its Swedish, Nor- 
wegian and Danish counterparts. "It's 
also a brilliant testing ground for 
labels and publishers on how well 
they can work in that market. That's 
why we're trying to develop the whole 
Finnish involvement in the event" 

Markus Nordenstreng, known in 
Finland as a solo artist and as a 
member of the band the Latebirds, 
will perform. Ahokas says Granpop/ 
Warner Chappell Music Finland, the 
label and publisher, respectively, for 
Nordenstreng and his band, will 
attend SXSW "to work on promotion 
and deals," A second Finnish artist, 
blues-jazz singer Erja Lyytinen, will 
showcase her second album, "Wild- 
flower." on Bluelight Records. 

Australia will showcase 25 artists 
at SXSW. its largest contingent to 
date. In addition, some 100 mem- 
bers of the country's music industry 
will attend. The Australian Trade 
Commission intends to use SXSW 
to launch a new campaign to reach 
North American and global music 
markets. Acts performing include 
the Avalanches. Powderfinger and 
the Sleepy Jackson. 
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Her new album. £rjM enters 
the gray matter on 5/25/04 




Double V 

available 4/27/041 
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'Mama's Selling Heroin' 

on the Billboard indy music 
sampler disc V 



Junior Brown 

joins the Telarc roster 
with a new album 
scheduled for release 
August 24. 
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SWEET HOME 

PYENG THREADGILL SINGS THE MUSIC OF ROBERT 
JOHNSON A new release from Random Chance Records & 
a new take on Robert Johnson's Blues from the daughter of 
free jazz saxophonist and composer Henry Threadgill and 
Christina Jones, dancer, choreographer and founding member 
of the Urban Bushwomen. In her debut recording Threadgill 
gives us new arrangements of 1 1 of Johnson's haunting songs, 
honoring the great bluesman's work and transforming it with 
reagge, latin, jazz and hip-hop. 

www.randomchancerecords.com 
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I'm the only man walking 
that ain't walking" 




"...He's nice... I remember him giving il to one of my bop... 
He always hai that bounce."- DMX 

"I've knovfn him for years, Preech is nasty."- Jadakiss 

"Preech is a gihed and talented brother, 
that will go far in the game. " - Doug E. Fresh 

"Hike what he's spittin'." - Busia Rhymes 
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INDIE UPDATES 



In the wake of two Grammy Award wins bv the late Warren Zevon last 
month, Artemis Records released a limited-edition version of Zevon's 
final album "The Wind" March 9 that was manu- 
factured with 180-gram audiophile quality vinyl. 
Artemis also has released "(Inside) Out: Keep Me 
in Your Heart," a DVD of the VHl special that 
documented the recording of "The Wind" during 
Zevon's battle with cancer. Zevon received Gram- 
mys Feb. 8 for best rock performance by a duo or 
group with vocal for "Disorder in the House," 
recorded with Bruce Springsteen, and best con- 
temporary folk album for "The Wind," 



ZB'ON: AUOIOPHILEVINYL 



Koch Entertainment plans an upcoming release from "American Idol" 
contestant William Hung, who earned a frisson of pop culture atten- 
tion with his radically off-key version of Ricky Martin's "She Bangs " 
during the latest season of the Fox TV show. The Fuse music network 
teamed with Koch to offer Hung the contract Feb. 18 following a 
halftime performance at a University of California at Berkeley men s 
volleyball game. "Every one of us is joyfully guilty of singing our 
favorite song at the top of our lungs with wild abandon, all the while 
completely off-key and uninhibited," Fuse president Marc Juris said 
in a press statement. "As the underdog music video network. Fuse 
instantly identified with William's drive to do his best and have no 
regrets at all," 

Victory Records , home to 20 guitar-based rock bands of different fla- 
vors, reports that shipments of albums by Taking Back Sunday and 
Atreyu are in the six-digit range and do not seem to be slowing down. 
"With liking Back Sunday, we've shipped over 400,000." Victory CEO 
Tony Brummel .says. "It should be gold within a couple of months. And 
Atreyu is over 100,000. In my eyes, Atreyu is just getting started. 

That's what's exciting. " The sales 
achievements are testimony to Victo- 
ry's commitment to these acts: 
Atreyu's current album has been on 
the market for nearly two years. "We're 
going to be cruising into Ozzfest (with 
Atreyu) come June. " Brummel notes. 
The band's album "will be seeing its 
biggest sales ever, and we're going to 
drop their new album at the end of 
June. How cool is that?" 




ATREYU: NEW CD IN JUNE 



Razors Tie 's success with compilation CDs continues, with the debut of 
"Kidz Bop 5" at No, 34 on The Billboard 200 for the week ended March 
13. The disc sold more than 34,600 units in its first week, according to 
Nielsen SoundScan. Prior titles in the Kidz Bop series have sold more 
than 3 million copies. Razor & Tie's business model of using direct- 
response TV ads has also been used to drive sales of recent compilations, 
including dance music set "Fired UP!," which has reached No. 14 on The 
Billboard 200: old-school gangsta-rap collection "Thug Nation ": and 
"slow jams " R&B set "Tha Down Low." 

TVT Records artist Teedra Moses is shooting a video this month in New- 
York for her single "Be Your Girl " with Hype Williams directing. The 
singer recently performed "Be Your Girl " and "You'll Never Find i.\ 
Better Woman)" with Jadakiss on TV program "Showtime at the Apol- 
lo" at the famed I larlem. N.Y., theater on a bill with TVT labclmates 
Lil Jon & the East Side Boyz. Moses is benefiting from a wave of media 
exposure for her debut album, including a performance at the Soul 
Train Awards in January, a feature in Vibe magazine and an interview 
on tmhxone.com, an online entertainment magazine. 

Liquid 8 Records plans to release the new Fear Factory album, "Arche- 
type, " April 20, preceded by a Web-based promotional campaign called 
the Fear Factory Online Squad. A link from liquid8records.com allows 
fans to sign up to earn points toward exclusive Fear Factorj' merchan- 
dise and communicate with other fans of the band. The site counts 
down the time remaining until the release of "Archetype" to the thou- 
sandths of a second. Liquid 8 Records, founded by former Sony execu- 
tive Michael Catain, has an eclectic roster of upcoming and estab- 
lished acts that includes Dar^'l Hall, Midnight Oil, Smokey Robinson 
and Ben Sidran. 



Spirit 
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features "invariably also tell us to be 
sure to make room for Iheir act," 
Swenson quips. 

With the 7,000 attendees now 
expected at SXSW. the conference 
determines the number of venues it 
needs to create room for all those 
participants. "Then we multiply 
those spaces by four or five acts each, 
and that number by four or five 
days. " Swenson adds. "That's how we 
end up with well over 1,000 acts." 

The SXSW Trade Show will fea- 
ture Indie Village, a group stand that 
will include participants from more 
than two dozen U.S. indie labels. 




Righteous Babe Records founder 
Ani DiFranco. renowned for her 
music and her savvy as an inde- 
pendent music businesswoman, is 
one of the key industry figures who 
will sit for a SXSW Interview during 
the conference. 

Other prominent industr>' figures 
who will participate in these inter- 
view sessions are former CBS 
Records presidenfCEO Walter Yet- 
nikoff: Wayne Coyne, founder of the 
Flaming Lips: Andrew Loog Old- 
ham, former producer/manager of 
the Rolling Stones: and performer 
Joan Baez. Rock'n'roll pioneer Lit- 
tle Richard will give the keynote 
address March 18. 

In an economically challenged 
business environment, SXSW has 
continued to flourish. The growth of 
the conference. Swenson says, "is 
fueled by the growing number of 
artisU and busine,sspeople who have 
no choice but to seek innovative 
methods of building artists' careers in 
an era marked by a shrinking number 
of mass-media outlets for new music. 

"SXSW is a place to launch new 
product," Swenson adds, "whether 
it's a new act or a more established 
artist who is using SXSW as a one- 
stop promotional device for expo- 
sure to press, radio, retail, talent 
buyers and the rest of the industry," 

Swenson concludes, "SXSW also 
provides a cost-effective means for 
artists and the companies associated 
with them to gain exposure to a 
broad base of potential partners 
such as publishers, record labels, 
managers, attorneys, agencies and 
other support personnel." 



check the we'bslte for tour updates 
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Grammy Award winning 
jazz flautist Nestor Torres 
lets the music speak 
Sin Palabras (Without Words) 

Street Date: March 23rd 
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Bad Plus Trio Builds Another Bridge To Rock 



The piano trio has been a hallmark 
of post-bop jazz, from Bill Evans to 
Keith Jarrett to Brad MehldaiL But 
last year a distinctiw new \'arlation 
on the theme emerged when the Bad 
Plus — pianist Ethan Iverson. bassist 
Reid Anderson, drummer David 
King — made its raucous major-label 
debut with 'These Are the Vistas" on 
Columlna Records. 

It was a brilliant outing that posi- 
tioned the rock and jazz worlds a step 
closer In his first studio encounter 
with a band of improvisers. pop pro- 
ducer Tchad Blake ovvrsaw tlie project 

The acoustic trio broke new ground 
with its dynamics-packed originals and 




compelling interpretations of pop hits 
(including Nirvana's "Smells Like Teen 
Spirit" and Aphex TWin's "Flim"). Her- 
alded b>' jazz and rock critics. "Vistas" 
became a modest jazz tiest-seller. rack- 
ing up sales e.xceeding 

fiO.OflO worldwide. 

Once branded the 
loudest jazz trio in 
history, the Bad Plus 
returns to crunching, 
improvised action with 
"Give," its sophomore 
outing on Columbia that 
streeted March 9. 

Once again. Blake pro- 
duced another first-take, 
no-overdubs gem that 
was recorded at Peter 
Gabriel's Real World studio in Eng- 
land. There's a new batch of band 
originals as well as covers ranging 
from jazz renegade Omette Cole- 
man's "Street Woman ' to Black Sab- 
bath's big-,sound "'Iron Man." 

The latter is a piano tour de force, 
with Iwrson opening the tune by 
playing two pianos — an upright and a 
SteinwsQ; — simultaneoasiy. 

"Everything we know about play- 
ing is in that track. " he says. "1 played 
as loud as 1 could while adding fast 
chromatic flourishes above. There 



was a danger of sounding campy play- 
ing this song, but we didn't cross that 
line. There's irony in the idea of cov- 
ering Black Sabbath, but the execu- 
tion is not ironic." 



Jazz 
Notes 



By Dan Ouellette 

douellette@billl>oa rd.com 




As for criticism that the trio may 
be stepping too far outside the jazz 
zone. jVnderson says. "We like rock 
music and jaz.z. and it s not healthy to 
build walls. We're passionate about 
music, period. " 

King adds. "We're making rec- 
ords that sound different from 
other jazz trios. We're proud of the 
fact that we made something that 
was new and unique." 

Iverson notes. "It's a g(xxl time for 
jazz piano trios who are doing some- 
thing different Audiences are open. 



F THE IKRTISTS PERFORMING 
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Habanera 




We're bringing new ideas to the table 
in an impro\ised music language. 
Our rhythms may come from rock, 
but they're authentic, not some 
wimpy jazz wrsion." 

WOMEN WHO lAZZ: With increasing 
recognition, women are finding 
steady f(x)ting in the male-dominated 
jazz world. The San Francisco Bay 
Area is home to a wealth of women 
artists, four of whom are releasing 
new projects. 

/\fler a three-year hiatus, smooth 
guitarist Joyce Cooling returns with 
"This Giri's Cot to I'lay" (Naiada 
Jazz), which bows March 23. On the 
same day. straight-ahead guitarist 
Mimi Fox will deliver her latest 
"She's the Woman." on Steve \ii's 
new Favored Nations Cool imprint 
(the jazz offshoot has also signed 
Novecento featuring Stanley Jordan 
and guitarist Larry Coiyell, whose 
new. as-yet-untitled CD will be 
released June 151. 

In celebration of the 15th anniver- 
sary of the Mad-Kat Records label she 
founded with singer Madeline East- 
man, premier Bay Area vocalist Kitty 
Margolis has released her fifth CD, 
"Heart & Soul: Live in San Francis- 
co," recorded at the On Braadmiy 



Theater in North Beach. 

For her third CD and first as a jazz 
singer. Natasha Miller releases "1 
Had a Feelin' " (Poignant Records), 
a tribute to the .songbook of Bobby 
Sharp, whose best-known song. 
"Unchain My 1 leart," was a hit in 
1961 for Ray Charks. 

TIME OUT FOR BRUBECK: In celebra- 
tion of pianist Dave Brubeck's 50th 
anniver.sary signing with Columbia 
Records. Columbia/Legacy will 
release a five-CD boxed set "For All 
Time." March 23. The collection com- 
piles all of Brubeck's "Time" series 
quartet albums recorded between 
1959 and 1965, including the best- 
.selling Time Out " (1959) and Time 
Further Out" (1961). 

Brubeck will be featured March 22 
at Jazz at Lincoln Center's "An 
Evening With the legendary Dave 
Brubeck Octet" at Aveiy Fisher Hall 
While the pianist's quartet opcas the 
evening, the historic highlight of the 
night will be the post-intermission 
performance of the octet including 
original member Bill SmitK For only 
the second time in history, Brubeck 
will be performing octet tunes h'om 
his pioneering 1946 self-titled debut 
album for Famta^ Recaids. 
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Hot Rides 

^LUXURY AUTOMOBILES 



S 



Here Are The Cars 
That Turn On 
The Top Stars 

BY JOHN LANNERT 

What do OutKast, Missy Elliott, Justin Timberlake, 
Hilary Duff and Dave Koz have in common? On Grammy night, 
they were all out cruising in Maybachs. 

What's a Maybach? It is the product of a German lux 
ury car and engine manufacturer that stopped mak- 
ing automobiles in 1941 but has been brought 
back on line by its current owner, Mercedes 
Benz. The Maybach (pronounced "my-boc ") is 
a 2()-foot-long, built-to-order vehicle that costs 
about $400,000 and takes four to six months 
to manufacture. Only about 400 Maybachs 
are expected to ship to the United States. 



LEARJET ON WHEELS 

From "Car and Driver Radio" host Alan 
Taylor to hip-hop maven/car restorer 
Funkmaster Flex to duPont Registry pub- 
lisher/president Thomas L. duPont. car 
enthusiasts are raving about the Maybach as a 
vehicle that looks, as Taylor says, like "a Learjet 
on wheels." 

While the Maybach is one of this year's most prized cars, Flex 
says the high-end favorites among music celebrities change annually 
as new models are introduced. 

"Nobody keeps those types of cars for five years. They trade them in and move on," Flex 
says. "Once they put out that new model, the other one is obsolete." 

Welcome to celebrity car culture. 



Beyonce Knowles shared the spotlight at 
the debut of Mercedes Benz SLR McLaren 
in New York In October. 
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Hot Rides 



standards 

Continued from page 35 



Auto industry insiders agree that 
music celebrities and record-label 
brass are generating an expanding 
base of revenue for the luxury and 
exotic car business. 

To appeal to the record industry, 
manufacturers and dealers imple- 
ment eye-catching marketing and 
promotion strategies to boost sales 
among their glamorous and power- 
ful clientele. Small wonder then that 
Mercedes and its counterparts, along 
with their dealers, like to launch 
marketing strikes before new mod- 
els hit the showroom. 

Popular interest in music celebri- 
ties and their luxury and custom 
cars is also on the upswing. 

Flex hosts "Ride With Funkmas- 
ter Flex," a weekly vehicle show that 
begins its second season in May on 
Spike TV. Among the program's 
musical guests this coming season 
are Elliott, Mariah Carey, Busta 
Rhymes, Wyclcf Jean, Ashanti and 
Lil' Kim. The show sports celebrity 
luxury cars as well as vehicles cus- 
tomized by Flex's restoration firm. 
Team Baurtwell. 

Other music stars are getting in 
on the automotive act. Rap star 50 
Cent, who recently bought a decked- 
out Cadillac Escalade ESV from a 
Nashville dealer, will headline an 
upcoming tour that also will feature 
sport customized and luxury vehicles 
owned by celebrities, as well as autos 
popular among younger drivers. 

On the print side. duPont Reg- 
istr>''s Celebrity' Car debuted late last 
year as a glossy quarterly magazine 
that showcases a wide range of 
celebrities and their high-end rides. 

"It's a People magazine for car afi- 
cionados." duPont says, adding that 
the spring issue will spotlight music 
celebrities like Richie Sambora and 
Lou Pearlman. Plans call for the 
magazine to publish bi-monthly. 

Later this year, duPont plans to 
launch a car tour that will feature 
recording artists. 

Since 1985. duPont has published 
a highly regarded monthly magazine 
of classified listings for luxury and 
exotic cars. The distinction between 
the two vehicles, duPont explains, lies 
in price, availability and desirability. 

The price range of most luxury 
cars falls roughly bet\veen $50,000 
and $100,000. Any car with a high- 
er sticker price is generally consid- 
ered an exotic car. New York and Los 
Angeles are the biggest luxury car 
markets, followed by South Florida. 

VEHICULAR TASTES VARY 

Aside from luxury cars, duPont 
says, music celebrities typically keep 
a fully loaded SUV— of which the 
Cadillac Escalade and Lincoln Navi- 
gator are the most popular — or a 
pickup truck for weekday trips that 
require elbow room for the family, 
music gear and bodyguards. 



But for weekends, recording stars 
and music executives like a wide 
range of luxury and exotic cars that 
most times are purchased or leased 
through their business manager or 
personal manager — or. as in Elliott's 
case, her mother. 

Steven Posner, president of Put- 
nam Motor Leasing in Greenwich, 
Conn., says rockers generally tend 
to prefer a Bentley or a Lamborghi- 
ni, while hip-hop artists lean toward 
a Bentley or a Rolls Royce. 

Country stars, duPont adds, 
tend to go for U,S.-made vehicles 
that have four-wheel drive. Taylor 
notes that, generally. Jaguars are 
also big. 

Beau Boeckmann, VP of Galpin 
Motors in Los Angeles, the largest 
Jaguar dealer in the United States, 
says the Ford-owned brand "is like a 
rolling piece of art. But there are a 
lot of celebrities out there that own 
BMWs and Mercedes, because 
they're good, well-built cars." 

In South Florida, Steven Lewis, 
CM of Prestige Imports in North 
Miami Beach, says many of his vet- 
eran star clients, such as the Bee 
Gees and Rod Stewart, buy a variety 
of high-end vehicles, while younger 
celebrities like Lenny Kravitz and 
Timbaland favor Ferraris. 

According to Lewis, who says his 
company is among the top luxury 
car sellers in the countr>>, Whitney 
Houston and Bobby Brown drive 
"normal cars": BMWs and Mercedes. 

Regardless of which cars celebri- 
ties drive, manufacturers and deal- 
ers eagerly court and attend to 



BY BlU CHIPPS 

Why do you think they call it 
rock'n'ro//? 

A natural link has existed be- 
tween the music and auto indus- 
tries for more than half a century. 
The late Sam Phillips of Sun Rec- 
ords once claimed that the first 
true rock'n'roll song was "Rocket 
88," written by Ike Turner as a 
high-octane tribute to his Oldsmo- 
bile of that name. 

Today, the automotive business 
presents an obvious source of 
sponsorship opportunities for the 
music business. But arranging 
those sponsorships is no easy task, 
especially for tour deals that often 
run into the high six figures. 

Sellers in the music industry 
first need to do their homework 
and find the fit between the audi- 
ence that the sponsor seeks and 
the tour provides. Chances are, 
BMW won't sponsor a country tour 
to promote its Mini Cooper. 

Most sponsorship veterans reach 
out to brand managers and other 
corporate decision-makers to nego- 



music celebrities through product 
placement at high-profile events and 
glitzy sponsored functions. Cross- 
promotion and marketing is on the 
rise, as well. 

SHARING THE SPOTUGHT 

For example, last year Mercedes 
Benz debuted its new SLR McLaren 
at a splashy coming-out soiree in 
New York that featured an appear- 
ance by Beyonc^, a Mercedes Benz 
owner. 

Ceno Effier, public relations man- 
ager of Mercedes Benz USA, says the 
party provided a compelling setting 
for "an interesting battle between 
the car and Beyonce for the spot- 
light. But what we're looking for is 
a halo effect. In most instances, the 
car is what complements the star 



Cross-promotion 
with music stars 
is on the rise. 



and provides that halo effect." 

Another welcome afterglow from 
"la fete Beyonce," Effier says, was the 
constant sound of ringing phones 
from celebrities and industry hon- 
chos inquiring about the SLR 
McLaren. 

"Having a celebrity like Beyonce 
helped bring attention to the car," 
Effier says. 

Although Mercedes has long 
teamed with celebrities to promote 



tiate deals. Those seeking sponsors 
can locate corporate contacts 
through such investor Web sites as 
hoovers.com or by purchasing lists 
from lEC Inc. through its Web site 
sponsorship.com. 

Some businesses seeking spon- 
sorship support believe that adver- 
tising agencies are the best place 
to start. 

"Ad agencies control a brand's 
overall image, and politics dictate 
that agencies be an important 
ingredient (in the sales process)," 
says Rob Tonkin, president/CEO of 
Venice, Calif.-based Marketing Fac- 
tory, which created and manages 
the alt-rock Civic tour for Ameri- 
can Honda Motor Co. 

When making a pitch, the spon- 
sorship seller should be aware of 
any marketing challenges facing 
the potential sponsor. Is the spon- 
sor launching new vehicles? Is it 
suffering from quality issues? 

Smart sellers position them- 
selves as marketing partners and 
play up the ways a sponsorship 
will help overcome those chal- 
lenges. At a minimum, sellers 



its new models, its counterparts are 
hardly sitting on their hoods. 

Bentley Motors and its Beverly 
Hills dealership, Bentley Beverly 
Hills, are promoting their new, 
much-hailed Continental GT by 
lending it to music celebrities when 
they attend award events, 

Bentley also received a nice pub- 
licity boost when longtime Bentley 
owner Elton John auctioned off a 
Continental GT, which retails for 
about $150,000, at his famed Acad- 
emy Awards party. In addition, a GT 
stood by at the NBA All-Star Game 
for visual consumption by the many 
celebrities who are big fans of pro 
basketball. 

John Crawford, director of public 
relations of Bentley Motors, is hesi- 
tant to name Bentley owners, 
although he cheerfully quips that 
' Sex and the City" star Kim Cattrall 
has been seen in one. He also notes 
that Ralph Lauren was loaned a 
Bentley because the superstar 
designer was in the market for a new 
car. 

"Bentley owners don't want to 
draw attention to themselves." 
Crawford says. "They like a car like 
the Bentley, which carries a lot of 
cachet but doesn't scream at you." 

Bentley Beverly Hills GM Tim 
O'Hara adds that music celebrities 
who own Bentleys "cross all age, 
gender and ethnic lines." While 
O'Hara says his dealership aggres- 
sively markets the Bentley at such 
non-music events as economic 
forums and TV shows, he also sifts 
through many invitations to display 



should offer branding opportuni- 
ties and on-site vehicle display. 
Whenever possible, sellers should 
also offer test drives. 

"That's the No. 1 objective for 
car companies today." says Andrew 
Klein, president of New York-based 
Revolution Marketing, who has 
sold tour sponsorships to Ford 
Motor Co., General Motors Corp. 
and Volkswagen of America. 

Other hot buttons in the auto- 
mobile category are promotional 
opportunities for dealers, including 
hospitality and meet-and-greets for 
customers and prospects, and the 
ability to compile a prospect 
database. 

Automobile manufacturers some- 
times sponsor alongside related 
companies like auto parts suppliers, 
satellite radio companies and navi- 
gation system providers. 

Those companies want to build 
relationships with other auto com- 
panies, and a sponsorship is one 
way to do just that. 

Bill Chipps is senior editor of the 
lEG Sponsorship Report. 



his cars at various happenings 
around the LA area. 

SPEOFIC TARGETING 

Not all dealers are as aggressive in 
placing their product at celebrity- 
driven affairs. 

Prestige's Lewis rarely exhibits his 
autos at non-car events because the 
resulting sales do not justify the 
expense of displaying the vehicles. 

"Any time I've taken cars to a 
|non-carl event, people say, 'It's 
nice,' and they walk on by," Lewis 
says. " It consumes large amounts of 
time, effort, resources and money 
(to attend a non-car event]. It takes 
a special person to buy a $200,000- 
plus car. There are very few of them 
out there, and if they know who you 
are, they'll find you." 

Lamborghini's new Gallardo 
model hardly needs much promo- 
tion since the car is mentioned in 
many hip-hop songs, says Ehren 
Bragg, Lamborghini's North Ameri- 
can area manager. 

Lewis points out that Missy Elliott 
and Timbaland own Lamborghinis. 
.According to Bragg. 1,800 Gallardos 
will be built at a base price of 
$165,900. 

Bragg says that Lamborghini does 
court celebrity buyers, but in a low- 
key manner through public rela- 
tions firms plugged into the auto 
trade. When asked to identify Lam- 
borghini owners, Braggs declines, 
saying, "Even though they have 
flashy cars, our owners are very pro- 
tective of their privacy." 

Apart from promotion for their 
new models, manufacturers and 
dealers seek new clientele for exist- 
ing brands. Some manufacturers, 
such as Jaguar, discreetly keep a staff 
member on hand that works exclu- 
sively on securing new business 
from music celebrity clients. 

"If you have a high-profile 
brand — whether it's Gucci or 
Jaguar — and if you are properly 
resourced, then you should be there 
to exploit it," declares James 
Thomas, communications director 
for Jaguar Cars North America. 

At the dealer level, many compa- 
nies work hard at the increasingly 
lucrative customizing projects 
designed to entice a celebrity faced 
with a variety of dealers selling the 
same product. 

Customization now has become 
one of prerequisites for music 
celebrities looking for singular, 
highly personal versions of a luxury 
SUV, pickup truck or, less often, an 
exotic car. 

Galpin Motors has spun off a suc- 
cessful auto customization dealer, 
Galpin Auto Sport, whose custom 
work on luxury cars can nearly dou- 
ble the sticker price. 

Galpin Motors' Boeckmann over- 
sees Galpin Auto Sport and designs 
many of the custom vehicles, includ- 
ing the Ford F-150 Tailgate Party 
Truck, which comes complete with 
an onboard barbecue, double beer 
taps, sink and entertainment sys- 
tem. It retails for $75,000. 
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Coachella Brand Stirs Fest Interest 



BY SUSANNE AULT 

The Coachella Valley Music & Arts Festival is on its fastest sales 
track yet. But despite industry support for the idea, don't look for 
Coiichella orjjanizers to create spinoffs any time soon. 

Many booking agents, managers and artists say they would 
embrace more U.S. fests carrying Coachella's brand of IKv music and 
sense of outdoor adventure. Yet U.S. touring culture, with its 
reliance on permanent concert venues, seems to clash with the 
weekend-long fest atmosphere. 

Europe alread>' has a successfully entrenched circuit of similar 
fests. Clear Channel Kntertainment launched six new owrseas fests 
in 2003 alone {Billboard. March 6). 

Running .May 1-2 at the Empire Polo Fields in Indio, Calif., 
Coachella is expected to .sell out well before showtime. The first 
week of March, its Web site was already warning fans that in 
contrast to 2003. they are unlikely to score tickets on event day. 
Single-day passes are $75 apiece, and two-day passes are $140 — 
the .same price as 2003. 

Big draws for this year s Coachella — which typically leans toward 
eclectic lineups — include Radiohead. the Cure and a reunion of 
seminal alternative band the Pixies. 

Still. Paul Tollett, co-president of Coachella promoter Ciolden- 
voice. sa^^s there aren't any plans to develop nevi versions. Golden- 
voice first boss'ed Coachella in 1999 and has steered the festival since 
then. Attendance has grown steadily — with a jump from 55.000 in 
2002 to 60.000, its heftiest at that point, in 2003. 

Nevertheless, Tollett saj?, "You won't see it anywhere else. This 
is the destination." 

FESTIVAL COMPETITION 

While the United States does not have as many events as Europe, 
Tollett notes that there already are several summer fests in the 



States that do compete for fans. For example, jam-band-themed 
Bonnaroo's June 11-13 run is primed to sell out, says Jonathan 
Mayers, partner in fest co-producer Superfly Produclioas. 

"People can only do so much, " Tollett sa>'s, noting that such trav- 
eling fests as Vans Warped tour and Lollapalooza will also make Los 
Angeles stops, near Coachella's Indio location. 

.\nother challenge, agents note, is that the United States is not 
as brimming with wide-open spaces — key to the camp-out nature 




of fests like Coachella — as Europe. In contrast, the States are filled 
witli permanent venues like amphitheaters, theaters and arenas. 

"Field places exist, but it's a matter of finding them," says Jim 
Romeo, an agent with Ground Control Touring, who books 
Coachella 2004 act Belle & Sebastian. "If it goes into sheds, there's 
a little bit taken away. It loses its specialness where there's not the 
same allure." 

Romeo adds, " It would be great if there were events that linked 



together," where Belle & Sebastian could travel up the West Coast 
after Coachella for further fest appearances. "Coachella and Bon- 
naroo have proved that people want it."' 

A previous fest expansion attempt — Field Day which Golden- 
voice co-promoted— had to be scrapped. The June 2003 two-day 
event had strong ticket sales, but it had to be shrunk to one day 
and moved from its original l-ong Island. N.Y.. park kx:ation to 
Giants Stadium in East Rutherford, N.J., because organizers were 
denied the necessary' city permits (billboard.coni Jan. 5. 2003). 

"The Glastonbury, Leeds and Reading festivals are huge and 
work directly with the communities, " says Sam Kirby. an agent 
with Evolution Talent Agency, who often books acts for those 
fests in England. "'You can get land anywhere |in the United 
States], but you do need to get the right approval from the police, 
[among others]." 

FEST VS. SHED 

But the hands themselves may not approve of a fe.st vs. shed con- 
cert setting, agents say. Organizers behind shed tours, bolstered by 
building sponsors offsetting production costs combined with rela- 
tively high facility' parking fee;;, can often afford to pay talent more 
than supervisors for weekend fe.sts. 

"If you go into your local amphitheater, it will have huge rev- 
enue from sponsors, concessions, parking and service fees," Kirby 
says. "With the economics [of participating in a Coachella-styled 
setting], a band isn't necessarily paid as much." 

But Tony Margherita, manager of Coachella performer Wilco, 
finds many sheds to be "generic, soulless and uninspiring," 

Ken Jordan, of Coachella 2004 act the Cryvstal Method, says he 
wishes there were more ewnts like Coachella. 

"It has been a great lineup ever>' time I've been there." he says. 
"I'm looking forward to hanging out and enjoying the music and 
eating lots of bad food." 



After-Prom Parties Ripe For Label Presence 



BY SUSANNE AULT 

Yoel Silber, founder of Promtix in 
New York, sees his annual after-prom 
events in the city as serving a dual 
purpose: keeping kids safely enter- 
tained and getting labels and sponsors 
to reach an important target audience. 

"After-prom events are becoming 
more popular than [thej actual 




prom, " Silber observes. 

Promtix launched in 2000 with a few 
Nevv York-based dance parties. This y«ar. 
22 events are planned in area nightclubs 
fi'om May 7 through June 25. 

This >'ear's events take place at such 
venues as Sound Factory and Copaca- 
bana directly following proms. Tick- 
ets are priced at $50 on average and 
can be purchased at promtix.com. 

"In New York alone, the average 
teen is spending $1,000 on these 



events. They will spend $300 on a sec- 
ond prom dress. For girls alone, 
there's also shoes, jewelrj', hair prod- 
ucts and perfume, " says Silber, who 
envisions fashion and personal-care 
companies as potential sponsors for 
Promtix events. 

Although the company has re- 
cently become profitable, attracting 
corporate partners would help 
reduce Promtix's production cosLs. 

ARER-PARTY AS LAUNCHING PAD 

Pointing to steady growth — atten- 
dance has spiked by 10.000 teens 
each year at Promtix parties and is 
expected to total 100,000 in 2004— 
Silber thinks he will win over the 
needed music sponsors and label 
executives to advance his company 
into new territories. 

At this point, relatively inexpensive, 
local New York DJs have provided 
music at Promtix parties. But Silber 
believes that labels should consider 
asing the after-prom events as launch- 
ing pads for their up-and-coming acts. 

"We can take a no-name artist, and 
more people would probably see this 
unknown artist at my events than if 
you took ]the artist] on tour," Silber 
says. "The music industry is going 
through tough times. They are look- 
ing for different ways to get their 
recording artists out there. \Vhat bet- 
ter way to leave a lasting impression 
than ]at a] prom?" 



Silber has signed up the Hip-Hop 
Summit Action Nehvork (IISAN) as 
his first Promtix sponsor The non- 
profit organization, created by Def 
Jam co-founder Russell Simmons to 
educate at-risk youth through hip- 
hop music, will supply talent for the 



May 27 Promtbi after-part>'. 

That night is tagged with a $.30 tick- 
et, but the lineup and the event's New 
York venue are still being negotiated. 
Po.ssible entertainment .sources in- 
clude Roc-a-Fella Records and Bad Boy 
Entertainment — as the companies' 



respective heads. Damon Dash and 
Sean "P. Diddy" Combs, are on the 
HS.AN board. 

Silber has national ambitioas for his 
company: he wants to launch parties 
in New Jersey. Connecticut Philadel- 
phia and Miami. 
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Sponsor 



Tour 



Estimated Fee Leverage 



Cruzan Rum 

Cnjjjn Lid 



Kenny Chesney tour. 

MdKfi -September. 
70-plus slops 



Aligned with Oiesney to raise brand awareness, introduce new 
"Cnjzan Conlusion" cocktail am) gain promotional platfonn tor 
retail accounts. Leveraging through Wet) site and radio station pro- 
mos dangling tkiiet giveaways and artist me«i-dnd-greets. Arming 
local disintMtors with tickets, backstage pasMs. posters and Ches- 
ney cutouts for on-premise promos. On-site presence includes sig- 
nage, audio and visual announcements and a modified Ouim '53 
Chevy truck. Promos wiH abo play up tNeViigin Iiiands, (tie birth- 
platt ot Cruzan Rum and Chesney 's vacation destination. 



TomValdes, president, Cruzan Ltd. 



Nokia Nokia Live at Grand S3.75 million Using tie to buitd visibility around its U.S. headquarters and play up Todd Cotdstein.VH business develop- 

Sokia Corp. Prairie Theatre. Texas, the assoaalion betvwen its handsels and digrtal music WiH display ment. AEG: and lo Hariow.Vf* mar- 

through 2009 Us mobile devices at the theater and use tlckds to entertain cus- keting, Nokia. Americas 

lomers and employees. Tie also helps Nokia build relations with Ver- 
izon Wireless, a venue co-sponsor. Anschutz Entert^nmem Croup 
purchased operating rights to the 6 JSO-seat venue In 2002. 

Vertton Ladles First $1 .5 million Verizon is using sponsorship to play up its "connectivity" messaging Mathew Knowtes. CEO. World Music 



Verizon 

Verizon tour leaturing Beyonce. 

Communications. Alicia Keys and Missy 
Inc. Elliott. March-April. 

24-p)us stops 



and acquire customers through on-site and in-slore promolioni. 
Took tie-in parity based on success from ib 2001 sponsorship of 
N Sync's PopOdyssey tour tt\at helped generate more than 
53.000 new ton^lslance customers, 32 million long-iJistance 
minutes on Its network and 15.000 leads collected at concerts. 



EniertainnKni: Darlene Chan, senior 
VR Festival Productions: f^ut 
lankowskl. president, Access Market- 
ing Services: and Jerri DeVard. senior 
VR brand management and market- 
ing communKationi.Veriron, 
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20°" Dl UCXJIU COIMCERT GROSSES 



MusictkmiE 



McGraw Headlines 
Gridiron 



Tim McGraw and his Dancehall 
Doctors will headline an April 10 
concert in Austin to benefit the Grid- 
iron Heroes Spinal Cord Ii^iny 
Organization. A summer amphithe- 
ater tour will follow. 

Also on the bill for the .Austin 
show is Billy Bob Thornton — with 
whom McGraw is currently shwiting 
the film 'Friday Night Lights "— 
along with special-guest performers. 



On The 
Road 



ByRoyWaddell 

rwaddell@blllboard.com 




The event is organized by movie 
director Peter Berg, who created the 
concert to benefit injured football 
players. The concert will he held at 
Auditorium Shores: tickets went on 
sale March 6 for $20 or $15 for high 
school students. 

Meanwhile, though McGraw's 
touring plans for 2004 have yet to be 
announced, sources say he will play a 
Clear Channel Entertainment- 
produced run of outdoor amphithe- 
aters mid-June through August, 
doing approximately 40-45 dates. I>ast 
year. McGraw grossed $33 million 
from .53 shows. 1 le was ranked 14th 
among all touring acts. 

McGraw is managed by Scott 
Siman and .Mark Hurt at RP.M Man- 
agement and b<K)ked by Rod Essig at 
Creative Artists Aj^ncy. 

ROCK HALI REDUX: There have been 
a lot of memorable inductions into 
the Rock & Roll Hall of Fame, and 
V2's Bono has inducted more than 
one artist with considerable aplomb. 
"One of the greatest moments in my 
book was Bono's induction of Bob 
Mariey. " says Jon Landau, 
manager of Bnice 
Springsteen and a mem- 
ber of the Rwk Hall's 
nomination committee. 

For Don lenner. pres- 
ident of Sony Music 
U.S.. Bob Dylan's induc- 
tion was a highlight. 
"When Bruce Spring- 
steen, inducting Bob 
D>'lan, said, 'I wouldn't 
be here without you. and 
there isn't a soul in this 
room who does not owe you their 
thanks,' that's the essence of the 
experience for me. " 

U'gendary pnxiucer Jeny Wexler 
has been to Iw) induction cere- 
monies, the first one out of curiosity. 



he says, and the second when he 
himself was inducted. 

"The |all-star| jam is an 
accoutrement that is memorable 
and significant, but is that kind of 
moment more memorable than 
getting the hardware? " asks Wexler, 
now 87. "For me, it was getting the 
fucking hardware." 

ROUND TWO: A second MTV2 Head- 

banger's Ball tour has 

been packaged for this 
spring, beginning May 
25 at House of Blues in 
North Myrtle Beach. 
S.C. On the bill are 
Universal Records act 
and Ozzfesl 2004 par- 
ticipant Hatebreed, 
along with Elektra 
Records act Damage- 
plan. Wind-up Records' 

Drowning Pool and 

Eulogy act Unearth. 
The Headbanger's Ball brand was 
firmly re-established last fall, when 
Killswitch Engage. Lamb of God 
and Shadows Fall made noise on 
the debut MT\'2 Headbanger's Ball 
tour mihoard. Nov. 22, 2003). The 
2004 tour — a prelude to a busy 
spring/summer of multi-act hard 
rock tours that includes the Jager- 
meister Music tour with Slipknot, 
Linkin Park's Projekt Rex'olution 
and Ozzfest — wraps May 5 at the 
Fillmore in San Francisco, 

LONG GOODBYE: The Eagles will 

return to secondary markets in May 
with their ongoing Farewell I tour, 
which began in 2002. The band, 
managed by Irving Azoff and 
booked by John Brannigan at 
William Morris Agency, will follow 
several days of rehearsals at Van 
Andel Arena in Grand Kapids. 
Mich., with a May 12 show. 

Thirteen shows are on the books, 
wrapping May 30 at Save-Mart Cen- 
ter in Fresno. Calif The band will 
also play MGM Grand Garden Arena 
May 22 in Las Vegas. 




The band cut individual promoter 
deals in each market for the tour. 

The Eagles have gro.ssed close to 
$88 million from 73 dates on the 
tour. There is no word on any dates 
this year for the Eagles be^iond May. 
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Blues Canada 


CLAY AIKEN • KELLY CLARKSON 


Uacoaras CaMai; 
PMIada^hla 

March I 


S47/S37 


7,S34 

9.229 


AEG Uva 


CLAY AIKEN t KEUY CLARKSON 


Cbarloaa Colisotun. 
Charlottn, N.C. 


aS7.II5 


1.657 

8.959 


AEG Uve. Atlanta 
Wortdwida Touring 


A PERFECT CIRCLE 


Hordarn Pavilion. 
Sydney 

Fob 20-21 


S3S9.560 

l$4&4,384Au5Ualian) 


8.114 

tO.600 two shows 


Jack Utsick Presents. 
Michael Chwgg 
Entartainmefll 


BARENAKED LADIES, GAVIN 
DEGRAW, BUTTERFLY BOUCHER 


Wachovia Cantar. 
Pbiladalphia 

Feb 16 


S330.S57 
$4S/S35 


■LI7S 
10475 


jKk Utsick Prasants N,E. 


CLAY AIKEN A KELLY CLARKSON 


Si. Pela Tlntas Forum, 
Tampa. Fta. 

Feb 77 


S323.247 

S4675;S38,75 


7,lti 

7,829 


AEG Uve. 

Fantasme PTodudhNit 


CLAY AIKEN « KELLY CLARKSON 


Wachovia Arona, 
Wilkas-Bana, Pa. 

Msrch 7 


S321.470 

S4(i 50 


7,860 

7.898 


AEG live 


KORN, FEAR FACTORY. STATIC-X 


Rod Lavar Arana, 
Malbeuma. Australia 

Feb 16 


S31133E 

^M^922 Aunralianl 


6.600 

8.500 


Jack Utsick Preiaats. 
Michael Chugfl 
Entertainment 


JOHN MIAYER, MAROON 5 


Save Mart Centnr, 
Fresno, Calrf. 


sii7«n 

S34 


81212 
11.082 


Clear Channel 
Entertainment 


SARAH BRIGHTMAN 


Hexall Place. 
Edmonton. Alberta 

Feb. 26 


S305.616 

(S406.042 CanaiJianI 
S564 KVSSI .93 


&3S7 

8.033 


Clear Channel 
Entertainment House of 
Blucn Canada 


LINKIN PARK, RO.D., HOOBASTANK, 
STORY OF THE YEAR 


Fraeman Coliseem. 
San Antonio 


S34MVS33S0 


9,111 

sellout 


Clear Channel 
EntertaimnanI 


KORN. FEAR FACTORY. STATIC-X 


Brisbane Entartainmanl 
Centre, Brisbane, Australia 


S2Ga.216 

4S340.n2Australianl 


SJ64 

8.000 


Jack Utsick Presents. 
Michael Cbugg 
Enterta inneni 


REVOLUTION FEST: LOS JAGUARES, 
MALDTTA VECINDAD, JUUETA 
VENEGAS, JOSE FORS 


Sports Pnlace. 
Mexico City 


S2SS.436 

(2.919.735 pesos) 


HJOI 

IS.0S5 


OCESA Presents 


CLAY AIKEN ft KELLY CLARKSON 


AmaricanAiflinas Arena. 
Miami 


S245JII 

S46-5a/$36.SO 


s» 

6.204 


AEG Uve. 

Fantasme l*roduf:t»ons 


NICKELBACK. THORNLEV 


John Lsban Centra. 
London, Ontario 
March 4 


S24a7S4 

IS322.292 Canadian) 


0230 

sellout 


HatiH of flkias Canada 


GArrHER HOMECOMING 


SamiaCanlai: 

SLLoaia 

Feb- 7 


S23S.4M 

£32.75^1475 


lOJB 

19,757 


Clear Channel 
Enteriainmant ta-liauBa 


NKKELBACK. THREE DAYS GRACE. 
THE TREWS 


HaMax Moira Canlra. 
HaWax, Nova Scolia 

Feb. 26 


smiM 

($312,682 CanaHianl 
S295B 


7,910 

7,996 


Gillatt Enleneinnwnt 
Gretip, House of Blues 
Canada 


ERYKAH BADU. THE ROOTS 


Univarsal AnpMihaalra, 
Unrvatsal Cfty, Calif. 

fob. 11 


tmi4o 

SS5/S4S(S35 


i.m 

5.589 


Hoina ol Binaa Coaearta 
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Three Keys Celebrates Two Years 



BY GAIL MrrCHELL 

TVvo years after launch, adult-focused Three 
Keys Music is generating airplay and chart buzz, 
though sales-wise it is not "where I want it to 
be," chairman/CEO Marcus Johnson says. 

With a roster ranging from organic R&B to 
smooth jazz. Three Ke>'S enjoyed chart success 
last year with newcomer Yahzarah. The R&B 
singer peaked at No. 44 on the Top R&B/I lip-Hop 
Albums chart with debut album "Blackstar." 

There have been earlier jazz releases by saxo- 
phonist Michael Lington ("Everything Must 
Change"), pianist Bobby Lyle ("Joyful") and gui- 
tarist Nick Colionne ("Just Come On In"). The 
label has also garnered video airplay on VH 1 and 
BET, but sales have been elusive. 

The Silver Spring, Md.-based label had early 
visibility during its April 2002 launch, thanks to 
the identity of its major financial backer, BET 
founder Robert L. John.son (Billboard, Nov. 30, 
2002). Robert and Marcus (no relation) met at a 
jazz festival in Washington, D.C. At the time, 
Marcus — a contemporary jazz pianist who is also 
a Three Keys artist — was earning an MBA and 
law degree while playing gigs and pursuing a 
recording contract. 

"I needed .some advice," Marcus says. "Do I 
continue or get a law firm job? I'd been working 
on a business plan for four years. 1 showed Bob, 
and he decided to make the investment." 

Though he and Marcus decline to reveal the 
initial investment figure, sources say it was in 
the neighborhood of a couple of million dollars. 
A division of Marimelj Entertainment, the label 



reflects Marcus' game plan for 
success, meaning Three Keys' 
spirituality, artistry and strateg)'. 

More adviser than daily 
hands-on operator, Robert gives 
the label "very close" to a B 
grade in terms of its ability to 
identify talented artists and exe- 
cute good music. The one early 
stumbling block, though, has 
been distribution. Initially af- 
filiated with LightyearAVEA, 
Three Keys has since signed 
with WEA-affiliated ADA. 

TOUGH IISSONS 

"We've learned some tough 
lessons from those relation- 
ships," Robert says. "And we 
made other missteps, like put- 
ting a lot of attention on one 
artist who didn't pan out. The 
challenge is how to recover and 
keep costs to a minimum as we 
try to break new artists." 

On the radio airplay front. Three Keys has 
enlisted the services of independent promoters. 
Working the label's jazz product is Cliff Gorov 
of All That Jazz; handling R&B is Bruce Jones 
of Thun Productions. 

"We have the product, the airplay and xve're 
getting 120,000 hits on our Web site," Mar- 
cus says. "That's pretty good for a company 
averaging eight to 10 employees. Now we're 
looking to increase our sales knowledge and 




gel sales up to stay in business. And it doesn't 
have to be too expensive to do it right." 

To keep costs in check, Marcus employs the 
mantra "use ever>' means necessar>'." It was born 
from personal experience. Before establishing 
the label, Marcus sold his own CDs out of his car 
and at his gigs. 

"To take a record company national, you gen- 
erally need about $2 million, " he says. "So you 
have to be creative." 



One way he accomplishes this is through 
"creative contracting." Artists receive lower 
upfront costs, and everyone shares the risks. 
Another way is through pared-down video 
costs. Three Keys videos generally fall in the 
$30,000 range. 

"You also have to get artists who are willing 
to go out there and shake hands, kiss babies," 
Marcus says. 'They can't stop at the 20-yard line 
when you throw the ball. We all have to keep 
running to score that touchdown." 

And score royalty payments. 

"Within a year of his record coming out, Nick 
Colionne is receiving a royalty' check." Marcus 
says. "When was the last time you heard of an 
artist getting a royalty check that soon?" 

MUSICAL MATRIX 

Three Keys Music is eyeing a couple of vocal 
groups as potential roster additioas. In the mean- 
time, positioned in its April starting blocks are 
Lyle and R&B singer Alyson Williams. Lyie's 
"Straight & Smooth" (April 6) is a double-CD of 
22 songs covering both straight-ahead and 
smooth jazz. Williams, who first scored top 10 
R&B hits ( "Sleep 1^lk, " "I Need Your lx)vin' ") in 
the '80s and 'QOs. returns with the 14-track "It's 
About Time." 

In tune with Three Keys' cost-efficient 
strateg)', both albums were recorded for less than 
$25,000. The Lyle set will retail for $18,98: 
Williams' for $12.98. 

" Everyone in the music industry is trying 
to find the answer, " Marcus says. "The answer 
(Continued on page 40) 



TV Special Fetes Apollo Theater's 70th 



The Apollo Theater will cele- 
brate its 70th anniversary with a 
two-hour NBC-TV special set to 
air in June, which is Black Music 
Month. 

Multiple hosts will welcome 
contemporary artists from the 
music, comedy and dance arenas. 
Their performances will be inte- 
grated with short clips commemo- 
rating the landmark theater's 
legacy, which ranges from Apollo 
"Amateur Night" winner Ella 
Fitzgerald to comedian/actor 
Chris Rock. 

In addition to the Apollo The- 
ater Foundation, the special's pro- 
ducers include Magna Global 
Entertainment and Emmy Award 
winners Don Mischer and Suzanne 
de Passe. Grammy Award-winning 
producer/artist Quincy Jones will 
serve as consulting producer. 

The show will be taped March 
28 at the venue and doubles as a 
benefit on behalf of the Apollo 
Theater Foundation. Hosts, per- 
formers and the air date will be 
announced shortly. 

ASCAP'S COT SOUL The perform- 
ing-rights organizations 17th 
annual awards soiree takes place 



June 28 in Beverly Hills, Calif., at 
the Beverly Hilton Hotel. 

The ceremony honors the song- 
writers and publishers of the top 
ASCAP songs on the R&B/hip-hop, 
rap and reggae charts in 2003. Top 
winners last year included EMI 
Music Publishing (publisher of the 
year) and Timbaland (songwriter 
of the year). 




iVi.i;iur:M.i;f.w».^lte 



ON THE RECORD: Anita Baker is 

back after 10 years, having signed 



with Blue Note Records. She is in 
the studio and is due to record at 
least two albums . . . Miri Ben-Ari, 
aka the Hip-Hop Violinist, signs 
with Universal Records. The guest 
list for her forthcoming, untitled 
debut album includes Lil' Mo, Mya, 
Musiq, Anthony Hamilton and 
Kanye West. Currently touring 
with West, the Israeli-born Ben-Ari 
wrote, produced, arranged and per- 
formed all the strings on West's 
own top-selling debut. "The Col- 
lege Dropout." 

Former Motown artist Sharissa 
("No Half Steppin' ") returns with 
sophomore set "I Cot Love." Due 
in June through Czar Entertain- 
ment/Sony, the album features 
Sharissa collaborating with Tank, 
R. Kelly. Wyclef Jean. Jadakiss 
and R&B legend Millie Jackson. 

Lionel Richie hooks up with 
Lenny Kravitz. producer 7 Aure- 
lius (Ashanti, Ja Rule) and others 
for his new Island album, "Just 
for You. " It is in stores May 4 — 
the day after he completes his May 
3 co-host stint for ABC-TVs 
"Motown 45." 

IMAGE-MAKERS: Congratulations 
to Luther Vandross and the other 



recording artists honored during 
the 35th annual NAACP Image 
Awards. Receiving four statuettes. 
Vandross was the evening's big 
winner. Besides winning the out- 
standing male arti.st category, the 
singer earned outstanding music 
video, song and album kudos for 

his "Dance With 

My Father." 

Entertainer of 
the year Beyon- 
ce and hall of 
fame honoree 
Ray Charles 
were among the 
special award 
winners. Also in 
the winners' cir- 
cle: Alicia Keys 
(outstanding 
female artist), 

Ruben Studdard (outstanding new 
artist), OutKast (outstanding duo 
or group), Ramsey Lewis (out- 
standing jazz artist) and Donnie 
McClurkin (outstanding gospel 
artist, traditional or contemporary). 

The show aired March 1 1 on 
Fox. That was also the kickoff day 
for Studdard's 20-datc national 
tour It opened in Philadelphia and 
will wrap May 9 in New Orleans. 



A SOULFUL SHOUT: Shout Factory 

released a three-CD boxed set, 
"Superstars of Seventies Soul," 
March 2. 

Comprising 60 hits from the 
post-Motown era of funk and 
R&B, the set doubles as a com- 
panion piece to a PBS concert 



Rhythm 
8(Blues 



By Gail Mitchell 

gmitchell@billboard.com 




special of the same title hosted by 
Patti UBelle. 

Premiering as a pledge event, 
the special was produced by 
TJL Productions in association 
with Shout. Featured perform- 
ers include the Commodores, 
the Chi-Lites and the Emo- 
tions. A DVD version of "Super- 
stars of Seventies Soul " is due 
later this vear. 
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Slow Motion 
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, SLEEPY BROWN 
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, NELLY 
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Three Keys 

Continued from Dage 39 



is whatever works for you and your 
music. What works for Universal 
may not work for us, because I don't 
have the same scale for a mass num- 
ber of units. 



Three Keys Music 



"It's such a matrix to figure out the 
right pricing and when to raise or lower 
it." Marcus says. "Jazz can sustain a 
higher retail price than pop, because 
the people buying pop are generally 
those spending their allowance. You 
have to be very careful." 

And in tandem with being careful 
is being realistic. Both Johnsons .say 
they're behind Three Keys for the long 
haul, but they're also on the lookout 
for potential joint-venture partners. 

"This is a capital-intensive busi- 



ness," Robert says. "A lot of upfront 
money is put out for recording, mar- 
keting, paying the artist At the end of 
the day, you don't know if you have a 
winner until pretty much all your 
money is spent. 

"You never fall in love with your 
business idea. If the business works 
out well and Marcus is able to grow 
it, I'm there for the long term. It's 
very easy to stay with a company 
turning out profits. The tough deci- 
sion is if you haven't reached your 
goals on the fir.st inve.stment. How do 
you assess if an additional investment 
will put you over the top? I know Mar- 
cus will work harder than anyone to 
make this work." 

"It's the most awesome time to be 
an independent." Marcus adds. "It's 
like the Wild Wild WesL We can take 
the risks others won't take. But the 
only way to get the true large num- 
bers is to find a partner willing to say, 
We believe in your model, and we 
want you to come here.' 

'There arc days when you could say. 
'I don't want to do this anymore,' " he 
continues. "So many games are being 
played that we've gotten away from 
the reason why we're here, which is 
the music. Five years from now, I want 
Three Keys to be known as the label 
that took a chance on adult music in 
the face of pop culture . . . and wort" 
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TITLE Artilt 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


i 

1 


LAST WEEK 


0 

s 
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TITLE Aniit 

PRODUCER (SONGWRITER! IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


1 


1 




• fij NUMBER 1 fc, 3 Weeks Al Number 1 
YEAHI O Ushsr Featuring Lil Jon & Ludacris 

.'!Mr'.(S j.W1'PTijSMir«CBmCG[SSSATOTT,tu(| O ■■-= -i ' - 


1 




72 


73 




NAUGHTY GIRL Beyonce 

^lWy^■9i^[f^l^i^5'^'■»■^l.,f»»?^'^[^'^^.l■n.^wo^CI:a:s^l••Ma*^^ ■.Q.m^KV.v.r'iii 


50 


44 


36 




GAL YUH AH LEAD O T.O.K. 

RiVO'- >'■-■'.• ■ ■'■■■n^BCUBllLKW«SimAMCC*UAJKI>WIMJIJ*MWh«rtJIWO^ O O VPW - .I'Lif-'iC 


36 


2 


3 




SORRY 2004 Ruben Sluddaid 


2 




50 






THE LONELI NESS Bsfayface 

Hiii-ti-- ■- '. ■■ ;fii"n:eiiM.:i.r 


49 


5 


5 




S GREATEST GAINER/SALES $ 

SPLASH WATERFALLS * Ludacris v 


3 




59 


70 




STILL IN LOVE Teena Matie Featuring Baby 


53 


56 


57 




LUV ME BABY Murpliy Lse Featuring Jazza Pha & Sleepy Brown v 

.AZZE ■.Ul.. F'-.j K B(ll.UMf.lflSAl WflUM 0Jl,yM«t3 


54 


3 


6 




ONE CALL AWAY Chingv featuring J. Weav v; 3 

i=.;i .:, i-BA;£v,;u4ffT^ " fl= -,: -.:,-,-r,-..r ; " 'j. < 


5 b 
58 


52 


59 




MAKE IT UP WITH LOVE ATL 

S "jSibiL'. i D4i 'f VWm^fZG HUCHfcS,SMSStlUIM:»4JBS»; ■iM^-Mi.^FITi.HLV CLI S'JM 


52 


4 


2 




SLOW JAMZ 0 Twista Featuring Kanye West & Jamie Faxx -r 

>. .-.F^T,- v- Ti-^., 1 A^jipfis-ij^i-..! -irs. "1 O J.Tj.'i'ii;«;M- 


1 


60 


63 




HOLD ON Dwele Featuring Kanye West 

: EASiiMti.. v/isr lCiBJ^sfla^>EWBE«S3^K8RCWS,«;wES^A[i*^lc^fHDMuSl '/iKt: ■ : i -,- i:° i'.'ri.rT 


54 


9 


11 




DIRT OFF YOUR SHOULDER 0 iay-Z v 


6 


53 


46 




F«*K IT (1 DON'T WANT YOU BACK) 0 Eamon v 

Mill; aft tf Piiv if Dowt.". RcetvwVM •fcssn (3 o ■ . ■ ^ ■ 


37 


7 


6 


7 




HOTEL . Cassidy Featuring R. KMf « 

s.'. ^ Ul ir ; iH HilSLP.CtW\ «l >.U.1.6£CVMa%.S «Dfi£«Sl O SUflf iTL J WW'TOO 


4 


42 


61 




WEAR IT OUT Gerald Levert 

n Lf'.TITf Hir-ri.ASiClF.'fflTETMCKil.W iLt*";.'.- V :.- r -, 


58 




7 


10 




TIPSY 0 J-Kwon <? 

Itt IV.J«SL:':„'.ONtSjXlN'WWlUiaWS! O » SO D€f WK' i-- 


7 


57 


67 




SLOW MOTION Juvenile Featuring Soulja Slim 


57 


w 


8 


4 




ME, MYSELF AND 1 O Beyonce v 

B *>.3s\US ; STCWCI i8 KMIW^.S STOflCHilVkWXlB! A O CDlUM3m W ■ SLW 


2 


40 


55 


56 




ROUND HERE Memphis Bleeti Featuring Tl. & Trich Daddy v 


53 


CD 


14 


23 




IF 1 AIN'T GOT YOU 0 Alicia Keys -? 


10 


73 


68 




VICTORY 2004 P Diddy, Notorious B I G. 50 Cent Uoyd Banks & Busia Rhymes 

jTYviE, ^rnMP-i :i\i. jii:t,P"ii!:'35;i;vijjs ic*'cc-cjji-:KiCM:Li.';-C'Bi:c'.! f---^ ■ ■■ ■ •■•h-, 


61 


11 


11 


9 




SALT SHAKER O Ying Yang Twins Featuring Lil Jon & The East Side Boyz ^ 

JS'.'iI-i . -I/IT-: -(r;v=s^ .;:■.FlJE=--{r=.il:^ Or." JM" r.- 


9 




6B 






HAPPY PEOPLE R. Kelly 


62 
63 


12 


10 


12 




THROUGH THE WIRE O Kanye West'?' 8 




74 






VITAMIN S Baby Cham °^ 

c 'iiL\ iL ULi- OM-»£i»ojbf<PiisjMLi.' 


CD 
CD 


19 


19 




WANNA GET TO KNOW YOU G-Unil Featuring Joe v ' 13 




61 


76 




I'LL BE AROUND O Cee-Lo Featuring rimbaiand <? 

T.\«6Li-iDir.i__=.'.J' vjiLii' O 


52 


15 


16 




I'M STILL IN LOVE WITH YOU O Sean Paul Featuring Sasha v 

I', ',1- f>ii;'.-.',-v ?. XI.. J s '■'EV'«r,-.JEi v,jr."\s:-. :asi:vj>if & o .'■MajAiji-.-i: 


14 




78 


80 




DIAMOND IN DA RUFF Jaheim Featuring Jadakiss & Left Gunz 

too - : . SonttTiC SSTiiBHT|i.aMUHM»MA3AH*MUrONI OVNt V.„ P^.V": Sisa.- O"! ii S^.tV r.j-.UArNFP 3Ftns 


44 


15 


14 


17 




RUBBER BAND MAN O T.L v 

i-v,;-,-r O -i.iT.ijiirr Ai..i%'i: 


15 


54 


47 




CHANGE CLOTHES O Jay-Z 


4 


CD 

17 


17 


15 




NO BETTER LOVE Young Gunz Featuring Rell v 1 15 

■•'.,•^aMl/[:'PflESSC^.'.*^cflD^i'Jii::E^LE'J''■ nc: t FE.j.r;f ,v,'jj!jv icjm:. 


58 






SO SEXY Twista Featuring R. Kelly 


58 


12 


8 




YOU DON'T KNOW MY NAME 0 Aticia Keys v i 1 

i--- ., ■ ■ 3.'. .;>Vi:Vr/,ij,lWii O Oj''p1*i'«'.'i ' 








-^4^4 HOT SHOT DEBUT ^" 

MY BAND D12 Featuring Eminem 


68 


CD 


21 


30 




1 DON'T WANNA KNOW Mario Winans Featuring Enya & P Oiddy 

r.i '.'v, = : jaNfS.iD DttWC W.'/rtl'.i.f.SU'Mi:^ fSMi'M. eti eCr i.Bi.v ':n jMHo 


IB 


19 


13 


13 




READ YOUR MIND O Avant v 

ii-S :■ : ^ 9 WAG c _]r(f.s:-- x^^i :e==c. 


5 




64 51 




THEM JEANS O Master P v 

■-. • O-.L.'.-. 1'.' -'.'■•:..>< 


40 


® 


20 


18 




1 CAN'T WAIT Sleepy Brown Featuring OutKast ? 


IB 








MAKE IT ALRIGHT Carl Thomas 


70 


J1 


18 


14 




THE WAY YOU MOVE A OutKasI Featuring Sleepy Brown v 

Cl-. f ■ F.'l^3ti!_*» PaRO\\^ Q) ff "l'^*;- 


2 


67 


66 




E.I. (REINVENTION) Nelly <v 


64 


CD 

A 


22 


26 




FREEK-A LEEK 0 Petey Pablo ^ 


22 








MOVE YOUR BODY Nina Sky Featuring Jabba 


72 


35 


— 




GREATEST GAINER/AIRPLAY . . 

BURN Uthei 

J a^'Hi B w :a« J duphi bu roxu Ra«w3soi *«ir* *jw cut 


23 




79 


89 




PULL UP O Mr Vegas 

L«."iH_ i; (H.:&.M<eui o Ovjtrafucsoi.- :;i 


73 


74 


70 






SLOW DOWN Jachi 0 

T -.■;,f.L,','.' ,.-: . _>■: - . \K'r.L- POSBOv.-SOBf XiaUMC!.TV,iP>.L-a=ij5 


65 


■ 


28 


32 




DON'T TAKE YOUR LOVE AWAY Avint v 


24 


75 


64 


71 




POPPIN- THEM THANGS O G-Un)l V 

['"■:■■; : U . ■-fJ3,rt)liM!.MELlIO'i£l0iSTOItC«l OGUNtIa2IIr-WTiBSCD*t 


64 




27 


31 




GAME OVER O UI FIIp-; 


25 


76 
77 
78 
79 


69 


55 




BABY 1 LOVE U Jennirer Lopei 

L -yi'Ji' :; iHU B m^' .J '.3PE2.C RQCfiE«J) SMEAJiMWAimT IPi:413i.M » i- i:ul"SJ» 


55 


26 


24 


21 




STEP IN THE NAME OF LOVE O R. Kelly 


1 


65 


58 




A MILUON WAYS Will Downing 

j .Li.:, J "WiMaSJ Sk»*N» HHP Ai»JW tur ".jff.'i 


58 


G> 


31 


45 




ALL FALLS DOWN Kanye West Fealurtng Syleena Johnson ^ 


27 


75 


75 




STAND UP IN IT O Theoctis Ealey 

Uiifi vvut teu^p^iwr'AiiSMEALEi) o y'r 


75 


28 


29 


22 




HEY YAI A OutKast V 

... -p- . © 0'Si-:-» s v.-H. .'.i. . >,',...- 


9 


76 






BREAKUP 2 MAKEUP REMIX Ashanti Featuring Black Chrld s> 


76 


29 


25 


24 




WALKED OUTTA HEAVEN o Jagged Edge ■■■ 

^ ^-..-.....a .A,;., ®0^5.-"^--J.'i--'.( 


2 


80 


77 


74 




NEVER Keyshia Cole Featuring Eve v 

(ifiii'.ir"j,iii iR , ,if.r:T:st. -3iF.E-*Frptji anv ■ ■ 


71 


€> 


32 


34 




DUDE O Beenie Man Featuring Ms. Tiling v 


30 


81 


71 


53 




ONE DAY AT A TIME O Tupac With Eminem Featuring The Outlaw! 


51 


31 








r-= •:a'>- : ' ® O O .^l:- m. . s.; 




CD 

83 










23 


20 




IN MY LIFE O Juvenile Featuring Mannie Fresh 


18 


88 


40 




CLOSER TO YOU Maurice Mahon 


60 


32 


26 


25 




DAMNI O YoungBloodZ Featuring Lil Jon ? 

. -M . jaiC-iB'Sr.OStrwjSMrHBl^ajOWtLLCliONMi:. O O v iB 


2 


80 


81 




SAY AY AY AY 0 Tony Touch Featuring Sean Paul 

•izn: :'i-,.u:- '■"fif.'jut:- O rWH.ciui.i:-f,'f-r~ :- h;':h 


80 


33 


33 


27 




MORE & MORE Joe v 


15 


84 


84 


35 




THE SET UP O Obie Trice Featuring Nale Dogg v 

Dfl C«f n: ri.i:EJ,llL*iG.M£uJ3\DC.VMAJi OSfAJj'a:3Qjt-iM!HSCr.=f 


39 


34 


30 


29 




I'M REALLY HOT Miisy Elliott V 


26 


8S 


82 


79 




BEAUTIFUL U R Javier 


75 


CD 

34 


40 


54 




1 WANT YOU Janet Jackson 

'.•.L. I '.- ... ; ..^^l.iWM.NDPVfC: '.lBnjNA.EWCi.r 


35 


84 


86 


78 




QUICK TO BACK DOWN o Bfavaheaitsgaturing NaB& Ul Jon -? 


48 


34 


28 




NEVA EVA 0 Trillville 

. r.'.'-i- p "..«r; BB.scEi.l0AjwlJtD«o«Bi)3r>« A oeutBcms tepsvuB-.EBSp;; 


28 


a7 


81 


82 




THE WAY 1 AM O Knoc-Tum'AI Featurir»g Snoop Dogg ? 


78 


® 


37 


33 




ENCORE O Jay Z v 

<.'.::t ....'-r.. ...t-- OBOC.ArriiAeEFMMiawonTorrrixiBSBOijtccBr-in '.'1 


30 


88 


83 


69 




BACK IN THE DAY (PUFF) Erykah Badu 


62 


38 


36 


35 




THINK ABOUT YOU LiiUiar Vinilrass 


35 


89 


89 






WHO GIVES A.. .WHERE YOU FROM O OJ Kayslav Featuring Three 6 Maha. Lil Wyte, Frayser Boy 


89 


41 


49 


64 




OVERNIGHT CELEBRITY Twista 


39 


90 


87 


77 




SHE IS Cari Thomas Featuring LL Cool J ■? 

^•,^v,l^3,SI;o»ffiS(ASMBOPSM1«£SEHKfcWlMWf|AHSSC(JMeS[lCONLR,8J«Ol»^rIOAT^SE^C'. ^ : : V"i: 


56 


42 


40 




WHOKNOWS Musiq 

BA" i^i: -J jjl'.5MLiSai:H«I5I^STJ0K,S»M6*BUSFPOWl.^i -.I'-" .-. - '.' " ■ ■!■.■" 


40 


91 


95 


97 




HYPHY O Federation Featuring E-40 

e-.ct. ijJCMPrKlKtftSACJkJWUMSaWOIiLIJMMOKESIEWai 90MpNIBfl. ' 


88 


38 


42 




WHAT'S IT LIKE Jagged Edge <■ 

;.■',!!:■ 'S :iS£'s:4S£'Si tji;>. hi .t ■ 




93 






THE ONE Cm-Lo Featuring Jaue Pha & Tl 


92 
63 


o 

43 


51 52 




JESUS WALKS Kanye West 


42 


93 


63 




PROTOTYPE OutKast 


43 43 




RIDE WIT U O Joe Featuring G Unlt 

PSOWf.n KABj;SiiaAP)«C"A0OPvSrB3MPf(B,, SVI^- ^ J.'-Ct SC. .Ul'T 2^^.?.:'^ O J".'E tOCS' 


43 


94 


92 


92 




WHAT WOULD YOU DO Oamizza Prasanis: Shade Shetsl. Nate Dogg & Mariah Carey 


57 


44 

o 


44 44 




GET LOW O Lil Jon & The East Side Boyz Featuring Ying Yang Twins v 1 2 

jsvnH.ji^/.n-.ErjBBRisr Moiwsi Oew-T-:.,' 1 1 


95 


90 


90 




CRANK IT UP 0 David Banner Featuring Static v- 

'-:i".r.SE*WlASEAIIlLaWMPSSWfTTi O :;"--J'Jr"'^H3aL Xieai-.iMWl 


88 


63 


87 




ROSES O OutKast 

,■.•B;'■>::'.i■.D'»:»BCltK^JAVtVAP*TTl:^.MBO^HJM O ^fl^'- ! 1 ' 


45 1 


o 

Q 
G> 






DIP IT LOW O Christina Milian v 

FF^AJL".' CFiAi '. -f .'.F1*<J J FUlHfS.S Tills S UUV*(t4C('CM)UAf«>MUUtMI]SCSJJ&CKSaNJlliLn| O H TOJW.Itl'-'F; 


96 




45 


39 




STAND UP O Ludai:ris Featuring Shawnna '? 

"..■.ES-lLEiaCRIS C3BI3GESK^.TSr O M'.'M'lilVj T"i P[i;.E tt' JPW ILJMG 


1 1 






JOOK GAL (WINE WINE) O Elephant Man v 

.".'fl-- ■ E'-i'. •.--:«LUBtG!SrS'jtMt'H«»U1iirTJIE«»WWiC«~fiO»IK»E*W»Uimi>:Sim_.3M'H ©.""sri'sirr 


97 


1 


41 


37 




GANGSTA NATION O Wastside Connection Featuring Nate Dogg v 

FiiisiiBic .A:.En'. c B:iiGE'. /, ci,.tnuVE'»*SS*flT.Hiin O ni:^ fit'Jjl'. iiMrcAPTa 


22 






TAKE ME AS 1 AM 0 Wyclef Jean Featuring Sbarisu 

If.-.'. - iF- i L. ■ . ■■.tSSlSS.QAVrtSi 0'ri{F.j!fl'!*-BMr, 


98 




48 


50 




QUESTIONS Tamia v 

P'EIL. .Hkfil'- [.L'fHP ILE'Jl.'ri.i; iEii 


48 


99 


100 


93 




RIGHT HERE FOR U 112 

-. r::M-irr,F J v. F ... ..-F. . ;. inst£SO>«S£jONM\QD[SMnArBOjrWMnBOFJTUU» BWBOftXTSOUlMftMOJT.VjMi 


72 




47 [ 38 




MILKSHAKE O Kelis v 

THtNErTLrtr^lPLtVLllAU^CHUCOl <D O i'AB TBPX Mt4|-.PPISTP 


4 1 


100 


91 


86 




SMILE G-IMl 


77 
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O'- "\' y'i'-'i'i-i ^-nUh^ O Si^i»tv»l»lrt OC8M«H»Maai-S>T3t?tviTl!ti« Ijttlas numbir PI foi «B 'iniliLiWi <B jMvflsSn inwtich [«B r:^tr^unbi» n'-i iZ* & Q H & - . ' ' i.li■lbll^ TJDM VNU f 



BILLBOARD MARCH 20, 2004 



www. billboard. com • www.billboard.blz 



41 



- Billboad TOP R&B/HIP-HOP ALBUMS. 
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- 


o 
a 
■t 
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SslfiS dsta compllod froin s nstionBl subset 

panel of core R&B/Hip-Kop stores bv Nieisen 
ARTIST SoundScan 

IMPRINT & NUMBEFVDISTRIBUTING LABEC 


PEAK 

POSinoR 




1 L»STWtE« 


1 2 WKS AGO 




ARTIST 

IMPRINT & NUMBER/DISTRIBLmNG LABEL 






Title 


m 

is 










NUMBER 1 3 Weeks At Number I 






49 


38 




NELLY A EO REELtlNIVEHSAlXISiS-.^MRSnili'lIf*) 


Da Derrty Vl 


nions - The Reinvontien 


6 










KANYE WEST noc a fillAjTief j&uooiskvqjmg iita'ti.Mi Ths Collsgc Dropout 


1 




47 






EN VOGUE 'UVlGIRL.'BEATEXCHANUSCbXIRDSEREET^lsieCCI SwiMOWSr 


47 










HOT SHOT DEBUT m 






41 


35 




KELIS • ^ARTIUAUDr.iWEiSTAnZlfr^ltBl 






Testy 


7 










CEE-LO AiirTAuniNtjM.ie3ii Css-lo Grnn... Is The Soul Machlna 


2 


© 








PACESETTER 














- 




YOUNG GUNZ nuc AfEUA'GtFiAuuinT-iiojwsiLM'iiKi Tough Luv 


1 


73 






SOUNDTRACK jsnaitMc nan cot 


Dirty Dencing: Hevena Nights 


53 






2 




TWISTA A Ari>ftTicanaav*siiD9Buni Kamittsn 


I 


54 

m 


52 


50 




WILL DOWNING gopoo«»vgiiincd> Eawtiom 


9 


1 




- 




TRILLVILLE/UL SCRAPPY ewi<&>iisE uebyMMEn mt hinccd The King 01 Craih & BME Rflcordings PrnM 


3 


64 


56 




CALVIN RICHARDSON fioiiiv^GOiiainancoi 






2SPM 


8 






3 




EAMON jui scmzDMBA ixim m I Doni Want You Back 


3 


56 


39 






ROYCE DA 5'9" KOCHMuaittCDt |H| 






DwUl Is Cotttln 


39 




B 


4 




OUTKA5T A* AnsTAiourtaiicoi Speakerboxxx/Ths Love Below 


1 


57 


60 


51 




DMX A RUFFRYOERSitlEf JAUOmrXIJMGllH'iltti 






Gnnd Chamii 




















1 


s 


6 


5 




RUBEN STUDDARD A jm»- hmgh»>iii] Soulful 


1 


o 






NEW EDITION BfrnsrUTvanTaiUMeiiiMcc) 






Hits 


58 


9 


9 


6 




JAY-Z a' hoc a FEUADEf jAuooisn'.'iOjMciawiiNi The Btack Album 


1 


59 


63 






FREDDIE JACKSON hUimANDiisiiiaHCDi 






IfsTowMoys 


59 


& 


13 


10 




LUDACRIS A tKSTunsiKGTHAPEACE'DEFjAMSCii/rHoxaafi'ajMCiiK'iiHi Ctlickan'N'BMT 


1 


60 


55 


39 




BIG TYMERS • CASHMDftEYoooa'i'.UMneiiiHCDt 






Jig Money Heavyweight 


6 


11 


12 


7 




ALICIAKEYS A' jHrirRWiswiiw The Diary Of Alicia Keys 


1 


61 


50 


33 




SOUNDTRACK • tu d.^ipic itmsoNt music ^umeq coi 






Vou Got Served 


7 


12 


11 


11 




G-UNIT a' 5u>inDai!siMMT{HscDff ii.»'1)W) BagForMercy 


2 


m 


74 


61 




EMINEM A* Vrf B'AH'ERUATH tmW.nVTlRSCDFE '1Ui1l9U 






The Eminem Show 


1 


13 


14 


13 




AVANT • MACic jOHftsoH'UFWt wi wiintuseom itMiiM Privata Roora 


4 


63 


62 


60 




ERYKAH BADU • MDiowNoamr/uwiffi iiimcoi 




Worid Wide Underground (EP| 


2 


14 


7 


8 




WE5TSIDC CONNECTION • NOo-tAMiN MiariCApiTCK.(Twikw lamnitThrasti 


3 


o 


69 


69 




KINDRED THE FAMILY SOUL HiraENSEAoi>thCH48(rsoviMusic<'iiiEacci |h 


Surrender To Love 


29 


15 


15 


12 




JUVENILE CASH MONEvtrnfiruMM DIM csi Juve The Great 


4 


65 


61 


57 




TOO SHORT SM0<(T.iJt^SJ7Z27OMU<ll»COI 






Msrrisd To Th« Game 


7 










$ GREATEST GAINER S 




66 






PAUL WALL PAioiHRJuaanincDi 






The Chick Magnet 


66 


o 


18 


16 




T.I. • snA>owuST^ATLAMTtcntwAGti!S'uw Trap Muzik 


2 




65 


58 




YOUNGBLOODZ* soKiDCFMiu-iARisTA'Ti.Hnit> Orankin' Pattiu 


1 


17 


16 


15 




CHINGY 4^ c SIUHE SGrHAPEACE(S«*,«pnn.iiiii,ias8l Jackpol 


2 




53 






TONY TOUCH roycH evtertainmevt iWiXOCh tiiji coj 






ThsPlscewsfceri 


53 


<D 


19 


21 




ANTHONY HAMILTON sDsooifuior.'anmiizscai Comin' From WiMre I'm From 


6 




76 


73 




ARETHA FRANKLIN AAisTAU'MHtMCD> 






SoDiMHeppy 


11 


19 


17 


14 




BEYONCE A' cauwlUMM'.soNvMusiciiiaEaiLin Dingef ously In Im 


1 


70 


68 


64 




JAHEIM A Ci'ASf MIlitnUVNAhfRBAOS (ItMCOl 






SliBShaU 


3 




21 


17 




YING YANG TWINS • cauiPASKMo-rmniacsi Mt&MyBralhH 


4 


71 


54 


46 




112 BAD BOV.HEF SOULWHIT'.'UMRB 11 Hr'II W 






HMAWet 


4 


21 


10 


9 




DRAG-ON nunirrDuunwrviKiN'iiMitMi Hell And Back 


5 


72 


59 


49 




BABY BASH • uMi/[iiuj.sat»wRDii2HUii 






The Smohln' Nephew 


32 


® 






VARIOUS ARTISTS bug skciu nooucts mjitum a ni iis« coi The Down Low 


22 


73 


72 


52 




VARIOUS ARTISTS A CCLUMBlAiVNIvenSA^WimM&AKITSKCNTMUSICIIIMtQCOl 


Now 14 


11 


23 


22 


20 




MEMPHIS BLEEK tnc AmiAWjuttanr^iuuetimMm MAD.E. 


5 


74 


70 






MR. POOKIE/MR. LUCCI cumiiAmMisKitMcoi 






My Life 


70 


m 


25 


22 




LUTHER VANDROSS 4 jsienRxeoiwioi Dance WMi My Father 


1 


(D 








VARIOUS ARTISTS NUMiuEtMuMiuHifMcoi Not 


Mai'U 


Lose El 


rerythfaig II GsIk Stege II 


75 


25 


23 


19 




KEITH SWEAT nuw rta^nHm nan m The Best Of Keitli Sweet Meke You Sweet 


15 




82 


59 




MICHAU JACKSON • MJAVtcnMwsoNYWusciuwiiaii 






NwnberOees 


6 


26 


20 


18 




SOUNDTRACK ivERscoPECoiWiHiitiii Barbershop £ Beck In Business 


8 


77 


75 


66 




AMELLARMCUX Bus&iFEoKaKtiitcoi 






Bravobird 


28 


27 


26 


27 




R. KELLY A JIVE Men zoMBA 111 n COI The R. In R&B Collection: Volume One 


2 


78 


66 


62 




CECE WINANS PuMSMMGseosPELiNOraei/sanYMu&cn'siEaiasgi TkroMRooMi 


21 


28 


24 


24 




JOE jtvEumzoMeaiiRHcoi AndThefl_. 


4 


79 


57 


43 




VARIOUS ARTISTS • GUMurMatz'SMG strategic MAiKniN6eflou^itaaco» 




2004 Grammy Nonineos 


26 




31 


28 




UL JON » THE EAST SIDE BOYZ A Bwtxir/ivT.iuvw Kings Of Crunk 


2 


G> 


89 


80 




CAM'RON PRESENTS THE DIPLOMATS • KDC^ FiLiAAffiAMCBBii-iUuMG 


uatai 


Diplomehc Immuntty 


1 




35 


36 




KEM MOTowt.n>ita'uwRGin«ai«< IN] Kemistry 


14 


81 


67 


76 




DWELE . :ijiMttiiftiHCOi mi 






Subject 


20 


31 


28 


23 




MUSIQ* OEf sauL«oitir'iDjMGiii»iiHt soulfter 


3 


82 


77 


70 




SMOKIE NORFUL (MoosmwwitNcoi 


Smokie Noiful: Limited Edition lEP) 


24 


® 


32 


40 




JAGGED EDGE • cOLMBiAawir.<swrMifSjciiz9i[tiiaMi Hard 


1 


S3 


80 


63 




DSGB DOWN SOUTH GEOAGIA BOYS MtvEKURiiiii-iuMe 


izaicci m 


TilDselhDoUsPen 


42 


33 


30 


31 




SEAN PAUL 4' vp.ATtANncBHn- AeiiziBnie DuttyRock 


4 


o 


93 


95 




QOAPELE scT«LAZtjCoiuuBuiTimiM(K>>wpDtiuMii]acQcoi 






Even Cloeef 


63 




36 


30 




R. KELLY A' j%'Etii)zzoMBAiiiHCDi Chocolate Feclory 


1 


m 


92 


97 




VARIOUS ARTISTS swiSHAHausimiiTttcoi 




Tht D«v Hell Broke Loose 2 


75 


35 


27 






Z-RO jPRiNCEr]mtupA.L0T4LiEEii?aic()i (HI Tho Ufo Of Josoph W. McVoy 


27 


86 


78 


74 




OBIE TRICE* SHADVKIIM-.IMTIPISCOKllUICDI 






Chsers 


3 


36 


34 


32 




DAVID BANNER SR&iAiwaALtoivar'UMNGiizaacai MTA2: Baptized In Dirty Weter 


16 


87 


71 


67 




VARIOUS ARTISTS jvjx»m»m 






Cnisk And Disonlerly 


25 




40 


41 




VARIOUS ARTISTS woB0.tMiCMavEA[rrflw.70MBAiii«cpt WOW Gospel 2004 


19 


88 


86 


75 




MARQUES HOUSTON TuGjELBrTMusBriEGnRncoi 






MH 


5 




46 


47 




BLACK EYED PEAS • ABAaDNGatinnascopEiizaBCot Elephunk 


23 


89 


85 


68 




SMOKIE NORFUL EMiGospaa3Mi99»iK»i |M| 






1 Need You Now 


26 


39 


43 


37 




50 CENT A' sHADY.'AnEnuAiHABBU'.iNiiRsaiPEiBaBiizsai fiat Ridi Or Die Tryin' 


1 


90 


83 


79 




ANITA BAKER AruiNrxnita'RifiNOin.nccii 






The Bast Of Anita Baker 


29 




44 


42 




SOUNDTRACK uusicwoiu.coujueiAmasoNYMusiciit)aEQCoi The HgMag TmpMion 


14 


91 


58 


53 




MARY J. BLIGE A GEFFENKmsT'iNnASCQmiMiiMr 






LoveALife 


1 


41 


ESQ 




ULJON ATHEEASTSIOIBOYZ euiniBTvrdiiacoivoi Pnll 


7 


92 


90 


88 




AL GREEN BiuENQTEnju-iiiucDi 






1 Can't Slop 


9 


J2. 


42 


44 




VICKIE WINANS vEitiiY4Ri«»MaAniwiaw IHI Brlngiilg H AB Tejalhli 


38 


G> 






WILLIE CLAYTON iwivstmi'Mnzci 






Changing The Game 


93 




29 


25 




MICHAEL MCDONALD A woTwmaMMiAjMRoniMCDi Motown 


17 


94 


87 


72 




FLOETRY SCUA£'DR£AWrt)fKS DOIAXIVTERSCOPE IIIM CIMIVDI 






Fleeciem Uve" 


11 




37 


26 




MISSY ELLIOTT A rHEGOLBuiMO.fiiKTiuizieG'.iEGiizBaniaii This Is Not A Teetl 


3 


95 


81 


71 




ASHANTI A UUfOERtVCjDEFJAMCIDia-ilDAIGItlti'lllI) 






Chapter II 


1 




38 






VAN HUNT CAPiTaiju3]>i)3i:o> INI Van Hunt 


38 








BAD BOY'S DA BAND • aaoeoTixiinr.uMKnjncDi 






Too Hot For T V 


1 




45 


45 




MURPHY LEE • ro pcELtjNrvERSAi.ci)i)iiLMRGiiztacoi Da Skoal Boy Preeonts Murphy's Law 


5 


97 


91 


81 




NICK CANNON s<;(.jr,ita»a2CiwBAni3icDi NkikCanDan 


15 


47 


51 


48 




GERALD LEVERT EiiKTBAaaanGiiiaBiaaBi Stroke 01 Genius 


1 


G) 


97 


84 




THE ISLEY BROTHERS FEATURING RONALD SLEY • iKAUMiKscMBihteiscoFii 


z»iaai Body Kiss 


1 




56 


54 




JOSS STONE s-cuBvEtuM'SMCDt (HI The Soul Sessions (EPI 


48 


99 


88 


78 




FLOETRY • QflEAVADHKS 4xatii>TEnsc0PE 117 a COI Flottic 


4 


49 


49 


34 




SOUNDTRACK A amapwwi'.w- in-erscspe ij x c: Tupac: Resurrection 


3 








JUELZ SANTANA nDC A-FtuAiCCf jam tDDitrjiojuG «Jkizw 






FmnMeToU 


3 
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Sates data compiled from a nauooal subset 
panel of core R&B/Hip-Hop stores by 

ARTIST MPRIM S NUMBEH-DiSTRieuTlNG LABEL 


Nielsen 

SoundScan 

Title 




S 
* 


3 


ARTIST MPRIMT B N 


JWBER.'D'STBIflUTiNG LABEL 


Title 


TOIAL 
CHART WKS 






: NUIv'SE^ 1 










2PAC A - - . 




Me Aaainst The World 


385 




t 


THE NOTORIOLJ5 B.I.G. A' sj: f ■ .: wiuRliMnlnai 


Ready To Die 


433 




21 


BONE THUGS'N. HARMONY A' R^mLEESEPitsjurMNtMusiC'-cseEti! » 


E. 1999 Eternal 


313 






2PAC A > 


All Evez On Me 


41 3 




19 


JUVENILE A 


•.iM«Ci1}»1B«l 


400 Deareez 


204 






THE NOTORIOUS B.I.G. * i - ■ jum i,«j.» 


Life After Dealh 


316 




20 


T.I. 1 .■■ 


n:STA '1 M'l)« 


I'm Serious 


41 




3 


BOB MARLEY AND THE WAILERS • -urEtDNG SiAW«l»j> 3juo 


swne Legend 


-iS-5 




"6 


R. KELLY A 


:<-.;DMSAili9L199>l 


lp-2.com 


131 




4 


LAURYN HILL A • -- :- . v. ;.:>:;■ .jm uusic ;-i »Etr« 


The Missducation 01 Lauryn Hill 


154 






KIRK FRANKLIN 


A :esthic iooji.zomba i r m. 


The Rebirth 01 Krrk Franklin 


1 




7 


2PAC A 1 ■ Kjjr \:fHscopf.i^«;4«! 


Greatest Hits 


272 






R. KELLY A' - .:. 


:e' .■.MBi iiM.nsi: 


fl- 


110 




1 


JAY-2 A ■ - -...iVKW- CAEini lESa'J J* 


Reasonable Doubt 


320 






PRINCE a /..' .F., 


"". ■-;'.'i'8»:S' 


The Very Best Of Prince 


15 






MICHAEL JACKSON epi:»o:j53nv vjsic iiEseEa-iiBi 


Thriller 


288 




23 


AL GREEN A I - 


■^ijt--SllJM30tOl'DA-.f0L-i(IWV.9e. 


Greatest Kits 


459 




13 


EMINEM A IB AEnRMAi^isoaa- iNiEMCaPE'a»ilsI 


The Marshall Mathers LP 


159 






ALICIA KEYS A 


-DSOiRME I1j91i-|MI 


Sonos In A Minor 


79 






MAKAVELI A' -n->tRnvv?»irKorH.i;».79)i 


The Don Killuminati: The 7 Dav Theory 


296 




'2 


DR. DRE A 


■i-H iwwvmcipf n:wis9Bi 


Dr. Ore— 2001 


192 


■ 


10 


JAY-Z A - .. " : V- 


The Blueprint 


69 






EMINEM A 




The Sftm Shady LP 


185 




11 


JAHEIM A . : 1 


[Gheno Love] 


•52 










The Chronic 


333 








DR. DRE A 
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Perez, Sebastian Win Big At El Preniio ASCAP 



BY LEILA COBO 

Rudy Perez, a Cuban-American 
who writes about love, and Joan 
.Seba.stian, a Mexican who performs 
songs based on his personal experi- 
ences, each collected songwriter of 
the year awards at the 12th annual 
El Hremio ASCAP Awards. 

This was the third time each 
songwriter had won the top prize at 
the ASCAP awards. This year's show 
took place March 11 in San Juan, 
Puerto Rico. 

Sony/ATV Music Publishing was 
named publisher of the year for pub- 
lishing the most award-winning 
songs, 32. Richard Rowe, president 
of Sony/ATV Music Publishing, and 
Eddie Fernandez. VP of Sony/.ATV 



PEREZ: EIGHT SONGS AWARDED 



Music Publishing (Nortel and the 
Latin .American region, picked up 
the award. 



Special recognitions were also 
given to Puerto Rican singer/song- 
writer Ednita Nazario. who received 
the ASCAP Latin Heritage .^ward, 
and legendary bandleader/song- 
writer Johnny Pacheco. who re- 
ceived the .ASCAP Silver Pen Award 
in recognition of his lengthy career 

In addition. Jose A. Ribas, execu- 
tive director of the Puerto Rico Radio 
Broadcasters Assn.. was given the 
ASCAP Partner in Music .Award for 
promoting the use of ASCAI' mem- 
bers' music on the island. 

Six of Sebastian's tracks won 
awards. "I write in response to a 
spiritual need, not to an artistic or 
commercial need." he tells Bilt- 
board. "I only sing Joan Sebastian." 

Ironically, one of his winning 



Warner Latin Ops In Flux 



As changes in Warner contin- 
ue worldwide, Warner Music 
Latin America president liiigo 
Zabala confirms that he is now 
in charge of the label's opera- 
tions in the Latin 



the United States and Puerto 
Rico are now believed to be 
down to fewer than ,30 employ- 
ees. Sources say that more cuts 
are expected by month's end. 



region and in the Unit- 
ed States. 

"We are in a process 
of restructuring that 
will be finalized at the 
end of this month," 
Zabala says. "For the 
time being. I'll be in 
charge of the U.S. 
Latin and regional 
offices." 

Zabala. who is based 

in Miami, became 
president of Warner .Music Latin 
America in 2001. overseeing the 
label throughout the Latin 
region. M the time. George 
Zamora was already in his post 
as head of Warner Music Latina. 
Warner's U.S. Latin operation, 
and also reported to Zabala. 

Zamora. a seasoned and well- 
respected veteran of the Latin 
music industry who was former- 
ly president of Sony Discos, left 
Warner last week as part of the 
company's restructuring 
process. Zamora's most recent 
success had been the signing 
and development of Miami-based 
group Bacilos, which won a 
Grammy Award in the best Latin 
pop album category in 2003. 

In addition to Zamora, seven 
other employees have left Warn- 
er's Latin divisions in the United 
States. They include Harry Fox. 
Warner Music Latina's longtime 
VP of sales and marketing, who 
reportedly resigned prior to the 
company's restructuring process. 

Warner's Latin operations in 



Latin 
Notas 



By Leila Cobo 

lcobo@blllboord.coin 



/ 



Warner's regional and U.S. 
operations are based in Miami. 

In the Latin region, the only 
Warner casualty so far is the 
label's Colombian office, which 
will officially shutter April 30. Its 
closure is doubly significant, as 
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CONFERENCE & AWARDS 2004 



M ASKMATIOM WITH ' 



FRUCTiS 



Warner operations in Peru, Cen- 
tral America and Venezuela were 
supen'ised from the Colombia 
office in Bogota. Warner Colom- 
bia's former president. Wieland 
Kafka, left the company March 5, 
along with marketing manager 
Ivan Valenzuela. 



In Venezuela. Warner has al- 
ready become a licensee of Las 
Vegas, a music distribution 
company. The label's fate in 
Colombia. Peru and Central 
America is still undecided. 

Zabala says that no other re- 
gional offices are currently 
scheduled to close. 

Warner's Colombian opera- 
tions launched eight years ago. 
However, because of increasing 
piracy and declining sales, the 
Colombian label had not signed 
a local act for three years, until 
inking singer/songwriter Santi- 
ago Cruz in 2003. But Cruz 
recorded and produced his own 
album and already had notori- 
ety from his performances at 
his own popular nightspot. El 
Sitio. Regardless, that Warner 
took him in was seen as a posi- 
tive step toward local artist 
development. 

But that was sadly short-lived. 

The true casualties of these 
international restructurings, of 
course, are local acts. With 
labels decimated by piracy, the 
first thing to go is artist devel- 
opment in small markets. 

The one hope is that when the 
dust settles, the acts left with 
recording deals are those who 
can cut it. If the majors can't 
tell the difference, maybe the 
indies can. 

CONFERENCE UPDATE: Early-bird 
registration for the Billboard 
Latin Music Conference ends 
March 16. 

Visit biIlboardevents.com for a 
full schedule. 

Additional reporting by Gustavo 
Gomez in Colombia. 




SEBASTIAN: WRITING IS SPIRITUAL' 



songs was "Hoy Empieza Mi Tris- 
teza." an older track covered by 
Grupo Montez de Durango. 

"'I'm a normal person," Sebast- 
ian adds, explaining why his very 
personal material works for other 
acts. "It makes me happy to know 
that I'm on the same wavelength as 
my people." 

Perez had eight winning tracks, 
performed by artists as diverse as 
Jose Feliciano. Jennifer Pefia and 
Cristian Castro. 

"Thank God people still fall in and 
out of love all the time," says Perez, 



who wrote several of his winning 
songs, including "Lo Que Yo Tuve 
Contigo" and ""Vivir la Vida." with 
Roberto Livi. ""A love song makes 
somebody's career, and a love song 
stays forever." 

El Prcmio ASCAP awards were 
presented in regional Mexican, trop- 
ical and pop/ballad categories. 

Special awards were given to 
Latin song of the year (""Tal Vez." 
written by Franco de Vita, pub- 
lished by Warner Bros, and per- 
formed by Ricky Martin), hip- 
hop/rap/reggae song of the year 
("Masucamba." written and per- 
formed by Tego Calderon and pub- 
lished by El Abayarde) and rock 
song of the year (""Eres Mi 
Religion," composed by Jose Fer- 
nando Olvera, performed by Mana 
and published by E.MI .April Music). 

Prolific touring band Verba 
Buena won independent group of 
the year. 

This year's El Premie ASCAP was 
held in Puerto Rico for the first time. 
To recognize this milestone, the 
mayor of San Juan declared March 
11 ASCAP Day. 

For a complete list of winners, 
visit billboard.com/awards. 
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ARTIST 

IMPRINT & NUMBER/DISTRtBUTING LABEL 



Nielsen 
SoundScan 



10 



15 
11 



NUMBER 1 mi 



INTOCABLE 

[Ml LATIN WlwnSWC 



2 Weeks At Number t 
Intimamentt: €n Vivo Uv« 



HOT SHOT DEBUT 



VPCTOR MANUEUE 



l$l GREATEST GAINER 1$^ 



LOS RIELEROS DEL NORTE 



20 Ams De Ftiena Nort»n« 



Crofiici De Dos Granites 



La Hhtoria ContiMia.- 



Arcoins Musical Maxicano 2004 



Lo Qua Ta Conta Mtantras Ta Hacias La Domtida 



100% Durangui 



GRUPO MOJADO 



Un Dia Nonml 



ALEX UBAGO 

M«R^Enu1>u^i1^4]|l)ncol (M) 



FantMia 0 RMlidid 



Db Darango A Chicago 



20 Exitos Co* La Fmri DuranguMH* 



SIN BANDERA 



DaVlaja 



A.B. QUINTANILLA III & KUMBIA KINGS 



ColacciM Dt Oro 



EcHpso 



Tu Amor 0 Tu Daspracio 



CwtaOcA 



Como Puda Enamoramw Da 11 



El Enamy Da Lot Guastbiri 



3i:i^!,ueiancc) [Ml 



PrayadoAkwid 



20 NarcD-Corridos 



VICENTE Y ALEJANDRO FERNANDEZ 

SON* DISCOS simh.dwfh r.ci in) 



Em Vivo: Juntos Por UKina Vsz 



Nmco Corridos D« Pimndi Con El DIaMo Vol. 3 



Hlitoria Musical D*l Patito OurantwiiM 



LaHistDria 



WISIN 

I nFHFsnosnnsMaii (N] 



B Sobravivlatta 



Oa^anraa Uorar 



Divoreio 



Con OrfluHo Por Horancia 
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Haraacia Mnkak 20 Bolaros Romanlicas 



Colaccion Da Ore 



PACESETTER m 



Sera Una Nina Bueaa 



•YOlSCSSHUaEQCOJ p 



Cancionos Del Alma De Marco Antonio Solis 



HMv«idoAL«Vil 



25 Joyas Musictles 



Diva Platinum Edition 



One* Upon A Tnw In Mexico 
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ARTIST 

IMPRINT & NUMBERyDISTRIBUTIMG LABEL 




PEA. 1 
POSITION 1 


54 




53 


RICARDO ARJONA . . 

[:C-.' DISCOS ttM ID HEQCDl CM] 


Santo Pocado 


3 






1 


JUAN TAVARES 

(cavisiJii^-tiij ■jwcoi 


Como Nunca 


SO 


49 


39 




PAN C HO BARRAZA 


Las Romanticas Da Pancho Barraza 


12 


52 


40 




LOS TIGRES DEL NORTE 


Htrtncia Musicak 20 Corridot InotvidablM 


1 


45 


45 




GRUPO MONTEZ DE DURANGO/CON JUNTO ATARDECER El Patito Do Dwango 

lIDfMStHSMIUMCIII 


26 


42 


49 




DAVID BISBAL c 

VALi OHOMUNtVERSU UtTINQ lUM COllH) 


Corazon latino 


13 


50 


52 




MANA* 

nARSfnLATm««eMiiD»iiiii 


RavolwiiNiDtAmer 


1 


51 


38 


■ 


BETO Y SUS CANARIOS 

3I3AD?M^^(1I1^C0| 


100% Tiarra CalisMa 


21 


55 


48 


■ 


CUISILLOS 

MUSART ITMBALBOA II N COi 


Ln Romanlicas Do Cutsillos 


16 


64 


55 


■ 


PAQUITA LA DEL BARRIO 

MirMRTMMMLBOA : -:*<COl 


CataccIOB Da Ore 


54 


73 


65 


IP 


CUISILLOS 


Colaccion Da Ore 


57 


57 




36 


RICKY MARTIN J 

SONV DISCOS ntsa mm eg cii> 


Almas Da) Silaocio 


1 


58 


51 


63 


CELIA CRUZ 

50N<r DISCOS vtmotm torn 


Hits Mix 


2 


B 






DON OMAR 


The Last Dob 


2 


ai 






ViOHnOtNCDim 






67 


63 


■ 


CHALINO SANCHEZ 

uusAinimvwjoA Ilia COI 


Celaccion Da Oro 


63 


47 


32 




VARIOUS ARTISTS 

FDNOVISASBirtl/bGIUMCOi 


Las m Dal 2003: Los Magarttstas Del Ano 


11 


63 


I 


1 


MANA Um 

VnWCR lAIINAdMS I1B» CD) 


13 


48 


42 




ALEJANDRO SANZ 

Via»sEB lATiUfl Mflit US » Cfll |H] 


NoEsUMisino 


2 


62 


64 




CELIA CRUZ 

jriCtRSA, .A- ■SOOOOfMIUWCOl 


Exiioa Eiaraos 


2 






TEGO CALDERON 

'H»riuo^aiii BMGUOHiHIien 


ElAbeyarda 


49 






MICHAEL 5ALGADO 


Entra Copas 


69 


71 
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LOS CADETES DE LINARES 

.ifiiv)3inM 3' Di;? ur> ti Jtuw; (Ml 


30 Inolvidables 


5 


59 


41 




JAVIER TORRES 

f nhOWlS* 3S0I91M iim CDI 


El Anwr Y La Dasgracia 
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■ 
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EDNITA NAZARtO 

s;)'<voisco'; ™i» ■■ - !. [mi 


PorTi 
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12 Discipulot 


5 


74 


57 


■ 


CONJUNTO PRIMAVERA 

FMOVISASMirvUG iSMlE] HI [HI 


DwMaTii 
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LIBERACION 

aiii* r.':ai w ldi 


20Mainerias 
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LATIN POP ALBUMS 



TROPICAL ALBUMS 



I nvA PIATWUW EDITION (1)£ALUMMRSAi.lATlMOI 
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REGIONAL MEXICAN ALBUMS 
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I COMOPLOEDtAMOfUMUtOETl lOlSAl 



1 LOS HUMCAMS m Nom 



I NLtsraoTumo icui 



I CANTO* Ml OOLQ.F 



JtftHZ tAMXABMe lATINI 



I SERE UNA MI\ABdE\A 



I HfCHDENOJBA} [UlTDAI 



I DUNMELIOWI iKIMVISMlGI 
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J, Recent Record "Por TP' 
* certified GOLD by RIAA 



'Per TP^ debut #1 in 
Top Latin Albums 

ASCAP recognizes Ednita 
with the Hispanic Heritage 




Ednita/Por Ti 

ing 



CI 




13 

i 4 (two showg 


22 





JUNE MIA > Jackie Gleason 

ORLANDO > Hard Rock 

> ' Carnegie HaTT" 

www.ednita.com LA } House of Blues 



Insloiies 

SonyMusicT 



opyny 



MARCH 20 
2004 



Biiibood HOT LATIN TRACKS. 



TITLE 

PRODUCER (SONGWRITER) 



AirpUvtnonnorBdby JsJ ^^^^^^^ 

Stodilriul Da In 
Systems 



Artist ; M 

IMPRINT/PROMOTION LABEL £ 









«m NUMBER 1 mt 


4 Weeks At Number 1 


1 1 




R| TE QUISE TANTO 




Psulim Rubio 1 



2 
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CUIOARTE EL ALMA 

F :il>nAir.T IfiA'.nr.V ' TA.iESI 








1 


3 


3 




Y TODO QUEDA EN NADA 






Rickv Martin v 

SQnv DISCOS 


3 


9 


1 8 




tot GREATEST GAINER 

AUNQUE NO TE PUEOA VER 




.■.AI|N[^L*jSi* 
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QUE LLORO 

AB^ujEtlBO ! SUlMilM afiARCWi 






Sia Bandars 

SOIVT DISCOS 


5 






K] MAS QUE TU AMIGO 






Mma JbMoHia Silii 

faHoviM 
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CERCA DE Tl 

s MOWliS <i SUQI SUOUEESOSIISB^E]! MMCO) 






Thalia 9 

VIRG'V (Ml lATIW 


1 


1 10 
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TENGO GANAS 

E :3TEEari-S AGbiUNR&AJTAN^MinjlZ.E ESnFMJRI 






Uii^fw UaiuiAllA <3 
VlCIUf niallUOIlB Y 

SONV DISCOS 
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ME CANSE DE Tl 

3 >:rvs J scMT'LaMoei^vii.oEi.cMAncoi 






Obia BtfTTMidtz i? 

EMI LATIN 
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TE LLAME 

B PflF.-fl ,C.I H .ivinpE«Z[ 






CrisUan 9 

ARIC.A RWIilATIU 




12 


1 1 




TU FOTOGRAFIA 

CfjlE'AN ( L^U*A*d jn SKRVJ iGMAncO.EEStEEArt.jltl 






Gloria Estafan v 

If IC . SONY DISCOS 


1 1 








BULERIA 

tSA\[AM:!P UBEIANCOuKI<tM»IAN0ER.G.SAMjU4O(Al 






David Bistial 'S 

Wl£ lUNIVUISai LAflNO 






'° 




LA PAGA ^ 






Juanas « 

SUHCO iMMIVEHSAt. LATINO 


5 








HAZME OLVIDARLA 

jauiUEfJ .A TQRRESI 






Conjunlo Prtmavara 

rOSOVISA 




1-7 
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n 8ARAJA DE ORO 






Paloaw 

OISA 


15 








COMO PUDE ENAMORARME DE Tl 

JflaMff.'CnRBAl IRlUeO' 






PatmllaSI ^ 

0I3A 










ANTES 

I.PVR , SOME 111 AMOBERMLOE/' 






Obia Batmudtx v 

CMI LATIM 










SOY UN NOVATO 






latocabla 

{Ml lAIlN 










LAGRIMAS DE CRISTAL 

,1 , TERHATAS HARRIS! 




Gnipo Montaz De Diir8n||o v 


6 








ROSAS 

•i .%A.hER .A E^iJADE VA/<&0IMIAMONreKIJESAN>WlinN.PUMIMAFUENIU.M6UIDt) 




La Oreja Oe Van Gogh v 

SDMY DISCOS 
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puELE VERTE 






Ricardo Arjona 


21 








MIENTES TAN BIEN 

i RJ ll.ilRO ilEjaASDERAl! EiAREIA 






Srn Bandera 

SONY DISCOS 
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QUIEN TE DUO ESO? 

p PERE2 ILfO'-Sl LBRAS- 






Luis Fonsi "S" 

UNIVERSU. LATINO 
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JOSE PEREZ LEON 

lOS - :RES "El fjCR^E'l CAMORAAl 






LotTlgres Del Norte 

fovaviSA 


24 
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ELLA TIENE FUEGO 

S &EORCE S JEQR2E J I PilCiTOiL GEMHALI 






Celia Cna v 

SONY DISCOS 


25 






Fa CREO EN EL AMOR 

H JLhLO'OiJLFII.013,ROEiSDLi 






ReyRoiz 9 

SONY DISCOS 
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AGUANTA AHI 

1 ilAMRA.vARE^I 






Rosario 'S 

AHIIXA'BMOtAtIN 




27 
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OALO POR HECHO 

6«^SC3 tJjRCJlCANCONCMAi 




Bronco: El GigantB De America 

FON0V1M 


27 


24 
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PARA QUE ME HACES LLORAR 

PIMGJEZPGARJAUSAARIEU 




Brisevda Y Los Mudiadns v 

PUTINOIONOVISA 


24 


25 
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A QUE NO TE VAS 

T T3PF.:5E.i PL-^-MANN lAMtRIKA.CBflAKE.M RDflTUANNI 






Ednita Nazario n 

SONY DISCOS 


25 


31 


49 




ECHALE LENA 

RPEHE7,R1P.-. iHli'-iHPEflFZE 






VictDria 

MEGAMUSIC iVNIUERSU LUINO 


31 


30 
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UN TE AMO 

1 W.i-|.'El iAWN7A«EnOl 






Ljim MiguBl 

WARNER UTIffA 


30 


36 
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QUIERO PERDERME EN TU CUERPO 

« 3A'.M%DE-15 D^SAii SAMAVSEP 






David Bisbal "? 

■.AIE.JNIVEHSA. ,A-iSiJ 
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VANipOSA^^ 






Cuisillos 

lAJSART BALBDA 


34 








ins HOT SHOT DEBUT 














PARA TODA LA VIDA 






Binda El Rocodo 

'[:^avlSi 


35 






ABRAZAR LA VIDA ^ 






Ulis Fonsi 

JNIVtRSAi U1I\0 


36 


37 




Fa TE aUISE OLVIDAR 

J t linUZAS IJ GURIEtl 




Gnipo Montez Da Di^b^ 


37 






n LA PAGA 






Tonny Tub Tyn 

UKN (VNIVERSM LAJnO 


38 


pe 


26 




TE LLEVARE AL CIELO 

'REP Ar..nN-41E7.Eh(R 






Mana 

WAKNEfl UTMA 
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49 






ME EQUIVOQUE 






Mariana 


40 


33 
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COMO FUl A ENAMORARME DE Tl 






Los Tri-o ^ 

PHISUA ;SONT DISCOS 


33 


26 


24 




QUE TE RUEGUE QUIEN TE QUIERA 






Band! El Rocodo 

FDMOSnSA 


10 


32 


30 




EL PALOMITO 

t PPECIA3C1GTUERINA) 


Mio Precladc 


YSuBt 


nda Peria D«l Pacifko -9 

RCA .SMO lATIN 


30 


29 


32 




ESTOY ENAMORAOA 

W1J5 ^EAS Pr.APZA . RAJOl 




Volanda Parsz Witb Don Chvto 

FOMOVISA 
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LOCA CONMIGO 






Los Tores Baod 

UNI VERS At lATiMO 


33 








QUITEMONOS LA ROPA 

l iAHCl-EZ i iTE'ASO J RE-ES 






NG2 

SONY DISCOS 


35 








SE ME HIZO TAROE LA VIDA 

PRAMIREEP RAAKREZi 






Vicente Fernanda; 

SOMY DISCOS 
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ERES Ml REUGION 

■'HEP a G3'i;al£ZiEH(hi 






Maaa v 

WAflNER LATMA 


17 
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YOTE ENSENE 






Conjunto Alardecer 

UUSIMEX lOJNIVIRSAl LATlWO 
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DONOE CORRE LA SANGRE 






Shalin 

CRESCENT MOON 'SOW DISCOS 
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ARTIST 
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QUIERO fERDCRME EN TU CUOK 
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nUEVARtJUaElO w.Ht 

iiHRtltt 1AT,\A 
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WPIQUf NO Tl PUEM Vfn 


AIUl«GD 
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UMUAfllA vha 




o 
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COMO RM A ENAMOMRME DE Tl 

"tEaAA.MHraiSCCS 
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OUE ILORO 


SIN OANUf KA 


O 




TBKDOSAMU 

r.ON» DISCOS 


■ilC'-JN MAIUUI 


I 








O 


n 


TMRKSMGRAS 

iULAim 


TOUMFimO 


7 




CEHCAOEH 




o 


i* 


SABANUFKU 

■.'.AflSFRlAINA 


UAKAIRUKNELAOCS 


I 




MEUNStOtn 

EMI LATIN 


ou'E aoMunez 


o 
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DONDE CORRE UUNGRE 


SWUIM 






BUUMA 

VWfMNMKUl LATINO 


DA'.ID&JjSAt. 


o 


■m 


KSEOS DE COSAS SrifOSIOLES 

-■a'i> r-irrni 


tAOKJAOEUUtSCGN 


10 


■a 


UMOA 

!U^zn lwim.t 


jiiAnti 
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UN DU NORMAL 


JLIA««S 


11 




ROSAS 


UORf^SEVAAGCCI' 


o 




ahjecolento 


JLVNIFER PEhA 


u 




urns 

EMI LAI IK 


OBltMOMUDC: 
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lUCHAHE POR ru AMOR 


AUJANOROmnMOIZ 


n 
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MUOUEtUUKO 

WNIIV1I!4 


UAKO ANTONIO sans 
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tCHAlE itHH 

','!i.il,'-. . I.MVlitSAiLAtlNl) 


wctona 
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IS 


OUEUVBtTE 

SOW DISCOS 


niCABOD ARJONA 


34 




EN EL SUNCKl NEGRO DC U MCHE 

AfllClA «»r. LA'iri 


UlUMtM MACS 


K 


IT 


ounTiauocso? uxmsi 

lIMMflSAI lATISO 


O 


- 


TOXIC 

JIVE 


Btin«* SPf A(t£ 


H 


'! 


Menu TAN BiEM 

wwinsrivi 


SIN BAMCERA 
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VANOHEOuaE 

Mi'ia',iU-3C LIIUttSAl lAIINQ 


tfirwA 


17 


■6 


TUFOTOeiUnA 


SlWJlESTfFAS 
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POT QUE NO 


TlSUerSGEORGM 
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A QUE NOTE VAS 


EDNIIAtlAZARIO 
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CfiftAZONDEPAPfl 


AAIOIELESUS 






ACUAr<TAAMI 


NOSAJUU 
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ESQ 


ALUANMOSANI 
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UNTEAHO 

V.AR'lLli LA- '.A 
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INOCCKTEOCT) 


JUAN OAlllia 
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IMPUINT. PROMOTION LABEL 


ARTIST 




TCNOOWMAS ^'i:TijA>^A,VJLL.i 

S!SM DISCDS 
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HUBERTAD 

AClLUl «MC-LAI .S 


.M PRY Bi VERA 




QUTIMHieO celiacmj: 

SONY DISCOS 
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TEOUSE TANTO 


PAJJUiVA RUSIU 




CRtO EN EL AMOR nEY«uU 

SON" DISCOS 
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AMMIO MIO TCftORDSAAID WITH niia CALDEROIt 




lA MCA rmw Tun tus 

UtRLI .'UNIVlftSAl UtllMD 
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iiNdtsMtJDR oimo 


TTTOnUAS 




UKACONMttO LOS TOKOS RAW 

JNIrtRSAt LATIW 


o 




UtCAMSE OEIl 


OCfEBCRUUIXZ 




OunGMOMOSLAROPA NC7 

SOMt EtSCOS 
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NAVECANOOTE 


NlLABE 




TU FOnMMUtflA GIORLA ISTENbS 
EPIC 50M1 DISCOS 


o 




POR QUE NO 


'I'JLA) &G£(]KO<NA 




V TQOO OUaUt EN MAOA non martin 

£DN< DISCOS 
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CERCA DE Tl 


:haua 




HmUWTA A'.tNTgUA 

fffiUllMLATn 
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QUE LI DEN BAM BAM 


SAj.SA(fVE« 




NAOAOEHADA "i^r.t^KEYEo 

JftN 


o 




SABANAXniUS 

.%i-.\tH l^i 


WOiAA^JBEN aiAOES 


OH 


OU r.nr. iMjR 


o 




MAtrOUECAMBIAR 

RPf LMVISIOf. 


AREA an 
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VOT A mmi DUE OIVDARTE [ 1 J ^ 
SON! DISCOS 
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DAMEIADROGA 

CI,TTiSC 


SON CAUEJERD 


.3 11 


CUNURTiaAlH* z-iA-i:Mt 

WW- DISCOS 


o 




»ANOSOESPUES 


Ai£keu»Q 


OB 


SUENA jaSE MA SUAJTO • U BA\OA DCA3A 
MP 
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CURAME ^ ^ 


iXARUECRu; 


O 


n 


ECHALE IfMA UOOAU 

WCAMUllC.imiitRSAL LATIM 


35 
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SOUUIENTE ILEA iva IE GOMAIEZ t FDDC SAWTUOO 


O 


16 


aGAlLONOmVMM TITDHDJAS 

UP 


O 




MEEOUWOOUE 

LMVlSlCiS 




" H 


a KMAM tC If nVOO OILBEKTO SANTA AOSA 

DISCOS 


o 




AGUAITTAAtfl 

AflCm 8MG UT fi 


RCSARQ 


OH 


PEOIKNAI COSAS SOf^BYMUt 


o 




PA-URUI«AVOV 




OH 


PUmn RICO JtMtY RMRA 


o 




nowowow 

tV Lil ^ 


vcoc 


OH 


SITUESTUVIEUS LOSTCMQSBAHD 

.ltjl.-;-B.1A;LATI^1 
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la 


SCKOUIDOTUNOMBRE Shaum 

t«f ;a'.' viot", su'.'C'iCos 
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LAST 
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IMPRIt^rr PROMOTION LABEL 


ARTIST 
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HA2ME OLVIDARIA COULATD PfllMAi'ERA 
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OOSIOCOS [■i=:-nBr"n'n';r(FPi=.4rinr. 


o 




BARAJADEOHO PAUM3 


e 




QUE ME LIEVE EL DIABLO Ull< j .'iiis'j ' u j r.iiirLMj 
PlATIVl r-CJWavlSA 


o 




COIAO PUDE EHAMOMRRK DE Tl PATKluA ti 
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AMOROUCARUO 


lOSTuCASESDE TUUANA 


4 




SOVUNWOVATO ^Ta:ASlE 


2i 




DAMEKMMIIUTa 


LUPIUO RIVIRA 


5 




LAGRIMAS DC CRISTAL jILPO MOVTEZ DE CUKArtGa 

[. 


e 




CAAIABONKIA'O 

fMllAIlN 


VOCES 0(1 RANCHO 


O 


1] 


MAS DUE TU AMIGO VAKO ANtONlU SOUS 


o 


33 


LABOTEIU 

LA jlERV 


LOSMORROS Cfl SOPTf 


O 




Ml CAHSE DE ttOKIR POR TU AMOR *aui CMiLM SASOIIZ 


o 


X' 


lAMASOESEADA 


MlEhTlN EUUlDt 


8 




NOMAS POR TU CUlf A 13S H^WAUNES CCl NOITE 


a 


7t 


SOIOLOSTONTOS 

lAmwu 


aOIAUNIUO 


O 




JOSE PEREZ lEDN lOS TCRES Df L NORTE 


a 


17 


ME VOT AIR ELCOVOn 

FMllAIl'. 


rSUUMUTIERM SANTA 


10 




DAIO POR HECHO enOttCO El GIOAVTE D€ AME«CA 


o 




VQUE 

fOWl'ISA 


lOSMMinotowi 


II 




nUIA OUE ME HACES LLORAR enSE'TJA • lOS ULOIACXIS 




» 


APKRNASUELTA 


PfKAflUlUR 


o 


:ii 


VAttlOOtA ^ CUtSIUOS 


33 


s 


MIFUN8IAL 


I'CTC* GA."K)A 


o 




PARA TOOA LA VHIA BASDA EL RECOCO 


o 


34 


lAMILM 

A^I^nlAfi^«liA^lN 


LOS ASTHCS C€ DuBANM 


o 




TE QUISE OLVIDAR iinjPC VTCNTE7 Of Q^W-mO 

3iiJ 


o 




NaOHOHOAIUECRA) 


AllCM tXlARREAl 


15 




EL PAlXIMfTD .'JLID PNlaAau Y SU BANDA PEFkA DEL PACIFiCtl 

Hii. ^V1lJ >-if. 


o 




TOKEN 

l.N.'.l'Tlf'. 


AHAN CM INO SANCHEZ 


1G 


i 


QUE Tl RUECUE QUIENTE OUnA BtnOAtL mcoQC 


36 


2i 


KMUNRATO 


AMUA 


17 




ESTOY ENAMOMDA rCiANDA PEW2 WITH DON CITD 


37 


34 


AQUEnPOMGO (1 

Oil 


O 




SE MC HUO TAROE LA VHIA viCf ME >EaiSA>CO 


O 




UNEOWTOHASA 

EMUATi'J 


OJUNE 


19 




VO TE EMSENE Ci^SJl\T5 AlAWEllH 
MllSiME- ' M'.F'S'Jll ii*''.r 


o 




BAMDQO 


ANABMBARA 


a 




JAAI8ALAYA t FAZrf AimA 


o 


IP 


LA MULA BRDNCA 
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Celebrando su 
Quinceanera 



•i" * 



APRIL 26-29, 2004 

THE EDEN ROC RESORT & SPA 

MIAMI BEACH 





PAULINA 

RUB 



An in-depth conversation 
with one of Latin music's 
most dynamic artists. 

presented by 

^Heinekeri 

The Billbogy^SQMiy 



"IT' 



^ Heinekeri 

Billboa'td 






CONFERENCE 9t AWARDS 2CX>4 

IN AS$0<IATION WITH GARNIGR 

FRUCriS 



The Changing Role of A&R 

The Art of Endoreement & Branding 

Download Revolution 

ASCAP Songwriters Panel 

New Sounds of Regional Mexican Music 

Presidents & Artists in Discussion 
sponsored by BDS 

Show Me Tlie Money 
sponsored by Suntnjst Bank 

Conversations with Rim 
Directors & Composers 



Christian Music 




BILLBOARD BASH! 

The 2nd annual Billboard Bash will feature awards presentations 
and perfonnances by some of this year's Awards finalists. 



15TH BIRTHDAY CELEBRATION ' 

Co-sponsored by 

GARNIER FRUCTIS & MTV ESPANOL / VH UNO 
with perfonnances by 

LIVE MUSIC SHOWCASES 

presented by ASCAP, OLE MUSIC & 
MACARENA RESTAURANT 

AWARDS SHOW AFTER-PARTY 

Sponosed by CMX LATIN 

Don't miss the party of the year at BONGOS!! 



1^ 



VOLUMEN CERO 




SONIKO 



For more info & to register call Michele Jacangelo 646.654.4660 
WWW.BILLBOARDEVENTS.COM 

Hotel Reservations: Eden Roc Resort 305.531.0000 special room rate $219 before April 12 



CM ^ 

12 Broadcast Dala 
— Systems 



ASCAP 



SumTrust 



M "OP BMI ■ 




LATIN MUSIC 
AWARDS 

LIVE! 

Produced & Broadcast by 



Live Radio Simulcast by 



DNIVISION 

Rmio 



Musics 



ance 



Mood Upbeat At WMC, M3 Confabs 



BY MICHAEL PAOLETTA 

MIAMI BEACH— Gloom and doom 
may indeed be the realitj' in today's 
music industry. Yet the collectK* mind- 
set of the 19th annual Winter Music 
Conference (WMC) and the inaugural 
M3 Summit was upbeat and spirited. 

Betw'een the tMO competing confer- 
ences — held March 5-9 (M3) and March 
6-10 (WMC) — one point remained very 
clear: Those in the dance/electronic 
trenches are ready and willing to do 
what it takes to get their music heard — 
and sold — in the global marketplace. 

As Pete Tong, DJ/host of BBC Radio 
I's influential weekly show "Essential 
Selection," so succinctly put it during 
his M3 ke>Tiote, 'Today, we must be lean, 
mean, flexible and focoised. In the '90s, 
the business of dance music — its popu- 
larity and infrastructure — became very 
big. Once that happened, the quality of 
the music went dwvTi. By the end of the 
decade, CN'erything began to fell apart." 

But now. Tong said he feels opti- 
mistic about the future of dance/elec- 
tronic music. "It is reinwnting itself," 
he added. "And its reach goes way 
beyond clubs and radio." 

Tong was referring to the fact that 
dance'electronic has become an integral 
part of everyday life, from TV ads and 
film soundtracks to ring tone;;, satellite 



radio and the Internet "Any method of 
distribution that enables people to hear 
music is a good thing." he noted. 

GETTING MORE MOBILE 

Tong pointed to his latest endeavor, 
FastTrax, the recently launched, TV- 
styled music/entertainment show avail- 
able on 3C mobile handsets. Tong is in 
the process of getting the show — cur- 
rently available in the United King- 
dom — into other markets, including 
the Far East. 

Similarly, Motorola debuted three 
new mobile music handsets and new 
wireless content created by MTV Inter- 
national (exclusively for Motorola) at 
M3. According to Motorola manager of 
global entertainment solutions Rob 
Gelick, this partnership will create new 
ways to distribute entertainment, espe- 
cially music. 

But during the On the Go: Mobile 
Music to the Rescue panel, Gelick 
quickly pointed out that "accessibility is 
key" to delivering music. "Our cus- 
tomers — the mobile operators — want 
us to keep the momentum going with 
new tracks, club-happening news and 
upcoming artist tours. " 

Artists, producers, managers, label 
executives, booking agents and DJs 
agreed. Kurosh Nasseri of Nasseri Music 
Business Solutions in Washington, 



D.C., who oversees the North American 
careers of Paul Van Dyk and others, said 
it came down to cross-marketing. 




TONC: GENRE IS REINVENTING ITSElFi 



"A mobile phone can provide one 
piece of the marketing puzzle, while 
the record label provides another 
piece," Nasseri explained. "It's impor- 
tant that you look at talent as a brand. 
Then, catalog the assets of the brand 
and figure out what kind of income you 
can generate with those assets." 

Independent labels Southern Fried 
and Underv\'ater recently did that when 
they merged forces to form digital down- 



load service trax2bum.com. Ditto for 
bleep.com, launched by Warp Records. 
These U.K. -based Web sites join several 
U.S. digital download sites, including 
beatportcom and nufonix.com. 

"The Internet allows us to reach our 
target audience for much less money," 
said Simon Dunmore, A&R director of 
Defected Records U.K. He was referring 
to the many digital download sites, DJ 
promotional services and nonterrestri- 
al radio stations that are only a few 
clicks away. 

'Today's Internet is yesterday's col- 
lege radio," noted Come ON! Manage- 
ment's Marc Alghini, who manages 
Supreme Beings of Leisure, among 
other acts. 

Al the same time, more artists are 
embracing Hollywood and Madison 
Avenue — and vice versa. There is no 
longer a stigma attached to an artist 
who licenses his or her music for use 
in a TV ad, said Karl Westman, music 
producer for ad agenc\' OgiK'y & Math- 
er. Westman recently worked with 
DJ/producer Scott Hardkiss on music 
for a Motorola ad campaign. 

DJ/producer Tom Holkenborg, who 
records primarily as Junkie XL, noted 
that while he was not paid a lot for an 
Opel ad campaign that featured his 
music, hedidretainall publishing. "So, 
I'll be earning money for the entire 12 



months of the campaign." 

Singer/songwriter Joi Cardwell, who 
has licensed her music to several TV 
shmvs, including Showtime's hit series 
"Queer as Folk," expressed a like-mind- 
ed view during the Grassroots Promo- 
tions (Do It Yourself) panel at the 
WMC. "Without compromising my 
vision or creativity. I want people to dis- 
cover my music in a variety of medi- 
ums," she said. 

Cardwell. who owns her own label 
(No-Mad Industries), continued, "You 
must be aggressive in getting your 
music out there. At the same time, you 
must keep up with the many changes 
that are continually taking place with- 
in the business of music. And don't ever 
forget; This is a business." 

Between the WMC and M3. approx- 
imately 4,500 people registered to 
attend the daily panels and nightly 
showcases, event organizers say. 
According to the mayor's office of the 
City of Miami Beach, an additional 
7,000 dance/electronic enthusiasts vis- 
itcd the city solely to partake in the 
hundreds of parties and events — 
including Ultra Music Festival 2004 
and DanceStar USA's American Dance 
Music Awards — that surrounded the 
two conferences. The total economic 
boost to the City of Miami Beach was 
expected to reach $11 million. 



Highlights From Dance's Big Week In Miami 



As I write, Miami Beach — 
specifically the South Beach area — is 
bustling with 24-hour party people. 
Tens of thousands of dance/electronic 
music enthusiasts are in tmvn to par- 
take in the artist/DJ showcases and 
special e\'ents that surround the Win- 
ter Music Conference and new kid on 

the block M3 Summit 

(see story, this page). Day 
and night — at poolside 
hotels and in clothing 
stores, cafes, restaurants 
and nightclubs — the 
diverse and colorfijl beats 
and rhj^hms of clubland 
can be heard. 

Following are some 
musical highlights of 
the week that was. 

• Louie Vega brought 
hisnewVega/MAW 
album. "Elements of Life, 
absolute life when he took to the 
poolside stage of the Surfcomber 
Hotel for a live performance. Key- 
boardists Selan Lemer and Didi 
Gutman, percassiunists Luis Quin- 
tero and Carlos Quintero. guitarist/ 
vocalist Raul Midon and featured 
singers Josh Milan (of Blazel and 
Vega's wife, Anane. joined Vega 
onstage for one of the week's liveliest 
sets. 



Just as he did with his Nuyorican 
Soul project a few years ago, Vega 
showed what happens when live ele- 
ments (in this case, jazz, Latin and 
Brazilian) become an integral part of 
the dance/electronic landscape: The 
songs exploded on the stage. High- 
lights included '"Nos Vida" (Anane). 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboard.com 




to 



"Better Day" (Midon) and "Brand 
New Day" (Milan). For an encore, the 
three singers united for the an- 
themic "Love Is on the Way." 

• Independent label Hed Kandi 
hosted a jam-packed soiree at Bed. 
Label founder/DJ Mailt Doyle worked 
the turntables effortlessly Along the 
way, he treated punters to several 
tasty house jams, including Tim 
Dehixe's remix of " David" bv Gus 



Gus, Full Intention's rerub of 
George Michael's "Amazing, " Milk & 
Sugar's "Get Down, Stay Down" and 
Skylarit's "That's More Like IL" 
Doyle also spotlighted several 
upcoming, choice Hed Kandi sin- 
gles. Of these, we are still unable to 
get StoneBridge's "Put "Em High " 
out of our head. Expect a commer- 
cial release of this potent track with- 
in the next two months. 

• For its record release party for the 
remixes of Madonna's "Love Profu- 
sion. " MaveridtWamer Bros, brought 
in DJs Peter Rauhofer. Ralph] Rosario 
and Los Angeles-based duo Blow-Up 
to provide the eclectic soundtrack. The 
twosome did not disappoint 

In addition to placing its gloriously 
tripp>' remix of ""Los* Profusion." com- 
plete vAih rockabilly guitars. Blow-Up 
debuted its just-completed restructur- 
ing of Bkmdie's "Good Bo/s." Sanctu- 
ary should seriously consider releasing 
tills s^rsion no\v. Blow-Up's funky, 
dark remix of Madonna's "Hollyivood," 
which the duo also spotlighted, will 
likely see the light of day in the com- 
ing months (as part of a larger Ma- 
donna remix package, which could 
ver>' well be beat-mixed b>' Rauhofer). 

• Held poolside at the National 
Hotel, the second annual Come 



Together party was, once again, 
presided over by SuSu Records and 
Concept Music. While several DJs 
(Groove Junkies, Max B., DJ Spen 



4 



skin work. Once the electricity went 
dead, Shovell. formerly of M People, 
became the star attraction. Within 
minutes, the crowd was cheering and 
dancing to his 

( ■~T^H every Afro- 
Cuban move on 
the bongos and 
congas. The 
power of live 
musicianship 
reared its beau- 
tiful head again. 



BLOW-UP: MIXING UP MADONNA, 8L0NI 



and others) and singers (including 
Baiiura l\ickerand Latrice Bamett) 

were scheduled to perform, a power 
outage early on put a lengthy halt to 
the proceedings. 

Percussionist Shovell saved the 
day. The U.K.-based musician was on 
hand to accompany the DJs with Wve 



• Song of the 
week honors go 
to Shapeshif- 
ters' "Lola's 
Theme." The 
disco-smacked 
track, which 
was being 
played by many 
DJs at numer- 
ous events, has 
been signed to 
Positiva Records U.K. Runner-up 
nod goes to Armand Van Hekien's 
disca'electro hxtrid ""Hear My Name" 
(Southern Fried Records U.K.). 
Tracks as infectioas as these could go 
on to become the songs of the sum- 
mer in the clubs of Ibiza. Spain, fol- 
lowed b>' European crossover success. 
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CRS Addresses Country's Industry Woes 



BY DEBORAH EVANS PRICE 
and PHYLUS STARK 

NASH\aU.E— Corporate downsizing, 
illegal downloading and changing 
business models were among the top- 
its discussed during the "Record Label 
Heads on the Hoi Scat" session dur- 
ing Country Radio Seminar (CRSI. 
held here March 3-5. 

RCA Label Group chairman Joe 
Calante noted that "in the last three 
years, business has gone down some 
20% . . . You have to continually adjust 
for that. I think that's what we'll con- 
tinue to see for a while until we get 
the model back in shape. 

'The costs in this business ratchet 
up every year." he continued, ".^s you 
try to hold it down and substitute dif- 
ferent ideas, you're still seeing a creep 
up in cost. If the revenue is not 
increasing but actually decreasing, 
there's going to be a problem." 

Asked how much deeper the major- 
label cuts can go in Nashville. Univer- 
sal Music Group Nashville chairman 
Luke l.€wis said. "We've all got sever- 
al imprints and promotion staffs. We 
could lose those the same way the 
town has lost major and minor labels 
the last few years." 

Galante noted. "We have a little 
disadvantage in this format. In the 
rest of the world, you can go to sev- 
eral formats at the same time and pop 
something real quick. We don't have 
that luxury, so it's a much longer 
growth curve." 



Sony Music Nashville president 
John Grady added, "Your batting 
average has to be a lot higher. 
We've all been at pop labels that put 
out 75 to 100 records a year. We 
can't do that here. We can't devel- 
op tliem that fast. I've been encour- 
aged to be extremely aggressive in 
the creative larea]." 

CORPORATE DEMANDS 

Dealing with bottom lines and 
the demands of their corporate 
bosses was a thread of discussion 
that prompted candid responses 
about how corporate expectations 
mesh with the realities of the coun- 
try format. 

"This is a lousy business in terms 
of return." Galante said of the record 
industry. "It's a cash-flow business, 
but it's not really a great return 
business, unless you're able to build 
the assets over a course of time. You 
have to have a longer-term view of 
it. 1 think all of us have worked for 
executives that had a much longer- 
term view, and now^ we have a series 
of managers coming in that don't 
understand what it is to make a 
record. They think it shows up on a 
release schedule and you put it out 
. . . There are a whole lot of issues, 
(because these] people are not 
record people." 

Lewis added. ".Another thing 
we're up against with the powers 
that be is that they look at Nashville 
from afar. They're hunting for quar- 



terly results. They think maybe 
we'll get lucky and catch a Billy Ray 
Cyrus or Shania Twain, one of the.se 
quick hitters |like| the Dixie 
Chicks, that happens veo' quickly. 
IThey have been] watching it the 
past couple of years, and that isn't 
happening." 




While the radio and reccird-cum- 
pany panelists discussed their strug- 
gles on several fronts. Clear Channel 
Entertainment VT of touring Brian 
O'Connell said at another CRS panel 
that he is bullish on the tour industry. 

"Live entertainment is the last bas- 
tion of 'smell it. touch it feel it.' " he 
.said of the coasumer experience. "You 
can't duplicate that no matter how 
cool your computer is." 

Label heads also discussed the 
damage illegal downloading has done 
to the industo'- 

In hindsight Galante felt the indus- 
try "should have embraced Napster . . . 
We should have figured a way to work 
with it because the>' had a brand." 

Grady agreed. "We should have 
been involved in de\'eloping it instead 
of being at war with it." 

Lewis illustrated just how damag- 



ing downloading can be by pointing 
out that although T\\'ain's current 
album. "Up!." has sold approximately 
5 million copies, "'the record came out 
14 months ago. There have been over 
1 10 million downloads. Do tlie math. 
That's devastating." 

During his opening 
keynote. Clint Black called ille- 
gal dmvnloading "dangerous."' He 
noted that it is making the indus- 
try "afraid to make challenging 
music," for fear it \mn'\. .sell millions. 

"I've been trying to get the mes.sage 
ciut to fans that if you love an artist 
buy their CD. because the quickest 
way to make that artist go away is 
to steal their music." he said. 

With everyone so concerned with 
exposing the music and growing the 
fonmat the "Outside Looking In " panel 
that addressed outside perceptions of 
country music was well attended. 
Moderated by Country Music Assn. 
senior director of strategic marketing 
Rick Murray, panelists \'oiced some of 
the perceptioas ad agencies, filmmak- 
ers and TV programmers have when il 
comes to counlr>' music. 

J. Walter Thompson's Peter Stroh 
said that, for the most part, country 
music is nut perceived to be part of 
popular culture with the exception of 
major artists like Twain who tend to 
wind up in maiastream magazines. 

"That's good for countr)', " he said, 
"but I'm not sure people in country 
believe it's good for country." 
NBC Entertainment senior VP Sher- 



aton Kalouria encouraged those in the 
formal to support artists like Faitli Hill 
cro.<Lsing over, saying that when people 
say artists like Hill aren't countr>'. "that 
paints I the format] into a much smaller 
box lhan it needs to be." 

CONVEWnON CAPSULES 

In other convention news, during 
his keynote. Black played two TV 
spots for his new album. "Spend My 
Time. " The ads featured comedian 
Kevin Nealon playing a store clerk 
and explaining to a customer that 
Black's new album "makes you realize 
how crappy the old stuff was." After 
playing the spots. Black extended his 
apologies to Galante. "who has the 
catalog on the old crap. " 

KZLA Los Angeles operations man- 
ager RJ. Curtis was elected president of 
the Country Radio Broadcasters' board 
of directors succeeding Westwood One's 
Charlie Cook. Bill Mayne of Mayne 
Entertainment was re-elected VP of the 
board, and Jeff Walker of AristoMedia 
and Marco Promotions was re-elected 
treasurer. Gary Krantz of Premiere 
Radio NehTOrks was elected secretary 
of the board succeeding Curtis. 

Brad Paisley was the surprise re- 
cipient this year of the CRB's annual 
artist humanitarian award. 

CRS drew 1.913 full registrants, 
down from 2,1 10 last year. An addi- 
tional 920 people participated in relat- 
ed events this year, including the 
Country DJ Hall of Fame dinner and 
the Town Hall meeting. 



Compadre Brings On White, Campbell, Lee 



Houston-based Compadre 
Records has signed Lari White. 
Kate Campbell and Julie Lee to its 

artist roster. White previously 
recorded for RCA and lyric Street 
Records and, most recently, ran her 
own Skinny White Girl Records 
label in Nashville. Her new album. 
"Green Eyed Soul " is due June 1. 




Campbell has recorded for Emi- 
nent and Compass Records. In 

.August. Compadre will release two 
newly recorded Campbell albums 
and reissue her 1995 Compass 
debut. "Songs Krom the Levee." 

Newcomer Lee is a Nashville- 
based roots artist. Her Compadre 
debut. "Stillhouse Road," is due in 
July and features guests artists Ali- 
son Krauss and Vince Gill. 

AI.SO at Compadre, Logan Rogers 
is promoted to VP/director of A&R. 



Jemii Finlay joins as manager of 
label promotion. She previously 
worked for Virgin Records and M^or 
Bob Music, both in Nashville. Shan- 
na Sturgeon joins as label coordina- 
tor. She previously \w)rked at UnK'er- 
sal South and T^ya l\icker's 
T\ickertime Recoitls. 

BOMBS AWAY: The Cherry Bombs 

have reunited for a new album, due 
in later summer/early fall from 
Universal South. 

The original group included Uni- 
versal South senior partner Tony 
Brown, along with Rodney Crowell. 
Vince Gill. Richard Bennett, Hank 
DeVito. Emory Gordy and the late 
Lany London. The reunited group, 
now known as the Notorious Cheny 
Bombs, features all of the original 
members except Gordy and I^ndon. 
New to the group are Eddie Bayers, 
Michael Rhodes and John Hobbs. 

While they never recorded an 
album under that name, the Cherry 
Bombs served as Crowell's band in 
the late '70s and early 'SOs. They 
played on most of Crowell's Warner 
Bros, records and many of Rosanne 
Cash's albums from that era. 



ON THE ROW: Newly launched 
Nashville label Vivaton Records has 

signtrd u distribution dtal with 
Sony's RED Distribution. 

Tom .Moran is promoted from 
director to .senior director of 
national promotion at Equity 
Records. 

As first tipped 

here in the 
March 6 issue, 
the annual 
ASCAP and 
BMI country 
awards will go 
toe to toe this 
year. With the 
Country Music 
Assn. Awards 
moving to Tues- 
day, Nov. 9. 
from their tra- 
ditional Wednesday-night slot, 
both performing-rights organiza- 
tions will host their own events 
on the same night. Nov. 8. ASCAP 
has traditionally held its event on 
the Monday of CMA week but was 
pre-empted by BMI. which was 
the first to announce a Monday 
date after the CMA Awards shifted. 



The BMI awards were previously 
held on Tuesday. 

IN & OUT: Mercury Records in 

Nashville has cut Mark Wills and 
Anthony Smith from its artist ros- 
ter. Wills has recorded six albums 
for the label since 1997. including a 



Nashville 
Scene 



By Phyllis stark 

pstark@billboard.com 



greatest-hits package in 2002. He 
has one platinum- and one gold- 
certified album and has landed eight 
top 10 singles on the Billboard Hot 
Country' Singles & Tracks chart, 
including the No. Is ""Wish You 
Were Here" and "19 Somethin'." 

Smith recorded one album for the 
label. "If That Ain't Country," which 



peaked at No. 26 on the Billboard 
Top Country Albums chart in 2002. 

Rebecca Lynn Howard, who was 
recently cut from the MCA 
Nashville artist roster (Nashville 
Scene. Billboard. Feb. 28). has 
signed with Arista Nashville. 

lyric Street Records has parted 
ways with artist Sonya Isaacs after 
failing to break her at country radio. 

Warner Bros, has signed West 
Texas native Lane Turner to its 
artist roster. Turner is managed 
by Bob Doyle and Associates, 
published by Major Bob Music 
and booked by Monterey Penin- 
sula Artists. 

Carnival Music has re-signed 
Bruce Robison to an exclusive 
publishing deal. 

Mercury artist Julie Roberts has 
signed with BMI and EMI Music 
Publishing. 

ARTIST NEWS: Trace Adkins has 

been hired as the voice of Ken- 
tucky Fried Chicken's new 

national TV advertising cam- 
paign. His voice will be featured 
in commercials airing through- 
out North America. 
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S NUMBER 1 'S- 5 Wsek! At Numberl 
KENNY CHESNEY When The Sun Ghi Down 

BN*v--i:i ,t -( * 


1 




2 


2 




TOBY KEITH 1 Shock'o Veil 


1 








HOT SHOT DEBUT 

CUNT BLACK Spend Mf Time 


3 




3 


3 




ALAN JACKSON A' Greetest Hits Volume II 

ARISTA >iASHVlLLE 5«M0«lG |ltM(0 


2 




4 


4 




JOSH TURNER* Long Block Train 

'-■Li . .A •■ ^ ■.i^z' (N) 


4 




5 


5 




KEITH URBAN A Golden Reed 

UI^TC;3Is«i;leri9( 


3 




6 


7 




MARTjNA MCBRIDf A Meitine 


1 


8 


10 


11 




KENNY CHESNEY A' No Shoei, No Shirt. No Piohlemi 

9KA. Em&niG IT] %1BHI 


1 




7 


6 




TOBY KEITH A' Unleashed 


1 




8 


10 




GARY ALLAN See III Care 

MCANASHviLLt oaaiii/uMGP<tim2ai 


2 




9 


9 




SHANIA TWAIN Upl 


1 






16 




RASCAL FLATTS A' MaM 

~ STREET 'HIU1 MCUfWDOD HZWimi 


1 




12 


12 




DIXIE CHICKS* ^ TopmThaWOlMTo<llU»a 


3 




^3 


g 




BROOKS a DUNN • Red Oiit Rood 

AnSTA 'jAShvlLLE I'O^M'LG HimiMi 


1 




16 


15 




TIM MCGRAW A' Tim McGtsw And The Dancehall Doctors 


2 




15 


13 




TRACE ADKINS Conin' On Strong 

CA^lTDlAHlKllM'ltNl 


3 




17 


17 




BRAD PAISLEY • Mud On Tho Tires 


1 


•A ■ 


11 






RODNEY CARRINGTON Graetest Hits 

CARrlO.WiM IHCD 


11 




18 


14 




ALAN JACKSON A' Graetest Hits Volume II And Some Other SwH 

AJllSIA . 


1 




19 


19 




DIERKS BENTLEY • Dierfcs BenUer 

CApnoi3ien'iji»ii3t 


4 




20 


18 




LEANN RlhAES • Graetest Hits 

curaTttniiiHCDi 


3 




28 


26 




$ GREATEST GAINER $ 

ALISON KRAUSS -I- UNION STATION A Live 


9 


23 


23 


24 




GEORGE STRAIT • Honkytonkville 

MCA NASHVlUE OKiU'LWjN 1 H. tIMI 


1 




22 


21 




ELVIS PRESLEY A' Elvis: 30 tl Hitt 

BCAfK'i- B'.IG ii: i5 159! 


1 




27 


29 




JIMMY WAYNE Jlmnrr Wayne 

DREUmORKS 4ia»6VtTERSC0Pr III H CD» 


7 


26 


33 


31 




F»ACESETTER tfs 

BUDDY JEWELL* Buddy Jewell 


1 




24 


22 




SOUNDTRACK Bloo Collar Coniedy Tour The Movie 

■AWlVtH i 'li ;C 


16 




21 


20 




JOHNNY CASH A Americen IV: The Man Comes Araund 

AMERICAtJ aU3»*.'.aST HIQHWmUSICDI 


2 




25 


28 




MONTGOMERY GENTRY A My Town 

-DLJMBt* fi:jf '."'■'< WJSIC HI llfC '' !*i 


3 




30 


25 




LONESTAR A FroinThmToHara:GraatastHto 

SNA sTsnHLG 1 lima Si! 


1 




29 


35 




RANDY TRAVIS Worship ti Faith 

VfORD-CUM WTkWARNEII IROS MBh:;]: 


9 




26 


23 




JOE NICHOLS * Men With A Memory 

UMVtRSAlSDUTH ilCnS i I: it [N) 


9 




32 1 34 




RON WH ITE Dnink In Public 

RARAiiEi-HiP-O 1 '.-limCOl IN] 


32 


34 


36 


33 




REBA MCENTIRE* Room To Braalhe 

UUNAS1V L.ECi»;' LUjrMMIlJIt 


4 




34 


30 




GEORGE STRAIT * The Beet Of George Strait 2tth Cetltuiy Masters The Mlllennluni Collection 


8 




31 


27 




CHRIS CAGLE * Chris Cegle 


1 



1 LAST WEEK 


1 
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35 


32 




TRACE AOKINS* Craatest HHs Collection. Volume 1 

CAfiTOi ■is>2 «■■( n 


1 




36 




SARA EVANS Rastltn 




38 


37 




TOBY KErTH Tha Bast Of Toby Kihh: 20ih Century Mastm Hit Millmnium ColltcttCM 

MERCLI'n DtQSI 'UWGNillSI CBi 


5 




39 




JO DEE MESSINA Graetest HKs 

CURB :t?K ne!«C3l 




40 


40 




TRACY BYRD The Truth About lUen 


S 


41 


41 




PAT GREEN * Wove On Wove 

RERUBUC EOHCl'LM'itRSAl SCAJTM 4 teitall 


2 


42 


38 




KEITH URBAN Keith Uihen In The Ranch 


34 




44 




CLAY WALKER A Few Ouastions 

ncAdKinL<3i'' it-iam 


3 


43 


52 




RANDY TRAVIS • Riie And Shine 


8 


46 


43 




VARIOUS ARTISTS Totally Country Vol. 3 

5HCS .'3M& ZiiP3 SDV^ MLS.: T3m,'MUt't(l< STIUTEQIC UAfUETING 11899 CSI 


2 


47 


45 




VARIOUS ARTISTS Lhrin' Lovin' Lo«n': Songi Of Hie Loinrin Brothws 

UN IVUSAL SOUTH now "t x C0\ 


44 




42 




VARIOUS ARTISTS Jini Bacauta I'm A Woman: Sonus Of Dolly PaftM 

SUSAK HIUIIKIIITMCD* 






49 




lYLE LOVCTT My Baby Donl Tolarata 

CUH0OllD*'liaiT HiatnWYOlMCDl 






48 




ALABAMA The Americen Farewell Tour 

F1i:jIM3T> FLQ i MWCOI 




55 


54 




GEORGE STRAIT* For Tha Lest TinM: Live From The Attrodoma 

■ ' 5 ;M5SiI!91 I9MI 


2 




46 




TERRI CLARK PeinToKill 

uERCuRi i?::;u\'3'i nmtiM. 




50 


47 




WYNONNA What Tha World Needs Now Is Love 


1 




51 




JEFF FOXWORTHY The Best 01 JotI Foxwofthy: Double Wide. Single Minded 

'/EARNER BROS l?Ka'RRlNO 1 II H CD.QVDl 




56 


53 




DIXIE CHICKS A Home 


1 




55 




JOHN MICHAEL IVIONTGOMERY Hie Very Beat Of John Micheel Montgomery 

'.•jiR-.ER BROS iMiBV.R:. nBMCO 


11 


52 


58 




VARIOUS ARTISTS Bill GeitharPrasaME A GaapalBlliegress Homecoming Volume One 

;j IMER MUSIC OROuRiJAiS 


37 




67 




BILLY RAY CYRUS The Other Side 

V^CR: CJRB MI'A^S'ARSiF ERDS 't iS COl 


18 


54 


50 




THE FLATLANDERS Wheels 04 Fortune 

NE\\ ■,'.£*' MA9 SSeCOi |H| 


35 


58 


56 




BILL ENGVALL Hera's Voar Sign: Reloeded 

VJAR\ER BfinS IRiJAV.Hn llin COl 


37 




68 




NICKEL CREEK* This Side 

: JCA" MIU3ili -HI :L 


2 


60 


65 




BlUY CURRINGTON Billy Curringlon { 17 

MfROIRY OXII^VUSN 14 KB NI 1H| 


62 


61 




PATTY LOVELESS On Your Wey Home 7 

:. ' ■■: F^JSIC 1 EeEL Sit | 


59 


59 




VARIOUS ARTISTS CMT Presents: Most Wonted, Volume 1 11 

CAPiICtn'MillM CDi 1 






CLINT BLACK Ultimate Clint Black 


39 


72 






RODNEY CROWELL Fate's Right Hand 

r',';t^ -srAl'^C\-r VIISjCIIJBB EQCDI IN] 


29 


70 






DOLLY PARTON Uldmata Dolly Parton 

RCABHC l-ERiTACEIHWRLO li«C: 


20 


66 


71 




WILLIE NELSON The Essentlel Willie Nelson 

vEG^r- tOlU'VBiA SI?i(l'SOS> MUSIC I2SM tO CD) 


24 


69 






DOLLY PARTON For God And Coamry 

eiiJ£E>(?lTM Hie COl 


23 


75 






BILLY RAY CYRUS Tho Best 01 Billy Rey Cyrue: 2IHi Ceotwy Maatara Tlia Mlllemlum Colleclion 

MERCJRV l7:i6!l.'MGri lUMCOl 


59 


67 


57 




EMMYLOU HARRIS Snimhie Imo Greco 


6 






VARIOUS ARTISTS Claasic Country: Hard To Find HHa 

BMC SRtCiAl RRC3CCTS iKTftTlME liF{ 4l| M COl 


72 






CRISTY LANE One Day At A Time: 22 All Tims Favorites Vol. 1 & 11 

■-s . 


62 


74 






BRIAN MCCOMAS Brien McComaa 

.VRiC STREfT li»;i HDLCYWOOOli: W IIN> [H] 


21 


64 






VARIOUS ARTISTS Bill Gaither Prasents: A Gospel Bluegraas Homecoming Volume TWo 


42 
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12 


TOBY KilTH A- ■.ii.cn- ;»!iidWivi«i29i 


GreilsstHtts Volume One 


275 




2 


KENNY CHESNEY *' Btutmii^dJM.swi 


Greatfist Hits 


180 




15 


GEORGE JONES • .i :--' tn: taj'ssaFivi/jsic r«fi i' w 


16 Biggest Hits 


144 






MARTINA MCBRIDE i>:Aa;:ii«LGiii.« tij. 


Greaiesi Hits 


129 




16 


HANK WILLIAMS JR. A> tu». nmis»-,«i 


Greileal Hits. Vol.1 


496 






JOHNNY CASH a .^:icv rcuweiSM^iasdN' wjsic iJMEir m; 


16 Biggest Nils 


257 




14 


TOBY KEITH A' cau^r.^snnsiMKr STERScoPEnjasuMi 


Pull Mv Chain 


132 




_4_ 


TIM MCGRAW a t?iniij« usai 


Greatest Hits 


172 




20 


SOUNDTRACK atiariiu utrw 


Covole Ualv 


182 






SHANIA TWAIN « vf*:i,sri»>a.uMc-s(»« !tt. 


Come On Over 


331 




18 


ROY OR BISON ieqacv MC%oME\-(3'»saNv m jsic ,7 mei n ai 


16 Biggest Hits 


77 




l": 


LARRY THE CABLE GUY abk ji skktsmimcc 


Lord, 1 Apologize 


38 




21 , 


JOHNNY CASH A ^G*C-CDUM8li«IJ150N.F/US[C !.«tll,5ai 


Super Hits 


164 






BROOKS & DUNN abisu vi3«.ill£ ■teiii'LG -Jiemt 


The Greatest Hits Collection 


338 




17' 


GARTH BROOKS -.'•"K^vm^MMHw 


Double Live 


228 




~& 


ALAN JACKSON *" i<i;si* 'us-.iL.f iMoifliSiuwui-Bi 


The Greatest Hits Collection 


437 






TIM MCGRAW A" m^b 'B7ini7« isisi 


Set This Circus Down 


129 




10 


SOUNDTRACK a' -:: ir -niHwa. vtif^jPY rjtoss.ut.iDS ie»ijM 


0 Brother, Where An Thou? 


170 






PATSY CLINE a' [:ici;*viwr<iSf..(^([ii»iii.v3N 4»ii9>i 


12 Greatest Hits 


820 




9 


WILLIE NELSON A ifnAEYrr.iir/aiAfinii^nr.vwiSici'WEai iii 


16Blaae$t Nils 


286 




22~ 


MERLE HAGGARD A .iSAr-EPicraji tan. music Tiitinsii 


16BiaaestHits 


66 




1 1 


DIXIE CHICKS ♦ ■ ■.•^M.w%feiPi-.sov->,<i.i5c -ttEai-wilMl 


Wide Open Spaces 


318 






THE JUDDS • ..Fifi-:w.:saiiMi 


Number One Hits 


165 




'•2 


RASCAL FLATTS A .: ■ .. ., ,, .. i -Mm 


Rascal Flatts 

Nd 1 X 0- The Mawrd KB ^ r*.nii»j d olir- . . 
cI ct ig ml\cr- un« lOnr^rfl' Numrjl W--x- \' 


196 

■■.lcOlj-> 


>;rttB 




ALISON KRAUSS a" n:.^Dt«ittua-iii«;JM IMI 
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^TESLA 
Into the Now 

PRODUCERS: Tesla. Michael Rosen 
Sanctuary SANSP-84637 
RELEASE DATE: March 9 

Tesla— the band thai gave us such 
ballsy, blufs- infused rock jams as 
"Hfavtn s Trail" and pre-empted the 
"Unplugged" phenomenon with its 
"Five Man Acoustical Jam" album — is 
hack with its first new studio recording 
since "Bust a Nut" (19941. The reunion 
of the original five members has re- 
sulted in material that reflects a musi- 
cal unit in touch with Ihe times (the 
scratch-enhanced "Into the Now." 
"Recognize" and "Heaven Nine 
Kleven." a reaction to the Sept. 1 1. 
2(101. tragedies), without sacrificing its 
unique, acoustic -heavy interplay 
between guitarists Frank Hannon and 
Tommy Skeoch. "End Cut Only You" is 
a gentler, sweeter declaration than the 
power ballad "Love Song." Tesla's top 
10 hit from 1990. The tunes are mel- 
lower but pack a nice batch of hooks, 
and singer Jeff Keith still has that sexy, 
cigarette-honed rasp. — CLT 

^ THE GET UP KIDS 
Guilt Show 

PRODUCER: Ed Rose 

Vagrant 392 

RELEASE DATE: March 2 

When the C,et I'p Kids released "On a 
Wire" in 2002. it signaled that the 
long-adored Midwestern power-pop act 
had entered aduithwMl. The punkish 
guitars that made the group a favorite 
on the emo scene were drastically 
turned down. Instead, the band 
explored self-doubt and song-craft, cre- 
ating a career-changing album filled 
with challenging melodies. The act's 
new set. "Guilt Show.'' is a far b4)uncier 
affair, yet it's not a complete return to 
the group's earlier approach. Such 
songs as "Sick In Her Skin," "Holy 
Roman" and "Is There a Way Out" are 
filled with odd melodic detours and are 
reminiscent of "Summerteeth' -era 
Wilco. This is the glorious sound of a 
band that's still growing and success- 
fully finding ways to experiment with- 
out losing its energy. — TM 

* MASCOTT 
Dreamer's Book 

PRODUaRS: Al Weatherhead. Dertv & Ketch. 
Kendall Jane Meade 
Red Panda RPR-001 
RELEASE DATE: Feb. 17 
Singer/songwriter Kendall Jane Meade 
is Mascott. She makes sweet music — 
not to be confused with saccharin- 
sweet music. Her debut full-length. 
"Follow the Sound" 1rL-lt;a.sed four 
years ago on Le Grand Magisteryl, was 
knee-deep in Dusty Springfield-hued 
sensibilities. Though still a sentimen- 
talist at heart, "Dreamer's Book" finds 
the artist bridging the gap between 
Aimee Mann-styled folks- rock ("Turn 
Off/Turn On") and the rich sonic tex- 
tures of Cocteau Twins ("Time Waits"). 



ESSENTIAL REVIEWS 




THE VON BONDIES 
Pawn Shoppe Heart 

PRODUCERS: Jenry Harrison, ilm Diamond. 
Jason Stoilsteimer 
Sire/Reprise 48549 
RELEASE DATE: March 9 

Tough co-ed Detroit quartet the 
Von Bondies hit the majors with 
this rocking initial release. The 
present album only slightly slick- 
ens up the Hfmdies' garage- 
inspired sound and guitarist/vocal- 
ist (and recent Jack White 
combatant) Jason Stollsteimer's 
manic bawl. Principal producer/ 
former Talking Meads keyboardist 
Jerry Harri.son seems to under- 
stand that little is to be gained 
sprucing up the style of an un- 
tamed C(tmbo like this ()ne. Stoil- 
steimer comes through with a solid 
collection of original tunes: The 
rockers "Broken Man." "C'mon 
C'mon," "Been Swank" and "Poison 
Ivy" are especially impressive, 
while the five-minute, downtempo 
"Mairead" shakes up the program. 
The Bondies are a hard-touring 
unit, and that should help them 
put across this convincing package 
of no-frills Motor City garage. — CM 



DAVID BYRNE 
Grown Backwards 

PRODUCERS: David Byrne, Patrick Dillett 
Nonesuch 79826 
RELEASE DATE: March 16 

For his first Nonesuch outing. David 
Byrne offers a scries of intimate 
songs in which his voice takes center 
stage, framed by a diverse group of 
accompanists, from jazz composer/ 
pianist Caria Bleys band to French 
horn virtuoso Philip Meyers. The 
panoply makes for an eclectic mix 
that t\'pifies Byrne's polymath musi- 
cal interests. Best cuLs include "Tiny 
Apocalypse" and a wr>' cover of 





Lambchop's "The Man Who Loved 
Beer." Adding to the pa.stiche feeling 
of "Grown Backwards." Byrne has 
plucked two standards from the oper- 
atic repertoire: "Un di Felice Eterea" 
from Verdi's "La Traviata." sung in 
gha.stly Italian, and — partnering with 
Rufus Wainwright — "Au Fond du 
Temple Saint" from Bizet's "Les 
Pecheurs de Perles." delivered in awk- 
ward French. I>espite the language 
gaffes. Byrne's delivery is sweet, len- 
der and instantly endearing. — AT 



CEE-LO 

Cee-Lo Green ... Is the Soul Madiine 

PRODUCERS: various 
Arista 82876 52111 
RELEASE DATE: March 2 

Cee-Lo Green is indeed the "soul 
machine." .*\s the follow-up to the 
critically acclaimed set "Cee-Lo 
Green and His Perfect Imperfec- 
tions." "Soul Machine" displays Cee- 
Lo as he really is. Lead single "ril 
Be Around" is a go -go -flavored 
track, courtesy of Timbaland; It 
serx-es as an infectious backdrop for 
Cee-Lo to trade verses with the pro- 
ducer. Similarly, tracks like 'The 
Art of Noise" (featuring Pharrelll 
and "The One." which spotlights 
Jazze Pha and T.L, are feel-good 
songs that mix expert lyricism with 
musical genius. On the enlighten- 
ing "I Am Selling Soul." Cee-Lo 
takes aim at the state of the music 
industry over a dramatic. ba.ss- 
heav\' backbeat. Other highlights 
include "My Kind of People" and the 
syrupy-sweet "All Day Love Affair." 
Combining elements of gospel, 
rock, hip-hop and blues. Cee-Lo 
proves again that rappers can have 
soul. too. — RH 



From one song to the next. Mascott 
enchants. "He's not as blind as he 
could be/He doesn't know he's one of 
three/And I chose him like/He chose 
me." she sings in the oh-so-spr>' "Kite." 
which fondly recalls such glistening 
Petula Clark gems as "Round Every 
Comer." With sincerity, grace and pas- 
sion. Meade has created her ver\' own 
lush life in "Dreamer's Book. '—MP 

U.P.O. 
The Heavy 

PRODUCER: Rick Parashar 
NItmsRTE 00412 
RELEASE DATE: March 9 

With "The Heavy." U.PO. is jockeying to 
make iLself heard among bands like 
Fuel and Adema — edgy, angst-rock 
groups that know their way around a 
solid hook and couple them with male 
vocalists who can roar to the rafters. 
This Los .'Vngeles cjuartet throws that 
genre a sharp cur\'eball wiUi ttie Iritial- 
infused "Free." an engaging declaration 
of independence dabbled with sitar and 
jungle percussion. It isn't afraid to veer 
from this lusty cut to a Black Sabbath- 
esque "Walk on Water" or to drift into 
softer terrilor>' on the requisite mid- 
tempo ballads "The Fall ' and "Go." The 
rapping on "It's .Mright" could have 



been eliminated. But album opener 
"Lies" and "I Keel" easily make up for 
such a misstep. — CLT 

R&B/HIP-HOP 

SEEK 

Journey Into Day 

PRODUCERS: Freddy Luster. Lisa Terry, 
Billy Fields, Alex Lowe 
Brash Musk/ADA BRS4-63001 
RELEASE DATE: March 9 

-Mlanla s Seek is a six-piece band fea- 
turing lead vocalist Lisa Terr>'. produc- 
er/musicians Freddy Luster and Billy 
Fields, drummer Brad Hasty, percus- 
sionisUvocalist Tina Howard and key- 
boardist Chris Kounclis. Its independ- 
ently released 1999 debut, "Venus and 
Mars." was followed in 2002 by "Sur- 
render." The group's third album con- 
tinues along the path Seek began trav- 
eling five years ago. melding jazz. KAiB 
and dance rhythms coupled with life- 
affirming lyrics. The journey gets off to 
a head-bopping start with "Open the 
Way." Other notable tracks include 
"Something Real." the title track and 
"Loving I leart." Some may dismiss it. 
but the raw recording and production 
(the album was recorded at Luster's 



house In a bedroom that doubles as a 
control room; a bedroom closet is the 
vocal booth) only add to the album's 
charm, it's all about live. smin)th- 
groovin' music here, not Pro Tools 
assembly-line fodder. — CM 

HIL ST. SOUL 
Copasetik & Cool 

PRODUCER: Victor Redwood Sawyer 
Shanachle Entertainment SH 5752 
RELEASE DATE: March 9 

On last year's earthy "Soul Organic," 
Hil St. Soul (pronounced "Hill Street 
Soul") garnered trans-Atlantic move- 
ment with "For Your Love" and a cover 
of Aretha Franklin's "Until You Come 
Back to .Me." But it's a funkier, edgier 
Hil St. Soul that greets listeners on this 
(tuting, released last year in the United 
Kingdom on Gut. That fact immediately 
becomes apparent on the hip-shaking 
title track featuring MC Roots Manuva. 
Whether "livin' on the crack line" in 
the gospel -flavored "What's Goin' 
Down?" or groovin' on "All That (+ a 
Bag 0' Chips)." frontwoman Hilar>' 
Mwetwa is in full control. Her expres- 
sive vocals provide great color com- 
mentar>'. whether the action is H&W 
hip-hop. soul, jazz or gospel. Not every 
track here is a winner, but lesser 



moments are offset by stirring cuts like 
the ballad "Pieces." While this record 
won't guarantee crossover success in 
the United States, it s another step in 
that direction. — CM 

DANCE/ELECTRONIC 

★ JUST JACK 
The Outer Marker 

PRODUCERS: Jay Reynolds. Jack Allsopp 

TVTTV-5970 

RELEASE DATE: March 2 

Just Jack— the recording alias of Jack 
Allsopp — hails from Camden. North 
London. Judging from this debut disc, 
he was raised on a healthy diet of DJ 
culture, encompassing hip-hop. elec- 
tro, funk and house. Pop. too (witness 
album opener "Let's Get Really llon- 
e.st." which samples lOcc's mid-70s hit 
"I'm Not in Love"). With a vocal style 
that sits somewhere between rapping 
and spoken word— with the occasional 
Jamiroquai-infiected delivery' ("Contra- 
dictions"! — Just Jack comes across as a 
working-cla.ss poet/musician. His songs 
are moody and emotional, detailing the 
ins and outs of daily lite. "Paradise 
(Lost & Found!." "Snowflakes. ' "Heart- 
burn" and "Eye to Eye" are just a few of 
the melodic — at times, melancholic — 
gems to he discovered and .savored 
here. Also included is a remix of 
"Snowflakes" (by Eddy Temple Morris 
and album co-producer Jay Reynolds) 
that cleverly samples "Lullaby" by the 
Cure. A debut to be embraced. — MP 



BLUES 



★ ROBERT LOCKWOOD JR. 

The Legend Live 

PRODUCERS: Bob Corritore, Clarke Rigsby 
MC 0051 

RELEASE DATE: March 9 

Robert Lock-wood Jr. look his first guitar 
lessons from none other than Robert 
Johnson, who was. for a time. Lock- 
wood's mother s beau. Lockwood has 
been playing the blues since he was a 
teenager and now. at almost 90 years of 
age. he's one of the last immediate links 
to the original Delta blues. This fine CD 
was recorded in Phoenix at the Rh>'thm 
Room. Accompanying himself on 12- 
string guitar. UjckwiHid tracked 12 
songs — each a blues classic — including 
four Johnson originals. Lockwood's per- 
formance proves there can be a great 
deal of elegance in simplicity. His guitar 
work is economical yet tasty: his vocals 
are charming. Lockw-ood brings a 
dignity to music that some have consid- 
ered to be nothing more than juke-joint 
dance tunes. He can do this because 
he's an old bluesman who knows that 
these songs are cultural pearls. Cele- 
brate the fact that Locku'ood is still 
playing his blues. — PW 



C OUNTRY 



★ BLUE DOCS 
Halos and Good Buys 

PRODUCER: Don Gchman 
Blacli River IDS 
RELEASE DATE: March 9 

S(mth Carolina alt-C()untr>'/Americana 
act Blue Dogs fetch up 13 winning cuts 
(Continued on page 54) 
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AVRIL LAVIGNE Don't Tetl Me (3:26) 
PRODUCER: Butch Walker 
WRITERS: A. Lavlgne, E.Taubenfeld 
PUBLISHERS: Almo Musk, ASUP; Avril 
Lavigne Publishing, SOCAN; Evan 
Taubenfeld Music. ASCAP 
Arista 60412 (CD promo) 
Cltarly. it wasn't a fluke that Avril 
Lavigne notched four top 20 Main- 
stream Top 40 hits — including 
three No. Is — from album "Let 
Go." She builds upon that success 
with her new single, the excellent 
■'Don't Tell Me." The first track 
from the artist's new album, 
"Under My Skin" (due May 25), 
"Don't Tell Me" finds Lavigne Jetti- 
soning the punk-pop of "Compli- 
cated" and "SkSer Boi" for a hard- 
er-edged rock sound — much like 
her hit "Losing Grip." The catchy 
number switches back and forth 
between melodic acoustic guitars 
and straight-ahead, plugged-in 
power chords. During the verses, 
Lavigne quietly but firmly states 
her case for not giving "it all away" 
to her boyfriend. But it's the kick- 
ass chorus where she really shines. 
Her piercing, powerful wail knocks 
the listener out. — KC 



L REVIEWS 



KANYE WEST FEATURING SYLEENA 
JOHNSON All Falls Down (3:42) 
PRODUCER: Kanye West 
WRITERS: K. West, L. Hill 
PUBUSHERS: Gimme My Publishlng/EMI 
Blackwood, BMI; Sony/ ATV Tunes, BMI 
Roc-a-Felia 16003 (CO promo) 
With his 'The College Dropout" 
debut album still perched pristinely 
in the top 10 and quickly approach- 
ing platinum. Kanye West is riding 
pretty high. The producer-turned- 
MC shows no signs of slowing down 
with his second single, "All Falls 
Down." Where lead single "Through 
the Wire" was an autobiographical 
tale. "All Falls Down" allows West to 
take on societal issues over a sparse, 
acoustic-guilar-laced track. Lyrically. 
West drops one conscious jewel 
after another: "She's so precious 
with the peer pressure/Couldn't 
afford a car so she named her 
daughter Alexis . . . Single black 
female addicted to retail." Interpo- 
lating a sample of Lauryn Hill's 
"Mystery of Iniquity," Syleena John- 
son provides the song's emotive 
hook. With everything West touches 
turning to gold, mainstream R&B 
will surely pick up on this. — RH 



(Continued from page 53) 

for their first studio effort in five years. 
And the road-seasoned band effectively 
straddles the line between loose rock 
swagger and radio-friendly hooks. 
Bobby Houck's earnest vocal on 
"What's Wrong With Love Songs" effec- 
tively conveys the .sentiment, and 
"Janie & Me" and the too-cool "Walter" 
cleverly tilt toward the Americana side 
of the Dogs' pedigree. 'Wrong Love at 
the Right Time" and "Mr. Rain" nicely 
blend Houck's rapid-fire vocals with 
Neil Young-hued guitars and crisp per- 
cussive elements. "Half of My Mistakes" 
is a fine midtempo that benefits from a 
muscular Houck vocal and a Radney 
Foster co-write, and '"Make Your Mama 
Proud" owns a lyric firmly planted in 
mainstream country territory. "Cosmic 
Cowboy" and "Baby's Coming Home " 
are well-executed Eagles-esque country 
rock, and "Forever You" boasts a soar- 
ing melody and shimmering produc- 
tion. This is a completely satis(>'ing 
collection that finds the Blue Dogs 
poised for success far beyond their Pal- 
metto State back yard.— ffW 

JAZZ 

^ THE BAD PLUS 
Gtvc 

PRODUCER: Tchad Btake, the Bad Plus 
Columbia 90771 
RELEASE DATE: March 9 

One of the rare uncompromising jazz 
bands that has crossed owr into rock 
territory by organically fusing crunch 
with swing, the Bad Plus follows up its 
second album, "These Are the Vistas." 
with "Give." It's another gripping CD of 
thunder and grace facilitated by pop pro- 
ducer Tchad Blake. The trio cooperative 
of pianist Ethan Iverson, bassist Reid 
Anderson and drummer David King per- 
forms comic-to-pensive originals, such 
as the cooker "Layin' a Strip for the 
Higher-Self State Line," the quiet-to- 
dashing suite "Do Your Sums/Die Like a 
Dog/Play for Home" and the fast and 
melodic "Here We Test Our Powers of 
Observation." With rock rhythms and 
high -caliber improvisation, the band 
delivers lyrical -to-angular deconstruc- 
tions of pop tunes, including a journey 
through the Pixies' "Velouria" and a riff- 
fueled plunge into Black Sabbath's "Iron 
Man." The Bad Plus also pays homage to 
like-spirited jazz iconoclast Omette 
Coleman with its playful rendering of his 
"Street Woman." featuring Iverson's rol- 
licking piano brilliance. — DO 

VITAL REISSUES 

THE JACK50NS 

The Essential Jacksons 

PRODUCERS: various 
Epic/Legacy 86455 
RELEASE DATE: March 9 

While Motown has effectively chronicled 
the Jackson 5"s music a number of 
times, the Jacksons' many years on Epic 
have been curiously neglected. This has 
now been remedied: 'The Essential 
Jacksons" is the only greatest-hits set 
available for the Jacksons. The 14-track 
collection — oddly, not remastered — 
includes the album versions of all but 
two of the group's charting singles 
|"Body" and "Torture." from the 1984 
album "\1ctory," are missing). "Essen- 
tial" features eight top 10 Hot R&B/Hip- 
Hop Singles & Tracks hits, including 
"This Place Hotel (Heartbreak Hotel)." 



"Shake Your Body (Down lo the 
Ground)." "Enjoy Yourself and "State 
of Shock" (with Mick Jagger). "Essen- 
tial" is the perfect first purchase for 
those interested in the Jacksons' solid 
(but often overlooked) catalog, as it cov- 
ers nearly all of the group's singles from 
1976 through 1989.— *C 

VOUSSOU N DOUR 

7 Seconds: The Best of Youssou N'Dour 

PRODUCER: Jerry Rappaport 
Columbia/Legacy CK 86073 
RELEASE DATE: March 2 

Many American listeners first heard 
Senegalese superstar singer Youssou 
N'Dour when he accompanied Peter 
Gabriel on the anthemic !98fi love 
song "In Your Eyes." But on this com- 
pilation (featuring two new live tracks 
and four cuts previously unavailable in 
the United States). N'Dour proves why 
he is among Africa's most influential 
and beloved artists. He matches his 
singularly coppery voice with an irre- 
pressible energy and an innovative 
spirit that led him to help father a 
whole new style, mbalax. Whether he 
is voicing calls to political action or 
paeans to love, N'Dour moves smoothly 
through a range of moods, from the 
funk-powered "Yo Le Le" to the wistful 
"Without a Smile" (featuring saxo- 
phonist Branford Marsalis) lo the iconic 
song "New Africa." The one caveat is 
that this compilation, like the records 
from which these cuts were drawn, is 
aimed at foreign audiences, so there's a 
preponderance of French- and English- 
language ballads rather than high- 
wltage, dance-ready mbalax. Even so. 
there is plenty to remind us of why 
N'Dour is such a powerhouse. — AT 

DVD-AUDIO 

MARVIN GAVE 

Let's Gel It On 

PRODUCERS: Manin Gaye, EdTownsend 
Motown/UME B000192219 
RELEASE DATE: Feb. 24 

What could be better than Mar\'in 
Caye's supreme expression of desire, 
"Let's Get It On"? Gaye in high- 
resolution surround sound, of 
course. T^venty years after his tragic 
death, the artist's unrivaled vocal 
prowess comes to life in the three- 
dimensional realm of 5.1-channel 
DVD-Audio. In addition to the title 
track, the reprise "Keep Getlin' It 
On" and "If I Should Die Tonight" 
stand out among the eight simmer- 
ing soul Jams featured on this 1973 
classic. Thankfully, original 16-track 
tapes were available for digital trans- 
fer and remix by a talented team of 
engineers including Cal Harris, for- 
mer director of recording for Motown 
Records. They don't make them like 
this anymore, so it's well worth high- 
lighting in the DVD-A/Super Audio 
CD section. Extras include an audio 
interview with late co-producer Ed 
Townsend, liner notes and Gaye's cat- 
alog, including audio samples. — CW 
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• Snow Patrol. "Final Straw" (A&M) 
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★ KYLIE MINOGUE Red Blooded 
Woman (4:18) 

PRODUCER: Johnny Douglas 
WRITERS: J. Douglas, K. Poole 
PUBLISHER: Universal Music Publishing. 
Warner/Chappell Music Publishing 
Capltot 7087 6 18430 (CD promo) 
While the first single from Minogue's 
"Body Language" album — "Slow" — 
didn't exactly set radio airwaves on 
fire, programmers and listeners 
should be more receptive lo the 
excellent set's second offering: 
"Red Blooded Woman." After all, 
Britney Spears proved that pro- 
grammers would open up to a sec- 
ond single with her smash "Toxic." 
Certainly Minogue can have a 
chance at a second single, too. 
"Red Blooded Woman" is a sexy, 
skittery, beat-driven hip-pop num- 
ber that sounds like a Timbaland 
production — but it's not (Johnny 
Douglas helmed the track). Remi- 
niscent of Justin Timberlake's 
haunting hit "Cry Me a River," 
Minogue's "Red Blooded Woman" 
deserves a shot at mainstream top 
40 and rhythmic success. — KC 

★ HANSON Penny & Me (3:39) 
PRODUCERS: Danny Kortchmar, Hanson 
WRITERS: 1. HansonJ. Hanson, Z. Hanson 
PUBLISHER: Jam n Bread Music. ASCAP 
3CG Records 10403 (CD single) 
Remember the Hanson brothers 
(Isaac. Taylor and Zac) from Tulsa. 
Okla.? In the late '90s. this trio 
jump-started teen-pop with the 
liber-bubbly "MMMBop." which 
spent three weeks in pole position 
on The Billboard Hot 100. The 
album from which it came. "Middle 
of Nowhere," missed the No. 1 spot 
on The Billboard 200 by one posi- 
tion. Subsequent singles and 
albums failed to spark the same 
kind of excitement. Now, four years 
after its last studio effort ("This 
Time Around"). Hanson returns 
with this preview into its third stu- 
dio recording. "Underneath," due 
April 20 from the act's own label 
3CG Records, distributed by ADA. 
From boys to men. the members are 
now all grown up. The same is true 
of Hanson's 2004 sound. Co-pro- 
duced by Danny Kortchmar (Don 
Henley. Billy Joel). "Penny & Me" is 
strummy, melodic pop-rock. It's a 
refreshing sound for the band. Of 
course, one cannot help but wonder 
if the "Hanson" name will help or 
hurt today. Let's hope radio pro- 
grammers will listen to this gem 
with open ears. — MP 

R&B/HIP-HOP 

l^ANfHONYHAMKION Oiariene (4:06) 
PRODUCER: Mark Batson 
WRITERS: A. Hamilton, M. Batson 
PUBLISHERS: Songs of Universal/Tappy 
Whyte's Music/Bat Future Music. BMI 
So So Def/Arista 57597 (CD promo) 
Having shared a bit of himself by way 
of his debut single, "Comin' From 
Where I'm From." Anthony Hamilton 
opens his heart and soul again with 



"Charlene." Hamilton tells the semi- 
autobiographical tale of an artist 
who is so focused on his career that 
he doesn't realize what's important 
in his life — his woman and child — 
until it's loo late: "Baby. I'll be sit- 
ting here waiting on you to come 
home again/1 won t leave/Promise I'll 
be here till the very end/And I'll be 
by your side/To protect you and to 
love and to be with you for life." 
Hamilton's gritty, church-honed 
voice conveys the ballad's sentiment 
with such emotion that you feel as if 
you have also gone through the 
experience. Adult R&B radio should 
be all over this one. This is the 
essence of soul music. — RH 

COUNTRY 

^ TRACY BYRD How'd I Wind Up in 
Jamaica (3:07) 

PRODUCERS: Billy Joe Walker Jr.Jracy Byrd 
WRITERS: C. Beathard, M.R Henney 
PUBLISHERS: Sony/ATV Songs. AcuH- 
Rose Music Publishing, BMI 
Ra 82876-60483 (CD promo) 
Caribbean-flavored country appears 
to be the taste du jour these days in 
the country format. Kenny Chesney 
and Uncle Kracker are basking at the 
upper echelons of the country sin- 
gles chart with "When the Sun Goes 
Down," and now Tracy Byrd brings 
this beachy song to the party. Writ- 
ten by Casey Beathard and Michael 



P. Henney, the tune is a feel-good 
ditty about a guy who has too much 
to drink and wakes up wondering 
how he ended up in Jamaica. That 
said, island life seems to suit him 
just fine, and he ends up staying. It's 
an easy, breezy song, with Byrd 
turning in an appealing perform- 
ance, wrapping his warm, seasoned 
baritone around the lyrics, effort- 
lessly taking listeners along for the 
tropical journey. — DEF 

NEW & NOTEWORTHY 

^ CHERE I'm Ready (3:21) 
PRODUCERS: Lukas Burton, Kara DkKkiardl. 
Greg Wells 
WRITERS: various 
PUBLISHERS: various 
Lava 301371 (CO promo) 
"I'm Ready" is the debut single 
from 19-year-old French-born 
Cherie. The song is straight-ahead, 
pure-pop goodness, plain and sim- 
ple. The uplifting track is buoyed by 
Cherie's solid vocal chops. The 
sunny, toe-tapping number's musi- 
cal foundation is based on a sample 
of a guitar riff from Foreigner's 
"Urgent," Sure, that may sound like 
an odd combination, but it works 
well. "I'm Ready" impacts main- 
stream top 40, adult contemporary 
and adult top 40 March 22. Cherie's 
self-titled debut album will be 
released June 15. — KC 
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Simon Wright 
says the Virgin 
Digital catalog 
will be bigger 
than iTunes 
and Napster 




QRCUrr CITY ST. PETERSBURCmRONE, flA.. MANAGER MIKE WESTBERRY SHOWS SONY SACD DISPUY 



Retail Preps For Big Year 
In Surround Sound 



BY STEVE TRAIMAN 

NKW VOKK — This could be the breaklhroush year tor 
the two 5.1 channel "surround sound" DVD-Audio and 
Super .Audio CD high-end music formats. 

With more Home Theater in a Box (HTiBl .systems 
incorporating players that can handle audio CDs. DVUs or 
both "new" music formats at consistently lower prices, 
more U.S. households are taking the home theater route. 

Ixitest figures from the Consumer Klectronics .Assn. 
show 2m sales to dealers of 808.(1(10 DVD-.A players and 
629.000 S.ACD units, with some overlap of "universal" 
combo models, according to CIv\ analyst Sean Wargo. 

POSITIVE OUTLOOK 

Mojit major masic/electronics chains are enthusiastic 
about the pn)sperfs for the surround formaLs. .Ml agree that 
their incompatibility is a problem and that including bonus 
content at regular front-line pricing is a plus. 



Here is a .sampling of retail e.xposure and outlook 
for rWD-A and SACD at Circuit City. Hastings. Musi- 
cland. Best Buy. Newbury Comics and Tower. 

"We're glad to carry hardware and software for both 
S.\CD and DVD-Audio for music enthusiasts who want 
the latest in audio technology," .says Jim Babb. market- 
ing spokesman for Circuit City's (i IS .superstores and five 
mall-ba.sed outlets. 

"These advanced formats offer superb sound quality, 
and listeners Gin hear the music the way the artists intend- 
ed them to." Babb adds. 

The chain carries two S/\CD,'CD/D\T) Sony component 
decks iind a pair of Sony HTiB SACD-compatible audio sys- 
tems. For D\13-/\. CircTjit City has two Panasonic HTiB .sys- 
tems for r)VT)-.VCD/D\T) and a Pioneer single-disc combo 
component deck that plays r)VT)-.-\. .S,\CI). CD and DVT). 

"We still display a limited number of S.\CD and DVT)- 
Audio titles on end caps." Babb notes, "along with the 
li '(mlinui'd (in ptu/c 57 i 



Trans World 
Back In The Black 



BY ED CHRISTMAN 

NEW YORK— Trans World Enter- 
tainment returned to black in 2003 
and is expected to continue that 
trend this year. The company proj- 
ects earnings of 5.5 cents to 60 
cents per share for the fiscal year, 
which will end Jan. 30. 2005. 

For the year ended Jan. 31. 2004. 
TVans World rang up $23.1 million, or 
60 cents per .share, in net income, on 
.sales of $1 billion. Of that. $4.3 mil- 
lion, or 11 cents per share, was 
because of an extraordinary gain from 
unallocated negative good will, 
thanks to the company's Nov. 1 acqui- 
sition of Wherchouse Entertainment. 

Overall. 2003 net income im- 
proved over the $45.5 million loss, or 
$1.13 per share, the company posted 
in 2002. when sales 
were $1.28 billion. 

Earnings b«fore in- 
terest, taxes, deprecia- 
tion and amortization 
for the year grew to 
$66.9 million, up from 
the $41.1 million the 
company generated in 
fiscal 2002. 

As a percentage of 
.sales, gross margin in 
fiscal 2003 was 36.7%, 
while selling, general 
and administrative 
(SC.&A) costs were 
31.7%.The latter num- 
ber was quite an im- 
provement over the 33.2% of revenue 
spent on expenses in fiscal 2002. 

For 200.3. .same-store sales rose 
1%, with the mall stores generating 
a 2% increase, while free-.standing 
stores were flat. 

WINNING STRATEGIES 

Last year's positive results "re- 
flect the strength of our FYE brand, 
our position as a total entertain- 
ment retailer and our ability to cap- 
italize in opportunities resulting 
from industry consolidation." Trans 
World chairman/CEO Bob Higgins 
said during a conference call. 

Trans World continues to in- 
crease market share in video and 
other entertainment categories and 
show gross margin increases across 
all major product lines, he said. 




In addition, "operational improve- 
ments and store repositioning strate- 
gies allowed us to hold the line on 
expenses. " Higgins said. "We see our- 
selves at the beginning of a period of 
sustained improvement." 

Investors apparently believe Hig- 
gins. Since Trans World announced 
its results Feb. 25, the company's 
stock price has grown from $7.78 to 
$9.92 March 8. 

Higgins points to Trans World's 
installed base of 12.000 sampling sta- 
tions where customers can listen to 
every album in the store as one rea- 
son the chain's performance is 
improving. He adds that the compa- 
ny will begin upgrading a second 
generation of that system this year. 

Trans World al.so announced that 
it would cease handling the back- 
room and hosting func- 
tions of its online store, 
turning that over to 
BuyServices, a unit of 
buy.com. The move is 
expected to save the 
company $3 million in 
overhead annually. 

Trans World staff 
will continue to over- 
see the merchandising 
of the store. 

But the move will 
allow fye.com to add 
product lines that Buy- 
Services already han- 
dles that are not a part 
of fye.com's current 
offerings. Trans World executive 
VP/CFO John Sullivan says. 

The company says it expects to be 
selling digital downloads in its store 
by fourth-quarter 2004. 

"I think {downloads] will be a 
plus business to the regular busi- 
ness for us. " Higgins said. "We are 
excited about digital downloading 
and many of the things it can do to 
improve the business." 

In the all important fourth quar- 
ter. Trans World delivered a "solid 
performance." according to Hig- 
gins. For the period, the company 
turned in net income of S36.9 mil- 
lion, or 99 ccnLs per diluted share, 
on sales of $.542 million. 

In the corresponding period in fis- 
cal 2002. the chain reported a $4.8 
(Continued on page 56) 
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Retail 



ITAL MUSIC 




Billboard's Digital Music issue cov- 
ers everything digital from Apple's 
iTunes one year after its launcti to 
ttie evolution of tlie legal download 
market. We report on noteworttiy 
deals between artists and download 
services and tiighiigtit key industry 
players. 

issue date: april 17 • ad close: march 23 

Aki Kaneko 323.525.2299 • akaneko@billboard.com 



ROWNUPS 

Billboard's 30* Music for Grownups 
spotlight reports on music con- 
sumers, age 30 and older. We high- 
light demographic and sales trends, 
and explore how the majors and 
indies target this audience. Plus we 
lake a look at radio formats that 
serve the 30* market. 



issue date: april 24 • ad close: march 30 

Aki Kaneko 323.525.2299 • akaneko@billboard.com 





RSHIP 



Billboard s inaugural Praise & Worship 
spotlighl locuses on the praise and wa- 
ship music scene, including key inde- 
pendent tibels and the growing impact 
of ma|oi tibels and axe artists. We will 
examine label brands and series and 
how they are marketed to consumers 
and also lake a look at touring and con- 
ferences driven by the music. 

issue date: april 24 • ad close: march 30 
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A Guide To What's Worth 
Seeing At SXSW Conference 



If you're packing your bags for 
Texas rigfit now. you mighl want 
to checl< out tfie plentiful selec- 
tion of indie-label showcases dur- 
ing the South by Southwest Music 
Conference and Festival (SXSW) 
March 17-20 in Au.stin. 

Hy The Indies' count, there arc 
between 20 and 30 independent 
show.s at SXSW on each of the festi- 
val's four nights. Multiply that by 
five acts — the average tally per 
venue — and you have an absurd 
bounty of musical choices to 
choose from if you're pursuing an 
all-independents course up and 
down Sixth Street. 

We aren't offering any qualitative 
guarantees, but here are a few shows 
we're going to tr\' to hit: 

Tiger Style Records: Buffalo Bil- 
liards. March 17. We're big fans of the 
wonderful Memphis band Lucero. 
which is worth the trip by itself. 

Merge Records: the Parish. 
March 17. Noteworthy for the 
appearance of both the Superchunk 
offshoot Portastatic and singer/ 
songwriter Richard Buckner. 

Birdman Records: Beerland. March 
18. The eclectic -San l"ranci.sc<i label 
presents sets by Sharde Thomas & 
the Rising Star Fife and Drum Band, 
the Cuts and the Modey Lemon. 

Rykodisc: Bigsby's. March 18. 




MOORER: WILL PERF0RII4 AT COYOTE UGLY 



Ryko offers a strong bill featuring 
such former major-label acts as Kelly 
Willis. Fastball and the Posies. 

Domino Records: Buffalo Bil- 
liards. March 18. The 

U.K. buzz bands Franz 
Ferdinand and Electre- 
lane top this show. 

Yep Roc Records: the 
Continental Club, .viarch 
18. Marah. the Forty- 
Fives and Southern Cul- 
ture on the Skids make 
for a potent combination. 

Welk Music Group: 
Coyote Ugly. March 18. 

Vanguard and Sugar 

Hill offer a powerful 
iVmericana lineup of Grey DeLisle. 
Garrison Starr. Mindy Smith and 
Allison .Moorer. 

.Matador Records: La Zona Rosa. 
March 18. Three words: Mission of 
Burma. Three more words: Get 
there early. 

The Billions Corp.: Antone's. 
March 19. A highly diverse bill 
including Jolie Holland, the Leg- 
endary Shack Shakers, the Black 
Keys and the Mekons. 

Sub Pop: the Blender Bar at the 
Ritz. March 19. Seattle's finest 
offers All Night Radio, the 
Catheters and Kinski. 

.Madjack Records: Coyote Ugly, 
March 19. The Memphis outfit pres- 
ents Eric Lewis & Andy Ratliff. Coiy 
Branan and Rob Jungklas. Get there 
early for TVampoline's act .Nadine. 

Touch & Co Records: Exodus. 
.\larch 19. You can check out P.W. 
Long. Silkworm and Calexico here. 

New West Records: La Zona Kosa. 
March 19. Holy smoke! You'll get Jon 
Dee Graham. Delbert McClinton. 
Dwight Yoakam. the Ftatlanders and 
the Drive-By Thickers. 

Bloodshot Records: Antone's. 
March 20. A potent bill of Jon Lang- 
ford. Paul Burch. Jon Rauho4ue, 



Graham F^rker and Bobby Bare Jr. 

hi the Red Records: Beerland. 
.March 20. Supreme garage-piuik from 
the Ponys and the Reigning Sound. 
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Gearhead Records: Emo's Jr.. 

March 20. Blasting international 
hard rock from San Diego's Dragons 
and Sweden's amazing Demons. 

Dualtone Musk Group: the Hole 
in the Wall. March 20. Country and 
.Americana fans should note an 
evening featuring Dankn Smith, the 
Silos. Jim Lauderdale and (whiw) the 
legendao' Cowboy Jack Clement 

A FEW SXSW HINTS: Tired yet? We 
are just from looking at the list above. 

If you're a SXSW neophyte. The 
Indies (who'll be making the Austin 
scene this year after a long absence) 
would like to offer a few tips. 

One: Plan your evening club route 
in advance. If more than two acts on a 
bill look good to you. go to the show 
early and plant jwurself there for the 
night It's tough to get into the clubs 
late in the evening. 

"Kro: Wear comfortable shoes. 
Cowboy boots may be de rigueur in 
the Lone Star State, but they're not 
so stylish al^cr five hours on your feet. 

Three: This one's important. Don't 
start drinking early in the day. And 
beware of too much Shiner Bock, 
long the preferred Austin brew. The 
hangovers are murder. 



Trans World 

Continued from page 55 



million loss, or 12 cents per diluted 
share, when sales were $4S5.7 million. 
The 12% increase in revenue is attrib- 
uted to a 4% comparable-store gain 
and the acquisitions of about 100 
Wherehouse and CD World stores. 

SEVERAL NOTABU INCREASES 

Income in the fourth quarter was 
boosted by a $2.1 million extraordi- 
nary gain from unallocated negative 
good will but hurt by a $3.7 million 
pre-tax charge because of the writeoff 
of Internet assets. 



In the fourth quarter. Trans 
World generated a gross margin of 
36.4% of sales, up from the 35.9% 
it accumulated in the same time 
period in the preceding year, while 
SC&A expenses increased to 24.1% 
from the 23.7% it had been in the 
2002 period. 

IxKiking at the same-store ratio by 
product line, movies were up 16% and 
the "other" category, which includes 
personal electronics, boutique and 
accessories, was up S%, while 
videogames were down 9% and music 
was down 4%i, according to Sullivan. 

As a percentage of business, music 
comprised 50% in the fourth quarter, 
video 31%. videogames 7% and other 
product 12%). he .said. 

Looking at the balance sheet, after 



making seasonal payments, the com- 
pany expected to have $70 million in 
cash on hand, while inventory at year- 
end was $425 million. 

The company finished the year with 
855 stores and a total of 4.9 million 
square feet of selling space, which 
mcaas that inventory stood at $77 per 
square foot, up $1 from the previous 
fiscal year "We expect to be back to 
last year's level by the end of the first 
quarter." Sullivan .said. 

Umking ahead. Trans World expects 
to post positive comparable-store 
gains in its current first fiscal quarter. 

"We thought February would be 
our toughest month of the year." Sul- 
livan said, "and >'et |it| tias turned into 
a good month for us. so we expect 
decent first-quarter results." 
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Virgin Stril(es Virtual Sales Deal With MusicNet 



In announcing a digital online 
store with MusicNet the Vii^ Croup 
becomes the first traditional music 
specialty store to move into the virtual 
sales space. 

The digital download store, which 
is using the Windows Media format, 
will come online in the United States 
in August. A European offering is 
expected by November, with back- 
room functions like fulfillment, 
database management and most 
licensing handled by MusicNeL 

"One hundred percent of the cus- 
tomer interface is us," including cus- 
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Surround 
Sound 

Continued from page 55 

appropriate hardware. We also offer 
hybrid SACD/stcreo discs that play on 
standard CD players, displayed with the 
standard CDs by artist or genre. ' SACD 
and DVD-A titles are also found online 
at circuitcity.com. 

"We'w been committed to both for- 
mats from the get-go," says Brian 
Everitt. director of music operations for 
Hastings Entertainment, "but we 
haven't seen a wide variety of new re- 
leases mer the past 12 to 18 months." 

All 149 Hastings outlets carry the 
hybrid stereo/SACD titles, and about 
100 stores typically offer about 50 
DVD-A and 30 SACD albums. The 
chain is selling one Sony DVD player 
that is SACD-compatible. 

CROSS-MARKETING HELPFUL 

From the start, Hastings has been 
offering signage, informational bro- 
chures and exposed titles with CDs and, 
more recently, near the music DVDs, 
which seems to be working. 

"We've done some cross-marketing 
of the Sony player and SACD titles, 
and they are merchandised in close 
proximity in the music department," 
Everitt adds. 

For the Musicland Group, market- 
ing spokesperson Laurie Bauer reports, 
"We have DVD-A at 220 stores, includ- 
ing all 70 Media Play and about 150 
Sam Goody outlets, and we have 140 
Sam Goody arxl Media Play stores car- 



tomer demographics and billing data, 
says Zack Zaion, who will head the 
Viiigin Digital initiative. 

The deal represents the second 
account for MusicNet, which also 
serves as the business-to-business 
provider for the AOL download store. 

The Virgin Digital store initially will 
offer 700,000 tracks — mainly Music- 
Net-licensed tracks supplemented by 
Radio Free Viigin licenses. 

Customers will have the option to 
purchase a la carte downloads at 
about 99 cents or pence, or through 
subscriptions on a tethered basis at 
$8-$10 per month for Virgin Music 
Club members. Both options will be 
available on the Internet in the chain s 
brick-and-mortar stores, on mobile 
phones and on other portable devices, 
the company says. 

"Passionate music fans have made 
it clear that they want their music 
when they want it, where they want it 
and how they want it, " Richaid Bran- 
son, founder of the Wrgin Group of 
companies, said in a statement. "Well, 
we've heard them." 

"Coasumers expect simplicity, and 



rying SACD, with a ver>' good title selec- 
tion assortment for both formats." 

There are not any plans to expand 
inventory at this time, and the chain is 
not yet carrying any of the new players, 
as she explains, "Without a 'unified' 
vendor push on either format the out- 
look is questionable. More education us 
needed, since the average consumer is 
confused about these formats." 

All Best Buy stores carry DVD-A 
and SACD titles. Space and signage 
was expanded this past year, market- 
ing spokesman Brian Lucas notes. 
Stores are offering one DVD-A and 
one SACD player and three combo 
models, with a Pioneer unit a "best 
buy" at $149, he adds. 

"Cross-marketing plans are in the 
works for later this year." Lucas says, 
"and while it's definitely a niche market 
now for those who want a higher-end 
audio experience, we're very excited 
about the potential." 

More combo players offer an upside 
in added playback for consumers, but 
Lucas feels the jury is still out on main- 
stream acceptance. 

Natalie Waleik. music buyer for the 
25-outlet. Boston-based Newbury 
Comics chain, recalls that when DVD- 
A was introduced, several titles were 
tested in one store near a T\veeter home 
electronics outlet, and word-of-mouth 
cross-marketing resulted in some sales. 

"Since then we've looked at the 
artist and title, with new releases and 
major reissues exposed in all the 
stores," she says. 

In February, two Boston Newbury 
stores were part of a test of a double- 
sided "dual-disc" with a regular CD ver- 
sion on one side and a DVD-A 5.1 ver- 
sion on the other, with video extras at a 
regular front-line $18.98 list price. 



they expect evenness. If something is 
available on subscription, it should 
also be available on an i la carte basis 
and in our radio service," says Zalon, 
who is also CM of Radio 



Virgin will oversee the online 
store's merchandising and any editing 
functions. 

Like the Megastore brand. Virgin 



introduced to the Megastores. How- 
ever, while there are 40 portable 
devices that can harxlle the Windows 
Media format the iPod does not 

What's more. Virgin Digital and 
VEG's online physical goods store, run 
by amazon-com, will be linked, ac- 
cording to Wright 

The Virgin Digital initiative seems 
to throw further doubt on the viability 
of the Echo consortium, a digital 
store effort formed last year by some 
of the leading U.S. merchants. 

NARM MKN: At its Feb. 25 summit in 
Dallas, the National Assn. of Record- 
ing Merchandisers (NARM) formed 
two task forces to focus on in-store 
CD burning and the dual-disc format. 

The next convention, which will be 
held in the summer for the first time, 
continues to be a major focas of the 
organization. In particular, it hopes to 
expand involvement from the inde- 
pendent community through pro- 
gramming, with a committee chaired 
by Newbuiy Comics COO Duncan 
Browne, lower dues options and con- 
vention registration fees for very 
small companies. 

In other news, executive VP Jim 
Donio was named acting president of 
NARM (billboard.biz, March 51. 



Free Virgin. "That is what 
we are working to ensure 
for our customers." 

While others say that 
will be difficult to achieve 
from the majors, Zalon 
says licensing, while still 
protecting the music in 
subtle ways, is conform- 
ing with the new ad- 
vances in technology to 
allow for more flexibility 
in music portability. 

The initial digital-tracks offering 
"gives us a bigger catalog than the 
other Icommerciall players . . . bigger 
than Apple and Napster, " says Simon 
Wright, CEO of Virgin Entertainment 
Croup (VEG), who adds that selection 
will grow to 1 million tracks soon. 

As the out-of-the-box industry 
leader. Apple and its ilXines store 
came into Wright's and Zalon's sights 
a couple of limes while the two related 
plans for Virgin Digital. In contrast to 
Apple, which is trying to sell hard- 
ware, '\ve bring a richness to the 
offering as a retailer, " Wright says. 
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Digital will focus on strong selection 
and smaller genres like blues and jazz 
and music that the other sites are 
ignoring, Zalon says. 

Wright adds that Virgin Digital will 
offer "exclusive customer seaice fea- 
tures and the pas-sion and attitude 
that defines the Virgin experience." 

VEG plans to promote the site in its 
Megastores as well as tout its brick- 
and-mortar outlets as a destination 
where customers can load up their 
digital players or bum digital tracks as 
phv'sical singles. It has not yet been 
determined when such a kiosk will be 
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VHS Still Holds Its Own In A DVD World 



BY Jia KIPNIS 

LOS ANGELES — Though the past seven years 
have seen continual declines in VI IS sales and 
impressive sales gains for DVD, most retailers and 
studios see a healthy future for VI IS. 

"There are still tens of millions of households 
that have VCRs that are actively using them. " says 
Steve Feldstein. senior VP of marketing com- 
munications for TXventielh Cen- 
tury Fox Home Entertainment. 
"There is still money to be made 
with VHS." 

Indeed. VCRs are present in 
more than 92% of U.S. house- 
holds, according to the Consumer 
Electronics ;\ssn. Consumers are 
spending upwards of S6 billion 
either renting or buying \1 IS tapes 
each year, according to the Digital 
Entertainment Group (DEG), 

But DVD is coming on strong jff.* * 

and has long surpassed VHS in f - *■ - ■ ■ 
software revenue. The DEG says *■ ' ™™" 
that consumers .spent $lfi.l bil 



lion either renting or buying DVDs in 2003 and 
that DVD players arc expected to reach two- 
thirds of U.S. households by the end of 2004 
(BiV/Aoarrf, Jan. I"). 

SUPPiy BY DEMAND 

The challenge that retail cliains and video dis- 
tributors are now facing is how to position VI IS 
in an increasingly DVD world. Their overarching 
strategies involve reducing sell-through VHS 
offerings by determining, on a title-by-title basis. 



if VHS releases are merited. 

Though some retailers, such as Circuit City 
and Best Buy, have completely phased VHS out 
of their in-store inventory, most chains still sup- 
port the category, 

"We stated a long time ago that we wiould carry 
VHS as long as there is demand," says Dave Alder, 
senior VP of product and marketing for Los Angeles- 
based Virgin Megastore. "We want to serve niche 
nrads aixi serve customers who can't 
fmd the product anymore. That said. 
VI IS sales have obviously diminished 
significantly overthelast year. We've 
•» ^^^^ experienced a 60% decline in the 
^™ Ipastj 12 months. VHS comprises 
^, .^1 ""'y ^ half-percentage point of our 

" business." 

(\lder says that VHS is still car- 
ried in ewry Virgin store but that 
inventory is determined on a per- 
title and per-location basis. Virgin's 
Phoenix and Denver stores, for 
example, carry more children's 
VHS titles than its New York and 
Los Angeles locations. 




Rental giant Blockbuster is utilizing a similar 
strategy. "By the end of 2003, about 80% of 
movies we rented were DVD and 20% were \1 IS. 
By the end of 2004. we may be trending at 90% 
DVD and 10% VHS," says Karen Raskopf, spokes- 
woman tor the Dallas-based chain. 'Our goal is to 
satisfy the consumer. Our buys will reflect what 
customers are doing." 

Studios are also looking at each new home 
video project closely to decide if a VHS release 
would be viable. 



Some studios are opting out of VHS entirely 
with their new home-video releases. Last year. 
New Line Home Entertainment released the 
Patricia Arquette/Tim Robbins film "Human 
Nature" on DVD only. Buena Vista Home Enter- 
tainment released the Steven Soderbergh- 
produced 'Naqoyqatsi" only on DVD last year. 
Neither studio was available for comment. 

Though these 'no- VHS" decisions are few. the 
VI IS versions of a growing number 
of new releases are available only at 
a rental price. 

Upcoming rental-only VHS re- 
leases include: DreamWorks Home 
Entertainment's "I louse of Sand and 
Fog" (March 301. Columbia TriStar 
Home Entertainment's "Some- 
thing's Gotta Giw" (March 301 and 
Fox's ".Master and Commander: The 
Far Side of the World" (April 201 and 
"In America " (May II). 

"We look at it release by release 
and |in terms of] what is the best 
marketing strategy for each release," 
Feldstein says. "'Last year. 'Daredevil' 
and 'X2' were sell-through priced for VHS. In 
those cases, our research told us people wanted 
to own these titles, regardless of format." 

Titles aimed at children are still highly viable 
as VHS sell-through. In late 2002, 60% of first- 
day sales for DreamWorks' "Spirit: Stallion of the 
Cimarron " were on VI IS, the company's domes- 
tic head, Kelly Sooter, says, 

"There are VHS households out there, " Sooter 
says. "If nothing else. VCRs have become the enter- 
tainment format for children's rooms. People that 




have maintained their VHS business are going to 
see the upside in terms of revenues and margia 
You aren't seeing the loss leadering in the \?HS 
sell-through category like you are on DVD." 

STRONG VHS CATEGORIES 

The children's category is by far the strongest 
sell-through performer for VHS, though other 
genres are also holding their own. 

Stefan Pepe, DVD/video store 
group merchandising manager for 
Seattle-based Amazon.com, says 
that the No. 1 VHS seller for the 
week of March 1 was the exercise 
title "Yoga for the Rest of Us With 
Peggy Cappy " (WGBH Video). 

Three top 10 titles were child-ori- 
ented. Additional top 10 VHS titles 
were "Blue Collar Comedy Tour" 
featuring Jeff Foxworthy (Warner 
I lome Video), '"Seabiscuit" (Univer- 
sal Studios Home Video) and 
"Winged Migration" and "Whale 
Rider " (both on Columbia TViStar), 
"People are also taking that VCR 
and movnng it into the workout room," Pepe says. 
"Some VHS sellers are skewing older because 
people haven't made the switch to DVD yet" 

The affordability of DVD, however, is fast 
attracting the less tech-sawy consumer. 

"The accessibility of DVD players will be driv- 
ing people into the DVD category in the next few 
years. " Raskopf says. "In studies, we have seen 
that the early adopters came from a higher 
income bracket. The second wave has had a lower 
income, and the third wave is lower still." 



'Shrek' DVD Goes 3-D With Short Story Bonus 



Consumers don't have to wait 
until the May 21 theatrical release 
of " Shrek 2" to see some new 
adventures with Shrek, Princess 
Fiona and Donkey. 

On May 11. DreamWorks Home 
Entertainment is releasing a DVD 
two-pack, featuring the original 
" Shrek" film. With it will be a new 




15-minute. 3-D animated story. 

According to DreamWorks. 
" Shrek"" sold 26 million VHS/DVD 
units when it was released on 
video in 2001. 

"Shrek 3-1) " picks up where 
"Shrek" finished, with newlyweds 
Shrek and Princess Fiona riding 
away in an onion carriage. The short 
involves Shrek and Donkey having to 
rescue Fiona. The original (voice) 
cast of Mike Myers, Eddie Murphy 



and Cameron Diaz returned to par- 
ticipate in "Shrek 3-D." 

The two-pack has a minimum ad- 
vertised price of $16.95. It includes a 
trailer for "Shrek 2," a coupon for a 
free pack of Skittles and four pairs of 
3-D glasses. (" Shrek .3-D" can also be 
viewed in 2-D.) 
"This release is timed perfectly. 
_ as people are getting hyped 
up and ready to see the 
new movie," says Kelly 
Sooter, dome.stic head of 
DreamWorks Home Enter- 
tainment. ""This gives them 
a chance to get re- 
immersed in the story and 
characters." 

S(K)ter says that there is 
a large potential DVD audi- 
ence for a rerelease of 
"Shrek. " "When it first 
came out on video, it was primarily a 
VHS world. Since that time, there 
are 30 million new DVD households 
in the marketplace, and these con- 
sumers are starting to build libraries. 
The new story also gives them a rea- 
son to trade up from VHS."' 

GO GO GADGET: Inspector Gadget 
will star in a new feature-length 
animated film coming to DVD by 
mid-2005. 



"Inspector Gadget Saves the Day 
. . . Maybe," which will be created 
entirely with CGI animation, is a 
co-production between Mainframe 
Entertainment and DIG Entertain- 
ment. Die will distribute the title 
internationally, while Lions Gate's 
Family Home Entertainment 
(FHE) division will distribute it 

domestically. The proj- 

ect is also expected to 
air as a TV special. 

" The original series 
still runs everywhere 
and is very popular." 
says Andy Heyward. 
chairman/CEO of DIC, 
"The character really 
appeals to different 
generations." 

Though marketing 
for the project is still 
being discussed, I ley- 
ward says that DIC will be working 
with promotional partners. DIC 
previously linked with McDonald's 
for the live-action " Inspector Gad- 
get" theatrical film in 1999. 

FHE president Glenn Ross says 
that DIC and Mainframe approached 
him about the project because of 
FIIE's "reputation for being able to 
exploit children's brands." 

Indeed, FHE has just announced 



a new deal involving the Mega 
Bloks toy line. FHE will be releas- 
ing the Mega Bloks-inspired direct- 
to-video "Dragons Fire and Ice " CGI 
feature film in fourth-quarter 2004. 

PRODUa NEWS: Nickelodeon is 

getting involved in the DVD game 
market. On March 15, the network 
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is releasing "'Nick TVivia Challenge " 
($24.99). a "Trivial Pursuit"-style 
interactive DVD game that features 
200 clips from nine Nickelodeon 
shows, including ""SpongeBob 
Squarepants." "Jimmy Neutron" 
and "Wild Thornberrys." Categories 
include ""Who Km I?." " Say Cheese" 
and " Name That Tune." 

Fans of college football can revis- 
it the entire Bowl Championship 



series IBCS) for the first time in a 
series of DVDs. TViumph Marketing 
and DVD Marketing, in conjunc- 
tion with ABC Sports Champi- 
onship l^levision, are releasing 
separate DVDs of this year's Nokia 
Sugar Bowl, Citi Rose Bowl, Tosti- 
tos Fiesta Bowl and FedEx Orange 
Bowl for $24.95 each. The last five 
BCS National Championship Bowl 
games are also available at retail for 
the first time. The 1999 to 2003 
game titles are $24.95 each. 

THIS AND THAT: Look for Tower 
Records stores to start a new family- 
oriented DVD promotion in April. 
DVDs on the Go displays will show- 
case family titles and accessories for 
cars with DVD players . . . First 
Look Home Entertainment is 
expanding its sell-through depart- 
ment It has hired Michael Katch- 
man as VP of sales and Marty DatU- 
lo as sales manager. Both formerly 
worked for Lions Gate Home Enter- 
tainment . . . Flexplay Technologies, 
the New York-based company that 
markets the EZ-D limited-play 
discs, is opening a new office in Ixis 
Angeles. West Coast operations will 
be headed by Chaiks L. Ball Jr., 
Flexplay executive VP of studio rela- 
tions and business development 
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Sales data compilod by 41* , 

Nielsen 
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TITLE Prindpil 
LABEUDISTRIBUTING LABEL & NUMBER P«rforin«r« 


RATING 


s 


N 




NUMBER 1 f&i 1 Week Al Number 1 
SPY KIDS 3: GAME OVER Antonio Banderas 

WALT HCW( ENIUTAHMtST^LtM HOME tVrtltIA^Mt»1 S9W SytVOSlGf SlflilOne 


PG 


2398 


1 




THE UON KING 1 1/2 Animated 


G 


29 98 






MISSING (WIOESCREEN SPECIAL EOmON) Toim^ Lee Jonra 


R 


28 98 




MISSING (PAN & SCAN SPEICAL EDITION) Tommy Lee Jonas 

C0LLM51A THJSUfI HOW ENTEFTtAJUWCNt OCCE C3t6 &l3nChGtt 


R 


28.98 




MATCHSnCK MEN (mN« SCAN) Nicolas Cage 

WWHFR HOM VlDf 0 MPt SSfTI ROfAWCll 


PG-U 


27.98 




MATCHSDCK MEN (WIOESCREEN) Nicolas Cage 

WUMER HOME VID€0 Mf) SSHI R0CkW6ll 


PG13 


27.98 
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RUNAWAY JURY (WIOESCREEN) John Cusack 

FOXVIOKIZDQil G6f16 HscKlTlfll) 


PG-13 


27.98 






MTV WUTHERING HEIGHTS Erika Christensen 
pAiuMoimT KM EN'ERTAJtMNr jsu Kath6r!n6 Hcifll 




24.98 






NFL SUPER BOWL 38 NotLlsled 


NR 


24.98 




3 




RUNAWAY JURY (RAN a SCAN) John Cusack 

KucwFci 21 1^ Qgng Hsctcjnan 


PG-13 


27.98 




4 




LOST IN TRANSLATION (WIOESCREEN) Scarlett j'han*^^ 


R 


26 93 




5 
7 




RADIO Cuba Gooding, Jr. 
coiuMBM TnsTM HOW E?jrtKrAisMENT COI30 E() KsTTis 


PG 


28 98 






SECONDHAND UONS Micliael Caliw 

KFWtiNE HOWl frrtimfljrwiwirtjiiMHlJtlffFWypf flints Robert OuV3ll 


PG 


27 98 




9 




OPEN RANGE Kevin Costner 

Wftir DC'lTT I IDMt CtjrtflTIUMMDff.DlCW Yljit f IQM WfDITIWMfllT TWW RobSft OUV&II 


R 
G 


29 98 
29.98 




12 




FINDING NEMO Animated 

Willi UlSnClMCNttMIEItTANMtitlllUCM VISTA ilOMCMTLKIilMMCNr cm 




8 




UNDER THE TUSCAN SUN (FAN & SCAN) Diane Lane 

MUUT DISKCT MOM ENTtRTAnMfS'T.^LCMA VISTA HOME tS7tRIAmM[NT33ffi} 


PG-13 


2996 






SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 

DlbVNSION )OU( VkOfQQUINA VISTA HOME EMTHTAD^UfPJT 73SBt Aldll CunilTlifl^ 


PG 


I9S8 






DIRTY DANCING: ULTIMATE EDITION Patrick Swayze 

ARTLSAft HOM£ MTtjnA}NME?VT llHttl Jennifer Gf^y 


PG-13 
PG-13 


1938 
19.98 






P»^HARKm:60THA^^ J °h HartTtt 




17 




PWATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp 

VyiALT D(SN(v MOWC EvrtKTJWMtNTiQUCW VIS1A HrMf FNTEffTJUP4MFIiT Jltt3 OrtdlldO BIOOFTI 


PG-13 


29.98 




19 
11 




BARBERSHOP kx Cube 


PG-13 


1496 






ONCE UPON A TIME IN MEXKO Antonio Banderas 

COLUMBIA TFISTllfl HUME FNTtRTJUNMnVTCBTir JOhflHy DSpp 


R 


28 98 


23 


22 




RESERVOIR OCXSS: SPECIAL EDITION Hanie^Keltel 


R 


1498 


24 


10 




INTOLERABLE CRUELTY (WIOESCREEN) George Clooney 
uwvTRSAi sTuDtos HOME ^iDtD ztf 14 Cfittierine i^Bts^JofiGS 


PG-13 


26 98 


2S 




PRETTY WOMAN-10TH ANNIVERSARY EOmON Richvdtere 


R 


1998 


26 


6 




DICKIE ROBERTS: FORMER CHILD STAR (MN & SCAN) David Spade 

nUUMCMMt HOhK CMTfKKuNMENI tMM JOfl LOVltZ 


PG-13 


2998 


M 


21 




TTTANfC 'w^te^ 


PG-13 


1496 


"J III 

28 




STAR TREK VOYAGER (SEASON ONE) Etttan PtlUNpS 

PARAMCUNT HOME E^TEF'TlUriM^^T SAM 


NR 


149(8 




9 
0 
1 




OZ: COMPLETE THIRD SEASON Ernie Hudson 


NR 


64 98 




BRIDGET JONES'S DIARY Benee Zellweger 

MlHAAIAlHCMtEMnKTAAMFV.IIIJfNAVISTAHOMf EMTEBTAMMEMTSSe Hugn Gliult 


R 


1998 




QUEER AS FOUC COMPLETE THIRD SEASON Hal Sparks 


NR 


109 98 


2 
3 


13 




AUCE IN WONDERLAND (MASTERPIECE EDITION) Animated 


G 


29.96 


16 




UNOraTHEJUSCAN OianeUls 


PGI3 


29.98 


34 




SEX AND THE OTft THE COMPLETE FIFIH SEASON Sarati Jessica Parker 
ndt) iioMf uiDrA^vARMiR HOME VIDEO WIS Kim Cattrall 


NR 


49 98 


35 


20 




OUT OF TIME Denzel Wastiinglpn 

MCMHCM EVTERTAfiME-Vt (EW 063n CaiH 


PG-13 
PG13 


27 98 
29 98 


36 


14 




CMCKIE ROBERTS: FORMER CHILD STAR (WIOESCREEN) David Spade 

PAFIAJMO^INT HOME ENTtPIAJNUENT 411^ JOTI LOVltZ 


S7 




WEST SIDE STORY Natalie Wood 
MOW HOME ENTEmAnMtvT mj Rlctisfd Bsymcr 


NR 


1498 


38 




SPY KIDS Antonio Banderas 

MCMSXM HOME V1WIVBUSNA VISTA HOMEWIEmAnMENTOSB AlSfl Ctiminlng 


PG 


19.96 


39 


18 




FKSHTING TEMPTATK3NS (PAN a SCAN) Cuba Gooding. Jr. 
pAftAMouNTHiiME{NitinAjT.MiM>ia4 Bcyooce KnoiMes 


PG-13 


29.96 


1 


0 


15 




INTOLERABLE CRUELTY (PAN & SCAN) George Clooney 

LiMv(iLSA-f,i mii -,.t[]wf.)[inf.ii; Catherine Zeta-Jones 


PG-13 


2698 
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Sales data compiled by ... , 
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to 




TMSV 


< 




TITLE VideoScan 

UBEiyOISTRIBUTING LABEL & NUMBER 


Principat 
P*fform«n 


>- ec 


z 


PRICE 








NUMBER 1 a 


3 WeeisAtNimlieM 










1 




THE LK3N KING 1 1/2 

V.AL' CiiJ-Sr* -iCMI [NT(«IAflMEflT,9l)tS» VIST* MOW WTf HTAIMMtNT JIM 


i^lmated 


2004 




24.98 






SPY KIDS 3: GAME OVER 

-. '-.r. ..IIMI (MfBI.IjriMfM e.,JC,iylSTAMOMf ENnHIAIMMENTnsn 


Antonia Banderas 
Sytvester StallorK 


2003 


PG 


24.98 




4 




DORA THE EXPLORER-DORA'S PIRATE ADVENTURE a-l-*-, 

fAJIAfcN^Uir IWI [MfBTAJNUlM IW.l WlHIMlW 


2004 


NR 


9.98 


4 


2 




UNDER THE TUSCAN SUN 

WAlr(l!^.^R■l^MFF^T^HTw^v^(^Tp,lF■.AVlS^»H0MimTllT1lU^•«MIa■• 


Diane 


2003 


PG13 


24.98 


W 


5 




FINDING NEMO 

AAiioi-.'.n HnMFr\TiHiAir.M;MB j|'.A.>isrAHOMf imilTnilMNTMBI 


Animated 


2003 


e 


24.98 




3 




SECONDHAND LIONS 

■«v. 1. ■■: ' -1 :t; '.).'[ nt-aARMIR HUME VIDEO 0E8O 


Michael Calne 
Robert Duvall 


2003 


PG 


22.98 








OPEN RANGE 

.VA.T: '.f . i ll lr . ', | .| ..M[IIT,eilINAVIsrAHOUf ENTEHIAIIMHTaw 


Kevin Costner 

Robert Duvall 


2003 


R 


24.98 




12 




SPONGEBOB SQUAREPANTS - THE SEASCAPE CAPERS 

rwuWOJtJI HUM! IMifllfll'IMifJl 


Animated 


2004 


NR 


9.98 




14 




SHREK 

DHiAMWDKLS WVt EUIEAIAISMEM SE^ 


Mike Myers 
Eddie Murphy 


2001 


PG 


14.98 


10 


11 




EVER AFTER: A aNDERELLA STORY (RERACKAGED EDOION) 

FOIC.-OID9WS3 


Drew Barrwnore 
An)dic3 tiuston 


1998 


PG 


6.98 




13 




PIRATES OF THE CARIBBEAN: THE CURSE Of THE BLACK PEARL Johnny Depp 

'.VA.ll. .M. i:ll.i! " '. t; ii-..'.VlSIAIO«EI4TEITTAIIMNITta> OhanCJO BkTOni 


2003 


PG-13 


24.98 






MATCHST1CK MEN 


NIcoias Cage 
Sam Rockwdl 


2003 


PG-13 


19.98 


13 


8 




SEABiscurr 


Jeff Brioqes 
ToIkv McGulrc 


2003 


PG-13 


22.98 




16 




BIUY BLANKS' TAE-BO CARDO 


BilyBlwtcs 


2003 


NR 


19.98 




6 




INTOLERABLE CRUELTY 

LtviuFfsJ;. snininSHnMF vinffJEIJW 


Georqe Cloonoy 
Cathenne zela- Jones 


2003 


PG-13 


24.98 




10 




FREAKY FRIDAY 

WAIT nisriFvfinu'ss-^.fl|-oist*Y HOME VTWDTtlJlt 


Jamie Lee Curtis 

Lindsay Lohan 


2003 


PG-13 


24.98 




9 




THE UON KING (PLATINUM EDITION) 

iVAiiniSNFVFOMi ' ■ .V.UAHr^JVF'irFsrAlVfJfVI»OI 


Animated 


1994 


G 


24.98 


















17 




DORA THE EXPLORER - RHYMES AND RIDDLES 

PAHAMaiST F*nVI- -..-iK-tl'.Ve".: TTOJ 


Animated 


2003 


NR 


9.98 


■ 


19 




CITY OF LOST TOYS 

I'Aiii'.ii i.i-.i . ii.i! .-n II '.i-.v*.iiiimi3 


Dora TTk Explorer 


2003 


NR 


12.98 




15 




RUGRATS GO WILD 

MKXElOr<-:rr, .iM.rPf.MMi:'JVrHnMECNTIITT»JNMEMTM|M 


AninutBd 


2003 


PG 


19.98 


1 




DORA'S EGG HUNT 

PAAAMCLIVF l43V)i FNTER-AIUVENr 7X3 


Dora The Explorer 


2004 


NR 


9.98 






ELMO'S WORLD ~ ELMO HAS TWOI HANDS, EARS ft FEET 


Sesame Street 


2004 


NR 


12.98 






CRUNCH - FAT BURNING PILATES 

iHJCHW BAi EMEBlWUMiNT 1?S» 


Bten Barrett 


2003 


NR 


9.98 


1 


23] 


THE METHOD PILATES: TARGET SPEOFtCS 

CURRENT k%Tll*J(5<;a)M1 


Not Listed 


1999 


NR 


12.98 








DORA THE EXPLORER: WISH ON A STAR 


Animated 


2001 


NR 


9.98 













• RIM qM con Icr mIiixuI SO^i.i rv.-i- Si hhlh-i n s.iliis .ii M.jji;^tcd mlail A RIAA iilabimm ct>t Iqt i«l«a( KKLOOOiinitsix&mitkmmitHlitsaliuggotsd reliil 

# iftUA tida cBilificabonfiiramniTHimol 125000 iiniit ni adoiir valu(TwofS9miKwi«tr«tailhylAt«hc«lyrikiat«4pn)Br»im. Or rfaltoatt 0,00)1^^ 

tuggctiEd taai (or rantftulhcal Mies IRMA pJatnum ccmliciinn lur a nmnum sal* ct SUMO unto or ) Mw miuM ol Sll fflilkcM « ittMl tar linincaB|f rvlUHil pro- 
gr anil, and ot m iMit, SfttBD unti Wd C milhin at suggtaeC lattl fOr nonihMlriul iMtl tl ZOM, VNU BiMlMU MMIti felG. tfld NMnr WmScm. AI rfghu merwa 
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Billboard TOP VIDEO 


RENTALS 










jUl^g Prwidid by Homv Yidso EtMniiilt. ^' KXH. RvntTak Cd'Oi>-at.c 
LABEUDISTRIBUTING LABEL S NUIVIBER Rmm 


rt A""(lNsnfls<mif^ Principal 
MIt ''SSrRTIALS Performers 










■": NUMBER 1 " 








1 




RUNAWAY JURY 


John Cusack 
lifiiiL- Hackman 








MISSING 


Tommy Lee Jones 
(^te Bianchett 


H 






MATCHSTICK MEN 


Nicolas Cage 
Sam Rockwell 


PGI3 








RADIO 


Cuba Gooding, Jr. 
Ed Harris 


PG 








DICKIE ROBERTS: FORMER CHILD STAR 


David Spade 
JonLovitz 


PG13 








SECONDHAND LIONS 


Michael Caine 
Robert Duvall 


PG 








INTOLERABLE CRUELTY 


George Clooney 
Catherine zeta-Jones 


PG-13 






SPY KIDS 3: GAME OVER 

i.L vUTAnOME EVERTAnMEVIt KM 


Antonio Banderas 
Sylvester Slatlone 


PG 




6 




UNDER THE TUSCAN SUN 

-.4 .ISIA MOWC EVIEKIAJSMtM JIW 


Diane Lane 


PG-13 




7 




LOST IN TRANSLATION 


BiW Murray 

Scarlett Johansson 


R 



Billboard TOP VIDEO GAME RENTALS , 







TTTLE Bin 




1 






-i^ NUMBER 1 


4 Weeks At Numbsr 1 




1 


PS2 MAFIA 


Take 2 Interactive 


M 






PS2-JAMES BOND 007 


Electronic Arts 


T 


2 




PS2-NFL STREET 


Electronic Arts 


E 


3 




PS2-NEED FOR SPEED; UNDERGROUND 


Electronic Arts 


E 


5 




PSZ-TRUe CRIME: STREETS OF LA 


Activtsion 


M 




XBOX^IAMES BOND 007: EVERYTHING OR NOTHING 


EleclrwiicArts 


T 


6 




PS2-TONY HAWK'S UNDERGROUND 


ActMslon 


T 






PS2 MEDAL OF HONOR: RISING SUN 


Electronic Arts 


T 


? 




PS2 SOCOM II: NAVY SEALS 


Sony Computer Ent. America 


M 






PS2-MANHUNT 


Take 2 Interactive 


M 
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Opera Gets Rock, Pop Makeover 



BY JIM BESSMAN 

Opera-pop crossover acts are becoming a veritable 
cottage industr)'. but the East Village Opera Co. is 
markedly different. 

Thantis to Canadian composer/multi-instrumentalist 
Peter Kiesewalter — who heads the New Yorlt-based 
troupe with vocalist Tyiey Ross; — traditional opera arias 
and familiar Italian/Neapolitan song repertoire is refash- 
ioned by incorporating a variety of 
pop music genres. 

"Everyone knmvs 'La Donna e mobile' 
from 'Rigoletto,' which is used in a lot 
of commercials. " Kiesewalter says, 
pointing to the famed song from Verdi's 
warhorse. "We took the melody and 
reharmonized it in a more rock idiom 
that definitely references Queen and also 
straightened out the original 3/A rhythm 
to a straight 4/4 groove modeled after 
Janet Jackson's Rhythm Nation.' " 

The reworked tune is on the compa- 
ny's new Canal Records debut disc. "La 
Donna, " as is "La Serenata. " the Nea- 
politan romance standard by Francesco 
Paolo Tosti and Giovanni Alfredo 
Cesareo. 

"The lyrics reminded me of Bill Monroe's 'Blue McKin of 
Kentucky.' so we gave it a bluegrass treatment, with acoustic 
instruments including [Tony Trishka's] banjo." Kiesewalter 
continues. Lead track "Vesti la Ciubba " from Ruggero Leon 




KIESEWALTER: PUTS ARIAS IN NEW AREAS 



"Opera is all about spectacle and overblown emotions. " 
explains Kiesewalter, a Wild Boar Productions (SOCAN) 
writer who was trained in classical clarinet and remembers 
a childhood visit to the famed Wagner opera festival in 
Bayreuth, Germany. More recently, he has worked with the 
likes of fellow Canadian artist Jane Siberry and New York's 
annual "Downtown Me-ssiah" easemble. in addition to scor- 
ing for films and TV. The Ea.st Opera Co., in fact, evolved 
out of his score for indie feature "The Kiss of Debt" starring 
Ross and Ernest Borgnine. 

"They wanted an Italian opera music 
soundtrack, but it would have sounded 
like a bad student recital if we'd taken 
the straight path." Kiesewalter says. "So 
we thought we'd adapt opera to our sen- 
sibilities and at least present more mod- 
em interpretations." 

A good example here is the overture 
to Rossini's "Barber of Seville," which 
the company performs live. "Every- 
one's heard it from the Bugs Bunny 
cartoon — which we reference," Kiese- 
walter notes. "But we also play it over 
the groove of Eminem's 'Lose Your- 
self — and it's a sublime fit. So in this 
genre of 'classical crossover' — which 
is pretty dubious at best — we're truly crossover in radi- 
cally reinterpreting this music. 

"But." Kiesewalter points out. "there's no doubt in my 
mind that these composers would be using all the (modem 
music instruments and production] tools we're using if they 



cavallo's opera "P"agliacci." he adds, "lent itself to rock'n'roll." were alive and writing these operas today." 



Queen Gets Musical Treatment 



Queen is ready to rock Paris. 

That's Paris, Las Vegas, where "We 
Will Rock You," London's hit musical 
based on the music of Queen, will 
have its U.S. premiere in September 

"When you think of Queen the 
musical. Vegas is the right place for 
us to go, " says Jane Rosenthal, co- 
founder with Robert De Niro of 
IVibeca Theatrical Productions. She. 
De Niro and Queen guitarist Brian 
May and dmmmer Roger Ttiylor are 
four of the show's several producers. 




ROSENTHAL: "JUST LISTEN TO THE MUSIC 



Eeaturing 25 Queen classics, includ- 
ing " Bohemian Rhapsody." "We Are the 
Champion.s," "Another One Bites the 
Dust " and "We Will Rock You" has 
been an SRO attraction in London's 
West End since opening in May 2002. 

The domestic production, to be 



presented in the 1,450-seat Paris 
Theatre des Arts, includes complex 
laser light effects and six huge plas- 
ma screens. It depicts a future where 
individuals rebel against conformity 
to the tunes of Queen. 

"'Just listen to the music," enthus- 
es Rosenthal, who with felloiv Queen 

fen De Niro 

approached the 
band's manager, 
Jim Beach, eight 
years ago about 
conceiving a the- 
atrical Queen 
project together. 
"' Bo-Rhap' is 
one of the best 
songs ever, and 
their concerts 
were always 
extremely the- 
atrical, concept-driven and full of 
energy and excitement That's what 
this show has going for it. too." 

BOMBAY ON BROADWAY: In another 
London-to-United States musical 
move, "Bombay Dreams" — lx)ndon's 
hit musical based upon the music of 
superstar Bolly\\'ood composer A.R. 
Rahman, produced by Andrew Uoyd 
Webber {Billboard. Sept. 21, 2002)— 
is set to open April 29 in New York at 
the Broadway "rheatre. 

HFA'STRUSONIC PKl: In the first 



arrangement of its type for the Harry 
Fox Agency, it and the TVuSonic 

business music and messaging serv- 
ice have struck a deal whereby HFA 
will provide mechanical licensing for 
songs from its affiliated music pub- 
lishers for digital background music 
played on TruSonic equipment. 



WorcM 
Music 



ByJimBessman 

Jbessman@billboard.com 




TVuSonic delivers sound record- 
ings through the Internet to .secure 
proprietary digital storage devices 
that play background masic in com- 
mercial establishments ranging from 
Petco Pet Supplies to Comp USA. 

As the procedure utilizes a server 
copy that is distributed to clients, a 
mechanical license is required. UFA, 
which is the licensing arm of the 
National Music Publishers Assn. and 
represents more than 27.000 U.S. 
music publishers, will issue licenses 
and collect and distribute royalties 
for the compositions it represents. 





ATTHE ACADEMY AWARDS. FROM LER. ARE ORCHESTRA MIXER TOM VIURI. 
ORCHESTRA STAGE MANAGER DANVICARI. BRINTON AND HEWITT 



Remote Gives Oscars 
A Surround Mix 



Following the Grammy Awards, 
which for the second consecutive 
year were broadcast in surround 
sound, the telecast of the 76th Acad- 
emy Awards, held Feb. 29 at the 
Kodak Theatre in Hollywood, also 
offered multichannel audio. 

New York- 

based Remote 
Recording 
brought its Sil- 
ver Studio, a 
Neve W.- 
equipped remote 
recording truck, 
to the West Coast 
to provide a sur- 
round-sound mix 
for the broadcast. 

The Silver 
Studio is outfit- 
ted with a Martinsound MX-MLR 
surround-sound monitor controller 
and B&W HTM 5.1 channel speaker 
array for surround mixing. 

The surround mix was appropri- 
ate to the nature of the event 
Remote Recording chief engineer 
David Hewitt says. 

""The music wants to he repre- 
sentational of the house," he says. 
" It's a proscenium show: the 
orchestra is in a pit. Doing the 
orchestra, we essentially send a 
stereo [mix] and LFE |low frequency 
effects] over to production." 

Academy Awards audio director 
Ed Greene "spread it out a little bit 
and added the ambiance and certain 
of his tricks." Hewitt adds. " So it was 
in fact a full surround mix. It really 
was emulating the sound of being 
10th row center. 

"That's where I'm at with these 
things, anyway. I'm not interested 
in trying to put the woodwinds be- 
hind you and things like that. But it 
was very nicely done. It sounded 
pretty good." 

Future Oscar telecasts will feature 
surround sound. Remote Recording 
studio manager Karen Brinton pre- 
dicts. "It came off without a hitch, so 
we're happy." she says. "We've gotten 
only positive reports and feedback." 

IN THE 5.1 ZONE Britney Speare' "In 

the Zone" (Jive) is expected to be re- 



leased in the DVD-Audio (DVD-A) 
format this spring, according to 
BMG senior director of new technol- 
ogy Kevin Clement. "In the Zone" 
was recently remixed in 5.1-channel 
sound by Chris Haynes of Los Ange- 
les-based 5.1 Production Services. 



Studio 
Monitor 



By Christopher Walsh 

cwolshebillboard.cofn 




Haynes says that Spears' A&R 
rep, Steve Lunt, "gave me a green 
light to be as creative as possible 
... We want the album to compare 
— to sound like the record — but in 
terms of utilizing everything that's 
at your disposal as a surround 
mixer, he wants me to do as much 
as I can." 

The songs featured on "In the 
Zone," Haynes says, "have a ton 
of detail in them, either in the 
vocal production or in the music 
itself. There's a lot happening 
that varies throughout the song. 
That lends itself very well to sur- 
round ]mixing]." 

BMG, which released nine DVD-A 
titles in 2003 including Santana's 
""Supernatural" and " Shaman, " Out- 
Kast's "Stankonia," Luther Van- 
dross' "Dance With My Father " and 
Alicia Keys' "Songs in A Minor," has 
sent a number of remix projects to 
5.1 Production Services. In addition 
to "In the Zone," 5,1 Production Ser- 
vices engineers have created sur- 
round remixes for BMG's DVD-A 
releases of "Stankonia " as well as 
Usher's "8701" and Foo Fighters' 
"One by One." 

Clement says of 5.1 Production 
Services; "It was a very conservative 
choice to pick guys who knew what 
they were doing and be able to deliv- 
er something that the artists have 
been pretty happy with." 
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On The Beam 



MEDIA REPLICATION 



Labels Set Sights 
On CD/DVD Hybrid 

BY CHRISTOPHER WALSH 

As CD and DVD orders collectively keep replication plants active, the 
praspect of the formats' convergence on a single disc continues to percolate. 

For .several years efforts to develop a CD/DVD hybrid have re.sulted in 
discs too thick lo fit into or be plawd by the vast numbers ofCl) and D\D 
players, though Sonopress created a small number of CD/DVT) hybrids, 
including an KP for RCA act the Calling. 

In Nowmher 201)3. Rounder Records released Kathleen Edwards' "Live 
From the Bowco' liallnK>m" on a D\T) Plus disc, a hybrid CFJ/lJVIMIdeo 
featuring three audio-only tracks on one side and two videos on the other 

The 1.48-millimeter-thick disc plays on all CD and DVD players, accord- 
ing lo DVD Plus International founder and co-CEO Dieter Dierks. 

In Januar\'. Rounder announced a deal with New York'.s PBS nag.ship. 
ThirteenAVNET. to release films fi'om the ".American .Ma.ster.s" .series— dcK- 
umentaries on artists including Bob Marley. Kay Charles and .Aretha 
Franklin — on the DVD Plus format. Tile offerings will feature tlic fdm on 
one side and a music-only compilation on the other. 

In early February, all five major labels quietly began to test- 
market a hybrid CD/DVD that they referred to as "DualDisc." Far 
from a product launch. IS titles were offered through select retail- 
ers in Boston and Seattle. 

Label executives were reluctant to discuss the DualDisc. instead issuing 
similar statements noting the disc's ability to "offer consumers more 
options in how they e.vperience our music" and "provide consumers with 

ICimlinucil on pcW-' HI') 





KEYS: ONE ARTIST WHO HAS RELEASED A DVD-AUDIO TITLE 




Burning The 
To Meet High 



Midnight Oil 
Disc Demand 



BY CHRISTOPHER WALSH 

.At 6 a.m. on Nov. 28. 200.'$. a frenzied mob trampled 
Patricia Van Lester at the Wal-Mart Supercenter in 
Orange City, Fla. 

Most of the zealous holiday shoppers, according to 
news reports, were oblivious to the unconscious 
woman underfoot as they stormed toward shelves 
stocked with $29 DVD players. 

The incident may not speak 
well of the civility of Floridi- 
ans, but it certainly was reveal- 
ing in another sense. DVD, so 
far the most successful con- 
sumer electronics format in 
history, provokes a fierce — sometimes unseemly, 
it turns out — paission. 

Media replication companies are unanimous in 
reporting that, as the Wal-Mart incident illustrates, 
DVD kept Uiem very busy in 2003. Forecasts are bull- 
ish for continued growth in optical-disc replication, 
perhaps tripling to nearly 7 billion units by 2006. 
according to one study. They provoke more confidence 
than the replication industry has seen in recent years. 

Meanwhile, the prerecorded CD. long victimized by 



illegal file sharing and blank-CD burning, had a recov- 
ery in fourth-quarter 2003. Replicators, seeing a link 
between litigation and renewed demand for prere- 
corded physical media, applaud the ongoing efforts of 
the Recording Industry Assn. of America to curb peer- 
to-peer file sharing. 

.New formats, loo. are gradually making inroads. As 
record comixtnies release an increasing number of 
high-profile titles on high-reso- 
lution, multichannel-capable 
DVD-.Audio and Super Audio CD, 
more consumers are likely to buy 
those discs as well for home sur- 
round-sound setups. 

In short, replicators have plen- 
ty of reasons to cheer. Members 
of the International Recording Media Assn. (IRMA)will 
look at the state of their business at the 34th annual 
Recording Media Forum taking place March 18-20 in 
La Quinta. Calif. More information on the event is avail- 
able at recordingmedia.org. 

IRMA estimates that more than 55% of U.S. homes 
now have DVT) players. 
"At IRMA, our own market intelligence indicates 
IContinued on page 64) 
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Packaging Boosts Consumer Demand 

DVD Opportunities Bolster The Production Of Physical Media 



BY CHRISTOPHER WALSH 

At a lime when "free" illegal down- 
loads have eroded the perceived value 
of music in the eyes of consumers, the 
importance of packaging to the repli- 
cation indastry is gnnving coasiderabb'. 

Prerecorded CDs — whose sales have 
fallen for three consecutive years — 
increasingly reach retail huoyed by 
eye-catching packages, often contain- 
ing a DVD and booklet of photos, 
essays and exhaustive liner notes wor- 
thy of a coffee-table book. 

"Thankfully there has been some 
diminution in the erosion of the over- 
all volume (of prerecorded CDs]." says 
Richard Roth. executK* VP of sales and 
marketing worldwide for AGI Media. 
".After a considcrahio period where 



there was a lot of change in music 
companies and a good deal of uncer- 
tainty as to how the industry' should 
respond to this challenge, there was a 
concerted effort to create value in 
packaged goods. 

"Obviously." Roth adds, "it's impor- 
tant to derive a revenue stream from 
electronic delivery, but packaged goods 
still continue to have their role." 

Consumers, on the other hand, do 
not need any encouragement to pur- 
chase DVD videos. Compared with CDs. 
the format most plagued by the rise of 
illegal file sharing. DVDs have been a 
runaway success, demonstrating the 
value the public places in the format 

Market analysts note a DVD can 
generate up to 60% of a film's total 
revenue. Consequently, movie studios 




ROTH: VALUE IN PACKAGING 



aim to make a film's DVD release as 
momentous as its theatrical opening. 

In addition to including a director's 
cut and other bonus content, enticing 
consumers to purchase a specific 
movie on DVD employs increasingly 
creative and extravagant packaging. 

"Movie studios certainly feel that the 
merchandising is extremely important 
to get that DVD to jump off the shelf 
into your hands. " says David Ruben- 
stein of Cinram. which gained Ivy Hill 
Packaging in its 2003 acquisition of 
Warner Music Croup's manufacturing 
and distribution division. 

"The DVD market continually 
throws up opportunities for special 
packaging." adds Duncan Watson. VP 
of creative services and marketing at 
Shorewood Packaging. "Particularly, 
the trend is for movies to be repack- 
aged and repackaged. Therefore, the 
collector sets and the special editions 
tend to be the packages ttiat we have 
the most opportunity to stretch, from 
both a design standpoint and a manu- 
facturing standpoint." 

More physically substantial than a 
simple disc, let alone a do\OTloaded file. 
;> specially packaged disc — for an artist 
anthology, a hit TV series or an epic 
film — can strongly encourage people 
to give music and movies as gifts. 

"Our research tells us that 
roughly 60% of all compilations are 
gifts." Roth says. 

' As a consequence, the industry has 
gone after that sector with a 
vengeance, and the response has been 
positive. We'w seen real demand in the 
areas of high-end boxed sets this year. 
Some of them have been really first- 
rate and exciting." 

Replicators and others assert that 
consumers have a natural desire to 
shop and own physical product, so 
electronic delivery of music and 
movies will not mean the death of 
physical media. But creative and func- 
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tional packaging has provided a shot 
in the arm for the perceived value of 
the prerecorded disc. 

"Packaging has to be able to attract 
and differentiate product to con- 
sumers." says David Coho. director of 
sales at Univenture. which emphajsizes 
functional and environmentally friend- 
ly packaging along with creativity. "If 



New Revenue 
Fbr Replicators 



BY DEBBIE GALANTE BLOCK 

Optical-disc replicators can find 
significant new markets beyond the 
music and movie business, a recent 
study confirms;. 

The study that Cambridge A.s.soci- 
ates performed for the International 
Recording Media Assn. (IRMA) iden- 
tified the leading nontraditional mar- 
kets for optical discs aside from music 
CDs and film DTOs. 

Those uses include distribution of 
software by Internet ser\'ice providers, 
direct marketing, promotional pre- 
miums and instructional material. 

Less than (1.2% of the more than 
$200 billion spent in the United States 
on direct marketing material was 
spent on optical media. IRMA reports. 
The a.ssociation also says iLs research 
shows that direct marketing with CDs 
or DVDs results in three to six times 
greater response rates than print 
brochures or advertisements and that 
production and distribution costs can 
be 10% to less than catalogs, 
bofjklcts and other printed material. 

The study identified some $42.'i 
million spent on optical media in 
nontraditional markets. The uses 
responsible for that spending include 
ISP updates (S200 million), premi- 
ums ($128 million), marketing mate- 
rial ($77 million), communications 
material ($!.■! million) and informa- 
tion distribution ($5 million). 

Replicators agree that these nich- 
es offer significant potential new 
business. 

However. Tom O'Reilly, director of 
marketing at Optical Experts Manu- 
facturing, notes that companies are 
reluctant to try new techniques in 
uncertain economic times, even if 
optical discs can be cheaper to pro- 
duce than printed materials. 

Eva-Tone president Norm Welch 
agrees. He has added a marketing VP 
to his staff to seek new markets. 

"We are seeing some positive 
results (in niche markets), and busi- 



ne.ss is building, but it is not like turn- 
ing on a faucet." he says. 

(Vndrew DaPuzzo. director of sales 
at Sonopress. thinks it is still an uphill 
battle to prove discs in new markets. 
But he is confident of success now 
that computers have increa.sed pene- 
tration in the home market. 

Recently, two movie studios. Fox 
and Columbia Tri-Star. distributed 
free promotional DTOS with newspa- 
pers in New York and 1-os Angeles to 
publicize upcoming releases. 

Meanwhile, cereal box promotions 
fi)r children's DVDs already are a 
developed niche market, says Gregg 
Johnson. IX-luxe VP of business devel- 
opment "It promotes the content and 
sells more cereal." 

In the area of communications, an 
increasing number of durable-goods 
manufacturers are using optical discs 
to provide information to worldwide 
dealer networks, says George Had- 
jiyanis. VP of marketing at Z<>ma.x. 

Sean Smith, director of marketing 
at JVC Disc America, adds that discs 
are so much easier to package that he 
expects DVD usage in this market to 
be much greater than VHS ever was. 

Discs also are used by software 
companies to promote new prod- 
ucts, to provide instruction kits to 
consumers and as promotional pre- 
miums on packaged goods. 1 ladjiya- 
nis says. 

Business card CDs are a booming 
area, says Joel Levitt, president of 
Action Duplication. However, he is 
most excited about an emerging 
niche in concert tickets. This on- 
disc printing technology, marketed 
in the United States by .Action Dupli- 
cation, comes from Auto-tech in 
Switzerland. 

"It gives you printing on the disc, 
which is much higher resolution 
than offset printing. Each disc can 
be customized." Uvitt .says. "If you 
are doing a ticket CD. it may have 
music by the group that is perform- 
ing on it." 



there's a way that packaging can dif- ' 
ferentiate or add value, the customer 
is going to see a need for it as a collec- 
tor's item or a useful item. They'll be 
less inclined to look at music as mere- 
ly a file that they can tran-sfer from one 
location to the next. It becomes an 
actual, physical product that they want 
to have a sense of pride in owning. " 
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2.7 billion DVD-Video discs were repli- 
cated worldwide in 2003," IRMA pres- 
ident Charles Van Horn said at the 
group's Management Summit, held in 
December 2003 in New York. "And 
we're anticipating growth to 3.6 bil- 
lion in 2004 and 4.7 billion in 2005." 

These figures have inspired confi- 
dence among replicators, as illustrated 
hy several recent deals. 

In July 2003, Cinram International, 
based in Scarborough, Ontario, 
announced that it would acquire the 
CD and DVT) manufacturing and phys- 
ical distribution arm of the Warner 
Music Group. More recently. Crest 
National, based in Hollywixxl, 
purchased the assets of Anaheim, Calif.- 
based Concord F^i.sc Manufacturing. 

"That basically doubles our capaci- 
ty with room to double it again in the 
facilities in Southern California." 
Crest National president Konald Stein 
says. "That speaks volumes about this 
company's commitment to optical- 
media manufacturing and to the 
industry in general. It's an indication 
that we're extremely confident going 
forward that this business will remain 
strong for the foreseeable future and 
Ithatl we're going to be playing a larg- 



er part in it than we have before." 

Along with DVD-Video's well-docu- 
mented success in the theatrical and 
music video categories, the format is 
emerging as the primary choice for 
other applications. 

"One enormous change in the repli- 
cation industry this year that I had been 
predicting is the emergence of the DVI) 
non-theatrical market," says Morris 
Ballen, president of Disc Makers in 
Pennsauken, N.J. "That is morphing 
over from VHS and at this point is a 
huge amount of work that is coming 
into the hands of the independent repli- 
cation industry'. 

"Companies like Bowflexare order- 
ing a quarter-million, half-million 
DVDs. These marketing, industrial 
and promotion guys are ordering mil- 
lions of D\T)s a year, and they're new 
to the industrj'." 

More surprising than the growth in 
DVT) manufacturing, many replicators 
note, is the recent resurgence of the 
CI). They believe that has resulted from 
the confrontational stance the RL\A 
has adopted to combat music piracy. 

"The last 12 months were excellent, 
better than we had anticipated," says 
Sean Smith, senior VP of sales and mar- 
keting of Los .%igeles-based JVC Disc 
America. "Fortunately, the CI) business 
this past fall was phenomenal— one of 
the strongest selling seasons 1 can 
remember in a long time — and I believe 



that the RIAA mitigated some of the 
losses due to pirating over the Internet." 

Stein adds, "We're starting to see 
some of the positive benefits of the 
RlAA's efforts to combat illegal dcuvn- 
loading. We certainly remain bullish 
and support tfiose efforts to keep it a 
legitimate marketplace." 

Per .Save, VT of sales and marketing 
for BMG-owned Sonopress, adds, "On 
the CI) side, there was remarkably 
strong demand. We believe so much in 
the CI) format that we are expanding 
capacity by about 24% for ne.xt year," 

The rejuvenated CD market also 
lengthened what had become a very 
short peak sea-son. replicators also note. 
"We had a long fall this year. Smith 
says, "which we hadn't seen for the past 
tvTO years." 

Save explains. " The normal trend Is 
mid-September to Thanksgiving. 
(Last year] the demand started very 
early. We had all of our machines up in 
the third week of July and were feel- 
ing very strange about it: "This isn't 
right, what's happening?' .And we 
newT came off until Thanksgiving. We 
started to ask around to other repli- 
cators and basically heard the same 
thing from everybody." 

COPY PROTEaiON ADDED 

Replicators also are adding copy pro- 
tection to selected CD releases at the 
request of their clients, though only 



recently in the United States. 

" The music industry will find its 
answers," says Dieter Daum, Sony 
Music Entertainment senior VP of 
operations. "One of these answers may 
be that it is continuing its testing to 
explore copy-protected CDs. We are 
regularly testing both mechanical 
methods and consumer reaction to 
it — mastly in Europe." 

The basiness emnronment for repli- 
cators also changed undeniably with 
the introduction in .April 2003 of 
Apple's iTunes Music Store. Initially 
offered only to Apple Computer asers. 
iTunes became available for PC users 



the following October. As of Januar>', 30 
million songs had been legally down- 
loaded from the service. 

And broadband access, crucial for 
downloading music, is growing at an 
annual rate of 35%, according to Craig 
Forbes of networking technology' com- 
pany Net.com, speaking at the IR.^LV 
Management Summit. 

IRM.A's Van Horn noted at the 
December conference that content is 
becoming more transient, traveling 
through mobile phones, wi-fi hot 
spots, broadband and hard disk driws. 
It all begs the tiuestion: Is the demi.'ie 
ICimlimiciI mi pat/c HISl 
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IRMA Program Helps Curb Illegal Discs 



BY STEVE T1UIMAN 

As the music, film and games indus- 
tries focus on the impact of illegal peer- 
to-peer file sharing, the ongoing threat 
posed b>' physical piracy continues. 

According to the International Fed- 
eration of the Phonographic Industry, 
music piracy worldwide totaled some 
1.8 billion units in 2002. the most 
recent full year for which figures are 
available. That includes 1.1 billion pirat- 
ed CDs, an increase of 14% over the pre- 
vious year. The IFPI puts the value of 
the global pirated-music market in 
2002 at $6.4 billion. 

The increasing rate of piracy in 
optical-disc replication plants around 
the world led the International Rec- 
ording Media Assn. (IRMA) to launch 
its Anti-Piracy Compliance Program 
(APCP) in 1999. 

To date, 64 plants worldwide have 
completed the stringent APCP certifi- 
cation process, which includes an 
annual audit of replication activity. 
That is an increase of 36% in the past 
year, according APCP Vi'oridiWde direc- 
tor Tim Gorman. Another 23 plants 
have enrolled in the certification pro- 
cess, for a total of 87 seeking anti- 
piracy certification. 

The program has gained increasing 



Hybrid 
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the opportunity to play the disc in 
either a CD player or DVT) player." 

In the meantime, three years after 
its launch. DVD-Audio, while still rep- 
resenting a small fraction of overall 
unit sales, is slowly gaining momen- 
tum. Contemporary' acts including Ali- 
cia Keys. OutKast. Beck, Foo Fighters. 
Usher and Linkin Park have all released 
titles in the format. During the first 
three weeks of 2004. the Flaming Lips' 
"Yoshimi Battles the Pink Robots " 
DVD-Audio was scanning an average of 
1 ,068 units per week. 

A CD/DVD-Audio hybrid— which 
the Warner Music Group tested on the 
IXialDisc — would greatly boost the for- 
mat's visibility: SACDs. most of which 
are issued as single-sided CD/SACD 
hybrids, have not suffered any compat- 
ibility-related issues. 

"We have good capacity for the 
hybrid Super Audio CD, " says Dieter 
Daum, senior W of operations at Sony 
Music Entertainment. "/\nd we see a 
steady flmv of manufacturing orders." 

Crest National president Ronald 
Stein says that SACD "is still a new 
format and still making its way, but 
that busine.ss grew for us rather signif- 
icantly, proportionate to what we had 
done before." Crest National was the 
first replicator in North America to pro- 
duce hybrid SACDs. 



respect fi-om the major industry asso- 
ciations and optical-media replicators 
that formed IRMA's Anti-Piracy Coali- 
tion. The coalition helped develop the 
program's standards and works closely 
to support expanding global efforts, 
IRMA president Charles Van Horn says. 

The Anti-Piracy Coalition includes 
the IFPI, the Recording Industry Assn. 
of America (RIA.A), the Motion Picture 
Assn. (MPAAI, the Entertainment Soft- 
ware Assn., the Business Software 
Alliance (BSAI and the Software Infor- 
mation Industry Assn (SIAA). 

"The plants in our program or 
Ithosel working through the process 
represent more than 80% of legitimate 
CD/DVD replication worldwide," Van 
Horn emphasizes. 'Working closely 
with our partners, particularly the IFPI 
and MPA^ we are just now cautiously 
expanding into other areas of the world 
to be sure we are certifying only 
legitimate plants. " 

In recent years, the education and 
enforcement activities of the IFPI, and 
the increasing number of plants in- 
volved in IRMA's compliance program, 
have cut music piracy at replication 
plants, particularly in Western Europe, 
according to Geoff Taylor, IFPI director 
of litigation and regulatory affairs/ 
deputy general couasel. 

"The IRMA program has been hugely 
valuable in helping optical- disc plants 
focus on their responsibilities (for] 
ensuring that intellectual-property 
rights are respected," Tiylor adds. "The 
procedures put in place encourage and 
enable plants to achieve high levels of 
anti-piracy compliance." 

SICNIHCANT PIRACY REOUCHON 

During audits of plants in Western 
Europe, the IFPI identified 62 manu- 
facturing orders for CDs submitted 
without the validation papers required 
b>' IRMA's standards. Those orders, Thy- 
lor says, "were rejected by our certified 
plants. Those represented 25 million to 
3 million potentially pirated discs that 
were not produced." 

IRMA's anti-pirac-y program plays an 
important role in decreasing piracy at 
CD plants acrass the United States, says 
Michael Williams. RLAA executive VP of 
finance and operations. "The legal risks 
and financial penalties facing plant mm- 
ers are significant, regardless of whether 
or not they know of the copyright 
infringement that might be occurring, 
and we encourage them to become 
more inwlved in IRM.'Vs program. " 

Some 2.5 million counterfeit or 
pirate CD-Rs — unauthorized rec- 
ordings from a burner — were confis- 
cated last year in the United States dur- 
ing the first six months of 2003. This 
was an increase of more than 18% from 
the same period a year earlier and rep- 
resents almost half the 5.3 million total 
seized in 2002, which was an 89% 
increase from 2001. 

"The growth in seizures of counter- 
feit product is a reflection of both a 
worsening problem and our stepped-up 



enforcement efforts to deal with it, " says 
RIAA president Cary Sherman, who, 
along with newly named executive VP of 
anti-piracy Brad Buckles, pledges con- 
tinuing cooperation with IRMAs com- 
pliance program. 

At the MPA, Ken Jacobsen. VP/direc- 
tor of anti-piracy, emphasizes. "The 
IRMA program lets us concentrate on 
investigating illegal DVD replication |at| 
those plants that are unlikely to be cer- 
tified." Several plants raided during the 
past year were underground ones, pri- 
marily in Malaysia, Thailand, mainland 
China. Russia and Pakistan. 

"In 2003, the MPA was involved in 
the seizure of more than 17 million ille- 




VAN HORN: WORKING WITH PARTNERS 



gaily replicated DVDs, almost all ft'om 
one of those five countries, " Jacobsen 
notes. "If exported to the United Slates, 
Europe and elsewhere, they would rep- 
resent about $340 million in lost sales. 

The MPA .supports the IRMA program 
because it's beneficial for plants that are 
responsible," Jacobsen adds. "We're real- 
ly pleased they are rolling out the |;\PCP1 
into Asia — with the first efforts in 
China — and also in Eastern Europe, pri- 
marily Russia. We are working closely 
with them on these locations." 

IRMA is expanding the APCP pro- 
gram with its first plant certifications 
in China and Russia. And a series of 
meetings are scheduled for the spring 
in China. Hong Kong and London with 
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of physical playback media finally on 
the horizon? 

"All the predictions a few years ago of 
how fast the Internet e<ommerce stuff 
was going to uptick didn't hurt a whole 
lot when it didn't happen," says Tom 
Moran. VP of Strategic Development at 
Wamlnet. a content delivery, manage- 
ment and archiving provider. "Our 
business is still largely built around 
physical media. In reality, physical 
media is far from dying." 

Cinram Americas president David 



replication plants, content owners, gov- 
ernment officials and, for the first time, 
the CD manufacturing brokers. 

China is one of most important 
developing markets for music and 
home video exports. 

TRAININC IN CHINA 

"We've done our first training in a 
mainland China plant at TianBao in 
Tian, which is one hour outside of Bei- 
jing," IRMA"s Van Horn reports. He 
notes that the association is also work- 
ing closely with Pan Longfa, vice direc- 
tor of the Optical Memory National 
Engineering Center at Tsinghua Uni- 
versity in Beijing. 

"We appreciate the help he has pro- 
vided in getting this program recog- 
nized by the proper officials. They want 
to show the world they are serious 
about the anti-piracy program," Van 
Horn adds. 

This past summer, Longfa advised 
IRMA that there are 83 liceased optical- 
replication plants in China and assured 
the association of the government's 
cooperation in the expansion of its cer- 
tification program to other plants, 
according to IRMA's Gorman. 

This past February, an APCP 
meeting in Hong Kong included 
about 20 representatives of the 
replication industry, the MPA, the 
IFPI and the BSA who discussed pro- 
posals for more plant certifications. 

"These meetings held around the 
world offer a venue for critical exchange 
of information and ideas and address 
concerns of both content owners and 
replicators," Gorman notes. 

IRMA aLso is working with its first 
plant in Russia — Replimaster in 
Moscmv — plus several others in east- 
em Europe, including one in Poland. 

"We're starting with one |in Rassia] 
to get a foothold; it (is] a learning expe- 
rience for them and us." Crfirman .says. 
"We're also opening discussions with an 
association of optical-di.sc manufactur- 
ers there." 

CD Technologies, a South African 
plant, is the first on that continent in 
the certification process. According to 



Rubenstein adds, "Even the legal down- 
loading of music is only going to be a 
small percentage of the whole music 
market pie. We don't see this as a true 
threat to the packaged-giK)ds business. 

".As far as the dmvTiloading of mosies 
lis concemedl, it's fraught vwth a num- 
ber of issues. If people want a quality 
movie and are going to download it as a 
way to get it they'll dmmload it firom a 
legitimate site. It still takes a lot of time 
to download the movie, and now you've 
got that on your computer What are 
you going to do with it? You either have 
to watch it on your computer, which I 
don't think most people do unless |they 
have] a laptop on an airplane, or you 
somehow have to get it portable and 
port it over to your DVD player. 



Gorman, "a major customer told them, 
"Unless you join the IRMA program, you 
will not get more work hx)m us.' " 

This year's expansion of IRMA's cer- 
tification program into South America 
has a lot of support fi-om the IFPI, as 
Brazil, Mexico and Paraguay are among 
the top 15 pirated areas in the world. 

The expansion of the certification 
program to optical -disc manufacturing 
brokers is another major development 
set for discussion in London in May. 

"It's a direct result of several brokers 
wishing to use our materials and 
forms," Van Horn says. "As key middle- 
man contacts between customers and 
plants, they re on the fi-ont line of alert- 
ing customers that they have proper 
licenses for product to be replicated. 
Adding their responsibility for vetting a 
prospective client for the plant is a big 
plus for our program."" 

Gorman reports that replicators who 
are members of IRMA have asked to 
have brokers included. Major replica- 
tors in the program now will fijnction 
as a working group. They include 
Deluxe, Sony and Cinram. Working 
with key brokers, they will put togeth- 
er a standard for this new program. 

IRMA has also developed a new 
alert system that flags suspect orders 
reported by any certified plant. This 
is immediately relayed to other par- 
ticipating plants and task-force asso- 
ciation members. 

This spring. IRMA will launch an 
online database service, Anti-Piracy 
Resource Internet Links (APRIL). As 
another tool for content owners and 
replicators, APRIL will list which con- 
tent requires which licenses. 

"What APCP does for the industry (is 
identify'! those plants that are willing to 
lake necessary steps to protect their cus- 
tomers' intellectual property." Van Horn 
says. "Castomers as content holders are 
beginning to look for certified plants, 
because they know their products will 
be in a protected environment. Cus- 
tomers are also questioning plants on 
why they're not willing to be certified, 
and our task force partners can concen- 
trate their efforts on these operations." 



"All these things are doable, but 
they're very clunky." Rubenstein con- 
tinues. "The consumer habit of going 
to a store, buying a disc and owning 
that property is a very compelling sce- 
nario. People like to shop, they like to 
see that DVD disc on their shelf." 

Disc Makers' Ballen adds. "The only 
authentic copy of anything is a repli- 
cated disc. Authenticity is important in 
a product." 

With that in mind, replicators are 
uniformly confident in the future of 
their industry. 

"We had a stellar year last year," 
Sonopress' Save says. "We re very 
pleased, very confident, and we're 
investing like crazy in more equipment 
and machinery." 
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PEOPLE ON THE MOVE 




RECORD COMPANIES: J Records 
in New York promotes Larry 
Jackson to VP of A&R. He was 
director of A&R. 

RADIO: Sinus Satellite Radio in 

New York names Elise Brown 
senior manager of public rela- 
tions. She was senior manager of 
feature content at Sirius. 

Radio Disney in Burbank. 
Calif., names Michael Peterson 
director of synergv' and market- 
ing. He was director of brand 
management at ABC Cable Net- 
works Croup. 

Oldies WWMC in Charlotte. 
N.C.. appoints Nick Allen PD. He 
adds those duties to his title of 
PI) of .AC station \VLYT Charlotte. 

Modern rock KCPX in Salt 
Lake City names Ellen Flaherty 
PI). She was PD of modern rock 
KTEC Albuquerque. N..M. 

Country KBQI and adult R&B 
KSYU in Alhiuiuerque appoint 
Steve Giutarri assistant PD/ 
music director. He was assistant 
PD/music director at country' 
KILT Houston. 

MUSIC VIDEO: VHl in New York 
promotes Mark Mclntire to sen- 
ior \T of sponsorship, develop- 
ment and integrated marketing. 
He was VP of marketing. 



NEW MEDIA: Insound in New 
York names Steve Kleinberg 

CEO. He was senior \T of mar- 
keting at WEA. 

Apple Computer Inc. in 
Cupertino. Calif., promotes Chris 
Bell to director of iTunes product 
marketing. He was iTunes prod- 
uct line manager. 

PRO AUDIO: Shure Inc. In Niles. 
III., ups Christine Schyvinck to 

executive VP of operations. She 
was V? of operations. 

Digidesign in Los .Angeles 
appoints Rich Nevens to director 
of worldwide console sales. He 
was executive VP of sales for the 
Americas at Euphoni-x. 

CONCERT PROMOTION: Jazz at 
Lincoln Center in New York 
appoints Nancy Wolff V? of mar- 
keting. She was a principal at 
independent consulting firm 
Wolff Den 

Oregon Arena Corp. in Port- 
land. Ore., promotes Chris 
Oxiey to executive director of 
event sales and management 
and Howard Zuckerman to 
director of event sales and 
management. OxIey was execu- 
tive director of event manage- 
ment, and Zuckerman was 
event manager. 



Oscar Partying 

Music celebrities were on the scene at many of 
the post-Academy .Awards show parties Feb. 29 
in the Los .Angeles area. 1\\'o of the most high- 
profile bashes were the annual Vanity Fair cel- 
ebration at Mortons and the Elton John/In 
Style AIDS Foundation part\' at Pearl. 

Guests at the Vanit\' Pair part>' included Ali- 
son Kiauss. Steven Tyler of Aerosmith. Jack 
White of the White Stripes. Cwen Stefani. Gavin 
Ros.sdale. Russell Simmons. Anthony Kiedis of 
Red Hot Chili Peppers and John Mellencamp. 

Stars at the John/In Style event included 
Sting. Dave Navarro of Jane's Addiction. Phil 
Collins. American Idol " judges Simon Cowell 
and Randy Jackson. Paulina Rubio. Diana 
Krall. EMs Costello. N Sync members JC 
Chasez and Lance Bass. Natalie Cole. Tony 
Bennett and Prince. 

Some celebrities went party-hopping to 
both events, such as Andre 3000 of OutKast. 
Faith Hill. Tim McGraw. LL Cool J and Beck. 

URU HAY 




Husband and .'.ifi Gavin Rossdale, lifl .inc Cwen 
Stefani bring rock'n'roll glamour to theVanity Fair 
parly (Photo: TheoWargo/Wirelmagc.com) 




Hanging out at the Elton John/In Style party are cdcbtity manicd 
couples, from left, Tim McGraw and Faith Hill and Ozzy Osboume 
and Sharon Osboume. (Photo: Kevin Mazur/Wirclmagc.com) 



Three crossover stars strike a pose at theVanity Fair party. Pic- 
tured, from left, arc rapper/actor Will Smith, actress/singer len- 
niier Love Hewitt and pop/Latin singer Ricky Martin. (Photo: 
Theo Wargo/Wirelmagc.com) 




l^rty host Elton John. left, mingles with Andre 3000 of OutKast at 

the Elton lohn/ln Style event. (Photo: Kevin MazurAVirelmage.com) 
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The Rasmus is already quite famous in its native 
Finland and throughout much of Europe, but the rock 
band is aiming to break through in the United States 
with its latest album, "Dead Letters." The album — 
released last year in Europe on Playground Music — 
is set for a U.S. release March 23 on Interscope 
Records. According to Interscope, "Dead Letters" has 
already sold more than 500,000 copies in Europe. 
Formed In 1994 in the Finnish capital of Helsinki, the 




Rasmus has already released several hit albums in Europe and 
has won multiple Emma Awards, the Finnish equivalent of the 
Grammy Awards. Fronted by lead singer Laurl Ylonen. the Ras- 
mus also consists of guitarist Paul! Rantasalml, bassist Eero 
Helnonen and dnimmer AkI Hakala.'ln the Shadows" — the 
first U.S. single from "Dead Letters" — has already been a huge 
hit in Scandinavia, and the single has been serviced to modem 
rock radio. Other songs, such as "In My Life" and "Time to 
Burn," exemplify the Rasmus' penchant for hook-laden, guitar- 
driven anthems.The U.S. version of "Dead Letters" includes a 
bonus Rasmus song: "F-F-F-Falling," which was a No. 1 smash 
on the Finnish singles chart in 2001. The band embarks on a 
new European tour in April, and the Rasmus is expected to do 
showcases in the United States sometime in May. CARU HAV 
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Guitarist Omar 
Pedrinl, 
formerly of 
Italiar) rock 
group Timoria, 
releases solo 
set "Vidomar" 



Global 



UNITED KINGDO'. / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 



72 



Artist Quique 
Gonzalez 
helms one 
of 233 

Spanish labels 
launched last 
year 




lent Wins At Victoires 



Event Evolves Into Showcase For New Acts 



P.ARIS— The 2004 edition of the French a 
music industry's annual showcase awards |; 
ceremony Les Victoires de la Musique 
honored a new generation of domestic s 
talent, delighting labels but turning off r 
TV viewers. r 

Leading French music indus- 
try e.xecutives are convinced 



that, despite the current woes of the 
domestic market, the awards remain 
an important part of the musical 
landscape here. 

"The Victoires are an essential ' i 
showcase for the new generation of .^-J 
musicians." Virgin France CEO l^u 1 
rent Chapeau says. " H 

The 19th edition of the V1ctoli\ 
took place Feb. 28 in Pari.s 
Zenith concert hall. The show 
^ is one of only two live music 
» events to be broadcast annu- 
ally on prime-time Satur- 
V day-night TV in France. 
* \ This year's show may 
have recognized rising 
(Continued on page 74) 



Rock band Kyo, an upcoming act signed to 
Jive, won three Victoires awards Feb. 28. 



New Set Sees Return 
Of Survivor Lightfoot 



BY LARRY LeBLANC 

TORONTO— Back from the brink of death 
after suffering an abdominal hemorrhage 18 
months ago, Canadian contemporary-folk 
artist Gordon Lightfoot is gearing up to re- 
lease a new album. 

His 20th original solo album in a four- 
decade career. 'Harmony. " is being released 
May 1 1 in North America by Toronto-based 
independent Linus EnterlainmenL 

The label is distributed in Canada by Warn- 
er Music Canada. In the tJnited .States, it is 
handled by New York-based SpinArt Records 
and distributed through Rykodisc Records. 

This is the 65-year-old singer/songwriter's 
first original album since leaving Warner 
Bros, in 1998. Lightfoot signed with Warner's 
Reprise label in 1970 and went on to cut 14 
albums for Warner-affiliated U.S. labels. He 
earlier recorded five albums in the Stales for 
United .'VrtisLs. 

Lightfoot says he is "very happy" about the 
album being released by the boutique-styled 
Canadian label, also home to the Canadian 



Brass and Quartetto Gelato. "They really 
wanted to work with me." he says. 

Linus Entertainment president/CEO Geoff 
Kulawick adds. "I feel privileged having Gor- 
don. He's an unbelievable songwriter, a con- 
summate artist and a Canadian icon." 

UNUSUAL WORKING CONDITIONS 

As Lightfoot was preparing for an afternoon 
sound check for a concert at the Opera House 
in September 2002 in his native Orillia. 
Ontario, he had an abdominal hemorrhage in 
his dressing room. He was taken to McMaster 
Hospital in Hamilton. Ontario, where he spent 
the next six weeks in a coma, followed by 
three months in a hospital bed. 

Undaunted, Lightfoot began working on 
completing "Harmony" two weeks after he 
awoke from his coma. While bedridden in the 
hospital, with the help of a headset and a CD 
player and co-producer Rick ilaynes. Light- 
foot oversaw instrumental overdubs by his 
band and mixing of nine tracks he had made 
as vocal-and-guitar rehearsal recordings of 
songs he had written in late 2000. 




Lightfoot left the hospital in mid-December 
2003 and soon aftensards completed production 
on the album. "I was very happy I was able to do 
it." he .s.iy,s. "I feci like I really acconipli.shed 
something." He adds, chuckling, ""If you hear a 
chord or two out of place, you will understand." 

'"Harmony"' possesses iLs share of gems. The 
title track, as well as "River of Light," are among 
the most personalized lyrics penned by Light- 
foot: the pop-sti'led "Inspiration Lady" is catchy. 

Also captivating are two tracks — "'The No 
Hotel"' and "Shellfish" — taken from Light- 
foot's Massey Hall shows in Toronto in 2001. 

Lightfoot says, " "Harmony" is my favorite 
track. I also like "River of Light.' It's a pos- 
itive song about getting away from It all, 
(Continued on page 72) 



TMCN 
To Expand 

Nordic Company Has Ambitious 
Plans For Baltic Region 



BY JEFFREY DE HART 

STOCKHOLM— Entertainment firm the 
Music Co. Nordic (TMCN) has opened offices in 
Norway Denmark and Finland during the past 
few weeks, with ambitious plans for a Baltic 
expansion under way. 

The company was founded last year by CEO 
Cert Holmfred. formerly Universal Music 
Sweden managing director 

"Although our main office is situated in 
Stockholm, we are not a Swedish company: we 
are a Nordic company, " Holmfred says. "Our 
structure is not that of a traditional record com- 
pany operating in several countries. It is one 
unified artist/brand management company" 

;\fter leaving Universal in January 2003, 
Holmfred launched artist-management firm 
the Management last spring (Billboard, April 
26. 2003). The company has rebranded itself 
(Continued on page 74) 
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Global 

Keane Young Things 
Make U.K. Waves 



Hotly tipped young three-piece 
Keane is the band on ever>'one's 
must-see list in the United Kingdom 
right now. Tom Chaplin (vocals). 

Richard Hughes 

(drums) and Tim 
Rice-Oxley (piano) 
grew up together in 
Sussex and formed 
the band in 1997. 
The trio played its 
first live shows in 
2002. It landed a 
deal with indie 
label Fierce Panda, 
and debut single 

"Ever>'body's 

Changing" has 

since been hailed the imprint's 
strongest-ever release. That in itself 
was a considerable accolade, given 



KEANE: ALBUM DUE IN MAY 



that Fierce Panda also gave a start 
to the likes of Idlewild. Supergrass 
and Coldplay, each of which moved 
on to major-label success with EMI 
in the United Kingdom. Coldplay is 
one reference point for Keane s deli- 
cate but anthemic rock. The band is 
now signed to Universal Island, and 
the single "Somewhere Only We 
Know" is making waves at U.K. 
radio. The act is currently on tour 
opening for Travis, with headline 
dates scheduled to coincide with an 
April reissue of "Ever>'body's Chang- 
ing." Keane's debut album is due in 
May. 

STEVE ADAMS 

BACK TO WORK: "Vidomar." by Omar 
Pedrini, formerly of Italian rock 
group Timoria. is the first album on 
Panorama Records, the Milan-based 
indie founded by Eros Ramazzotti's 
manager. Roberto Calanti. The 
album, which was licensed by man- 
agement company Cose di Musica. 
was released March 5. along with the 
single "Lavoro Inutile." and show- 
cased at the Sanremo Festival in the 
same week. With industry body FIMI 
boycotting this year's Sanremo event 
in a row about expenses. Pedrini's 
decision to participate was risky. But 
"1 felt I had nothing to lose. I've 
been out of work for the last two 
years," he said in a press report. 

MARKWDRDEN 

GERMAN SIGNS: Laith Al-Deen 

undertakes a major German tour at 



the end of March to support his 
third album, "Fur Alle" (Sony), 
which shot to No. 1 on iLs release in 
late January'. Sony Germany manag- 
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ing director Boris Lohe says the 
success of Al-Deen, the son of Iraq- 
German parents, is further proof 
that the patient development of new 
German-language acts is paying div- 
idends. .Al-Deen won the 2003 Echo 
award in the rock/pop national cate- 
gory. The label has just released 
"Zeichen der Zeit," an album featur- 
ing ;\1-Dcen and 14 other German- 
speaking artists, with proceeds 
going to the World Vision charity, 

WOIFGANCSMHR 

TURNING IT UP: Amp Fiddler is the 

latest in a long line of .American acts 
finding a fan base in Europe, His 
debut album, "Waltz of A Ghetto Fly" 
(Genuine), was released across 
Europe Jan. 26 through PIAS, after a 
brace of EPs that performed strongly 
in France, Holland and the United 
Kingdom. Media reaction to Amp 
Fiddler's warm, genre-hopping 
masic has been positive. 'Yet he has 
still not been able to secure an Amer- 
ican release. "I'm sure there's some- 
one there who will get it, but I 
haven't met ttiat person yet." he 
admits, A sho\vcase in Miami this 
month should help his cause. The 
first single from the album, "1 
Believe In You," was released March 
8 in Europe. The video has been 
receiving spot plays on key European 
T\' channels. 

GARYSMtTH 

MATTER OF FAQ: "A Whisper and a 
Sigh" is the debut album from Syd 
Matters, a French singer/s()ngv\Titer 
(aka Jonathan Morali) who is being 
likened to Badly Drawn Boy. With no 
marketing support, the album has 
sold well in France since its August 
release on Chronowax RecordsA'2 
International and is now being 
launched internationally— aided by 
the fact that Morali sings entirely in 
English, "Ive always listened to Eng- 
lish and American music, so it's more 
natural for me," he explains. "It also 
means i can say things I'd be too 
polite to say in my mother tongue," 
"'A Whi.sper and a Sigh" is released 
April 5 throughout Western Europe; 
Japanese and U,S. release dates are to 
be confirmed. lAMES MARTIN 
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Spanish Indies Thrive 

As Majors Cut Back, Smaller Labels Pick Up The Slack 



BY HOWELL LLEWaUTN 

MADRID — Spanish artists and music 
entrepreneurs are setting up their 
own labels at the rate of almost one 
each working day. as crisis-hit major 
labels cut back on local rosters. 

In total. 233 new labels were reg- 
istered in Spain last year, according 
to statistics published by authors 
and publishers society SGAE. The 
increased activity comes at a time 
when the Spanish market is strug- 
gling to deal with the effects of pira- 
cy and illegal downloading. 

Labels body AFYVE estimates the 
current physical piracy rate at 25%. 
and its new shipment figures show the 
Spanish market had its second con- 
secutive year of substantial decline in 
2003 (see Newsline, this page). 

"The number of new labels being 
registered with us in the midst of 
the crisis is startling." says Angel de 
la Vega, manager of sound-carrier 
rights at SGAE's mechanical repro- 
duction department. 

The label launch figure represents 
a 46% increase on the 160 recorded 
in 2001 and compares favorably with 
187 launches in 2002. 

ALTERNATIVE ROUTE FOR ARTISTS 

The labels emerging in 2003 
ranged from the Spanish affiliate of 
U.K.-based V2 to one-off imprints set 
up to release album projects by 
artists who found no other way to 
get their material issued. Highly 
rated Madrid folk group La Mus- 
gana, for example, founded its own 
Lubican Records label to release an 
album ("Temas Profanos") in 2003 
after a six-year recording hiatus. 

"Before, the artists went to an 
established major or indie label to 
negotiate a deal, but that option is 



being closed," de la Vega says. "It is 
also now very cheap to make your 
own record." 

One factor making it relatively 
easy to launch a label in Spain is that 
SCAB— which has some 60,000 
members — takes care of the basic 
paperwork for free. "The attraction 
is not just that it costs nothing to 
register the new label legally but 
that an artist is saved all the bureau- 
cratic hassle," de la Vega explains. 

De la Vega says there are 1,100 
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record labels registered in Spain, of 
which some 750 are classed as active, 
"meaning they have released a sound 
carrier in the past 12 months." 

Singer/songwriter Quique Gon- 
zalez, formerly a Universal Spain 
artist, created the Varsovia Records 
label to release his fourth album, 
"Kamikazes Enamorados," in Octo- 
ber 2003. GonzSlez says he decided 
to set up Varsovia Records "with my 
girlfriend and two other partners" 
because he was uncomfortable with 
aspects of the setup at the major. 

"Kamikazes Enamorados," dis- 



tributed by Barcelona indie label 
Discmedi, has shipped 10,000 units 
in Spain "without any commercial 
radio airplay," Gonzalez says. 

Gonzalez says his relationship with 
Universal soured after a contractual 
dispute regarding the recording of 
his third album, "PSjaros Mojados," 
in 2002. He claims that he objected 
to having to accept what he calls "an 
American-style contract" for the 
album, which saw him being paid a 
royalties-in-advance lump sum. 

"Out of that I had to pay for every- 
thing: the studio, the mastering and 
so on," he says. "This contract sys- 
tem is almost unheard-of in Spain, 
because it is very difficult for the 
artist to make any money." 

Although some of the new labels 
are very much one-off operations, 
others have emerged in recent 
times and established themselves as 
fixtures on the indie scene. One of 
the 160 labels launched in 2001, for 
example, was Madrid-based Mush- 
room Pillow. It was set up by three 
friends who all previously had var- 
ious odd jobs in the Spanish music 
industry, co-founder Patricia Gar- 
cia explains. 

The trio had set up a mail-order 
music company under the same 
name in 1997. "We now have 14 
artists signed to us, operate several 
licenses and promote the product in 
Spain of Swedish indie label Lab- 
rador," she says. 

The most successful release to 
date on the label is singer/song- 
writer Deluxe's second album, "If 
Things Were to Go Wrong" (2003), 
which has shipped 10,000 units 
domestically, according to the label. 
Mushroom Pillow product is dis- 
tributed by El Diablo, part of music 
conglomerate Gran Via Musical. 



Lightfoot 

Continued from page 69 



getting away by yourself." 

Linus Entertainment is servicing 
Canadian radio and video outlets 
with "Inspiration Lady" at the end of 
this month. In the States, the label 
has licensed three tracks to iT\ines: 
"Inspiration Lady," "River of Light" 
and "Flying Blind." 

INFLUENTIAL ARTIST 

Lightfoot has greatly influenced a 
generation of Canadian performers. 
Acts as diverse as Elvis Presley, Bob 
Dylan, Marty Robbins, Johnny Cash, 
Sarah McLachlan and Jane's Addic- 
tion have recorded his compositions. 

"Beautiful — A Tribute to Gordon 



Lightfoot," a 15-track compilation 
released in 2003, included rendi- 
tions of Lightfoot's songs by such 
leading Canadian acts as Bruce 
Cockburn, Ron Sexsmith, Cowboy 
Junkies and the Tragically Hip. 

The project is a joint venture of 
Ottawa-based NorthernBlues Music 
and Toronto's folk-based Borealis 
Recording Co. 

Lightfoot was one of the five first 
inductees into the Canadian Song- 
writers Hall of Fame at a gala Dec. 
3, 2003, in Toronto. He received his 
award from fellow Canadian singer/ 
songwriter Tom Cochrane. 

"He's every bit a deeply branded 
part of our collective sense of Cana- 
dian identity and culture as Robbie 
Burns is to the Scots and James 
Joyce is to the Irish," Cochrane says. 

Asked to assess his career, Light- 
foot says, "I took it to the best level 



I could take it to. My place is like 
being on a totem pole. Top to bot- 
tom, I'd be hanging out in the mid- 
range somewhere. I can do things 
the way I want to do them. I don't 
have to sell zillions of records." 

Lightfoot is determined that 
"Harmony" will not be his last 
album and that he will perform 
again, perhaps as early as this fall. 

Despite Canadian media reports 
to the contrary, his larynx was not 
damaged by a tube inserted into his 
windpipe during surgery. 

"I have a rehearsal schedule 
planned, and I have a bunch of ideas 
for another album," he says. "It all 
depends on how my health pans out 
over the next few months. I may 
pick up a tour in the fall for 10 days 
and see how I do. The voice is fine. 
I'll know by May or June if I'm going 
to keep on doing this or not." 
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THE INTERNATIONAL WEEK IN BRIEF 

George MIdiad's 1998 double-CD best-of album, "Ladies and Gentlemen " 
(Epic), collected its sixth International Federation of the Phonographic 
Industry Platinum Europe Award in February, marking total shipments of 6 
million units in the region. March 15 sees the European release of Michael's 
new album, "Patience," his first since re-signing with Sony in November 
2003. Four other albums picked up IFPI Platinum Europe awards in Febru- 
ary; the awards recognize album shipments of 1 million or more units across 
Europe. The Black Eyed Peas' 2003 set, "Elephunk" (A&M), and Celine 
Dion's 1996 album "Live a Paris" (Columbia) passed the double-platinum 
milestone. Australian songstress Delta Goodrem's 2003 debut, "Innocent 
Eyes," and Norah Jones' sophomore album. "Feels Like Home" (Blue 
Note/Parlophone), both hit the 1 million mark. LARS BRANDLE 

Tite value of recortlwl-muslc shlpmaits In Italv in 2003 fell 7.69% from the 
previous year to 314 million euros ($392 million), according to new fig- 
ures from Italian industry body FIMI. Volume fell 7.87% to 36 million 
units. CD album shipments fell 3.26% in value to 306.5 million euros 
($383 million) and 1.49% in volume to 33.7 million units. The diminish- 
ing CD-single format fell 18.2% in value to 7.7 million euros ($9.6 mil- 
lion) and 18.6% in units to 2.5 million. MARK WORDEN 

Warner Music Asia Padflc president Lachie Rutherford added duties as 
chairman/CEO of Warner Music International's Japanese affiliate March 
1. Hong Kong-based Rutherford replaces Hiroshi Inagaki. who retired as 
Warner Music Japan chairman/CEO on the same date. All WMJ depart- 
ment heads now report directly to Rutherford, who runs the company on 
a day-to-day basis alongside WMJ president Takashi Yoshida. "I am confi- 
dent that under Lachie Rutherford's great leadership, WMJ will rise to 
the challenges and considerable opportunities in the Japanese market- 
place," says WMI chairman/CEO Paul-Rene Albertini, to whom Ruther- 
ford continues to report. STIVE McOiJRE 

Reionled-muslc shipments In Greece fell in value by 
8.6% to 56 million euros ($69.5 million) in 2003. 
down from 61.3 million euros ($76 million) the pre- 
vious year, according to the local affiliate of the 
International Federation of the Phonographic Indus- 
try. Total unit shipments dropped 6.8% to 7.15 mil- 
lion units. According to IFPI Greece CM Ion Stam- 
boulis, the effects of physical piracy have seen the 
value of the Greek music market fall by 25% during 
the past three years. "If this uncontrolled situation 
persists, the future of Greek song is bleak," says 
Stamboulis, who claims that the Greek authorities are not tackling the 
piracy problem with sufficient vigor. MARIA MRAVANTES 

Maarten Stelnkamp . BMC international and Cermany/Switzerland/Aus- 
tria president, is taking on the operational responsibilities of BMG 
G/S/A Munich-based executive VP Andre Finkcnwirth with immediate 
effect. The latter is exiting the company; no reason has been given. 
New York-based Steinkamp also has global responsibility for the BMG 
Utin division. Finkenwirth took the BMG role in October 2002. He 
was previously chairman of German broadcaster Hot Networks. Fin- 
kenwirth originally joined BMC in 1993 and became CFO for C/S/A 
one year later. He left to join Hamburg-based indie Edel Music as COO 
in 2000. Finkenwirth will remain with BMG short-term to handle a 
variety of projects, including the interim representation of BMG on 
the board of the German branch of the International Federation of the 
Phonographic Industry. WOLFGANG SPAHR 

Spain's reconded-muslc maiicet fell 7% in volume and value in 2003, 
although a rise in sales of music titles on DVD and a strong singles per- 
formance meant that the drop was less severe than expected. The 
decline was less steep than in 2002, when revenue fell 16% and units fell 
18%. In 2003, total unit shipments fell to 56.2 million from 60.2 mil- 
lion, and revenue also fell to 493.2 million euros ($601.7 million) from 
530.3 million euros ($646.8 million) in the previous year, according to 
labels body AFYVE. Shipments of music-related DVD titles rose 206.6% 
to 1.4 million units, with a jump in revenue terms of slightly less than 
300% to 14.5 million euros ($17.7 million). Boosted by the success of 
material firom reality-TV talent show "Operacion Triunfo," singles 
reversed several years of decline, increasing 79.7% to 3.5 million units. 
CD-album shipments fell 9.6% to 50.1 million units; cassette shipments 
fell 56.9% to 937,000. HOWELL LlEWEllYN 
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Connect with the music 
industry's most 
importam decision 

makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 644-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a iisdng 
on billboard .com 



ovor 17 million page views a month 

www.billboard.com 



REAL ESTATE 



REAL ESTATE 



PUBLICATIONS 




LUXURY 3 BEDROOM CONDO 

Fantastic comer apartment. South, Norlti & Eastern views. Three Bedrooms wHti 
three and a hall tuths. Floor to ceiling windows. Washer/Dryer. Marble bath. H'C. 
Pool+Spa Hard Wood Floors - In white glove building. Also for rent. 

Madga Schenone 
2112 Broadway 
New York, N.Y. 10023 
Tsle: 212-568-5636 - Fax: 212-303-3368 
mschenonei^hsusa.com 

Brown Harris Stevens 

Established 1873 



NOTICES/ANNOUNCEMENTS 



BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE 
TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 Billboard@musician.org 
1-800-223-7524 

Reach all the movers & shakers every week through the pages of Billboard 
a force in the music/entertainment industry for over 100 years 



STORE SUPPLIES 



DUPLICATION/ 
REPLICATION 



PL>\STIC 

DIVIDER CARDS 

BIANK OR PRINTED 

800-883-9104 

m t*uoB otfOT ojtos >camo 



lnel¥Becfds 



$990 



100..^. ..stse 

5O0 , S87S 

lOOO , ^. . .5990 
IDOO nSIOSO 



I WWW.lOMeiYMCOROS.COH - I. SOD .409-8513 | 



COLLECTABLES 




Music Memotnhtlin. ^ 
Awards. Lync^;, ^ 

Autographs \i 




IWWIEUNDSCOM 1 


5161 403-9700 



FOR SALE 



HEAVY DUTY POS1IR TUBES 

• Ei<dPlugi&UI>Slnclu<M ^.ilj^ 
■ Foclwy Diract OKnam 
•4«Sii*> In Stock 





ELVIS! ELVIS! 

Live in Luxury 

Mile Your Crib Makes 
You Money! 

Plenty of space to Live in 
Luxury and to have your 
own Recording Studio in 
this 10,000 sq. ft. mansion, 
Reminiscent of Graceland. 

www.melodylandranch.com 1 



MANAGEMENT WANTED 




IVIANAGER WAiNTED 

I am A self-made irue arti§I: write, 
sing, amiiitte and t^N(>INEt!K my imii 
Ni>n({N (really). SelT-siyle and de>ijf(n 
mj- image. I tia\e a sulwtiaiiUal fan base 
in New Yorit and I he HurrotindinK 
area.s. TlIE HOOK: I am sexy, fit and I 
can Niiig! Greal danrer! TIIE CATCH: I 
am (but look 26) HIE FLAW: Can t 
!>ell myneir-need a niunafivr/alturney. 
My Mtyles are - Danre, I'rtNin. 

» nw. Nil niMuMir. corn 



Looking for a 
record deal ?? 

Gfjllmj .iigii*;ii i;-. vi'.i'^ ti.trit lo (i'> yiif Jiu 
get (ecord dnai you m looking lor* Guar- 
aniecd Set vkc C<iJI ikw lo receive your 
FHEE-ilorinaWKi 



Talent 2000 
800-499-6396 



PROFESSIONAL SERVICES 



1,000 CDs 

In full-color jackets for just 

99 




Call today for 
your free catalog! 

1-800-468-9353 

www.dlscinakeis.coin/bb 



) DISC MAKERS' 



COMPLETE 
DIRECTORY 
OF MOSIC 
INDOSTRY 
CONTACTS 




EDITION! 



ONLY $15.95 - 

Includes shipping (S18.95 overseas) 
Includes: • City by city club directory • Tape/disc sereices • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: How 
rising bands get the most out of the internet • And much more! 

ORDER DY PHONE: 800-745-8822 
OR ORDER ONLINE: www.orilerbillboaril.coin 



HELP WANTED 



BilllM«iiL 

INFORMATION 

eeeeGROup 

Inside Sales Manager 

VNU Business Media publishes over 50 business publications; stages more than 50 
trade shows and conferences and operates approximately 200 busincss-to-busincss elec- 
tronic products. We operate around the globe, covering some of the most powerful 
industries in (he world including entenainment, retail, media, travel and design. 

Wc currcnUy have a career opportunity in New York for an Inside Sales Manager at Bill- 
board Information Group, the internationally recognized voice of the music, video and 
home entertainment industries. The Inside Sales Manager will be a seasoned professional 
selling OUT print and web products as well as subscriptions, directories and conference 
registrations \ia telephone. 

The successful candidate must have a thorough understanding of selling by phone and 
the ability to manage multiple tasks in a rapidly changing environment. Candidate 
must be proficient in all Microsoft applications and ACT! Excellent verbal and writ- 
ten communication skills arc required, A passion for music and entertainment is pre- 
ferred. 



Please send resume and a cover letter including salary requirements to: entertain re- 
cruiiravnubuspubs.com or Fax; 646-654^671. Visit our website: www.vnubusiness- 

iiicdia,ytjrif 



Only candidates selected for Interviews will be contacted. No phone calls or agencies 
please. VNU Business Media offers a competitive salary with excellent benefits, 
VNU is an equal opporiunity employer 



Production & Sales 

Record Label Seeks F/T Individual 
with related experience. Extensive 
computer use, ability to multi- task & 
meet deadlines. Organized, detail 
oriented with excellent follow-up 
skills. Fax Resume 201-866-5444 



VOLUNTEERS 
NEEDED 

if you will be in the Miami area from Apnl 
24-29lh arvj woukl liite to volunteer (or 
the Billboard Latin Music Conference 
and Awards, please contact: 
Rosa Jaquez btwvents^bll I board.com 
646-6S4-4660 
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Victoires 

(Mnued from page 69 



talent, but its broadcast failed to catch 
the imagination of the nation's viewers. 
Shown on national public network 
France 2. the live telecast attracted 33 
million viewers, down from last year's 
4 million. It captured an 18.5% audi- 
ence share, a fall from 20O3's 27%. 

AWARDS ARE'ESSENTIAL 

TTiose figures may have disappointed 
but do not throw the fijture of the event 
into question, according to BMG 
France president Christophe 
Lameignere. 'The Victoires are not only 
worthwhile; they're essential," he says. 

Lameignere is also president of 
awards organizer UAssociation des Vic- 
toires de la Musique; in that role, he 
heads the academy of 1,500 industry 
professionals that picks the winners 
each year. He insists the awards remain 
vital for the domestic industry, claim- 
ing that "people are sick of the reality 
TV and nostalgic medley' programs" 
that otherwise represent the only 
prime-time music fare in France. 

Lameignere suggests that by pro- 



Retail & Marketing Manager 

Growing national independent distributor 
seeks an experienced retail and marketing 

manager witt^ good label management 
skills. Strong understanding of sales and 

markebng integration essential. DVD 
expertise a plus. Responsibilities include 
Itie creation, devekipmeni and implemen- 
tation of retail sales allocations and coop 
advertising plans in cooperation with dis- 
tributed labels. Coordinate and supervise 
saJes reps' compliance. Good oommunica- 

bon and basic computer skills required- 

IrKlependent Retail Marketing 
Associate 

Independent distributor seeks a motivated 

IrKlivkJual to work with a sennr retail & 
marketing manager servk:ing independent 
retail accounts. Must be set)-motivaled 
with good letephone skills. 
Basic computer skills (Word, Excel) 
essential. 

Reply to: hr@musicrama.com 
w/resume and salary range 



moting and honoring new talent, the 
Victoires can help turn around the 
French music business. "The answer to 
the industry's current crisis," he sug- 
gests, "resides just as much in encour- 
aging artistic dynamism" as it does in 
fighting piracy. 

He says he wants the Victoires to be 
"somewhere where we take the risk of 
showing artists who don't usually get 
prime-time exposure." 

Rock band Kyo — ^with an average 
age of 23 — and rock trio Mickey 3D 
won three awards each at this year's cer- 
emony. Kyo was named live newcomer 
of the year and also won best newcom- 
er album and newcomer artist/group of 
the year categories. The act's album. "Le 
Chemin" (Jive/BMG), has sold more 
than 1 million copies in France. 

"We're very proud of them," La- 
meigr>ere says, "especially considering 
they were unheard-of a year ago." 

Unlike its younger rival the annual 
NRJ Music Awards, the Victoires are 
reserved for French-language artists 
only. Kyo also won four trophies at the 
NRJ Music Awards during the MIDEM 
trade fair in Cannes this January. 

Virgin signing Mickey 3D, which 
released its first album in 1999, won in 
the best video and best single categories 
at the Victoires, and its 2003 set, "Ri \^ 



Nielsen BDS, the industry leader in 
radio airplay monitoring, is seeking a 
Format Administrator in their While Plains, 
NY office. The candidate will utilize intrin- 
sic knowledge and understanding of 
music and radio to manage the airplay 
detection process. By managing the flow 
of informatnn. this carvjidate will provide 
insight, quality assurance, investigate and 
resolve inquiries, ensure the highest 
levels of accuracy, and act as a liaison for 
the records tatiels and radio stations. This 
position specializes in Lalin radio, and be- 
ing fully bilingual in English/ Spanish is a 
must. Candidate must have strong knowl- 
edge ol the music Industry, be detail 
oriented, and a team player. 

If interested, please e-mail your r^sumd 
and salary requirements to; 
hnj^nuentertainmentxQm and 
indicate JOB ID« FABOS01 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

Wha« o(h«r p«opta am raising tti«ir prlcas. tM 
an slashing ours Major iab«T CD's, riiiawas 
Bnd LP's as Xm as 50,. Your cnoic« from tha 
most exiansrvs listings avstlabl«. 

For free catalog call (609) 1004000. 
Fax (609) or mttm 

ll,MpH, llMit, IM. 
P.O.Box A TranUn, N J. OMOmXOO 



Pas Mourir de Rire," was named best 
pop/rock album (Virgin). Chapeau calls 
the act's achievement "colossal. It 
proves that artist development works. 
Three year's hard work has paid off." 

Prior to the awards, the album — the 
band's third — had shipped more than 
280,000 copies. Retail sources expected 
that figure to have doubled within days 
of the broadcast 

Mickey 3D singer Mickael Furnon 
was also one of the evening's most out- 
spoken critics of the government, tak- 
ing culhirc minister Jean-Jacques Ail- 
lagon to task over the status of casual 
entertainment workers in France. 

Other newcomers leaving the cere- 
mony with an award included Carla 
Bruni (best female artist), whose debut 
album, "Quelqu'un M'a Dit" (NaVve), 
shipped more than 1 million units in 
France: chanson artist Benabar for best 
album ("Les Risques du Metier " on 
Jive/BMG); and female rapper Diam's 



TMCN 

ConSnued from page 69 



as TMCN. 

Holmfred has since hired Sanna 
Johansson, formerly managing direc- 
tor of Sony/Universal joint-venture 
compilations label Most Wanted 
Records, as brand manager. Johansson 
is spearheading TMCWs compilations 
developmenL International Federation 
of the Phonographic Industry Sweden's 
CFO Bjbm Blomqvist was also hired to 
take that role at TMCN. 

Holmfied says TMCN offers its artists 
comprehensive deals that extend from 
management to recording and pub- 
lishing contracts. The company also 
exploits its merchandising rights and 
takes a management fee on earnings 
from such outside activities as touring 
and sponsorship. 

He says the difficulty in regularly 
turning profits on physical sales with- 
in the Nordic region led him to con- 
sider developing a comprehensive 
package deal that vrould enable TMCN 
to exploit an artist s various assets out- 
side the realm of a standard record deal. 

"We are sure our 'P&U will look 
good with this business model," Holm- 
fred says. With a "traditional " business 
model for a label in the Nordic region, 
he says, "it is extremely hard to get a 
financial upside, even with success, if 
you are not exporting. And that is not 
happening in many cases. 

"The sales from a gold album in Swe- 
den, for example [30,000 units shipped], 
are equal to approximately 3 million 
Swedish kronor|$405,0001,"Holmfred 
continues. "A marketing and promo- 
tion budget would be around 800,000 
to 1 million kronor [$108,000 to 
$ 135,000] . Everybody understands that 
there is no profit in such a venture." 

Outside its Stockholm headquar- 
ters, the company has local marketing 
and A&R offices in Helsinki, Copen- 
hagen and Oslo. 

It has also set up a publishing oper- 
ation in Tallinn, Estonia, headed by 
Baltic region marketing director Lauri 
Laubre. By the end of 2004, a full- 
fledged office for all the company's 
Baltic operations will be established 



(best hip-hor^rap album) for her debut 
album, "Bnit de Femmes" (HostUe/EMl). 

MINIMAL SAlfS BOOST 

Although labels welcomed the Vic- 
toires' focus on new talent, it was held 
by some to have contributed to the 
decline in audience figures. "The show 
didn't catch on with the general public 
as there weren't enough big stars," sug- 
gests Isabelle Fiault, Paris-based head 
of music for Virgin Stores, France's sec- 
ond-largest specialist music retailer. 

Fiault says that the Victoires had a 
small, immediate impact on sales this 
year At the flagship Champs Elysees 
Megastore (one of the few music out- 
leb in France to open on Surxla^), only 
two acts showed any real sales increase 
the day after the awards, she says. Kyo 
sold almost half the number of albums 
in one day that it had sold in the pre- 
ceding week; singer/songwriter Tete 
(Epic) doubled his sales, despite leaving 



under Laubre in "Wlinn. 

Meanwhile, the publishing operation 
will lay the groundwork for that launch 
and attempt to capitalize on TMCN's 
publishing activities. There will even- 
tually be marketing and promotions 
offices in all three Baltic countries; 
Estonia, Latvia and Lithuania. 

Although Holmfred stresses that he 
is not touting TMCN's model as "the 




BLOMQVIST. LER AND HOLMFRED: WIU 
HELP STEER TMCN 



future of the music business," he says 
that it makes sense in smaller territories, 
"where production and marketing cost 
more proportionally to the bigger mar- 
kets." He adds; "You either need to 
exploit a bigger share of the artists' assets 
or increase the size of your base market" 
Stockholm-based Bonnier Amigo 
Distribution handles TMCN's physical 
distribution in Scandinavia and the 
Baltics. Holmfred says TMCN is also 
looking to build its own recording stu- 



Legal Matters 

Continued trow p^oe 21 



Judge Willis Hunt authorized a sub- 
poena but required that Cox be given 
25 days before complying with it to 
give subscribers time to object to 
identification if desired. The case is 
Motown Record Co. v. Does 1 -252. 

Meanwhile, the judges who are 
hearing Virgin Records v. Does 1-44 
(filed in Atlanta seeking to subpoena 
the identity of alleged file sharers 
whose ISP is Earthlink) and BMI 
Recordings v. Does 1-199 (filed in 
Washington, D.C., against defendants 
whose ISP is Verizon) are still 
mulling the issues presented tiy 



the Victoires empty-handed. 

The Victoires' organizers are investi- 
gating the possibility of exporting a TV 
version of its classical awards show. This 
year's classical event took place Feb. 11. 

"We want to export tlie idea that 
quality music needs to be shown to the 
general public via television," organiz- 
ing committee general secretary Enri- 
co Delia Rosa says, "as not many pro- 
grams today serve that showcase role." 
The classical Victoires would showcase 
artists from throughout Europe, not 
just from the host country, he adds. 

[)ella Rosa says that a show honor- 
ing music for films and TV might also 
be considered for export As with clas- 
sical music, both these categories are 
considered by the organizers to be 
more "universal " than French pop and 
rock music Should a classical event be 
successful internationally, Delia Rosa 
says a European pop/rock Victoires 
could be consideral. 



dios in partnership with an as-yet- 
unnamed production company. 

With more than 32 million people 
in the combined Nordic/Baltic regions, 
Holmfred says he sees positioning in a 
larger market and taking a compre- 
hensive approach to artist deals as key 
to promoting local talent in the region. 

TMCN, he says, will also attempt to 
exploit its artists and brands on a Pan- 
European and international level, 
breaking artists locally through "net- 
working" with overseas companies. 

The company's debut release was ' 
Swedish-Latina artist Javiera's single ] 
"Vamos a Gozar " in October 2003. A 
second single, "Line of Fire," will be 
released March 15, with an album due 
March 29. Other artists signed directly 
to TMCN include Tina Stenberg, Zifa, 
Mary Onettes, Judah and l^n. 

Artists with management-only deals 
include Swedish Polar/Universal sign- 
ing Fredrik Kempe, whose sophomore 
set "La Boheme," is due this spring. 

Kempe backs Holmfred's vision of a 
new business model. "Sweden is such 
a small market" he says, "and to be 
only a record company is not enough. 
You have to have a publishing compa- 
ny and other business interests as well. 
If you are an artist in Sweden, what 
you really make money on is perform- 
ing in concerts. It's too small a market 
to survive on record sales alone." 



amici, according to the EFF. 

WHO'S NEWS: John Rosenbog has 
joined SuOivan & Worcester in New 
York as chairman of the entertain- 
ment and media litigation group. 
Ro.senberg, whose clienb include 
Ricky Martin. Ruben Blades, Naomi 
Campbell, Mya, Shakini and 98*, pre- 
viously was a partner with Epstein 
Becker &Gi«ea 

Matt Oppenheim has joined Jen- 
ner £ Bkid^ in Washington, D.C., as 
a partner with the firm's entertain- 
ment group. Oppenheim previously 
was senior VP of business and legal 
afilairs for the Recording Industiy 
Assn. of America, where he was the 
lead litigator in file-sharing cases 
involving Napster, Aimster, Crokster, 
AudioGalajQr and Verizon. 



HELP WANTED 



ROYALTY MANAGER WANTED 

Large Independent Record Co. has immediate opening (or a highly motivated Royally 
Manager located in Raleigh. N.C. This exciting opportunity involves coordinating the 
start-up. data input and or>going maintenance ar>d development of a new computerized 
royalty syslem, validating recording costs and other artist charges, prepanng royalty calcu- 
lations ar>d projections. This position will be a major liaison twtween our UK Royalties 
Dept.. US Finance, Business and Legal Affairs departments as well as deal w/auditors 
[Harry Fox Agency], artists, producers, writers, etc. Additional duties include review and 
verification of royalty statements arxl preparing various ad hoc managen>ent reports as re- 
quired. You wilt supervise one employee and various temporary personnel as required. 

Candidates preferatJly have min. 3 years exp. in royalty admin, working knowledge of royalty 
compuler systems, preferably CounterPoint and RightTrack. understanding of basic 
accounting principles & exceptional communication skills. Must be proficient in Microsoft 
Applicalions. Mustc industry exp. a big plus. College degree preferred. 

We offer a generous berwfits package & salary up to $50K based on experience. 
Please email resume & cover letter to: RoyaltyJobs@sanctuarYgroup.com 

EOE 
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UPN Snags Elliott; Hip-Hop Network Launches 



It was bound to happen. Music 
talent-contest fever has been sweep- 
ing across TV networks, and UPN 
finally has a series of its own. 

UPN has teamed with Missy 
Elliott for a new reality show/con- 
test with the working title "Missy 
Elliott Project." The show will select 
aspiring performers to accompany 
Elliott on an upcoming tour, during 
which the finalists will compete to 
become potential hip-hop stars. 

Grammy Award-winning Elliott is 
co-executive producer of the series. 



Auditions for the show conclude 
March 19. The show's producers say 
they are looking for an all-around 
entertainer who can sing, dance and 
rap. More audition information can 
be found at upn.com. 

In related news, Paramount 
Domestic Television is launching a 
new syndicated hip-hop dance con- 
test titled "Dance 360." The show, 
which debuts this fall, has already 
been sold to Viacom Television Sta- 
tion Croup's TV stations that are 
owned and operated by UPN. (Via- 



com is the parent company of Para- 
mount and UPN.) The hosts of the 
new show are Kcl Mitchell (of Nick- 
elodeon's "Keenan and Kel" fame) 
and Onyx member Fredro Starr. 

NEW MUSIC VIDEO NETWORK It 

seems as if every year there are 
entrepreneurs who announce that 
they are starting a new national 
music video network. The few that 
do end up on the air have an uphill 
battle competing against the Viacom 
channeU (such as MTV, VHl, MTV2, 



THE MOST PLAVED CUPS AS MONITORED BV NIELSEN BROADCAST DATA SYSTEMS 
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CMTand BET) 
that dominate 
the marketplace. 

The Real Hip- 
Hop Network is 
aiming to beat 
those odds. 
Owned by Wash- 
ington, D.C.- 
based parent 
company SSM 
Media and En- 
tertainment 

Group, the network plans to roll out 
to 10 million to 15 million U.S. 
households this year, with 
cable/satellite distributor Olym- 
puSAT as its initial affiliate. 

SSM president/CEO Antonn 
Muhammad tells Billboard that the 
Real Hip-Hop Network will have 
about 80% music content and have a 
target audience of 18- to 34-year-olds. 

Muhammad states, "We're going 
to play all types of hip-hop. even 
on independent labels and un- 
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signed artists. We'll let the audi- 
ence decide which videos we'll play 
the most." 

Muhammad says SSM chairman 
Biyan T\ickerwill be the network's 
programming director; Clark Kent 
will be the music director. 

Anyone interested in servicing 
the Real Hip-Hop Network can send 
videos and other materials to the 
network's mailing address at 1101 
Pennsylvania Ave. NW, 6th Floor, 
Washington, D.C. 20004. 

lANETS EXri: Janet Jackson has 
bowed out of the Lena Home ABC 

TV movie, which was to feature 
Jackson starring as Home. 

Jackson's departure came after 
pressure from Home, who reportedly 
wanted Jackson off the project after 
Jackson's breast-baring publicity 
stunt at the Feb. 8 Super Bowl. 

Craig Zadan and Neil Meron, the 
executive producers of the movie, 
quit the project in a show of support 
for Jackson. It is now unknown if 
the movie will ever be made, and 
ABC had no comment 
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Introducing 

Berkleemusic and Billboard have partnered to provide career 
developnnent tools and instant access to the nnost current jobs anc 
gigs available in the music business. 
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New 'Skin' 
Lifts Jessica 

Special editions have become a frequent tactic to invigorate 
an album title's sales, but none have had quite the impact of 
the enhanced rendering of Jessica Simpson's "In This Skin. " 

Quite simply, the new edition, which adds three audio tracks 
and a DVD-Video to the original content of "Skin," yields the 

n,^.^.^^^^^ best Nielsen SoundScan 



^1 



week and the highest Bill- 
board 200 rank of Simpson's 
five-year career. 

Sales on the title more 
than triple over the prior 
week's sum for a personal 
best frame of 159,500 copies. 
The 205% uplift also pushes 
the album 16-2, marking the 
tlrst time Simpson has been 
in the chart's top 10 since the 
original "In This Skin " bowed 
at No. 10 with an opener of 64,000 copies in the Billboard 
dated Sept. 6, 2003. 

During the week that the new ""Skin" edition came to mar- 
ket, the star of MTVs "Newlyweds: Nick and Jessica" made not 
one but two visits to "Live With Regis and Kelly," part of a 
well-oiled media campaign that drew attention to the 
enhanced offering. 
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The Wal-Mart and Target chains each had their own value- 
added versions of the special edition, which explains why mass 
merchants account for a larger share this week, 67%, than 
they have to date. Since the album's Aug. 19 release, the 
department store strata has pulled 58% of the 1.1 million 
copies sold. 

The best prior sales week for "In This Skin" was four weeks 
ago. In the same week that the Grammy Awards, Valentine's 
Day, Norah Jones and Kanye West helped the industry move 
an eye-popping 17 million units of album sales, Simpson had 
the additional driver of an appearance with her husband and 
MTV co-star Nick Lachey on "The Oprah Winfrey Show, " 
which yielded 75,000 copies for that particular frame. 

Simpson's previous best chart rank and SoundScan week 
belonged to first-week sales for sophomore album "Irre- 
sistible," which started at No. 6 on 120,000 copies. 

WOMEN'S DAY: With some merit, the music industry is some- 
times characterized as a boy's club, an impression that lends 
significance to the top of this issue's Billboard 200. 

With Norah Jones holding a comfortable lead over the rest 
of the list (204,000 copies, down 27% ), Jessica Simpson reap- 
ing the rewards of her album's special version and Amy Lee- 
fronted Evanescence hanging in at No. 3, female singers own 
the big chart's top three slots. 

This is the first time that women have monopolized the 

(Continued on page 80) 
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YEAR-TO-DATE OVERALL UNIT SALES 



2003 2004 Change 

Total 113,699,000 142,972,000 25.7% 

Albums 112,114000 122.720.000 9.5% 

Store Singles 1,585,000 1,530,000 3.5%% 

DigitalTracks — 18,722,000 — 
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2003 2004 Change 

Current 69,823,000 77,480,000 11.0% 
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42,292,000 



45,240,000 



6.0% 



□eepCalaloi 29,954,000 31,741,000 
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Norah Stays 
At 'Home' 

With "Feels Like Home " (Blue Note) racking up a fourth 
week atop The Billboard 200, Notah Jones has the longest- 
running No. 1 album by a solo female vocalist since the end of 
2002, when Shania IWain ruled the chart for five weeks in a 
row with "Up!" 

Amazingly, aside from Jones and TWain, no solo female artist 
has had a longer consecutive run at No. 1 since the summer of 
1993, when Janet Jackson's "Janet." was on top for six weeks 
in a row. 

In 1995, Alanis Morissette was No. 1 for 12 weeks with 
"Jagged Little Pill," but that was a nonconsecutive run. "Pill" 
did not remain on top for more than three consecutive weeks 
at a time. 

THE YEAHS HAVE fT: For the fourth week in a row, the No. 1 song 
on the Billboard Hot 100 is "Yeah!" (Arista) by Usher Featuring 
Lil Jon & Ludacris. 

It was 40 years ago this week that the ultimate "yeah" song 
rose to pole position. On the chart dated March 21, 1964, the 
new No. 1 song was "She Loves You, " with the Beatles singing 
the never-to-be-forgotten hook, 'Yeah, yeah, yeah." 

THE »ST OF SHEILA: Back in the day when ■l^ke on l^e " by A- 
ha and "Saving All My Love for You " by Whitney Houston were 
climbing the Billboard Hot 100, the No. 1 song was "'Oh Sheila" 
by six men from Flint, Mich., known as Ready for the WorM. It 

was October 1985. 
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Three members of Ready for the World — Mehin Riley, Gor- 
don Strozier and Greg Valentine — wrote " Oh Sheila," as well as 
the follow-up, "Love You Down." That single was No. 52 on the 
Hot 100 exactly 17 years ago this week. It was also the last time 
Riley, Strozier and Valentine had a writing credit on the Hot 100 
until this issue. 

The trio is back on the chart thanks to a remake of its No. 1 
hit. " Love Me Right (Oh Sheila)" (Ultra) is a new entry at No. 97 
for Angel City Featuring Lara McAllen. 

NO DRAW FOR McCRAW: Until this issue, Tim McGraw was tied 
for third place among artists with the most No. 1 songs on Hot 
Country Singles & lYacks since airplay information from 
Nielsen Broadcast Data Systems has been lised to compile the 
chart (see Singles Minded, page 84). 

With McCraw's "Watch the Wind Blow By " (Curb) taking over 
the top spot from Toby Keith's "American Soldier" (Dream- 
Worhs), McGraw is in third place with 19 chart-toppers. The 
artists ahead of him are Alan Jackson with 22 and George Strait 
with 20. Slipping into fourth place is Brooks & Dutm with 18. 

THE BLACK ALBUM: Clint Black has his highest-charting album 
on The Billboard 200 in 7''2 years. "Spend My Time" (Equity! is 
new at No. 27. It is Black's best showing since "The Greatest 
Hits" peaked at No. 12 in October 1996. 
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*^ Nielsen 

SoundScan 
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Sat» did coTipdad by 

4> Nielsen 
SoundScan 
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ARTIST IMWM a NUMBiF^DlSTWBl/flNG LABti 


Trtl* 


ig 
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TITLE tMPIWT a NUMBe)t/DlSTIHUT)NG LABCL 










i 'iVeets Ai NuTiHer 1 












NUMBER 1 2 Wiakt Al »4umbir 1 




1 




NORAH JONES BLUENonuim 


Feels Uke Home 








1 




THE PASSION OF THE CHRIST iKTEGmTVOOizstw music 




2 




SOUNDTRACK iwriwTTucii'Siwy wusic 


TIm Pission Of ne Christ 






fm 2 




50 FIRST DATES MAVtRICKWTSWARN^BAOS 




4 




JOSH GROBAN ioii£^nis[ 4w»vmhne<i stros 


Clostr 


— — 




i 3 1 6 




DIRTY DANCING: HAVANA NIGHTS jsn»RU3 




5 




EVANESCENCE A* wnd j>>i»u 


Fillen 


3 




. ' J 13 




COLD MOUfMTAIN OMZjCOLwetAtttusovt music 






JESSICA SIMPSON A ci;.;.w3iaMBK>soM music 


In This Skin 


2 






5 




THE CHEETAH GIRLS (EP) A WALTO)SNEt«»)M 






NELLIE MCKAY :D.i,wsiisoaM.4i]N' musi: (MI 


Get Away From Me 


181 






9 




THE LORD OF THE RINGS: THE RETURN OF THE KING* nEPnstwhK soundtracks «S2i.warner bros 




6 




OUTKAST a' ARisTAM.n- 


Speakertioxxx/The Love Below 


6 






3 




CONFESSIONS OF A TEENAGE DRAMA QUEEN hollywooo 




7 




NORAH JONES A' wte nmr m 


Come Away With Me 


32 




4 




BARBERSHOP 2: BACK IN BUSINESS interscop(ooims- 




9 




SARAH MCLACHLAN a' An^srtwiu 


Atterglow 


50 






8 




TUPAC: RESURRECTION A AUARuooiusMNTtAscopf 




10 




SHERYL CROW A' i>4MMi«i,i'-TfHSC0« 


Tlw Very Best Of Sfieryt Crow 


8 






11 




THE FIGHTING TEMPTATIONS wusic world.cdliaibia 9a»S0K> music 






THE GET UP KIDS .»5RA.jf sttv 


Guilt Show 


58 






7 




QUEER EYE FOR THE STRAIGHT GUY ZAPiroimM 




ROD STEWART a' jU7id* rmg As Time Goes By ... The Great Amtrican Songbook Vol. II 


64 






12 




FREAKY FRIDAY* Moafwroo iKW 






SOUNDTRACK DMZ;i:oiuMeiAiMusori.MU£it 


Cold Mountain 


51 




10 




YOU GOT SERVED • tud.epkjdtu-swvmusic 




13 




HARRY CONNICK, JR.* cMuMeutKai.iomMirsc 


Only You 


18 






14 




BLUE COLLAR COMEDY TOUR: THE MOVIE WA*tr«<n snos i>usHviLU>tM»wflN 




3 




INDIGO GIRLS (Pictinksowiriusic 


AM That We Let in 


97 






15 




THE LIZZIE MCGUIRE MOVIE A walt oisne^y Kono 








TIm Lord Of The Riegs: The ftetum 01 The King 








16 




PIXEL PERFECT (EP) walt DiSNEvHiKi 






SOUNDTRACK* Bfp=isfv<M6Sflt«[rmAi««uiv*w«>iBRos 


59 










8 




MELISSA ETHERIDGE isuwo ntm iojmg 


Lucky 


63 




22 




CHICAGO A' epiciws'SON'rMusic 




19 




MAROONS A 3(:TQrtE^;MK1.1«W (Ml 


Songs About Jane 


11 








THE TRIPLETS OF BELLEVILIE MIGHEROaAVESOUNOTRACKSmil.HlGHEROCTAUT 






JOSS STONE s c^.'Ei22»[H| 


T1»eSo4ii Session* (EP) 


65 








CONCERT FOR GEORGE wabneb strategic marketing 7ii« 


n 


23 




DIDO A == r=K^n7 


Life For Rent 


53 






17 




LOST IN TflANSLATION empetoh ndhton 7«a- 




15 




MICHAEL MCDONALD A mommmhwiha 


Motown 


49 






19 




SOMETHING'S GOTTA GIVE Columbia khti/sony music 




21 




NO DOUBT A s [wctn»t4»i 


The Singles 1992-2003 


33 






24 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL wait diskev 8toon 






SOUNDTRACK nmm 3ctav( sc<jvctiiA»s»iii.-Hi&t<ERo:uvE 


The Triplets Of Belleville 










SCHOOL OF ROCK atlanticswhag 






FIVE FOR FIGHTING *yMf^'C(xi)«rti*i6itt.M»j' music 


The Battle For Everytfiing 


47 






23 




A WALK TO REMEMBER* EncHnvsoNrw/sic 




24 1 


KANYE WEST - k •. .-u^of-- .^'.^ kkx- ir. jf.t, 


The Collegs Dropout 


4 






20 




0 BROTHER, WHERE ART THOU? a' LDSTniQHWA'.MEncufif uoceatDjWG 
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Trace Ad Ian: 
AF) 132 
Chrtsbna Agullera 110 
Clay Aiken 74 
Air 190 
Gary Allan 105 
Audiostave 7S 
Avalon 118 
Awant 44 

eat^Bssn 13a 

Ditnd Banner 149 
ThsBeacnBoys 115 
Otrki Btf\tlty 161 
Big Tymere 1 74 
Clint Black 27 
Black Eytd Peas 34 
BiHidside 114 
Bt>nk-182 39 
BroncaOjOS Bukis 195 
Brooks & Dunn 1 35 
MtthadGubte 166 



RoOr«y Camnpon 148 
JohnrryCash 192 
Catling CrOMms 93 
Cee-Lo 13 
JCChasez S2 
Cher 164 

KannyChasrwy 5,95 

Chingy 14 

K«lty Clartcson 186 

Co4dpisy 77 

Harry Cwinick, Jr, 18 

Counting Craws 1 73 

Srwryl Crow 8 

dimagscun 152 

The Darkness 37 

Gbvw DepsM 187 

Louie DeVlto 193 

Dklo S3 

Dixie Cncks 125 

DMX 199 

Fefa Dobson 1 1 1 

Drag-On 128 

HdaryDutt 29 

EiglM 80 
Eavnon 10 
Misty EIMOR 92 



Finger Eleven 1 29 
Fl« For Figfiling 47 

TheGatUpKKU 58 

GodsmacK 179 

Good ChariotiB 94 

J□s^ Gmban 7 

GUnrt 19 

AnBiony Hamilton 90 

Hoobastank 52 

Hsolle & The Blowfish 62 

IncuOus 25 

Indigo Girls 97 

intocaUa 17Q 

Alan Jackson 30.155 

Mk:hBsl Jackson 151 

Jagged Edge 124 

Jay-2 23 

Jet 41 

Buddy Jewfill 185 
Joa 113 

Jackiohnson 168 



Toby Keith 24.98 
Kelis 143 
R. Kelly 103. 153 
Kern 180 
AliDAKcys 21 
Kid Rock 79 
KidzBopKKh 43 
Beyonca 31 
Kom 86 

Alison Krauss -• Unwn StaWn 163 
Kutless 154 

Led Zeppelin 175 
Murphy Lee 96 

Ul Jon & The East Side Boyz 70, 
141 

UmpBiAit 89 
Unlun Park 35. 107 
Los Lonely Boys 171 
LoMprophets 48 
Courtney Love 196 
Ludacrts 20 



match ban twenty 157 
Joftn flayer 106 
Martina McSride 88 
Michael McOorakl 49 
Tim UcGraM 140 
Nd'ie McKay 181 
Sarah McLacnian 50 
Memphis Bleek 117 
Kylie Uinogue 1 33 
Kebf m 197 
Jaion Mraz 145 
Mu5>q 131 

Nelly 91 
NickeltMCk 16 
No Doubt 33 



Brad Paisley 144 
PKSSk>n Worship Band 165 
A Perfect Circle 191 
EMS Presley 172 
Protiot 146 
Puddle Of Mudd 123 



Rascal Flans 121 
Red Hot Chill tappers 



100 



Lo« Rieleras Del Norte 1 88 
LaAnnRirrws 162 
Rooney 147 

Diana Ross i The SLtDrBfT>e5 198 
Piulina Rutn 182 

Seal L30 
Sean Paul 83 
BoOSeger 178 
Simple Plan 85 
Jessica S' meson 2 
SOUNDTRACK 

SOrirslDatn 45 

Batarshop 2: Back In Business 

73 

Blue Collar Comedy Tour: The 
Movie 189 

The Oteetah Girls (EP) 55 
Cold Mountain 51 
ConfBisions Of A Teenage Drama 
Ouewi 61 

Dirty Dancing: Havana Nigtuts 46 
The Fighting Temptations 126 
Freaky Friday 136 
The Lien McGuire Movie 200 
Ttte Lord Of The Rings: The Return 
0( The King 59 



The Passion Of The Christ 17 
Q>j««r Ey« For The StraigM Guy 

127 

Ttjpac: ttesurrection 112 

VDuGotS«rved 150 
Brrlney Spears 1 5 
Rod Siawan 64, 102 
Sting 101 
Joss Stone 65 
Story Of The Year 69 
George Strait 167 
Ruben StudOard 26 
KwtnSwaat 57 
Swrtchltool 67 
TantrK 120 
James Tfykv 159 
Thilia 176 
Ttwee Days Grace 84 
Tl. 66 

Justin Tlmbertake 169 
Train 137 
Trapt 104 

TnlMi^l Scrappy 26 
Josh Turner 40 
Sftani* Twain 109 



Keith Uft»n 71 

Luther Vandross 68 

VARWUS ARTISTS 

20O4 Grammy Nominees 38 
Dcsneymania 2: Music Stan Sing 
D»ney ...Their Way! 106 
RredUp! 75 
hkM 14 36 

The Source Presertts Hip Hop Hits 

Vol 7 194 

Thj Down Loiv 22 

WOW Gosptf 2004 76 

WOW Hits 2004 119 

WWEOnglMU 156 
Jinwny Wayne 184 
KanyeWest 4 
WestSKk Connection 60 
The Wt^tte Siripes 99 
CeCeWlnans 183 
^hYa^iVeaht 72 
Velkywcard 87 
Vir« Yang Twtfs 42 
Young Gunz 12 

Zero 7 139 



Over The 
Counter 

Continued from pige 77 



album list's top three since last 
summer. Lee was part of the mix 
then, too, as her band was No. 3 
behind chart-topper Ashanti and 
Beyonci in the issue dated July 26. 

Moreover, Jones' "Feels Like 
Home," Simpson's "In This Skin" 
and Evanescence's "Fallen" are 
three of only seven female-voiced 
albums to reach the top 10 since 
2004 began. In all, 23 different titles 
have reached the top 10 during the 
first 10 weeks of the year. 

MISTAKEN IDENinY That Evanes- 
cence was in the top five last summer, 
as it is now, makes you wonder if its 
Wind-up debut should have been 



called "Levitate" rather than "Fallen." 

In fact, last issue, when the 
band's album reached its 52nd 
chart week, "Fallen" became only 
the third debut full-length of the 
past 10 years to sit in the top 10 a 



EVANESCENCE: GREAT ENDURANCE 



year or more after it bowed inside 
the top 10 — unusually great 
endurance for a new act. 

That puts Amy Lee and crew In 
the company of Bone Thugs-N-Har- 



mony's "E. 1999 Eternal," which 
entered at No. 1 and was No. 9 in its 
59th week, and Spice GirU' "Spice," 
which also bowed on top and 
bumped 11-10 in its 52nd fi-ame to 
log its last week in the top 10. 

Of those three titles, "Spice" sold 
the most during its first year, but 
"Fallen" has logged the most weeks 
in the top 10. Through last issue, 
Evanescence chalked up 4.3 million 
copies in its first 52 weeks. All but 
17 of its 53 chart weeks have been 
in the top 10, Including the last 10 
in a row. 

Spice Girls rolled through 5.6 
million units in the first year, but 
when their debut set moved to No. 
10 in its 52nd week, that ended a 
19-week streak in which it ranked 
below the top 10. 

The Bone family had sold 3.3 
million by week 52. It had fallen as 
low as No. 66 during that first year 
and spent 35 weeks below the top 
10, but it would go on to log seven 
of the next nine weeks in the top 



10. "E. 1999 Eternal" was also not 
Bone Thugs' first Billboard 200 
entry, as its 1994 EP "Creepin On 
Ah Come Up" had risen as high as 
No. 12. 

BLACK ALBU^fS: Clint Black and 
Jack Black, we oresume no rela- 
tion, both makt chart news. 

Country vet Clint, with his first 
set from the label he built. Equity, 
sets up shop at No. 3 on Top Coun- 
try Albums and No. 27 on The Bill- 
board 200 with 37,500 copies. With 
the exception of 1996 compilation 
"The Greatest Hits," those are 
Black's best ranks on either chart, 
and his best Nielsen SoundScan 
week, since 1993. 

An appearance on "The Oprah 
Winfrey Show" and A&E's "Live by 
Request " were among the market 
drivers that helped his album shine. 

The other Black, Jack, can 
thank the Academy Awards and 
Paramount Home Video. 

The video release of "School of 



Rock" helps that film's album 
more than triple its sales, good for 
a No. 23 re-entry on Top Sound- 
tracks, and we figure his clowning 
at the Oscars' Feb. 29 telecast with 
Will Ferrell accounts for the re- 
entry by his Tenacious D on Top 
Pop Catalog (No. 30, up 31%), the 
act's first appearance on that chart 
since October. 

More obvious beneficiaries of the 
Oscars special are the "Cold Moun- 
tain" album, which wins the Bill- 
board 200's Pacesetter (159-51, up 
177%), and two of that soundtracks' 
principals, Sting (117-101, up 12%) 
and Alison Knuss (a re-entry at 
No. 163, up 29%). 

Also warming in the Oscars glow 
is the soundtrack to "The Triplets of 
Belleville," which sees a 137.5% 
bump, good for a 2-1 jump on Top 
World Music Albums and a No. 18 
bow on Top Soundtracks. 

"The Lord of the Rings; The 
Return of the King" marches 114- 
59 on The Billboard 200, up 78%. 
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Sales data compiled by 1L* 

i> Nielsen 

. , .. . SoundScan 

ARTIST TitU 

IMPRINT S NUMBER/DISTfilBUTING LABEL 




1 


1 




NUMBER 1 ' 5 Weeks At Number 1 

JOSH GROBAN A' Josh Groban 

•'. ■•.••MiL!n.;.-.vws«Bm 'iincoilNl 






2 




THE BEATLES A ' 1 




3 


5 




MERCYME A Almost There 

Si-fii'lJllitfl ilnWCfiim 




ij 


3 




JOHN MAYER a' Room For Squares 




5 


4 




LINKIN PARK a' [Hybrid Theory) 




6 


6 




BOB MARLEY AND THE WAILERS Legend 






9 




BOB SEGER & THE SILVER BULLET BAND a' Greatest Hits 




___ 






rINK rLOYP ^ ParK 9lde Ut The Moon 

r.Aprri, iiy.f ;-(-»tis«i 






8 




KID RUCK A Cocky 




1? 


13 




$ GREATEST GAINER S 

KENNY CHESNEY A' Greatest Hits 


■ 


g 


7 




MARTINA MCBRIDE A^ Greatest Hits 


m 


n 


1 1 




ROD STEWART • The Very B«st Of Rod Stewart 




15 


18 




METALLICA Metallica 




16 


17 




AC/DC ^ ' Back In Black 


15 


13 


12 




JOHNNY CASH A 16 Biggest Hits 

LfjJo ci..uMii.r. AASKrLili£sr3isu^Y wjstc iisetm 




23 


28 




PRINCE • The Very Best Of Prince 


<D 


22 


22 




QUEEN A Greatest Hits 


18 


14 


14 




TIM MCGRAW A' Greatest Hits 


19 


18 


19 




SHANIA TWAIN Come On Over 


n 


20 


20 




KID ROCK # ' Devil Without A Cause 


■ 


17 


15 




FItANK SINATRA • Clwtk Sinttrt: Hit GrMt Ptrfonnancn 1953-1960 


22 


24 


27 




MICHAEL JACKSON Thriller 


23 


25 


25 




LARRY THE CABLE GUY Lord, 1 Apologize 




21 


16 




COLDPLAY A' Parachutes 


25 


19 


23 




CELINE DION A ' All The Way.. .A Decade Of Song 


26 


26 


26 




SYSTEM OF A DOWN A Toxicity 


& 


30 






VARIOUS ARTISTS The Miwt Rtlung Clatsicil Album In Th« WorkL.Evtr! 


28 


27 


24 




BROOKS & DUNN A The Greatest Hits Collection 


2« 


28 


30 




ABBA a" GoM - Greatest HKs 

PnivnCfsViWr.TFlSAi SIJWUMHIi |l)»1BSfii 




37 


46 




EMINEM A* The Marshall Mathers LP 

■■.15 i^-:K'.UHi}«W IWEBSCC« iBsai;^! 




31 


36 




PEARL JAM Ten 

fP-.-.W ,li]'HtrvT7MPlMl 


32 


34 


50 






33 


29 


34 




ALAN JACKSON A" The Greatest Hits Collection 


e> 






TENACIOUS D • Tenacious 0 


3S 


41 


48 




GUNS N' ROSES Appetite For Destruction 


3« 


33 


32 




SIMON & GARFUNKEL Simon & Garlunktl') Grtateit Hits 

ccL.ivi' ■-■ ■!. .i'iaiECi;98( 


37 


32 


43 




NICKELBACK A Silver Side Up 


38 


43 


37 




INCUBUS A' Morning View 

MMUBULi'-LPJi^'SCivt MUSIC tTiniU'itati 




40 


31 




AL GREEN A Greatest Hits 

Ml THE RIGHT lILFS3IMeGC*PrtOl ttOB'lJM. 


i 


38 


39 




JOURNEY Journey's Greatest Hits 


41 


44 






DISTURBED a' The Sickness 




45 


29 




THE BEATLES # S^. Pepper's Lonely Hearts Club Band 




47 






pEF LEPPARD A^ ^ Vault - Greatest Hits 1980-1995 




36 


35 




BARRY WHITE A All Time Greatest Hits 


4S 


39 


42 




JOHN LENNON • Ltrwion La^end - Th« Very Best Of John Unncn 








AEROSMITH ^ Aerosmith's Greatest Hits 


H 






MUI brtUi UcdU 1 
SOUNDTRACK • A Walk To Remember 










PHIL COLLINS A ^ ...Hits 


® 






SOUNDTRACK A ^ O^Brother. Where Art Thou? 


1 






LUTHER VANDROSS • Greatest Hits 
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AmST SoundScan ^^^^ 
IMPRINT & NUMBER-'DISTRIBUTING LABEL 


i 








' IMUME 


ER 1 2 Wueks At Number 1 




2 


1 




FINGER ELEVEN 


Finger Eleven 




3 


3 




JEREMY^CAMP 


Carried Me: The Worship Project 








.- HOT SHOT DEBUT " 

ZERO 7 When It Falls 

iltlM*TrnilfMkUTlF«-il*tlSWFtk. 118 «CC' 




12 


5 




S GREATEST GAINER 

ROONEY ^^ ^ ^ Rooney 




5 

. 


— 




PASSION WORSHIP BAN 


) Passion: Hymns Ancient And Modem 


S 


a 




LOS LONELY BOYS 


Los Lonely Boys 




1« 




i NELLIE MCKAY 


Get Away From Me 




10 




GAVIN DEGRAW 


Chariot 




14 






LOS RIELEROS DEL NORTE 20 Anas Ot fueiza Nonena 

I'lf 




9 


4 




KEB' MO 


Keep It Simple 












11 


7 






DAVID PHELPS 


Revelation 

:I4«CD< 


12 


13 


13 




RON WHITE 


Drunk In Public 


13 


18 


12 




THE POSTAL SERVICE Glv« Up 


14 


17 


17 




SHINEDOWN 

J , itnci 


Laava A Whisper 


15 


6 






Z-RO 


The Ufe Of Joseph W. McVey 


16 


15 






VAN HUNT 


Van Hunt 


17 


19 


22 




JEREMY CAIMP 

BEC«>» '131 


Stay 


<D 


30 


16 




HIM Razorblada Romance 


CD 






JOSH KEUEY 

!■ -rsCl); 


For The Ride Home 


20 


21 


to 




DAMIEN RICE 

•II-- ■.■..■-HMBBHOS 


0 


21 


26 


14 




MINDY SMITH 


One Moment More 


® 


41 


31 




FALL OUT BOY 


Take This To Your Grave 


23 


25 


29 




LAOREJADEVANGOGH 

:. -.1 1 .1 . ;-i ■- .ifiJCt'i 


Lo Out UConte MlMtnsltHMiMUOMRridi 


24 


4 






ROYCE DA 5'9 ' 


Death Is Certain 


2S 


31 


25 




GRUPO MOJADO 

iiM'jiKiitMirist.o iirseco.nt' 


20 Greatest Hits 

■ 


26 


22 


9 




LIL ROB 


Neighborhood Music 


27 


23 


19 




DAVID BISBAL 


Buleria 


CD 


35 


21 




ROBERT RANDOLPH 


& THE FAMILY BAND Unclassified 


29 


28 


15 




jpHNNY VICIOUS 


Ultra.Trance:3 


C3 


34 


39 




BYRON CAGE Byron Caae 

r.-i.--i ;-.Ti : .iijirr.MBJs I1BS8CDI 


31 


29 


24 




JUANES ■ 

;.i]Hi:d di niiu**^1itSAi uriMU 


Un Dia Normal 

6»CIII 




47 






ALEX UBAGO 


Fantasia O Realidad 








RIZEN RlZen 

r-if-W -QllF liriK-wi;;C0MP(NOl* iltMCVI 


CD 


43 


23 




JOSHUA BELL Ronanc* Of Th< Violin 

Mil 1 ■ .i-ii:NYMUSlCll(IiEaC01 








KATY ROSE 


Because I Can 


36 


36 






K-PAZ DE LA SIERRA 


20 Exrtoi Con La Futrza Durwiguensc 


6> 






THE LIVING END 


Modern Artillery 


38 


39 


28 




OUT OF EDEN 


Love, Peace & Happiness 


39 


37 


18 




FOUNTAINS OF WAYNE Welcome Interstate Managers 


40 


40 


34 




VICKIE WINANS 


Bringing It All Together 


CD 


SO 






CHRIS RICE 


Run The Earth, Watch The Sky 


42 


44 


32 




SIN BANDERA 


De Viaje 


43 


46 


26 




TAKING BACK SUNDAY Toll All Your Friends 


44 


20 


_ 




JONATHA BROOKE 


Back In The Circus 


45 


24 






DEICiDE ^ 


Scars Of The Crucifix 


46 


48 


36 




JOAN SEBASTIAN 

I'liVi p.nerA It itnw 


Coleccton De Oro 


47 


33 


7 




THE CASUALTIES 

' ,11 rst -11. M»," rii - |i:«CD 


On The Front Line 


O 






MARTHA MUNIZZI 


The Best Is Yet To Come 


49 


11 






JOHN FRUSCIANTE 


Shadows Collide With People 




49 


37 




ATREYU Suidde Notes And Butterfly Kisses 



Toul Weekt coluirui r«llecQ combmeiJ weaks vOt appsMed on The Ulboan) 2D0 aiM Top Pop CalaloQ Alburrs. 
s ere irmediBte'v net gUe to appear pn iti« Heatse«ke's ctiart Tcfi >ndep«(ii]B<uAXMin& a^e current intes?ia1 are «A 
im urHts IGoidl A RIAA cenrbcation tar let shipment of I miltco imrts IPlatriuin) ^ RiAA certrticatwn (or net itupnw 
umber cl daci aml'or lapss RlAA l*in vnirds j ConrtiCBlion foi nrt shiprngin cit lOOflOO iinns iOio) _ CetficiUnn 
!t, an >quvalent o'lcn. niticli am prniected hum inl'Oleidli! \;r\c\!'i G'eStuit Gjiri^ SliCM^ cliarfl largui! uril tricrcii 
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a 
s 

3 


o 
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Sales data compiled by IL* 

i> Nielsen 

ARTIST Title 
IMPRINT a NUMBER/DISTRIBUTING LABEL 






















CLINT BLACK 


Spend My Time 








YING YANG TWINS • 


Me & My Brother 








THE GET UP KIDS 


Guilt Show 




2 


2 




LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 

fluf , ij;- rvT iiuDwi 




4 


4 




LIL JON & THE EAST SIDE BOYZ Part 11 




3 


3 




PROBOT 


Probot 




6 


9 




LOS LONELY BOYS 

(PIC K3ni:» it]»(oi|H| 


Los Lonely Boys 








AIR „„(3| 


Talkie Walkle 








LOUIE DEVITO 


Dance Divas II 






12 




DASHBOARD CONFESSIONAL • 


A Mark, A Mission. A Brand, A Scar 


i 


10 


13 




THE POSTAL SERVICE 

■ 1 11 1 1 - IMI 


Give Up 


9 


7 




SIMPLY RED 


Home 


13 


7 


5 




WARREN ZEVON 


The Wind 


14 


14 


14 




SOUNDTRACK 


Lost In Translation 




15 






EN VOGUE 


SouWower 


I 


19 


16 




MINDY SMrrH 

.ASiMiAB^ -It,*, 't ,i rr IHI 


One Moment More 










S GREATEST GAINER 

FALL OUT BOY Talie This To Your Grave 

'■■ ■■ IMJ 


■ 


16 


1 1 




VARIOUS ARTISTS 


Crunk And Disorderly 


I 


5 






ROYCE DA S'»" 

Kor.™ Ill CD IHI 


Death Is Certain 




28 


20 




DEATH CAB FOR CUT1E 


Transatlanticism 




17 


10 




LIL ROB 

cip!.-ftms icia r:M cc IHI 


Neighborhood Music 




11 






ORGY 

□ ■Co:: iii«rj 


Punk Statik Paranoia 




21 


17 




JOHNNY VICIOUS 

1,1 - I IHI 


U(tra.Trance:3 




12 






TONY TOUCH Tlie Piecemal<er 2 

UC." IM I- lil'. 1 /^.".HOCH IliaCCI 








RIZEN RiZnt 

CHL" iWJSIQLILDSl-l SJl I. COMPENDIA I16MCDI 




26 


22 




COHEED AND CAMBRIA In Keeping Secrets Of SSent Earth: 3 




23 


18 




THESHINS 


Chutes Too Narrow 




22 


15 




ANI D1FRANCO 


Educated Guess 




24 


23 




AMEL LARRIEUX 


Bravebird 




30 


21 




TAKING BACK SUNDAY 

i|H| 


Tell All Your Friends 




18 






DEICIDE 

iM^i.Ai iihacpimi 


Scars Of The Crucifix 


32 


31 


29 




JOAN SEBASTIAN 

r.^i ■ ."1 ■ - -.-^ '■-njwIMl 


Coleccion De Oro 




25 


8 




THE CASUALTIES 

,1 ■■■■■ 1 .-iiCDilH) 


On The Front Line 




38 


40 




MARTHA MUNIZZI 

r.'-..' :■ (N| 


The Best Is Yet To Come 


w 


8 






RICK SPRINGFIELD Shock/Denial/Anger/Acceptance 




32 


30 




ATREYU Suicide Notes And Butterfly Kisses 
■ii. I." >tM0CDi|N| 




37 


33 




RAVIN 

L-^L^ji •■■jn injicEMlMI 


Buddha Bar VI 




29 


19 




DIZZEE RASCAL 

.1 -lo:- r.-ALiHOR iKWCOifHI 


Boy In Da Corner 




35 


27 




SEVEN DUST 


Seasons 




36 


25 




VARIOUS ARTISTS^^ Just Because I'm A Wonwn: Sengs Of DoRy Perton 


I 






GOAPELE^^^^^^^^^^^^^ ^ 


Even Closer 


I 






PAUL WALL 


The Chick Magnet 


43 


20 






CANNIBAL CORPSE 


The Wretched Spawn 


a> 






FREDDIE JACKSON 


It's Your Move 


4S 


39 


31 




DEFAULT 


Elocation 


46 


33 


26 




THE WALKMEN 

HI ..,JiiM»i)]' il«ViC{>(lH] 


Bows & Arrows 


47 


45 


37 




THE WIGGLES 

M iilHJ 


Yummy Yummy 


48 


43 


34 




MITCH HEDBERG 

■1 ■■■■ . .. ■ --tn-^n. IHI 


Mitch All Together 


49 


34 






GOD FORBID 


Gone Forever 


H 


41 






VIENNA TENG 


Warm Strangers 



Th« HeUiMkcrt churl liiu iiie bHxi ieiliiiy aiums Ity i>«w and developing artisli. dertiwd u tfiaie ntxi huve never 
I via ■tdependerf dst^biAcr. inciudrigSiaae iKai ate 'uKiled Ma ma|or braiKn ditmbuurs. SAItHiina mtiIi ih« gfe«t* 
nt of )0 milti]r> unns {Oiamoncll Numeral tDlloAini} Platinufn or DiwnDnd tvinbol ndtcatH aftum't fnuHi-plitinum level. 
nllOOaCDijniQlPliiiiniit ^ C«niFicaiKin DtADCtOODi.nulHulli'Plaanol *Att*nsliinclical«t Mif^LPa suaHabtt Hon 

it mi\ni\CMcit,taw<^<iierr.»ciiacv\<:-mu ^ MM. VNU Biitnuxi Medm Itil . anil Nv'tL-nSuiridScan, Inc All 
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Billboard TOP CLASSICAL ALBUMS. 







1 lASTWtl". 




Sales dilacDifipilMbv tL9 

i> Nielsen 

SoundScan 

ARTIST rMPWNTA NUMBER/OISTmBUTING LABtL 


Title 




1 




;■- NUMBER 1 f! 

HARRY CONNICK, JR. 


5 Weeks At Numbiit 1 
Only You 








DIANA KRALL* 






Live In Paris 




7 




PACO DE LUCIA 






Cositas Buanas 




4 




STEVE TYRELL 






This Guy's In Love 




5 




BRAD MEHLDAU TRIO 






Anything Goes 




^1 




TIERNEY SUTTON 






Dancing bi The Dark 




10 




ELVIS COSTELLO NoRIl 




1.1 




DAVID SANBORN tiiiwii]iifi 








TONY BENNETT & K.D. LANG* 




A Wonderful Wortd 




9 




CASSANDRA WILSON 

V::,I»,.1K1 






Glamoured 




12 




PETER CINCOTTI 

IMI 






Peter Cincotti 




14 




PAT METHENY 






One Quiel Nigtit 




11 




VARIOUS ARTISTS 


The MM II 


MiiMtic Juz Music In The Univeree 




16 




VARIOUS ARTISTS 






Jazz After Dart( 






GLENN MILLER 




PlatiniHn Gleim Miller 
















23 




ANDY BEY 






American Song 




24 




BOB JAMES TRIO 






Take H From The Top 






MIKE STERN 






These Times 






PRESERVATION HALL JAZZ BAND 


Tin e«st Of The Early fvan 




20 




AARON NEVILLE 




Nature Boy: Th« Standards Album 




22 




NAT KING COLE 






Love Songs 




15 




DIANNE REEVES 






A Little Moonlight 




TT 




PAT METHENY 

'.< . . 1 ir.u ciAS^ir; nnnip 




raram IX: Selected Recordings 






JANE MONHEIT 




Live At The Rainbow Room 




17 


DAVE DOUGLAS 






Strange Liberation 


















■ 




pi 


m 






1 

i 




♦V Nielsen 
SoundScan 

ARTIST (MI^NI A NUMtUH^DHiTmHUTlNfj l^kUtL 


Title 




1 




NORAH JONES A 

r- ii V i.<;(A-|Hl 


f^.ER 1 


106 Wi^cksdlNu'iilWf 1 
Come Away With Me 




7 




WILL DOWNING 






Emottwis 








KENNY G 






Ultimate Kenny G 




4 




CHRIS BOTTI 

V . IHI 




A1 


heusaad Kisses Deep 








DOWN TO THE BONE 

■ IHl 






Cellar Funk 




6 




DAVE KOZ 

ill ■- . im 






SaxophoRic 




H 




PAUL BROWN 






Up Front 




7 




KEIKO MATSUI WilMowci 




9 




VIKTOR KRAUSS 






Far From Enough 




'iT 




WALTER BEASLEY 




The Classics R & B Collection 




1 1 




LARRY CARLTON 






Sapphire Blue 




13 




VARIOUS ARTISTS 






Vefve//Remixed2 


■ 

<^ 


15 




PRAFUL 






One Day Deep 




10 




VARIOUS ARTISTS 






The Love Project 




12 




THE BRAXTON BROTHERS 






Rollin' 




23 




PIECES OF A DREAM 


Sonsuil EnriiracB 2: Mora Soul Ballads 




17 




GEORGE BENSON 




The Greatest Hits Of All 




14 




MINOI ABAIR 




It Just Happens Thai Way 




19 




NAJEE 






Embrace 




IB 




DAVID BENOtT 




Right Here. RigM Now 




16 




VARIOUS ARTISTS 




No. 1 Smooth Jazz Radio Hits' 




20 




THE JAZZMASTERS 






The Jazzntaslers 4 






BRIAN CULBERTSON 

'■ " |M| 






Come On Up 






VARIOUS ARTISTS 






A Twist Of Motown 






LIZZ WRIGHT 
l»l 






Sail 




ARTIST IMf*RINT & NUMBE(n>lSIRlBUTlNG LABEL 



JOSHUA BELL 



1Q Weeks Al Numbet 1 
e Of The Violin 



SOUNDTRACK 



CECILIA BARTOLI 
LANG LANG ^ 



Master And Commander 
The Salieri Album 



Live At Carnegie Hall 



ANONYMOUS 4 



American Angels 



Baautiful Aimrica 



ANDRE RIEU 



VARIOUS ARTISTS 



Live In Dublin 

The Most Relaxing Classical Album.. Ever' II 
SentimeniQ 



LORRAINE HUNT LIEBERSON 



TRIO MEDIAEVAL 



Bach: Cantatas BWV 82 And 1 99 
Soir Dtl-Ello 



RENEE FLEMING 



By Re(|uest 



IkMSiitati 



HILARY HAHN 

JUSSl bjorling" 



Bach: Violin Concertos 



B|orlill| IMbcOMlttf • Cmtgie Hall Recital September 1955 



2004 ui! 



Ilboard TOP CLASSICAL CR 



0 


1 












LAST 




ARTIST IWPWMT a NlJMBER/DISTHieOnNG LABEl Trtl« 




1 




JOSH GROBAN A ' 

- -.1 iiSHUi 


NUM 


Bfl '7 W«oks At Uumbvi 1 

Closer 




2 




AMICI FOREVER 

.. IHI 




The Opera Band 




~J 




YD- YD MA 

■ . . . s.Miisir. 




Obrigado Brazil: Uve In Concert 




A 




YO YO MA 

. r.- : .vl i'ji:.'.i.NY «*I5IC 




Obrigado Brazil 




5 




SARAH BRIGHTMAN 

w ,l.ir'M)iWAt(r.FI 




Harem 






SISSEL 

■A . ... ' M.. aASSKS 




My Heart 




6 




JOSH GROBAN 

- ■ ■■ "««7f 




Josh Grobin In Concert 




7 




CHARLOTTE CHURCH 




Pralufc: The Best Of Chartolte Church 






DOMINIC MILLER 

II ■■ .■.I.....M t:\».i-^:irm<j' 




Shapes 




8 




LUCIANO PAVAROTTI 




Ti Adoro 




9 




BOND 

■ M . .■ .rr ii; i-.KfSr^^l P i.^in--:; rJWI.f 




Bond: Remixed 




11 




JAMES GALWAY 


Quilt 


On The Set: James Galway At The Movies 




12 




VARIOUS ARTISTS 




String Quartet Tribute To Evanescence 




10 




RUSSEa WATSON 

rif 1 r> i«ii ntiiNivFRuii n A.ty_^ r-WMr 




Reprise 




14 




BOND 


i!U 


Shrne 
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Billboard TOP NEW AGE ALBUMS. 





LAST WtfK 




ARTIST iMPf^NT & NUMBE^'D(STBlBJ-tr;'_ L ' - 


LL Title 




1 




VARIOUS ARTISTS 


7 Wooks At NijinhBi t 
Pure Moods: Celestial Celebration 




2 




YANNI 


Ultimate Yanni 








MANNHEIM STEAMROLLER 


Romantic Mcloilies 


1 






VARIOUS ARTISTS 


Windham Hill Chill 2 








YANNI 


ElhnicilY 


u 


■ 




STEVEN ANDERSON 


100 Church Classics 








VARIOUS ARTISTS 


Praver A Windham Hill Collechon 




B 




DELERIUM 

s. i wt"imi)» IHI 


Chimera 




6 




ARMIK 


Romantic Dreains 






GOVI 


Saffron & SiHt 




11 




VARIOUS ARTISTS 


The Healing Ganlen Collediofl 




13 




VARIOUS ARTISTS 


Pure Moods IV 




15 




VANGEUS 


Odysseir- Tbo Definitive Collection 




14 




JIM BRICKMAN 


Love Songs & Lullabies 



MANNHEIM STEAM ROLLER/C.W^. MCCALL 



Americin Spir 



Sales data for Classical, At • 
N«M Age. and Kid Audio NjClSCn 

SoundScan 



Chans compiked by 



Billboard 



ITOP CLASSICAL budget! 



CLA&UCS FOa MLAXAnON 




DCIANO PAVAROTTI 



75 PIAMOFAVOMTTB 



MOONUGHT OASSICS 



I TW MOn IKAimC OASaCM Muac 



' GUTTAR CLASSICS 



CLASSICAL MANO 



wwnusMmtn 



BEST OF TCHANCOVSKV 



CLASSICS FOR tcoriAnoN 



BEST OF CIRIHWIN 



n CLASSICAL MVORTTES 



BEST OF MOZART VOL 1 



ROMANTIC PIANO 



ROMANTKPurrC 



CLASSICS FOR TIC M0VK5 



MARCH 20 
7004 



Billboard 



TOP CLASSICAL MIDLINE 



WUKNAMTim 



ixowBiactfBi m Tw utnwn own 



BHitMtmwenM 
KHMOAaouMU 

I^F>li '1 OPf RA ALBUM 

VSJoiCUMHVHSWa 



CLASSICAL BLAST 



VUHHBNnim 



50 GREATIST CLASSES 



b«t»ra«<i S » and II 91 CDs <Mh 
S 91 ODpaar on CIsmici^ BudfiL 



( have * mIioIukIb l 



MARCH 20 
2004 



Billboard 




VARIOUS Aimm 



n« WIGGLES 



LIZZIE MCGUIRE 



KHFTS UHMH Snai UOK MtGUH 



VAJnOUS AITTIST^ 



GMAJUT VOL 



VAtnOUS ARTISTS 



KM POSSIBLE 



SUPf RSTAR KIOZ 
K\DZ BOP KIDS 



oaMcnGKAitn vi 




'Albums mMIi the gisaieiliMeByMnBthix week. •RecoidinglniluMrvAMn Dl Amenca (RIAA) ceiuriCBtxin lor ncl i^vmeniul 500,000 album ymu (Gold) ARIAAcniidciMin tor n«l thipnivnt o> I miNmi units (Plaimtwit ^RIAAccmfKBtranfor rwlihipmenioMOmilbanunitilOiBtMndt. NunafaltoaowHw PloMi^n m Diarnond 
symbof indicam album'! muin-filattnivn level Fof Doi#d seu, afwt double aibumiwii}! a cunirngtime oMOOnwiutes Mmofe. the RIAA miJupt«t tfiipm^^ ' Csttincitan tar iwi stMpmatit oi lOO.OOO uiMslOrol A C«nrfic*tianirf!O0JinLMits(PI>Mol. C«flir«atian cpI 400.000 

iiivi« IMuKi Platwiol 'AstanskmdaCHtes IP >s available HeaiMekBr lni{Mci tliows aiCumt iemov«d Irom Heaise«keis thii ne«k IHlindicaiesitauof pteaeni H«atieeli«i iitte 92004. VNU Bunness Media, Inc . and Nialiafi SoundScan. Inc Ail fighu (os««ved 



82 



www.billboard.com • www.billboard.biz 



BILLBOARD MARCH 20, 2004 



- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot too Singtes): LT (Hot Lath T^cks) ami RBH (Hot R&B Hip/Hop Singles). 
TfTLE (Publisher ■ Licensing Org.) Sheet Music Dist, Chart, Position. 



wo YEARS (EMI Blackwood. BMI/F)ve For Hgtiling, 

BMI).HUHioo4S 

-A- 

ABRA2AR U VlOA (Df'n^e Rkh Sonp, BMI/Laiy Jo. 
ASCW/Warncf-Tatnfflafie, BMI/Pcw Soto. BMI) IT 36 

AGUAffn AHI (No( Usled) U 17 

AU. nuS DOWN (Sony/ATV Songs. BMI/EMI Black- 
wood. BMI/GimiTie My Publishing. BMO. HL. Htoo 60; 
RBH 37 

ALONE (EMI Blackwood, BMl/8e^ Songs, IW/A&S 
Producttorvt. BVBA). HL. Hioo 93 

AMERICAN SOUMER (Tokeco Tun». BMI/Wacissa 
Rnw. BMI ,' BPI. BMI), HL. CS 2; Hioo 33 

AMTIS (EMI April, ASCAP] LT 17 

ARE YOU GONNA BE MY GIRL (Copyright ConErop 
Hioo 44 

AUMQUE MO TE PUEOA VER (We. ASCAP) LT 4 

-B- 

BABY I LjOVE U (Sony.'ATV Songs. BMI/Nuyofkan, 
BMI/Co)iTirFani,8MiyDanSr>ea. BMI/EMI UCalalog, 
ASCAP/Barwin.ASCAP/2Dmba Songs. BMI/R.Ktlly, BMI). 
HL/WBM,RBH76 

BACK IN THE DAY (PUFF) (Divine, BMI/Tribes or 
K»jar. ASCAP/jalaPo. ASCAP 'l-N-l VibfSlkins. 
ASCAP,' Sadfyah-s, BMIflantceCornbs. BMI.'EMI Black- 
wood. BMl,'|ob«e. ASCAPiUnK*fsai. ASCAP). HU RBH8S 

BARAIA OE ORO (Zomba, ASCAP) LT 

BEAUTIFUL U R (Hrst A^c-ioe, ASCAP.'BMG Songs, 
ASCAP/Detnis Hot Soniis. ASCAP; EM) April ASCAP.'E 
Two. ASCAP. ja^rier Cake. ASCAPl. HU RBH 85 

BEHIND BLUE EYES (ABKCO. 8M1, Careers-BMG. 
BMI ,'Suolubat. SMI lowser Tunes. BMI}, HL. Hioo 77 

BOUNCE (Songs Of Booya Music GMBH, GEMA;> 
Gemini, GEMA/'HarMatic Musikverlag, GEMA/Siandard 
Musikwrias, GEMA/Edition X-Cdlem. GEMAj'George 
Glu«ck. GEMA/Wamer Tamerlane. BMI). WBM, Hioo 58 

BREAK DOWN HERE (EMI April. ASCAP/WilEow Lake. 
ASCAP), HU CS 4B 

BREAKUP 3 MAKEUP REMIX (PookletoolS, 
ASCAP/6ae^a,ASCAPlUnl««fwL ASCAP/Famous. 
ASCAP/Sotdiff? Touch, ASCAP.'Ensign, BMI/DI In^. 
BMl/Unlchappetl. BMl/Swing 6«at Songs. BMI/EMI A^tfil. 
ASCAP/Juslin Combs. ASCAP/Big Poppa. ASCAf^, HL 
RBH 79 

BUIERIA (Kike Sanlandet, BMi/SaMandet Melodies. 
ASCAP/Famous. ASCAP) IT 11 

BURN (Shanlah Cymone. ASCAP/EMI April, 
ASCAP/Babyboy^ Linle. SESACr' Noontime South, 
SESAC/WBM. SESAC^U.R. rv. ASCAP). HL/WBM. Hioo ^3. 
RBH 33 

-C- 

CERCA OE n (Thalv Songs. BMl/Peermusic III. 
BMI /Wanwf -Tamerlane. BMI/Miilion Dollai Slevr. 
BMI /Gerina Di Marco. BMI/jumping Bean. BMI), WBM, LT 
7 

CHANGE CLOTHES (EMI April. ASCAP/Carter Boy^ 
ASCAP/Chase Chad. ASCAP/EMt Blackwood. BMt/The 
WalersOf Na/areth, BMI), HU RBH 66 

CLOSER TO YOU Qomta Songs. BMI/R.KeltK BMI), 
WBM. RBH S3 

THE COAST IS CLEAR ( Son y,'ATV Tree. BMI/BlgYHlow 
Dog. BMI/fiedairlane. 8MIJ, HU CS 53 

COME CLEAN (Ka/S TulT. BMI/WB.ASCAP/Oylan Jack- 
Son. ASCAP/EMI Blukwood. BMI). WBM. Hioo 41 

COMO FUl A ENAMORARME DE Tl (Crisma. SESAO LT 

41 

a)MO PUDE ENAMORARME DE Tl (UnK«rsal Musica, 
ASCAP/Lfo Musical. SACM) LT 16 

CRANK IT UP (EMI April. ASCAP/Black Fountain. 
ASCAP/N Da Trunk. ASCAP/Ciump Tight. ASCAP/HerWt- 
cious.ASCAPJ.HURBH 95 

CREO EN ELAMOR (Piloto, ASCAP/Unhnrsal Musica. 
ASCAP) LT 36 

CUIDARTE EL ALMA (Songs Or Castillo. BMI.'WB, 
ASCAP/Llniversal-Musica Unica. BMI) LT 2 

-D- 

DAIO POR HECHO (Designee. BMI) IT 18 
DAMN! (Dmgslore. ASCAP/UI Ion 00017 Music, 
BMl.'White Rhino. BMI.ail' Buddy Dewbetry, BM!) RBH 33 
DESPERATELY (Tillawhirt BMI .'Moon Kiss. BMI) CS 16 
DIAMOND IN DA RUFF (Invisible. BMI.'Niahlist. 
BMIr'Oivine Mitl, ASCAP.'WB. ASCAP/I Want My Daddy's 
Records. ASCAP/|ahqae)oints, SESAC/Univefsjl Tunes, 
SESAC/Bridgeport, BMI), WBM. RBH 65 

DIP IT LOW (Pol. Paul. BMI.'SpenCow. SMI) RBH 96 
DIRT OFF YOUR SHOULDER (EMI Apdi. ASCAP /Carter 
Bovs. ASCAP/VrxriM B*-.>f h. ASCAPl, HU H-.oo 8: RBH 6 
DONDE CORRE U SANGRE (Estf Fa 1. ASCAP) LT so 
DONTTAKE YOUR LOVE AWAY (Tuff Hurt. BMI/Zomba 
Songs. BMI.'GrindUme, BMI), WBM. Hioo 63; RBH 34 

0RIV1N' INTO TTIE SUN (Magic Mustang. BMI/Write 
I m Cowgirl. BMI /ai N. ASCAP ;|orga Song, ASCAP) CS $1 
OUOE (EMI Blackwood. BMI). HU Hioo 71; RBH 30 
OUtU vital (Sony/ATV Discos, ASCAP/Aooiu Musi- 
cal. ASCAP) LT 31 



ECHAU UNA (Rubel. ASCAP/UnMtfSal Musica, 
A5CAP'300oAmor.ASCAP) IT ji 

U. (REINVENTION) Oackie Frost. ASCAP/BMG Songs. 
ASCAP/Crump Tighl. ASCAP) RBH 71 

ELLATIUIE FUEGO (Sir George. ASCAP /UnAVfsa I 
Musica. ASCAP; Piloio. ASCAP) LT 35 

ENCORE (Carter Boys. ASCAP/EMI April ASCAP/Ye 
Wortd Music ASCAP). HU RBH 37 

ERES MIREUGUN fTulum. ASCAP/EMI April, ASCAP) 

E5TGV EfiAMORADA (Arpa. BMI) LT 4A 

-F- 

FALLS ON ME (Uniwr^l Songs Of PolyGram Interna 
tional, BMI ; Pener Pig. BMI). W8M, Hioo 53 

FIGURED YOU OUT (Vk'arner-Tam«riane. BMI/Arm Your 
Dillo. SOCAN.7ero-G, SOCAN/Black DieseL 
SOCAN,' Lddekiv. SOCAH). WBM. Hioo 65 

THE FIRST CUT IS THE DEEPEST (Mainstay. 
BMI /Salafa. ASCAP/Universal-MCA. ASO^. WBM. Hioo 
16 

F»K rr 0 DONT WANT YOU BACK) (Hot Butter Milk. 
ASCAP,'Bot Rad,it, ASCAP/Top Billln*, ASCAP/Zomba. 
ASCAP), WBM, Kioo 18; RBH ^7 

aiES ON THl BUTTtR (YOU CANT GO HOME AGAIN) 
(Wacissa River. BMI/Built On Rotk. ASCAP/IC6. 
BMI ; Famous. ASCAP;Song Matters. ASCAPj'BPI Adminis- 
tration. ASCAP), HU CS 36 

FREEK-A-LEEK (Zomba. ASCAP,' Kumbaya. 
ASCAP,' Watch My Music. ASCAP,' Lll Ion 00017 Mu^'':. 



BMI), WBM. Hioo 34i RBH 33 

f.UMJa. (E ContrtNMS^i ASCAP/7omb«. ASCAP/Hot 
Butter MUk. ASCAP/Bat Radar. ASCAP/HrsI Prtorlty; 
BMI/Ryckomusic. ASCAP/Maniac Music. ASCAP/Top 
Billin'. ASCAP) Hioo 67 

-G- 

GALYUH AH LEAD (X.CAR.R.. ASCAP/Masslve 
Sourxts. ASCAP/STB, ASCAP) Hioo 91; RBH 51 

GAME OVER (Ne»e. SESAC/Lucky; BMQ Hioo S7: RBH 

J5 

GANGSTA NATION (Gangsta Boogie, ASCAP/Hoo Ban. 
gin- Music. ASCAP/DreamWorkS SongS.ASCAP/Bass 
Pipe. ASCAP/Karam^ Kid. ASCAP/Nate Dogg, BMI/Uni- 
versal. ASCAP/Cherry Lane. ASCAP). CLM/WBM. Hioo 83; 
RBH 47 

GET LOW (TVT. ASCAP/Swole. ASCAP/Da Crippler. 
BMI/ColliPark. BMI/EWC BMI/EM) Blackwood. BMI). HU 
RBH 44 

GtGOLO (Zomba Songs. BMl/R.KeUy. BMl/Nkk 
elodeon. ASCAP/N-CanN, ASCAP/Famous. ASCAP). 
HL/WBM. Hioo 39 

GOOD UTTLE GIRLS (Mike Curb. 8M1/K<ss My Cash. 
BMI.'Ensign, BMl^Fu/ry Dice. BMl|. HL/WBM, CSiB 

GOOD YEAR FOR THE OUTUW (Stairway To B<tner*s. 
BMI/Gottahaveable. BMI/Lrwe Monkey. BMI) CS ^6 

GUY UK£ ME (Greenlmse. BMI/EMI Blackwood. 
BMI/Cooke's Trust. SESAC/Bug. BMI). HU CS 33 

-H- 

HAPPY PEOPU (R.Kelly. BMI/Zomba Songs, BMI), 
WBM. RBH 62 

HA2ME OIVIDARLA (Vander. ASCAP) LT 14 

HELL YEAH (Go4tahavcable, BMI/SongsOfWVidswep( 
Pacific, BMI.'BMG Songs. ASCAP/Mrs. Lumpkins Poodle, 
ASCAP). HU'WBM. Hioo 99 

HERE WITHOUT YOU (Escatawpa. BMI/Songs Of Uni- 
versal, BMI), WBM. Hioo 34 

HEYYA! (Gnat Booty. ASCAP/Chrysalis, ASCAP). HU 
Hioo 13; RBH 38 

HIT THAT (Underachievet, BMI/King, Purtich. Homes. 
Palemo & Bertiriger. BMI). H U Hioo 95 

HOLD ON (Blacklire. ASCAP/Famous. ASCAP/Blue 
Erro Soul. ASCAP/EMI April. ASCAP/Tehuti. ASCAP/Ye 
WofW Musk. ASt AP/Modal, ASCAP/Get Ya Frog On. 
BMII.HU RBH ^6 

HONK IFVOUHONKYTONK(Sonv/ATVTree. 
BMI/Curb, ASCAP/)ustin John. ASCAP), HU'WBM. CS 60 

HOTEL (Ursiny. BMI/EMI April, ASCAP/R_Kelty. 
BMI/Zomba Songs. BMl.i'Wamfr-ranMTlane, 
BMI/Sony/ATV Songs. BMl.'EMt BLiirkwood. BMI/Dead 
Game.ASCAP/8«rnard"s Other, BMi/UnivefsaL 
ASCAP/Swiu Beali. ASCAP). HL/WBM. Hioo 5; RBH 7 

HOT MAMA (Sony/ATV Acuff Rose. BMI/Wenonga. 
BMI). Hues 5; Hioo 51 

HYPHY (Cyphen:lefT, ASCAP/Momma Dot Miuik. 
ASCAP/Your Momma Looks Uke A Man, ASCAP /Yellow 
TwankK. ASCAP/EMI April. ASCAP/E'40, BMI/Zomba 
Songs, BMI), HL/WBM. RBH 91 

-I- 

I AM THE HIGHWAY (Disappearing One. 
ASCAP/Melee Sawy Music, BMI/Me 3. BMI/ LBV Songs. 
BMI). HU Hioo 79 

I CAN ONLY IMAGINE (Simplevilte. ASCAP/Fun Attic. 
ASCAP) CS 55; Hioo 94 

I CANT SLEEP [Esptrlu de Leon. BMI/Songs Of Univer 
saL BMI/My Mulligan, BMI), WBM, CS 2B 

I CANT WAIT (Organired Noize. BMI/Big SeJtvi 
ASCAP/EMIApriLASCAP/Gnai Booty, ASCAP/Chrysa Us, 
ASCAP). HU Hioo 43: RBH 30 

I'D BE LYING (Mark Hybnet, ASCAP/Cagle Blue, 
ASCAP/BB3, BMI), WBM. CS 40 

I DONT WANNA KNOW (Mersk^ BMI/Mnlce Combs. 
BMI.'EMI Blacl(W0i>d,BMl/Ho1HeBt. ASCAP/Justin 
Combs, ASCAP;EMI ApriLASCAP,'Oonceno.ASCAP/337. 
ASCAP), HL. Hioo 21; RBH 18 

IF HEARTACHES HAD WIMGS (Son Of Gila Monster. 
BMi;Bug. BMl/Moon Catcher. BMI) CS ^2 

IF I AJNT GOT YOU (Lellw. ASCAP/EMI April. ASCAP), 
HU Hioo j8; RBH jo 

IF YOU EVER STOP LOVING HE (Sony/ATV Tree, 
BMI 1' Low Monkey, BMl,'V/enoftga. BMI/UnivetsaL 
ASCAP/Memphislo. ASCAP). HL/WBM. CS 33 

I GOT A FEEUN' (Major Bob. ASCAP /UnSiersal-Songs 
Of PolyGram imefnaiwnal. BMI/ Everything 1 Love. 
BMI/Sony/ATVTree. BMI).HL,'WBM,CS 34 

(I HATE] EVERYTHING ABOUT YOU (3 Days Grace, 
SOCAN/EMI April. ASCAP; Noodles For Everyone. SOCAN), 
HU Hioo 68 

rii BE AROUMO (God Gruen. BMI/Virginia Beac^ 
ASCAP/WB. ASCAP). WBM. RBH 64 

I LOVE YOU THIS MUCH INsslwille DreamWorks 
Songs. ASCAP/Paper Angels, ASCAP/ Sun chase*. 
ASCAP/ChtnTV Lane, ASCAPfEMI April. ASCAP/Sea Gayle. 
ASCAPl. CLM;HU CS 8: Hioo 53 

I MISS YOU (EMI ApriL ASCAP/Fun With GoaU. 
ASCAP). HU Hioo 70 

I'M REAUY HOT (Mass Confusion. ASCAP/WB. 
ASCAP ,'Vlrginia Beach. ASCAP/Unrversal-PolyGrwn lnle<- 
rationat. ASCAP /Universal. ASCAP). WBM. Hioo 59; RBH 
34 

rM STILL IN LOVE wnH YOU (Sparia Florida. 
PflS/EMI Blackvraod. BMI/EMI April. ASCAP). HU Hioo 
37; RBH 14 

IN MY DAUGHTER'S EYES (Songs Of Nashville Dream- 
Works. BMI/[)Tversion.aMI/CherrvRivef, BMO.CLM.es 
4; Hioo 47 

IN MY UFE (Money Mack, BMI). WBM. Hioo 69; RBH 

31 

IN THESE LAST FEW DAYS (Vlnny Mar. BMI) CS S7 

INVISIBU (Desmundo. ASCAP/Deslon, 
ASCAP .Andreas CarHson. STIM ^W8. ASCAP/Wamer 
Chappeli. PflS). HL/WBM. Hioo 90 

IT ONLY HURTS WHEN I'M BREATHING (Universal- 
Songs Of PaiyGram IntemationaL BMIj'loon Ectw, 
BMI; Out Of PocVei. ASCAP/Zomba. ASCAP). WBM. CS 31 

IT'S MY UFE (U ^r.'ersal-Songs Ot PolyGram Interna- 
tional. BMi/Zomba. ASCAP). WBM. Hioo 26 

I WANNA DO IT AU (EMI BlackHood. BMI/Ty Und. 
BMI/iBoB Music, BMI/BP1.BMl/M*eCurbtBM0. 
Hi;WBM, Hioo 76 

I WANNA MAKE YOU CRV (Big Red Tractor. 
ASCAP/Wamer- Tameriane. BMI/Smith Haven. BMI). 
WBM. CS 3S 

I WANT TO LIVE (Mcmphisto, ASCAP/Onla^ 
ASCAP/Unlversal, ASCAP/Sony/ATV Cross Ktyi. ASCAP). 
HLC5 50 

IWANTYOU (Uncle Bobby, BMI/EMI Blackwood, 
BMI /New Hidden Valley. ASCAP/WB. ASCAP/Casa David. 
ASCAP), HL/WBM. RBH 3s 

I WONT GO ON AND ON (Peermusic. BMI/ Ma lane, 



BMO.HUCS49 

-J- 

JESUS WALKS (EMI Blackwood. BMI/Gimme My Pub- 
lishins. BMI),HUBBH43 

JOOK GAL (WINE WINE] (Greensleeves. PRS/Llv- 
ingstofi. ASCAP,' Drugstore, ASCAP/LiI Ion 00017 Music. 
BMl/Staying High Music. ASCAP/EMI Apfil, 
ASCAP/Bonecrusher, ASCAP/Abood, BMI). HU RBH 97 

)05£ PEREZ LEON (TN Ediciones. BMI /Beech wood. 
BMI)LT34 

JUSTA LJTTU WHILE (Black Ice. BMI/Cyplron, 
BMI/EMI Blackwood, BMI). HU Hioo 78 

-L- 

LAG Rl MAS DE CRI5TAL (Zomba. ASCAP) LT 19 
LA PAGA (Peermusic Ml. BMI/Camaleon, BMI) LT 13 
lA PAGA (Peermusic III. BMI/Camaleon, BMI) LT 38 
LAST ONE STANDING (Chi-Boy; ASCAP/ Feesongs. 

BMI). WBM. CS 32 

LET'S BE US AGAIN (Sony/ATV Tree. BMI /Criterion, 

A5CAP;Still Working For The Man. BMI/Tommy Lee lames, 

BMI/ICG. BMIj.HL.CS 30 

UTTERS FROM HOME (Famous, ASCAP/Ed And 

Lucille Songs. ASCAP/BMG Songs, ASCAP). HU CS 15; 

Hioo 66 

LJTTLE MOMENTS (EMI April, ASCAP/Sea Gayle, 
ASCAP). HU CS 3; Hioo 37 

LOCACONMIGO (Premium Latin. ASCAP) LT 4; 

LOCO (Old Desperados, ASCAP.i'NsD. ASCAP/WB. 
ASCAP; Scon And Soda, ASCAP/ Beechtree. ASCAP). 
WBM,CS39 

THE LONEUNESS (ECAF. BMI/Sony/ATV Songs. BMI). 
HURBH S3 

LONG BLACK TRAIN (Sony/ATV Cross Keys. 
ASCAP/Dri^rs Ed, ASCAP). HU CS 13; Hioo 74 

LOVE ME RIGHT (OH SHEILA) (Songs Of Universal. 
BMI/Ready For The World, BMI) H10097 

LOVE'S D4VINE (Perfect Sorigs. BMI/Bat Future. BMI) 
Hioo 87 

LUV ME BABY (Young Dude. ASCAP/ Uniwersat. 
ASCAP/Bubba Gee. BMI/Noontime Tunes. BMI/Warner- 
Tamertane, BMD. WBM. RBH 54 

-Ml- 

MAKE IT ALRIGHT (Mike City, BMI/ Warner-Tamer lane. 

BMD, WBM. RBH 70 

MAKE IT UP WTTH LOVE (Zomba. ASCAP/Food Stomp 

Muzik, ASCAP/Slrange Motel. ASCAP/David MtPher- 

songs. BMI). WBM, RBH 55 

MAPS (Chrysals. BMO. HU Hioo lOO 
MAS QUE TU AMIGO (Crisma, SESAC) LT 6 
MAYBERRY (Good 01' Delta Boy, SESAC) CS 13: H100 

SS 

ME AND EMILY (Castle Street. ASCAP/Singinrach 

Sonijs. ASCAP/Create Real. ASCAP) CS 54 

filE CAHSE DE Tl IF.I.RR. BMI /EMI April, ASCAP) LT 9 
ME EQUIVOQUE (Copyngti! Control) LT 40 
MEGALOMANIAC (tMl April. ASCAP/ Hun gllkeyora. 

ASCAP), HUHion 56 

ME, MYSELF AND I (Beyonce. ASCAP/HKco South. 

ASCAP/Mi,^ic Of Windswept. ASCAP/TVT,ASCAP/Sco« 

Storch.ASCAP/Tufllew. ASCAP/Black Owned Musik. 

ASCAP/Notting Dale. ASCAP). WBM. HiOO 13; RBH 9 
MEN DONT CHANGE [Mosaic Music, BMI/Hold Mck, 

BMD.HUCS 39 

MIEHTE5TAN BIEN [Sony/ATV Dts<OS. ASCAP) LT 33 
MILKSHAKE (The Waters Of Nazareth. BMI/EMI 

Blackwood. BMI/Raynchaser. BMI/Careers-BMG. BMI), 

HURBH 49 

A MILLION WAYS (Zomba. ASCAP/S63. ASCAP), WBM, 
RBH 77 

MORE t MORE (R Kelty: 8MI/Zomba Songs, BMI). 
WBM, Hioo 81; RBH 33 

MOVE YOUR BODY 0R6H 73 

MY BAND (Not List^ Hioo 73; RBH 68 

MY IMMORTAL (Zombies Ate My Publishing. 
BMI/ Fdh^fallpfi. BMI .'OwigW Frye. AMI). WBM. Hioo 9 

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys, 
ASCAP). HL/WBM, CS 30 

-N- 

NAUGHTY GIRL (Beyonce, ASCAP/Hltco South, 
ASCAP/Music Of Wlr»dswept. ASCAP /TVT, ASCAP/Scott 
Slorch.ASCAPf Black Chvned Musik. ASCAP/ Angela Bey 
incc. ASCAPIWB. ASCAP/Sommer NigN Music. 
BMi/Kidada. BMI/Shugiterius. BMIj'Wamer-Tamerlane. 
BM(/Robber Band. BMI/Universal-Songs Of PolyGram), 
HL/WBM. RBH 50 

NEVA EVA (Swole. ASCAP) Hioo 83: RBH 36 

NEVER ([Ml BU(:kwi>Od. BMI/Unr^rsal. 
ASCAP/Blond* Roci^well, ASCAP). HU RBH 80 

NO BETTER LOVE [EMI ApriL ASCAP^'Uncle Ronrtie's, 
ASCAP/Dillard. BMI; Copyright Control). HU Hioo 36; RBH 
16 

NUMB (Zomba Songs. BMI/Chesterchai. ASCAP/BIg 
Bad Mr. Hahn. BMl/Nondisclosure AgreemerK, BMI/Rob 
Bourdon, BMl/KenjI Kobayashi, B Ml /Pancakey Cakes. 
BMI). WBM. Hioo 15 

-O- 

THE ONE (God Gwi. BMI/Bubba Gee. BMI/Noontime 
Tunes, BMl/Ya'Majesty's Music. ASCAP/EMI April. 
ASCAP/Reach Global. BMI/Songs Of Universal. BMI). HU 
RBH 93 

ONE CAU AWAY (Almo, ASCAP/Trak Stan. ASCAP/lrv- 
ing, BMI/lackpot. ASCAP/ChIng Chong, BMI), HU Hioo 2; 
RBH 4 

ONE DAY AT A TIME (Universal. ASCAP/ B others 

St reel. ASCAP/Udllk ft MlUn'^ Money. ASCAP/Ihug 

Nation, BMI/Eight Mile Style, BMI/|acefF. ASCAP/Reslo 
Worid. ASCAP), WBM. RBH 61 

ON YOUR WAY HOME (Songs Of Bud Dog. 
ASCAP/Songs Of Universal. BMI/ Hannaberg. BMI). WBM. 
CS41 

OVERNIGHT CEL£BRnY(Stayin High, ASCAP/EMI 
April. ASCAP;Ye World Music. ASCAP ,'Minmode. 
BMI/Songs Of Ur.rversal. BMIi'L£n-k>n, BMI/Stone Dia- 
mond. BMI). HU RBH 39 

-P- 

RUNT ME A BIRMINGHAM (Songs Of OreamWoriis. 
BMI/Princeha. SMI/Mama's House, BMI/Cherry River. 
BMI). CLM. CS 31 

EL PALOMITO (Edimura, ASCAI^ LI 43 

PARA QUE ME HACES LLORAR (BMG Songs. 
ASCAP;Alma, BMI)LT39 

PARA TOOA LA V1DA [LGA BMI) LT 3; 

PASSENGER SEAT (Emerto. ASCAP/EMI ApriL 
ASCW>; Little Cfickel. ASCAP), HU CS 16 

PERFEa (Sonyi'ATVTrce. BMI/Wenonga. BMI/Gold 



Watch. BMI). HL.''WBM. CS 6; HiOO SO 

POPPIN- THEM THANGS {50 Cent, ASCAP/Lloyd 

Banks. ASCAP/Mouth Full O'Gold, ASCAP/ Unrversal. 

ASCAP /Ain't Nuthin' Goin' On But Funking. ASCAP/WB, 

ASCAP/Music Of Windswept. ASCAP/Elvts Mambo. 

ASCAP/TVT. ASCAP/Scott Stort^ ASCAP), HU RBH 75 
PROTOTYPE (Gf«t Booty; ASCAP/ Chrysalis. ASCAP). 

HURBH 93 

PtAJ. UP (Mudslide. BMI/Abood, BMI) Hioo 9B; RBH 

73 

-Q- 

QUE LLORO (Sorry/ATV Discos. ASCAP) LT s 
A QUE NO n VA5 (Brantunes, ASCAP/ Maximo 

Aguirre. BMI/Maik Portmann, BMI /Universal -Musica 

Unita. BMI) LT 30 

QUESTIONS (Zomba Songs. fiMI/R.KHI% BMO.WBM, 

RBH 48 

QUE Tl RUEGUE QUIEN TE QUIERA (LGA. BMI) LT 43 

QUICK TO BACK DOWN (Zomba. ASCAP/lll Will. 
ASCAP;Lil |on 00017 Music. BMI), WBM. RBH 86 

QUIEN TE Dl)0 ESO? (Brar.tunes. ASCAP/Maxlnio 
Aguiirp. BMI/Fonsi. ASCAP) LT33 

QUIERO PERDERMEENTUCUERPO(Kike Santander. 
BMi;En5ign,BMI)LT33 

QUITEMONOS LA ROPA (Sony/ATV Discos. 
ASCAP/World Deep. BMI/Sony/ATV Latin, BMI/Btueplat- 
inujn, ASCAf? LI 46 

-R- 

READ YOUR MIND (tuft Huff, BMI/Grindtime, 
BMIr'Pav Town, BMI) Hioo 39; RBH 19 

THE REASON (Spread YourCt>eeks And Push Out The 
Music, ASCAPl Hioo 62 

REDNECK WOMAN (Sony/ATV Cross Keys. 
ASCAP;Gracie Girt, ASCAP/WB. ASCAP). HL/WBM, CS 42 

REMEMBER WHEN (EMI April. ASCAP/ Tr I -angels, 
ASCAPi,HUCS 7; Hioo 40 

RIDE WIT U (Universal. ASCAP/ Tetragrammalon. 
ASCAP/ Nrvrac Tyke, ASCAP/lesse laye. ASCAP; BIG 
lAMES. ASCAP/Fanwus. ASCAP/50 Cent. ASCAP/High On 
Ufe, ASCAP/Mouth Full 0' Gold. ASCAP), HU Hioo 86; 
RBH 43 

RIGHT HERE FOR U (Da Twehe. ASCAP/Justin Combs, 
ASCAP/EMI April. ASCAP/Danger Zor>e. ASCAP /DeSwing 
Mob, ASCAP), HURBH 99 

ROSAS (Sony/ATV Discos. ASCAP) LT 30 

ROSES (Gnat Booty; ASCAP /Chtysalis. ASCAP/Seven 
Sax, ASCAP), H U Hioo 64. RBH 4^ 

ROUND HERE (Vj|-s Child, ASCAP/F.O.B.. 
ASCAP,' Ooniani And Yj Maiest/s Music. ASCAP/Copy^ 
right Cor.lrolJRBri 60 

RUBBER BAND MAN (Domani And Ya Ma|est/S Music. 
ASCAP/Cnjmp Tight, ASCAP) Hioo 30: RBH 15 

-S- 

SALT SHAKER OVT. BMI /Colli Park. BMI/EWC BMI/Da 
Crippler. BMI/C'Amore. SMI/Me a Man^. ASCAP/EMI 
April. ASCAP/EMI Blackwood, BMO. HU Hioo 17; RBH 11 

SAY AY AY AY (Mfla^a. BMI/Dulty Rock. ASCAP/EMI 
April. ASCAP), HL, HBHBJ 

SE ME HIZOTARDE LAV1DA [Musinda, ASCAP) LT47 

THE Sa UP lObii; Trice. ASCAP/WB. ASCAP/Aln'l 
Nuthin" Goin' On But Funking, ASCAP/Music Of 
Windswept, ASCAP /Blotter. ASCAP; Eivis Mambo. 
ASCAP/Nale Oogg. BMI Ifiimo. ASCAP). HL.'WBM, RBH 84 

SHAKE THAT MONKEY IZomba Songs. BMI/T Shaw. 
BMl/Ul ion 00017 Music. BMI), WBM. Hioo 89 

SHE IS (Phoenix A«e. ASCAP/Edrtie Serrano. 
BMl/Marsky. BMt/[anke Combs. BMI/EMI Blackwood, 
BMI/8elowThe Surface, ASCAP). HU RBH 90 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks. 
BMI/API Country Music. BMI/E Ticket, BMI/Cherry River. 
BMI/Slill Wortcing For The Woman. ASCAP/MXC, 
ASCAP/tCG. BMI/EMI Blackwood. BMI/Shane Minor. 
aMI).CLM;HUCS4S 

SICK AND TIRED (ShanCan. BMI) CS 47 

SIMPU LIFE (Nashville DreamWorks Songs. 
ASCAP/Monkey Feet, ASCAP/Chefry Lane. 
ASCAP ;'Famoos. ASCAP/Animat Fair, ASCAP/ Careers- 
BMG. BMl/Sllverkiss, BMI/Songs Of Universal. 
BMI/Songs From The Engine Room, BMI). CLM/HU/WBM. 
CS19 

SLOW DOWN (E-Class, BMi,'Virginia Beach. 
ASCAP/WB. ASCAP). WBM. RBH 74 

SLOW JAM2 (Stayin High. ASCAP/Konman Entertain- 
ment, ASCAP/ Roc Da World. AS CAP/ Diplomat. ASCAP /Ve 
Worid Music, ASCAP/EMI ApriL ASCAP). MU Hioo 3; RBH 
5 

SLOWMOnON [Money Mack. BMI) RBH 39 
SMILE (50 Cent. ASCAP/Lhiyd Banks. ASCAP/Univer- 
saL ASCAP/Mo I D- BMI/Jobete. ASCAP). HU RBH 100 
SOMEBODY (WB. ASCAP/ Gravrlron. SESAQ. WBM. CS 

35 

SOMEDAY (Wamef-Tamerlone. BMl/Arm Vdur Dillo. 
SOCAN/Zero-G, SOCAN/Black Diesel. SOCAN). WBM, 
Hioo 31 

SONGS ABOUT RAIN [Sonry/ ATV Timber, SESAC/Hills- 
boTO VaUey. SESAC /Sony/ATV Tree. BMI/Cake Taker. 
BMI/Com Countfy. BMI). HUCS 14; Hioo 73 

SORRY 3004 (First Avenue. ASCAP; BMG Songs. 
ASCAP/Demo Hot Songs. ASCAP/EMI Aijol. ASCAP/Ein- 
nor. ASCAP.'Anlonio Ocwn's Muzik. ASCAP/E.D. Oui-lt. 
BMI/Anthony NarKe Muiik. ASCAP/E Two. ASCAP). HU 
Hioo 11; RBH 3 

50SEXY(R.Keliy. BMI/Zomba Songs. BMI/Stayin 
High. ASCAP). WBM. RBH 67 

SOY UN NOVATO (Ser Ca, BMI) LT 18 

SPEND MY TIME IBUckened. BMI). WBM, CS 17 

SPLASH WATERFALLS (Ludacns. ASCAP/EMI April, 
ASCAP/ Copyright Control/Alru<Jy, ASCAP/Almo. ASCAf^. 
HUH1006; RBH 3 

STAND UP Oudacris. ASCAP/EMI April. ASCAP/f* 
Worid Music. ASCAP), HU RBH 46 

STAND UP IN IT (High Vollag*. BMI/Munic Golry. BMI) 
RBH 78 

STEP IN THE NAME Of LOVE (Zomba Songs. 
BMI/R.Kellvi BMI). WBM. RBH 36 

STILL FRAME (WBM. SESAC /Traplbm. SESAQ. WBM, 
Hioo 96 

STIU IN LOVE [Aliarose Music. BMI/ln.-ing. BMI/AI 
Green, BMI), HU R8H 53 

SUGA SUGA (Lat TO Vehwt. BMI/SoutSick Muiik. 
BMI ''lumping Bean. BMI/Songs OfUnricrsal. BMI/Univer- 
sai. ASCAP; Ama^a-Sophia. ASCAP) Hioo 36 

SWEET SOUTHERN COMFORT (Warner- Tameriane, 
BMI/Writers Extreme, BMl/EMIApriLASCAP;BradToThe 
Bone. ASCAP). HL/WBM. CS lO; Hioo 54 

-T- 

TAKE ME AS I AM (Sony/ATV Tur>es. ASCAP/Huss 
ZwrngU, ASCAP/EMI Blackwood, BMI/Te-Bass. BMI/Assir- 
ah-s Music. ASCAP/Henchmen, BMI). HU RBH 98 

TE LLAME (Rubet. ASCAP /Universal Musica. 
ASCAP/ 3000 Amw, ASCAP/Sony/ATV Discos, ASCAP) LT 
10 

TE LLIVARE ALGELO (EMI April. ASCAP/Yetapa 



Songs, ASCAP) LT 39 

TENGO GANAS (VMR. ASCAP/ F.LRP.. BMI] LT8 

Tl QUISt OIVIDAR IBIWG Songs. ASCAP) LT 37 

TE QU ISE TANTO [Do o*e Acuar eU Songs. ASCAP) LT 1 

THANK GOO I'M A COUNTRY BOY (Cherry Lane. 
ASCAP /DreamWorks Songs. ASCAP), CLM, CS 43 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony/ATV 
Tree. BMl.'Showbllly, BMI), HL CS 33 

THEM JEANS (One Up. BMI) RBH 69 

THERE GOES MY UFE (Warner Tamertane. BMI/Major 
Bob. ASCAP/Sw^ei S^jmmer, ASCAP). WBM, Hioo 61 

THINK ABOUT YOU (Uncle florrme's. ASCAP/EMI April. 
ASCAP/Ghost Manor. BMI). HU RBH 38 

THIS LCWE (Angel Pie. BMI/Mike Curb, BMI/Sony/ATV 
Tree. BMI/Onaly. BMI ;wa>nciTamerlane. BMI/MakeshifL 
BMI).HL/WBM,CS44 

THIS LOVE (Careers BMG, BMI/February Tvwnty Sec- 
ond. BMi;Valentine Valentine, ASCAP), HU HiOO 19 

THROUGH THE WIRE [Ye Worid Music. ASCAP/Dyad. 
BMI/Wamer-Tameriarte. BMI/Neropub. BMI/EMI ApriL 
ASCAP), HL/WBM. Hioo 30; RBH 13 

TIPSY Oerrell tones. ASCAP/Tarpo, ASCAP/Notting 
Dale, ASCAP) Hioo 4; RBH 8 

TOUGHER THAN MAILS [Songs Of Daniel Music, 
BMI/Tanasi Island Musk. BMI/Sony/ATVTree, BMI/Big 
Yellow Dog. BMI; Ella Baby Music. BMI/Copyrighl Solu- 
tions. BMI). HU CS37 

TOXIC (Col8emsEMI.ASCAP/Murlyn.ASCAP/Unlvef- 
sal-Po^yGram IntemalionaL ASCAP). HL/WBM. Hioo 10 

TU FOTOGRAFIA (Estetan, ASCAP/ F.I.RP.. BMI) LT it 

-U- 

UN TE AMO (Man/amusic ASCAP) LT 33 

UNWELL (Bidnis. BMI/EMI Blackwood. BMI). HU Hioo 

49 

-V- 

VANIDOSA (Arpa. BMI) LT 34 

VICTORY 2004 (Big Poppa, ASCAP/lustin Combs. 
ASCAP/ EMI April, ASCAP/lae'wons. ASCAP/Sleven A Jor- 
dan, ASCAP/ EMI-Unart Catalog. BMI/ Universal, ASCAP). 
HURBH 61 

VITAMIN S (EMI Blackwood. BMI). HU RBH 63 

-W- 

WALKED OUHA HEAVEN (WBM, SESAC/ BabybcryS 
Little. SESAC/Noontime South, SESAC/EMI ApriL 
ASCAP/BUek Baby. SESAC;'Th*ni Damn Twins, ASCAP /AJr 
Control, ASCAPJ. HL;WBM. RBH 39 

WANNA GH TO KNOW YOU (so Cent. ASCAP/Ltoyd 
Banks. ASCAP;Mouth Full O'Gold. ASCAP/ Unrversal. 
ASCAP/Weljilvte.BMi/Better-half.ASCAP/LeonVftre. 
ASCAP). WBM. Hioo35;RBH 13 

WATCH THE WIND BLOW BY (Unlversal-Songs 0( Poly- 
Gram Interna tional, BMi.'Slowbome. BMI/Hope-N-Cal, 
BMI).ML/WBM,CSl;Hioo 35 

THE WAY I AM (Knoc-Turn-AI. ASCM>/Millian Dollar 
Game AinT Free. ASCAP/Scott Storch, ASCAP/TVT, 
ASCAP) RBH 87 

THE WAY YOU MOVE (Gnat Boot^ ASCAP /Chrysalis, 
BMI/Carl Mo. BMI/Organiied Noize, BMI/HIIco, BMI), HU 
Hioo 7; RBH 31 

WE AU FAU DOWN (Lone Palm. ASCAP/Music Of 
Wlndsw*pt. ASCAP/lsland Pacific. ASCAP). WBM, CS 46 

WEAR IT OUT (Divided, BMI/ Unrversal, BMI/RamaL 
BMI; Warner-Tamerlane. BMI), WBM. RBH s8 

WHArS rr uke [EMI April. ASCAP/Air Control. 
ASCAP/Them Damn Twi-n. ASCAP/EMI Blackwood. 
BMI/MC Infinilv, BMI|. HU RBH 41 

WHAT WOULD YOU DO (Baly^ Ree Toonj, 
BMI/Sony/ATVTree, BMi; Rye Songs, BMI/Fojt nim, 
BMI/H Hersh N. Bomb. ASCAP/Dogg Found«tk»n, BMI/N 
With The Words. ASCAP). HU RBH 94 

WHEN I UMK TO THE SKY (EMI ApriL ASCAP/Blue 
Lamp. ASCAP). HU Hioo 84 

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys. 
ASCAP/Onalv. BM1|. HL, CS 9; Hioo 43 

WHISKEY GlRLaokeco Tunes. BMI/Sonv/ATVTf«, 
BMI/Big Yellow Dog. BM I). HU CS 59 

WHITE FLAG (Warner ChappelL PRS/WB. 
ASCAP/Fulure Furniture. ASCAP/EMI April. ASCAP/BMG 
Songs, ASCAP). HL/WBM. Hioo 33 

WHO GIVES A..WHERE YOU FROM (Tefnoise. BMI] 
RBH 89 

WHOKHOWS (Soulchild. ASCAP/ UniversaL 
ASCAP/Nlvrac Tyke, ASCAP/ Tetragrammalon, 
ASCAP/lesse laye, ASCAP) RBH 40 

WHYCANTWEALLIUSTGHAUING NECK? (Of 
Music. ASCAP; Song Catchers, ASCAP) CS 58 

WHY DONT YOU ft I (Anaeslhetk. BMI/Wamer- 
Tamerlane. BMI), WBM. Hioo 46 

WILD WEST SHOW (Big Love. ASCAP/WB, 
ASCAP/Music 0( Combjslion. BMl/SongsO(Windsv«pt 
Pacific. BMI). WBM. CS 34- Hioo SS 

WITH YOU Oess. ASCAP; Worid Of Andy Music. 
ASCAP/Un\«fsaU ASCAP/Sony/ ATV Timber, SESAC/Tur- 
thr Victory. SESAC), HL/WBM. Hioo 14 

WORK IT (REINVENTION) Oackie Frost. ASCAP/BMG 
Songs. ASCAP/Tennman Tunes. ASCAP/Zomba, 
ASCAP ;|.AIber1 ft Son. ASCAP /UnfversaL ASCAP/Jay E^S 
Basemeni. ASCAP), HL/WBM, Hioo 80 

THE WRONG GIRL (Sony/ ATV Timber. SESAC 'Hills- 
boro Valley. SESAC /Sorry /ATV Tree. BMI/Cake Taker. 
BMI/Com Country, BMI). HU CS 38 

-r- 

YEAH! CTVT. 8MI/Lil tan 00017 Music. BMI/Christc^ 
pber Garrett, ASCAP/HiICO South. ASCAP/Music Of 
Wind5wept.ASCAP/Christophef M3lhew.BMI/Ludacris. 
A5CAP;EMI April. ASCAPl. HL/WBM. Hioo 1: RBH 1 

YOTE EMSENE (Not Listed! IT 49 

YOU (RTD. BMI.Mor*y Madness. ASCAP) Hioo 93 

YOU CANT TAKE THE HONKY TONK OUTOFTHE GIRL 
(Sony/ATV Tree, BMI/love Monkey; BMI/ Emrsonbignz, 
BMI ^Songs orwhidsv^ PaclFic. BMI). HL'WBM. Hioo 
85 

YOU DONT KNOW MY NAME (Lellow, ASCAP/EMI 
April. ASCAP/Ye Worid Music ASCAP/Uncle Bobbyi 
BMI/EMI Blackwood. BMI /A-D<sh Of -Tunes. BMI), HU 
Hioo 31: RBH 17 

YOU'U THINK OF ME (Almo. ASCAP; Original Bliss, 
ASCAP;EM1 April, ASCAP/Ty Me A Rrver. ASCAP/lesKar. 
ASCAP). HUCS n; Hioo 48 

YOU RAISE ME UP IPeermusic. ASCAP/UnrversaL 
ASCAP) Hioo 75 

YOU'RE IN MY HEAD (EMI Blackwood. BMI/Shane 
Minor, BMI/Gottahaveabte, BMI .'Songs Of Windswept 
Pacific. BMI/Songs Of Bud Dog. ASCAP/Music Of 
Windswept. ASCAPl, HL/WBM. CS 37 

y TDOO QU EDA EN NAOA (World Oeep^ 
BMI/Sony/ATV Latin. BMI I Blueplatinum. 
ASCAP/ Sony/ATV Discos. ASCAP) LT 3 
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Charts 



McGrawAdds 19th Notch To His No. 1 Tally 



m 

McGRAW: COUNTRY NO. 1 



Tim McCraw kicks up dust on Hot 
Country Singles & TVacks, as "Watch 
the Wind Blow By" gains 51 detec- 
tions and replaces Toby Keith's 
"American Soldier" atop the chart 
after a four-week reign. 

McGraw's chart-topper brings his 
total to 19 No. 1 singles in the 
Niebeti Broadcast Data Systems 
(BDS) era, good for third place 
among all artists during the 14 years 
we've based our charts on BDS data 
(see Chart Beat, page 77). 

Concurrently. 1Vace Adkins 
achieves his first top five hit in 
more than six years with "Hot 
Mama," which advances 7-5. The 
playful song about a married man 
flirting with his wife is Adkins' first 
stop in this part of the chart since 
"The Rest of Mine" peaked at No. 4 
in the Dec. 13. 1997, issue. 

With 1,065 plays, Adkins' strongest 
station to date is Infinily's WYUU 
Timpa. Fla.. where music director Ji^ 
Roberts says, 'This record connected 
with the 
audience 
immediately, 
and it's an 
easy sing- 
along." 
Roberts also 
cites the 
accompany- 
ing videoclip 
as an en- 
hancement to the audience response. 

TOXIC' AVENGER: Britney Spears 

returns to No. 1 on the Mainstream 
Top 40 chart and the top 10 on The 
Billboard Hot 100 chart for the first 
time in almost four years, as "Toxic" 
moves 2-1 on the Top 40 chart and 
11-10 on the latter list. 

Spears last appeared in those 
regions of each chart in June 2000 
with "Oops! ... I Did It Again." 

In between Mainstream Top 40 
No. Is, Spears has charted with 
seven other tracks at that format. 
But only one of them. "Lucky" in 
September 2000. reached the top 10. 
Her prior peak on the Hot 100 dur- 
ing this time was No. 11 with 
■Stronger" in July 2001. 

According to label sources, 
"Toxic" was probably the first song 
of Spears' career to test strongly 
with adult listeners, which helped 
open up airplay of the song to all 
dayparts other than evenings and 
increase its audience total. 

A look at HitPrediclor research 
confirms the adult appeal. "Toxic" 
scored a 62.7 with persons 25-plas, 
indicating top 15 potential. That's not 
that far off from the scores for partici- 
pants 13-17 (70.0) and 18-24 (65.0). 
Such scores of 65 or better indicate 
top 10 potential. 

COOUE HIGH: Reminiscent of last 
year's £>/««/;' rhythm explosion — 
which spawned Sean Paul's "Get 
Busy. " W^e Wonder's "No Letting 



Co " and Lutnidee's "Never Leave 
You— Uh Ooh, Uh Ooohl "— the 
Coolie rhythm is poised to be the 
breakout beat of 20O4. 

Created by CoideD "Scatta" BurreD, 
the rhythm can be heard on "Pull Up " 
by Mr. Vegas, which debuts on The 
Billboard Hot 100 at No. 98 and 
advances 79-73 on Hot R&B/Hip-Hop 
Singles & TVacks. Reggae-tinged R&B 
track "Move "Vour Body" by Nina SIqi 
Featuring Jabba also incorporates the 



he spits some hip-hop in Spanish over 
the Coolie-laced track That song and 
Mr. Vegas' 'Pull Up" have received 
most of their airplay at WPOW Miami. 

'SOMEDAV HAS ARRIVED: It's another 
slow climb to the No. 1 spot at adult 
top 40, as Nickelback's "Someday" 
inches its way to the top in its 26th 
week on the chart 

Last issue. Sheryl Crow's "The 
First Cut Is the Deepest" hit No. 1 in 
its 24th chart 



'"Solitaire," a non-album B-side that 
is a remake of Neil Sedaka's 1975 
hit for the Carpenters, the single is 
shipping heavy units and is poised 
to debut at No. 1 on Hot 100 Singles 
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Coolie rhythm and bows one position 
above "Pull Up" on the R&B chart. 

Nina Sky, a duo consisting of 18- 
year-old twins Nicole and Natalie 
Albino, makes its initial bow on the 
chart on the heels of signing with 
Next Plateau/UniversaL "Move" ranks 
at No. 17 at WQHT New York, where 
featured artist Jabba hosts a weekend 
reggae show and the song's producer, 
Cipha Sounds, is a DJ/mixer 

Bubbling under the R&B/Hip-Hop 
Singles & TVacks chart is the Ul Jon- 
produced "Culo" by Pitbull, on which 



MAINSTREAM 
Billboard TOP 40.. 



week, which was 
the third-longest 
trek to No. 1 at 
the format up to 
tliat point. 

Crow's "Cut" 
now rests in 
fourth place, 
trailing "Super- 
man (It's Not 
Easy)" by Five for 

Fighting at 28 

weeks and " Slide " by Goo Goo Dolls 
and Nickelback's "Someday," which 
are tied at 26 weeks. 

"Someday" is the first No. 1 for 
Nickelback on the adult top 40 chart. 
The band's debut at the format, "How 
You Remind Me, " spent 19 weeks at 
No. 2 in 2002. roadblocked each week 
by the Calling's No. 1 smash, "Wher- 
ever You Will Go. " 

ON THE WAY: Clay Aiken's latest sin- 
gle, "'The Way," is set for retail 
release March 16. Accompanied by 
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Sales and possibly on the Hot 100 in 
two weeks. 

Additional reporting by Patrick 
McGowan in Los Angeles. 
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Are You Gonna Se My Girt EEG 
3 DOORS DOWN 
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MELISSA ETHERIDGE 
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helped ensure that radio quotas re- 
mained in the draft. But these quotas 
will be capped at the 25% marl< that 
currently applies to most radio formats. 

Some genres, including classical and 
jazz, would retain their lower quotas of 
15% because sufficient suitable prod- 
uct is not available from local acts. 

The 25% limit has been greeted with 
dismay by those industry executives 
who had been pushing for quotas to 
eventually rise to 50%, as in certain 
other international territories. The draft 
agreement also contains no provisions 
for quotas for pay-TV or the internet 

Some industry observers have com- 
plained that Australian negotiators 
should have stuck to their original plan 
of excluding all cultural aspects from the 
FTA restrictions. They suggest that con- 
cessions to the United States could then 
have been limited and specific. 

"There are no real benefits from this 
agreement," says Richard Letts, execu- 
tive director of the Music Council of 
Australia. 

The MCA is a 50-member, self-styled 
"informational and advocacy body" for 
Australian music. Its members are rep- 
resentatives of the country's major 
music organizations, academics and 
musicians, and it is the official Aus- 
tralian representative to the UNESCO 
International Mmic Council in Paris. 

"The basic problem is that Australian 
music isn't getting into the U.S. in large 
numbers because of protection rules," 
Letts says. "The U.S. market is huge, 
self-contained and currently inward- 
looking. Previously, the Australian gov- 
ernment was unfettered in what it 
wanted to do to help the (domestic] 
music industry. That's no longer the 
case." Letts complains that the FTA 
draft contains "no compensating con- 
cessions from the U.S. " 

One of the draft FTA requirements 
that has been greeted with approval, 
however, is the extension of the term of 
copyright for songwriters and com- 
posers from 50 years after the compos- 



er's death to 70 years. 

"The longer tenm increases the value 
of Australian catalogs," APRA CEO Brett 
Cottle says. "It's an emotional issue for 
composers. They considered themselves 
treated as second class because they had 
less protection than their American or 
British colleagues." 

The draft FTA, which was published 
Feb. 9. has to be debated by the Aus- 
tralian parliament. No timeline has 
been set for this. The Australian Labour 
party — the country's main opposition 
party — has said it may challenge cer- 
tain FTA clauses in parliament, which 
in turn may offer lobbying opportuni- 
ties to music industry sectors. 

If the Australian government is to 
meet its obligations under the agree- 
ment, a number of changes will have to 
be made in existing legislation. 

Among those would be the intro- 
duction of stricter penalties for pirates 
and for the manufacturers, distributors 
and retailers of devices that circumvent 
copyright protection techirology. 

Another requirement would see 
Internet service providers being held 
more liable for copyright infringement 
by users of their systems. 

However, ISPs are expected to lobby 
against such legislation. Electronic 
Frontier Australia, a nonprofit organi- 
zation that represents Internet users on 
online rights issues, has already issued 
a public warning that such a change to 
the law would lead to Australian citi- 
zens facing legal action from multi- 
national media companies. 

Meanwhile, not everyone on the U.S. 
side is elated about the FTA with Aus- 
tralia, either. U.S. trade officials, citing 
World Trade Organization rules for 
"national treatment, " say they are upset 
that Australia is not going to offer radio 
performance royalties to U.S. record 
companies and artists. 

In Australia, performance royalties 
are collected for labels and artists from 
radio stations. But since there is no pro- 
\ision for such payments in the United 
States, Australia has carved out an ex- 
clusion of broadcast performance roy- 
alties from the FTA. 

Additional reporting by Bill Holland in 
Washington. D.C. 
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good start in confronting their cost struc- 
tures, panelists said. However, they 
argued that the changes could go fijrther. 

Santisi said she expects more non- 
essential functions to be outsourced, 
just as WMG did with manufecturing 
and fulfillment. 

Cold agreed that anything not value- 
added will be targeted. Companies are 
going to move to transform their fixed 
costs into variable costs, he said. 
"Nobody cares who picks, packs and 
ships |the product]. We have figured out 
that we don't need to mvn that " he said. 

Panelists said that the industry could 
further improve its profit model by 
overhauling marketing costs. 

MTV and radio used to be the gate- 
keepers, Cold noted. Today, labels have 
direct access to consumers through 



the Internet. 

Frankenheimer said that direct mar- 
keting is already having an impact in 
niche strategies, citing the growth of the 
Bonnaroo festival. He noted that the 
success of the event is a product of Web 
marketing and word-of-mouth, not con- 
ventional marketing and advertising. 

The appeal of technology is also on the 
rise, as more consumers begin paying 
for digital music rather than stealing it 

'The music market is viewing tech- 
nolo^' once again as its friend," said Jef- 
frey Sine, global head of technology, 
media and telecommunications at 
investment banking firm UBS Wartiurg. 

However, just who will own the tech 
space and who will reap the financial 
benefits of it remain contentious issues. 

This is a fight for space in a narrow 
corridor," EMI Music Publishing CEO 
Marty Bandier told attendees in a 
roundtable discussion. 

Additional reporting by Ken Schlager 
in New York. 
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Challenges Ahead For Sony, BMG Merger 



BY EMMANUEL LEGRAND 

l,ONIX)N— -With opposition coming 
on multiple fronts, the merger of 
Sony and BMC appears to be heading 
for a rough ride. 

"The European Union seems to be 
the main battleground." says a source 
from a Sony and BMG competitor 
that opposes the merger. 

Indeed, the decision in January by 
EU regulators to undertake an in- 
depth probe of the merger has buoyed 
opponents of the plan. 

Further, there is talk in industry' 
circles thai BMG's recent hot streak 
at retail makes the deal look more 
imbalanced than a few months ago. 

"BMC is obviously on a roll." one 
competitor comments. "And Sony is 
pretty cold at the moment This does 
not put Sony in a position of strength." 

BMC and Sony declined official 
comment on the i.ssue. But sources at 
both companies insist that the pro- 
posal is going through as planned. 
They add that the relative strength of 
the two companies at the moment 
uill not affect the merger. 

Kxtemal issues, however, are still 
dogging the deal. 

In the United States, the Federal 
Trade Commission has typically taken 
a .soft .stance on such mergers. 

But a source in Washington, D.C 



Arista 

Continued from page 1 



under the RCA Music Group banner. 

The label's artist roster will be 
divided among sister divisions Jive, 
RCA and J Records. 

It's widely thought that the LaFSce- 
affdiated acts (OutKast, Usher, Pink, 
Cee-Lo) will be transferred to Jive, 
Sarah McLachlan, Dido and Avril Lavi- 
gne would shift to RCA, and Whitney 
Houston, Kenny G and rap newcomer 
J-Kwon would go to J Records. 

Arista staffers have already been 
notified about the impending re- 
structuring. No definitive time frame 
for the reorganization could be con- 



WWs Billboard, "You never know what's 
going to happen in an election year." 

The source suggests that Republi- 
can lawmakers, who have been rebel- 
ling agaiast the Bush administration 
on media consolidation, could influ- 
ence the FTC to take a closer look at 
the Sony-BMG merger. 

The FTC is understood to be in the 
early stages of an automatic review of 
the merger and is said to have begun 
to subpoena documents as part of 
that proce.ss. 

The competition department of the 
European Commission (EC) in Brus- 
sels is anotlier story. 

When the merger plan was an- 
nounced in November, key industry 
figures were optimistic that the EC's 
ampetition department would clear 
it {Dillhoard. Dec. 15,2(M):i). 

Recent steps taken by the EC and 
serious issues raised by opponents 
of the deal have since jeopardized 
the propo.sal. 

The number of parties objecting to 
the merger is larger than it was three 
.wars ago. when EMI Group and AOL 
Time Warner attempted to merge 
their mu-sic division;;. 

At the time, the most tenacious 
opposition came from European inde- 
pendent labels organization Impala. 

This time, opposition is coming 
from several other majors — Universal 



firmed at press time. 

However, sources generally agree 
that most changes will occur only after 
the release of key albums by Usher 
(March 23) and J-Kwon (March 30). 

Also unclear is the fate of Arista's 
imprints, which include Jermaine 
Dupri's So So Def (Dupri is also a sen- 
ior VP at Arista), Jimmy Jam and Terry 
Lewis' Flyte TVme and the Neptunes' 
StarTYak. 

BMG declined to confirm or 
deny any element of the impending 
reorganization. 

When contacted by Hillboard, a 
spokesman issued the following state- 
ment "BMG is in the proce,ss of evalu- 
ating the labels and staff in North Amer- 
ica. We will announce any decisions or 
changes at the appropriate time." 

Iklk about Arista's future heated up 



Music Group and EMI are understood 
to be active in Brussels — music pub- 
lishers, retailers, collecting societies 
(through European-wide body 
GESAC) and companies such as Apple 
Computer and Disney. 

"The Sony-BMG merger is at- 
tracting a lot of attention." a Brassels- 
based lobbyist says. "People have 
learned their trade, and the level of 
objections is pretty high." 

Of course, .vime of the objections 
may be seen as self-serving. An exec- 
utive familiar with the EC's merger 
procedures says, "The commission 
will see through .self-arguments." 

THE EC TWO-STEP 

In merger cases, the EC uses a bm- 
step process. Phase one takes one 
month from tlie moment the EC is 
formally notified of the deal. If no fun- 
damental objections are raised, the 
merger can be cleared quickly. 

However, in the Sony-BMG deal, 
the EC decided to move into what is 
called "phase two," opening the door 
to a four-month review proce.ss. 

At the time, Sony issued a state- 
ment expre-ssing confidence that the 
EC 'NTOuld approve the transaction." 

A .source close to the merger sug- 
ge,sts that there was no .surpri.se in the 
EC's decision moving to phase two 
and that a lot of the opponents 



after the announcement that Arista 
Associated I-abels would revert to the 
RCA Victor Group moniker (bill- 
board.btz, March 8). 

One year ago, BMG Entertainment 
split the RCA Victor Group into BMG 
Classics aiKl Arista Associated Labels. 

Daily operations of the stand-alone 
division are now supervised by Jeb Hart 
who continues as senior VP of world- 
wide marketing for RCA Records. 

Hart reports to Richard Sanders, 
RCA's executive VP/GM, and Ashley 
Newton, executive VP of A&R for RCA. 
He succeeds David Weyner, who departs 
from his post as executive VP/GM for 
Arista Associated Labels. 

Sources say Ari.sta Associated VP of 
A&R Joe McEwen and director of A&R 
Jonathan Miller have also exited. Again, 
BMC refused to confirm or deny the 



"refresh old arguments." 

The source notes that much has 
changed .since the EMI-Wamer deal 
was blocked three years ago. The 
industry is going througli tough times 
and facing "a whole host of issues, " 
the source says. 

The EC is to rule on the proposed 
merger by June 22. A BMC spokes- 
man in New York says. "We l(X)k for- 
ward to co-operating with the regula- 
tory authorities in the coming weeks 
and monlKs. " 

Industry ob.servers believe the EC 
will be corKemed with horizontal and 
vertical integration. 

The EC will l(H)k at the impact of 
a combined Sony-BMG entity, 
which will claim more than a quar- 
ter of the European music market 
and reduce the market to four from 
five main players. 

Opponents to the merger al.so fear 
that Sony-BMG repertoire would be 
given "preferred treatment" in access 
to media owned by BMG parent Ber- 
telsmann, or in any music device 
manufactured by Sony Corp. 

"There is obviously a amcem when 
you have what will be the biggest 
record company in the world com- 
bined with the biggest media compa- 
ny in Europe. " an executive says. 

"A g<H)d example is Pop Idol.' The 
same applies to Sony's business. If 



departures or other possible staff 
changes within the RCA Victor Group. 

The reformed RCA Victor Group 
comprises the Private Music, Windham 
Hill, Bluebird and Victor labels. 

Its collective roster includes R&B/ 
rock singer Etta James, pianists Jim 
Brickman and George Winston and 
singer/songwriter Rachael Yamagata. 

"Under this new structure, the RCA 
Victor Group will maintain its inde- 
pendent culture while benefiting from 
the depth of RCA Records' A&R and 
management .strength," Charles Go\i- 
stuck, presidenUCOO of BMG North 
America, said in a statement 

In other BMC North America-relat- 
ed activity, Jeff Blue has been appoint- 
ed senior VP of A&R for the RCA Music 
Group. Blue, who previously heU a sim- 
ilar post at Interscope Records, will sign 



Sony launches an online music serv- 
ice like Sony Connect, will Sony-BMG 
be treated as a preferred partner'? " 

The Impala spokesperson suggests 
that it is wrong to imagine that the 
EC's philo.sophy will have changed 
between 2001 and 2004. 

"Nothing has fundamentally 
changed." the spokesperson says. 

"Simy and BMG might have 
thought that because of the crisis 
affecting the music industry, the com- 
mis.sion \muld look at the merger with 
more sympathy, but 1 suspect that 
their enthusiasm might have cooled 
down when they read the EC's reasons 
to mmt into pliase two. It is not that 
simple." the .spoke-sperson sa)^, 

Sony and BMG could attempt to 
address some of the EC's concerns, 
but observers believe there's little 
room for action. 

"They could make concessions 
on such areas as catalog or com- 
mercial practices." the Impala 
spokesperson says, "but it might 
not answer all the issues raised by 
the commission. Besides, the com- 
mission is not too keen on last- 
minute concessions. It is going to 
be difficult for them." 

Additional reporting by Bill Holland 
in Washinyltm, D.C, and Brian 
CfUrrity in Xeir York. 



and develop artists for J Records and 
RCA Records. Based in Uk Angeles, he 
will report to BMG North America 
chairman/CEO Clive Davis. 

Arista's expected restructuring fol- 
lows the termination of former presi- 
denfCEO Antonio "L.A. " Reid {Bill- 
board, Jan. 24). He succeeded label 
founder Davis in July 2000. 

Davis has since been appointed 
chairman/CEO of BMG North America. 
Reid has moved on to Universal Music 
Croup as chairman of Lslarxl Def Jam. 

In recent weeks, the industry has seen 
UMG fokJ its DreamWorks label into Gef- 
fen Records and the Warner Music 
Group coasolidate its venerable Atlantic 
and Elektra labels into a single operation. 

Additional reporting by Ed Christman 
in New York. 



Senate Bill 

Continued from page 1 



cent language on radio and TV. 

The new amendment to the Inde- 
cency Reforms Act S. 2056, is authored 
by Sens. Ted Stevens, R-Alaska, and 
George Allen, R-Va It would allow the 
FCC to go after "individual non- 
licensees" that anild also include actors 
and sports figures, among others. The 
Hoasc version has the .same provision. 

"This is now our No. 1 issue, no 
question, " says Jay Rosenthal, counsel 
for the Recording Artists' Coalition. 
"Artists are going to be outraged." 

"This is horrible, " says Ann Chait- 



ovitz, director of the sound recording 
division of the American Federation of 
Television and Radio Artists, which also 
repre.scnts on-air talent. "Performers 
are being thrown in h'ont of the bus, 
when actually, this is a result of media 
consolidation. Licensees are responsi- 
ble for what airs. CBS let MTV stage a 
halftime show at the Super Bowl? And 
they're both owned by Viacom? C'moa" 

"The provision was not included in 
the original bill, which authorizes sim- 
ilar fines against broadcast stations 
that air indecent material. 

On the House side, a similar amend- 
ment allowing the FCC to go after per- 
formers was passed March 3 by the 
House Commerce Committee. 

The full house passed it over- 
whelmingly on March 1 1 by a vote of 



391 to 22. Once the Senate passes its 
version of the legislation, the two bills 
will go to ainference for rea)rKiliation. 

Insiders say the bill has yet to be 
brought to the Senate floor for two rea- 
sons. One is a controversial amend- 
ment by Sea Byron L Dorgan, D-N.D.. 
that would hold back media-ownership 
rule changes at the FCC for one year. 
The other is the .sudden .storm of out- 
rage and opposition to the amendment 
on constitutional grounds. 

The free speech issues will proba- 
bly result in discussions in confer- 
ence committee, when lawmakers 
weigh the Senate and House versions 
for a final bill. 

"They know there are constitu- 
tional problems," one veteran Hill 
source says. That source also says that 



the language in the House version 
affecting performers states that if the 
amendment is found unconstitution- 
al, it can be struck down without 
affecting the provisions raising the 
fines for broadcast licensees. 

FCC chairman Michael Powell also 
told reporters at a state regulators' 
convention March 10 that he believes 
another provision of the bill, in which 
licensees would face a license- 
revocation hearing after three viola- 
tions for indecency, might not pass 
constitutional muster. 

"Things like three-strikes-and- 
you're-out |are| an understandable 
idea, but when you think it through, 1 
can imagine scenarias where it can be 
more problematic than not" he said. 

Billboard has also learned that Sen- 



ate staffers who drafted the Stevens- 
Allen amendment privately have 
already expressed concerns it might 
not stand up to constitutional scrutiny. 
Sources also say that several lawmakers 
did not oppose the amendment at the 
markup, because they felt it would be 
eliminated or modified in a)nference. 

A Commerce Committee spokes- 
person says that " the intent of the bill 
is not to chill speech" but adds that 
"artists who push the envelope are 
going to have to rethink what they do " 
in view of the FCC's on-the-books 
indecency rules for radio and TV. 

The larger Senate measure caps 
fines against broadcasters for viola- 
tioas within a given 24-hour period at 
$3 million. The House measure has 
no such cap. 



BILLBOARD MARCH 20, 2004 



www.blllboird.coin • www.blllboard.blz 



87 



Musical Know-It-Alls: The Critical List 




m 

BROWN ■ CHRISTENSEN 




Following are the top poivmusic crit- 
ics at the 20 largest-circulation U.S. 
daily newspapers. All critics are tull-time 
staff writers who review music and write 
music features for their publications. 
The critics with biographical details list- 
ed are those who responded to bill- 
board's request for information. 

• LiSATodiy Grc 2.4 million 

Elysa Gardner Joined USA Today. 2000: BA 
in English, Wesleyan University. 

Effeia Cundcnen: Critk since 1980; }«ned USA 
Today. 1986; B.A. in journalism, University of 
Texas. El 

Steve Jones: Critic since 19%; ioined USAToday. 
1984; BA in journalism, Howard University. 

Ore 2,1 million 
Ethan Smith: Not a critic, but he covers the 
music tHisiness. 

- The New>M( Times: Qic 1.3 milkm 
Ion Pareles: Critic since 1977; joined Times, 



1982, BA in music. Yak University. 

Addttkmal critics: Ben Ratlift, Kelefa Sanneh. 
Neil Strauss. 

• Los Angeles Times: Ore 1.1 mIDion 

Robert tmmc Crftic slrKe 1970. jolnedTrmes. 
1970; B.A. In journalism. California State Uni- 
versity in Nofthridge. 

Additional critics: Geoff Boucher. Richard 
Cromdin. Augustin Curza. Randy Lewis. 



Ore: 814.848 
Critic since 1971; joined 



Richard 
ftjst. 1980. 
AddHional aWc David Segal. 

Circ 694,414 
Jim Farlwr: Critic since 1974; joined Dally 
News, 1990. B.A. in literature. Sarah Lawrence 
CoHege. 

• Oikdgo Tribune: Grc 691.580 

Greg Kot: Critic since 1990; joined Chicago 
Tribune. 1980. B.A. in journalism. Marquette 
University. 



i,hy Mounlain News; 

Grc; 658,160 

Ricardo Baca (Denver Post): Critic since 
1999; joined Posl 2003. B.A. In journalism and 
theater. Metropolitan State College. 

Mark Brown (Rocky Mountain News): 
Critic since 1982; joined News. 1988; B.A. In 
journalism. California Polytechnic State Uni- 
versity in San Luis Obispo. 

Ore: 650.211 
Michael D. Qarfc: Critic since 1994; joined 
Chronicle. 1999. B.A. in political science. San Jose 
State University. 

• Oetnlt Free Press/News: Oic 607,183 

n; No information supplied. 



' The Dallas Mtominti Nl .. Grc 603.156 
Thor Chrtstensen: Critic since 1985; joined 

News. 1995. B.A. in journalism. Northern Illinois 

University, 
Additkmal critk: Mario TarradeH. 

■ NewMlay (Lwig IsJand. N.Y.j: Ore 557.569 



Glenn Gamboa: Critic since 1985; joined 
Newsday, 2000; B.A. in English literature. Uni- 
wrsity of Cincinnati. 

AddHhmal critic Rafer Gunnan. 

I Circ: 529,143 
Jon Bream: Critic since 1974; joined Star Tri- 
bune, 1975; B.A. In journalism. University of Min- 
nesota. 

AddHional critk; Chris IGemenschneide. 

Ore 527.811 
ioan Anderman: Critic since 1987; joined 
Globe. 1996; B.A. in English, University of Cali- 
fornia in Los Angeles. 

Steve Morse: Critic since 1974; joined 
Globe. 1978. B.A. In English. Brown Uni- 
versity. 

Additional aitic; Jim Sullivan. 

• San Francisco Chronido: Grc 527,009 
Jod ScMn: Critic since 1970; joined Chronide, 

1972. High school dropout. 
James Sullivan: Critic since 1990; joined 

Chronide. 1997. B.A. in political science. IJniver- 



sJty of New Hampshire. 
Additkmal critk: Neva Chonln. 

• ^. Grc 513.486 

Dan Aqullante: No inforniation supplied. 

Circ: 490.072 
Larry Rodgers: Critic since 1999; joined 
Republic. 1983: B.A. in journalism. Kent SUte 
Untversity. 

• ill ^ Ore 484,821 
Tom Moon: No information supplied. 

• The Atlanta Joumat^onstltution: Circ: 
469,505 

Nkfc Marino. Sonia Munay: No Infomiation 

supplied. 

• Pie Miami Herald/Ll Neuvo Herald: Clrc: 
455.785 

Howard Cohen: Critic since 1991; joined 
Herald. 1991. B.A, in management informa 
tion systems. Florida International University 

Additional critic: Evelyn McDonnell. 
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So who makes up this elite circle 
of music industry opinion makers? 
And are they really as influential as 
they seem? 

As they might say, it's all a matter 
of opinion. 

LARGE AUDIENCE 

By dint of USA Today's 2.4 million 
circulation and national distribution, its 
pop-music critics Elysa Gardner, Edna 
Cundersen and Steve Jones can cer- 
tainly lay claim to the broadest reach. 

What makes a music critic credible 
is not necessarily the size of the crit- 
ic's media outlet but "knowledge of 
music history while still being hip to 
what's current," says Steve Waksman. 
assistant professor of music and Amer- 
ican studies at Smith College in 
Northampton, Mass. 

Most industry insiders polled by 
Billboard think that daily newspaper 
critics are still relevant to the music- 
buying public. 

But others, including the critics 
themselves, say that their influence is 
waning because of the growing num- 
ber of other outlets covering music. 

"Music critics at magazines are per- 
ceived more as the inside trackers," 
notes Dr. Nancy Snow, professor of 
communications at California State 
University in Fullerton. 

People are being .sold more on the 
viral marketing approach — for exam- 
ple, a friend telling a friend, she says. 

"This is especially true for tweens 
and teenagers, who rely more on their 
inner circles and new technology to 
find out about new music." 

Still, it's hard to argue with the 
numbers. 

Collectively, these top-tier critics 



reach more than 15.8 million peo- 
ple just based on the combined aver- 
age paid circulation of the top 20 
newspapers. 

Beyond that, millions more read 
their views through such wire ser\'ices 
as .Associated Press (AP) and Reuters, 
which .syndicate the copy to newspa- 
pers around the world. 

"Readers feel they know [daily! 
newspaper critics better, since they 
read them more regularly. It's a more 
personal kind of relationship." says Jay 
Lustig, pop music critic for The Star- 
Udger in Newark. N J. 

Miami Herald pop-music critic 
Howard Cohen adds: "Critics can have 
great impact when talking about a 
newcomer. Print-media outlets also 
have great reach these days, thanks to 
the Internet and wire services." 

AP, the largest news wire service, 
counts about 1,700 U.S. newspapers 
among its clients, and AP music writer 
Neke-sa Moody's .stories could appear 
in one or all of them. 

OPENING GATES 

Murray Forman, professor of com- 
munication studies at Northeastern 
University in Boston, says critics can 
still act as the tastemakers, swinging 
open the gate on a lot of underground 
and marginal music. 

"There are lots of independent labels 
putting out great music. Now, more 
than ever, it's our job to let people know 
about that," says masic critic Richard 
1 larrington of The Washington Post. 

Indeed, music critics prwided a sig- 
nificant career boost to such break- 
through acts as Eminem, Norah Jones, 
Moby, 50 Cent and the White Stripes, 
according to an informal survey 
among critics and industry insiders. 

Many of these acts first released 
records on independent labels. 

Still, Dallas Morning News pop- 
music critic Thor Christensen notes 
that music tastes are difficult to sway. 



"Critics ripping a Creed or Britney 
Spears CD doesn't mean a thing in the 
marketplace." he says, "while bad 
movie reviews can really have a huge 
effect on moviegoers." 

EARiy TASTEMAKERS 

Even with competition from other 
media, the role of critics in shaping an 
artist's career will remain essential, for 
one simple reason. For mo.st artists, 
critics' reviews — especially from pres- 
tigious media outlets — are the first 
major exposure they usually get 

What's more, those reviews can set 
the tone for how the artist is marketed 
and provide the grist that publicists 
need to sell acts to radio, retail and TV'. 
That goes double for new acts. 

Reviews were crucial to Universal 
Records acts Godsmack and 3 Doors 
Down, according to Serena Gallagher, 
Universal Motmm Records Group sen- 
ior VP of media relations. 

Godsmack's 2003 "Faceless" album 
netted more tlian 100 newspaper re- 
views — many more than the band's 
previous albums — and Gallagher says 
the publicity helped "Faceless " debut 
at No. 1 on The Billboard 200. 

Gallagher says that 3 Doors Down 
is another example. "Most people know 
their songs but didn't know their faces. 
By focusing on regional newspapers, 
we were able to gamer concert reviews 
that raved about their performance," 
she says. 

Those reviexvs, Gallagher says, were 
pivotal in landing such TV bookings as 
the American Music Awards, 'The 
Tonight Show With Jay Leno " and 
"Late Show With David Letterman. " 

"People"s response came much eas- 
ier after seeing the stack of amazing 
concert reviews," she says. ' And the 
band consistently saw .sales growth 
after the TV performances." 

Publicists — the industry profes- 
sionals who have the most contact 
with music critics — tell Rillboard that 



they want critics to take more chances 
on covering music, especially new 
artists, instead of following the pack. 

"Music critics need to keep writing 
about what moves them and be as dis- 
cerning as ever," notes Mitch Schnei- 
der, founder and president of the Mitch 
Schneider Organization in Sherman 
Oaks, Calif. Its clients include David 
Bowie, Tom Petty & the Heartbreak- 
ers and Alanis Morissette. 

"It is important that critics remain 
removed from the industry and be able 
to observe trends away from what the 
industry wants it to project" adds pub- 
licist Jim Merlis, co-owTier of New York- 
ba-sed Big Hassle Media, whose clients 
include the Strokes and Incubus. 

Veteran music critic Joel Selvin of 
the San Francisco Chronicle agrees. 
"Somewhere along the line, it's our job 
to go out and find the stories, not have 
them served up by publicists." 

Jim Farber, pop-music critic at the 
Daily News in New York, adds: "A lot 
of people in the industry don't under- 
stand that critics are not an extension 
of their promotion department. We're 
here to giw our opinion of the music, 
not promote all the artists. " 

CRmCS' GRIPES 

Billboard surveyed the pop-music 
critics at the top 20 U.S. daily news- 
papers. By far tlie biggest complaint 
they have is the increa<iing restrictions 
placed on advance CDs. 

The critics are unhappy with the 
growing trend of record companies 
either not releasing advance CDs for 
certain artists or releasing select 
advance CDs too late for their deadlines. 

"The record industry's fear of |ille- 
fiallyl uploading music files has made 
it nearly impossible for critics to get 
advance music on significant albums," 
Chicago Tribune pop-music critic 
Greg Kot says. 

"This means we get to spend less 
time with the music before writing a 



review, and the artists get short- 
changed." 

.As for the music industry, critics 
would like to see better music and 
more patience with arti.st de\>elopment. 

"First, release good music, " says 
New York Times pi ip-music critic Jon 
Pareles. "'Second, work with technol- 
ogy. It's not going away. 

""Instead of clinging to a business 
model based on physical sales and try- 
ing to litigate and legislate to restore 
a distribution monopoly that has ran- 
ished forever, serve the customers. " 

Houston Chronicle pop-music 
critic Michael D. Clark notes that tlie 
success of Apple Computer's iTunes 
store and iPod player indicates that 
vast numbers of people are willing to 
get their music online legally. 

USA Today's Jones believes the 
industry made another big mistake by 
phasing out retail sales of singles. 
"That's when people started looking to 
the Internet to find the songs they 
wanted." 

Long term, some critics foresee a 
day when the current music business 
model will die. 

"It has to be replaced by something 
that's more customer- and music-ori- 
ented," Chicago Sun-Times critic Jim 
DeRogatis says. 

Music critic Larry Rodgers at The 
Arizona Republic thinks that aiiporate 
consolidation at radio is a major rea- 
son for the industry's problems. "A low 
cap is needed on how many radio .sla- 
tit )ns ."1 business can own nationwide."' 

Other critics knock high CI) prins 
and skyrocketing concert ticket 
prices, while USA Today's Gardner 
says it really boils down to fear about 
declining sales, which is impeding 
artist development. 

"It's a copycat industry now," says 
Robert Hilburn of the Los .Angeles 
Times. "The emphasis is on Immediate 
sales instead of artist development. 
But everything goes in cycles." 
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New York, combined label and man- 
agement seA'ices for its act Proyecto 
Uno some 12 wars ago. 

At the time, such arrangements 
were not unusual. Ewn in recent years, 
the RMM label, which is now owned by 
Universal Music Group, managed and 
hooked such label signees as Celia Cruz 
and Tito Puente. 

However, for most labels, record 
sales were so strong in the SWs that it 
was not necessary to get involved in 
management and booking. 

"Now. business is bad. and we're 
back to our roots," Hidalgo says. 

THE MAJORS' STRATEGY 

Even the multinationals are seeking 
new rex'enue sources, although not in 
the same way as the indies. 

"We're expanding our reach in our 
new contracts, ' says Jesus Lopez, chair- 
man of Universal Music Latin /\meri- 
ca/Iberian Peninsula. "We're keeping 
more rights, and we will develop more 
partnerships and licenses with people 
who have knowledge in specific areas. " 

Lopez did not provide details of 
exactly what these partnerships entail, 
but it is clear that the label is looking 
for profits in areas other than record 
sales. BMG's Maarten Steinkamp hinted 
at similar arrangements last year. 

'I'm investing in an artist from zero." 
Uipez .says. "It's logical that I keep part 
of the return. But that doesn't mean I'm 
going to launch a management com- 
pany. That's not my core business. " 

One major-label executive adds. 
"Really, what does a record executive 
know about managing or vice versa'/" 

Still, attorney Leslie Zigel of Green- 
berg Traurig acknowledges that he is 
seeing an increase in multi-pronged 
deals "certainly on the independent 



label front, and the majors are starting 
to do it as well." 

"Whether this Ls positive or negative 
goes to the bottom line of what makes 
sense for an artist's development " Zigel 
says. "Do the labels bring value and 
strategic guidance to prospective tour- 
ing, merchandising and endorsements? 
If the an.s\\^er is yes. there's a justifiable 
reason for this happening." 

Of course, not all the acts managed 
by labels are also signed to those labels. 

For example, at Mock & Roll, partners 
Francisco Vlllanue\B and Rogelio Macm 
manage some of the label's acts (al- 
though not all), as well as artists not 
.signed to the label, including Pablo Mon- 
tero. Melina l^n and Rogelio Martinez. 

Vlllanueva. former managing director 
of BMG U.S. Latin, started the label 
years ago. .At the time, his first artist rap- 
per El General, also needed manage- 
ment, so VillanueNO incorporated that 
serNnce into the Miami-based company. 

Having a management operation, 
Wllanuex'a .sa^'S, "helps all my artists be- 
cause it creates important .synergies. 
We're talking about three different func- 
tions — the label, publishing and man- 
agement — that sometimes coincide." 

One area M(x;k & Roll .still has not 
fully developed is concert promotion. 

"But that will come soon. " Villanueva 
.says. "You need to break new acts, and 
a concert event company helps with 
that. When no one else is vnlling to take 
a risk, and you know that it's not a risk 
but an opportunity, you do it" 

SEPARATE DEALS 

Like other labels tlial have multiple 
units under one nxif. Mock & Roll and 
J&N operate those units independently 
from each other, and management and 
record deals are signed separately. 

That is also the case with Ole. which 
includes the label Ole Records, music 
and video facilities (EQ's). a concert 
promotion arm (Encore Events!, a 
publishing company (Ventura Music) 
and a production company (Musica 




VILUNUEVA: ADDITIGNAL IN-HOUSE 
SERVICES CREATE SYNERGY 



Futura International). 

"It keeps additiorul revenue streams 
coming in," says Ole founder O.scar 
Llord. fomier chairman of Sony Discos. 

In addition, he adds, the interconnec- 
tiwty can be advantageous for the artist 

"Many times in the past. I found the 
management and tlie record company 
tended to collide rather than work side 
by side." he says. "Now. when we're 
constructing the marketing plan for an 
artLst's relea.ses, we're also C(X)rdinat- 
ing his live performance schedule to 
support the record and the record to 



ACM 

Continued from pipe 10 



earned an additional four nomina- 
tions including entertainer of the year 
and top male vocalist. He also earned 
second nominations in the single and 
song of the year categories for 
"Remember When." 

In the voai\ event categor>'. Lewis is 
nominated for his duet with Phil Va.ssar 
on "Working for a Living." and Taylor 
earned a nomination for his duet with 
.Alison Krauss on "How's the World 
Treating You. " 

Brooks & Dunn and Toby Keith re- 



■support his live performance schedule." 

As is the case at Mock & Roll, artists 
signed to Ole are not obligated to be 
managed by Ole. 

But Pina Records, an indie based in 
Puerto Rico, does require its acts to 
sign for management as well. 

"If I don't make money in one area, 
1 11 compensate in another, " president 
Rafi Pina says. "I used to sell records. 
Now, I sell le.ss. but I comperLsale with 
my artists' performances." 

The model, Pina says, is consistent 
with a heightened sense of responsi- 
bility for the acts he signs. 

"Many labels will work only one 
track because they're not committed to 
the artist" he says. "My acts. I'll lake to 
the end of the world. " 

Similarly, Megamusic's Raul .Marcon 
Sr. told Rillboard last year. ""I'm com- 
mitted with all my artists to work their 
albums because we not only have 
albums, we have management and 
publishing. And those contracts were 
signed before the label came to play. " 

Integrated services also have been 
a big factor in the success of RGB in 
Argentina. The entertainment group. 



ceived fiw nominations each. Martina 
McBride joins Buffett in the four- 
nominations camp. Kenny Chcsney 
and Brad Paisley earned three nomi- 
nations apiece. Tim McCraw. Mont- 
gomery Gentry and Randy Travis 
scored two each. 

Joining Jackson in the entertainer of 
the year category are Brooks & Dunn, 
Chcsney, Keith and McGraw. 

Top male vocalist nominees are 
Chesney. Jackson, Keith, McGraw and 
Keith Urban. Top female vocalist nom- 
inees are Terri Clark. .Sara Evans. Patty 
Loveless. McBride and Shania Tw-ain. 

In the album of the year category', 
the nominees are George Strait's 
'"Honk>'tonkville." McBride's "Martina." 
Paisley's "Mud on the Tires," Brooks & 



created more than two years ago. was 
formed mainly to produce TV shows 
and soap operas and operate FM 
Radio Disney. 

One of RGB's TV projects was the 
prcxluction of the local \'ersion of "Pop- 
stars." The show was so phenomenally 
successful that it led to the creation of 
a music division, including a label 
(RGB), management arm. concert pro- 
motion and merchandising. 

RGB s first release, the .self-tilled 
debut of "Popstars "-created group Ban- 
dana, became the best-selling album in 
Argentina of 2002. 

But record sales are not the music 
company's biggest source of revenue. 

"I would say our primary business is 
concerts. Second comes merchandis- 
ing, third is album sales and fourth is 
publishing. " says I lugo Piombi. direc- 
tor of the music division at RGB. 

In 2002. for example. Bandana played 
74 sold-oul shmvs at Gran Rex Theater 
in Buenos Aires, a record for the venue. 
RGB also reports impressive sales of T- 
shirts. posters and ewn makeup. Last 
year, 1 1 million trading card packs were 
.sold, the company .says. 



Dunn's " Red Dirt Road" and Keith's 
"Shock'nY'^Ml." 

Dierks Bentley. Pat Green, Buddy 
Jewell and Josh Turner all earned their 
first ACM nominations. They are 
joined in the top ne\v artist category by 
Jimmy Wayne. 

McBride. Paisley and Chariie Daniels 
are the nominees for the ACM/1 lome 
Depot Humanitarian Award, the .show's 
only fan-voted category. 

The awards shmvwill be telecast live 
in the United States on CBS from the 
Mandalay Bay Re,sort & Casino in Las 
Vegas at 8 p.m. ET May 26. Reba McEn- 
tire will serve as host. 

Nominees were selected by voting 
members of the .ACM. For a a implete ILsl 
of nominees. \nsitbillboard.conVawards. 
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were closed down or downsized, and 
the company's head count was cut 
from 1,770 to 698 employees. 

THE INDIE STRATEGY 

In parallel. Haentjes and Baur intro- 
duced a new business strategy. "We 
realized that we would not be able to 
concentrate on A&R and marketing 
business on our own." Baur explains. 
"What we VKxe after vas to extend serv- 
ices to independent labels." 

Today, this business generates 
almost 50% of the company's revenue 
and has become a very profitable sec- 
ond mainstay for Edel. 

The range of services includes CD 



production and warehousing as well as 
European distribution, marketing and 
promotion, accounting services and 
international exploitation. 

The new-media sen'ices offered by 
Edel's digital business unit. EdelNet. 
encompass digital disfribution through 
the Internet and mobile communica- 
tions networks. In addition to manag- 
ing Edel's own digital catalog, it also 
acquires rights from other labels and 
licenses them to business-to-business 
and business-to-consumer Internet 
and mobile services operators. 

Haentjes .says that Edel remains 
well-positioned as an independent 
company in Europe, with wholly 
owned subsidiaries in the United King- 
dom. Portugal. Finland. Switzerland. 
Austria and Italy. In addition, it holds a 
51% stake in Playground Music, the 
largest independent label in Scandi- 
navia, and has entered into licensing 



agreements with Warner In Spain. 
France, Poland and the Czech Repub- 
lic and with V2 in Belgium and the 
Netherlands. It has various licensing 
partners in Asia. Australia and Russia. 

Edel claims a 4% market share in 
Germany. 1 1% in Finland. 4% in Italy 
and 4% in Scandinavia. 

MITIGATING RISK 

The new model stems from the 
ambition to play a leading role on the 
German and international scene but 
avoid the financial risks. "We are 
smaller, and each territory f(Kuses on 
what they do best." Haentjes says. 

Edel now works with such estab- 
lished acts as Aaliyah. Chris Rea, Kool 
& the Gang. Toni Braxton and dance 
act Scooter through its subsidiary Kon- 
tor Records and also has strategic part- 
nerships to develop new acts or mar- 
keting-driven projects. 



This latter strategy was successfully 
implemented with Finnish act the Ras- 
mus, which signed to Edel subsidiary' 
Playground Music Scandinavia in 2000. 
The group's album ""Dead Letters" has 
been liceased to Universal Music for all 
territories except Scandinavia and Italy, 
where the album will continue to be 
handled by Edel's affiliates there. So far, 
the group has shifted in excess of 
fiOfl.OOO units in Europe of the album. 

Haentjes says. "This is an excellent 
example showing that we no longer 
want to do everything ourselves but that 
we are also open to develop new mod- 
els, such as joint wntures with majors." 

Another stream of revenue will come 
from Edel's EarBooks. The books are 
attractively packaged, high-quality hard- 
cover picture books on lifestyle subjects, 
with such titles as "La Havana." 
"Venice." " American Cars" or "Carmen." 
Alongwiththe 1 20-page bixik comes up 



to four CDs. DVDs or CD-ROMs. 

The new products, which Haentjes 
de,scribes as "coffee-table items." sell at 
a retail price of 30 euros ($37) and have 
met witli g(Kxl respoase in Christmas 
trading. The company hopes to be able 
to tap international book and gift mar- 
kets with this range. 

Haentjes, who founded Edel in 1986, 
admits that he has been going through 
a rough phase in the past three years. 
He has dispo,sed of most of the assets 
he acquired during a buying frenzy in 
the late '90s. including indie distributor 
RED in the United States. 

Now. the turmoil is over and he is 
fully focu-sed on building up his com- 
pany again. "I survived when most peo- 
ple in the business thought I would 
not," he says. '"Even my banker tells me 
it is a miracle. We are back to normal 
business, and it feels good. And it is a 
gcxid time to be an independent " 
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'I Don't Agree With A Lot Of Ways 
Business Is Done In The Mainstream' 



BY LEILA COBO 

Blending a unique st>'le and a velvety' voice. Pepe Aguilar has 
become one of tlie best-selling Latin artists. 

.•\ native of Mexico. Afiuilar. the son of music and screen icons 
Antonio Aguilar and Flor Silvestre. rcwe to stardom as a purveyw 
of a contemporary st\'le of traditional mariachi combined with pop 
sounds and iastrumentation. 

Aguilar began his recording career in 1987 and went on to win 
a Grammy .Award in 200O for his album "Por Una Mujer Bonita" on 
indie .Musart/Balboa. 

In 2003. .•\guilar made the move to major-distributed Uni\nsion 
Records, which issued t\TO Aguilar albums in the past year: "Con 
Orgullo Por Herencia" and "Y Tencrte Olra Vez." AnoUier album is 
due in the coming months. 

"Pepe definitely has the voice.' " says Pi'o Ferro. national PD for 
Spanish Broadcasting Sx'stem. "I vmuld say his sound was more em- 
lutionar>' than re\ulutioniiry. He made tlie u+iole ranchera .sound pret- 
tier and more romantic, and it vwjrked pert'ectly with his tone ofx-oice." 

In an unusual move for a regional Mexican act, .-\guilar has 
.signed a b(x)king deal with Creative .Artists Agenc>'. He also has pro- 
duced a number of artists, including female rockers Ely Cuerra and 
Juliela Venegas, and launched hvo labels in Mexico, one dedicated 
to rock (Machin Records), and one (as yet unnamed! dedicated to 
regional Mexican music. 

A multiple finalist for the Billboard Latin .Music Awards. j\guilar 
talks to Hillbuard about the potential of regional Me.xican. 

Ql You've released two albums in less than 12 months, and 
you're releasing a third one before summer. Wliy so many, 
so soon? 

Al I believe that more than ever, music is consumed in a very 
quick way, in a very different way than before — especially in 
I Jtin markets. This is not new for me. because I've released two 
albums in a j'ear before. 

Ql You've switched from a relati\'ely small independent. 
Musart/Balboa, to a veiy big company, Unmsion Records. Did 
you have to change anything to adapt to a company like this? 

Ac There were ii lot of things that 1 could not d<i in .^^u.sart that 
I'm doing right now. I could produce for my.self. because that's 
exactly my concept. It's exactly as important for me to produce as 
it is to sing. But I couldn't produce anyone that I wanted, he- 
cause I had to a.sk permission for that. 

1 couldn't have, for example, a record company on the side, with 
talent that I could produce, because 1 couldn't be competition in any 
way for them. So. it was tough. .And now, I want to get to the ne.xt 
step. I started a new company with new people. Very experienced 
people. /\nd they haw territories. Like a corporation. U s not like the 
way artists normally work, with a worldwide manager. 

Ql You recently signed with CAA. Why didn't you have an 
American agency before? 

Ac I had approaches from similar companies. But you see. the 
way Latin acts work, they're not very ased to agencies. There's 
not a big roster of Latin acts in big agencies. It's not something 
we're very used to. I believe this is the way to go. But we were 
.stubborn about our old ways. However. CAA had expressed an 
interest two years ago. 

Ql Were you concerned that an American agency couldn't 
serve the needs of a regional Mexican artist? 

A: Right. 

Qt What has changed? 

A I The world has changed. The community has changed. 




A Q&A With Pepe Aguilar 



Pepe Aguilar Career Highlights 

2004: Named a Billboard Latin Music Awards finalist for his albums'Con 
Orgullo Rjr Herencia" and "YTenerte Olra Vez." 
2003: Signs witb Univision Records after a long tenure with Mexico's 
Musart/Balboa. 

2003: Launches a label {still unnamed) dedicated to regional Mexican music. 
20O2: Launches Machin Records lor Latin rock releases. 
2000: Wins Grammy Award tor best regional Mexkan album for "ftjr Una 
Mujer Bonita." 
1999: Opens Neo Audio recording studios in Mexico Oty. 
1972: DetHits onstage at Madison Square Garden in New York with his parents, 
the legendary Mexican singer Artonki Aguilar and actress Flor SHveshe. 



There are some Latin consumers right now that didn't exist 
15 years ago. The Mexicans that attend the shows are a 
totally different breed of Mexican. The kind of public that 
goes to my concerts is the .same public that goes to see L'2. 
Eminem or an American movie. They're not the guys that 
work on the fields or are illegal immigrants. They're the 
sons of those people. 

Q" Can an American agency help you reach your traditional, 
first-generation Mexican audience? 



A. I have that part of the market covered. We need to reach a 
different kind of environment, and I believe that we're going to 
get there, 

Ql Those in the mainstream business seem to be focused on 
Latin pop acts. Do you tliink they understand the strength of 
regional Mexican music? 

Al Well, that's a lot of ignorance that has to change. That's it. 
And if numbers in the United States say that 56% of the market 
is regional Mexican, why do I have to worry that three or four 
people give relevance to people that aren't e\'en true artists? 
Some don't even sing. The genre of the music is not going to 
make you an artist, I believe an artist is an artist, whether he 
sings banda or rap, even if he may not be as noticed as another. 

Ql Are you still critical of the way the Latin Grammy AwanU 
handle regional Mexican music? 

Al I believe we need to be more recognized. If the music is 5k% 
of the market, why the hell don't we have 56% of the telecast? 
Why don't we present a l.atin Grammy in English? 

Ql You recently launched two labels. Why do that instead of 
signing your acts to a major? 

Al 1 don't agree with a lot of ways in which business is done in 
the mainstream. I don't believe in a lot of things that artists go 
through to be in a record company. I know I can make a little dif- 
ference, at least in my environment. 1 want to give my artists a 
fair deal; I want to really put them in the right places. I don't 
want the same marketing plan for everv'body. 

Ql So what does a regional Mexican singer know about rock? 

Al You should haw met me when 1 had an earring and long 
hairl I recorded a rock album in 1987. before recording 
rancheras. Rock has been my inspiration and my best weapon. 
My .Mexican music sounds the way it sounds because of rock. I 
produce and write everything I do musically based in rock. 

What happened with that album? 

A: It flopped llaughsl. 

Ql This is a critical time for the music uidusliy. Don't you feel 
you're taking a financial gamble with these labels? 

Al Yes and no. Yes. because of the market situation, and it 
would be very predictable [for me to| do badly. But no, because 
we're in this hole because we, as an industry, got ourselws there. 
Labels .started making only trashy products. We forgot that this 
is a busine,ss of artists, and we started hiring marketing products, 
not artists. 

Ql As you know, the regional Me.xican chart is dominated by 
compilations, and there are few new releases out there. Wliere 
do you see the genre going? 

Ai That's exactly my point. A compilation worked: evcryb(xiy 
does it. Where's the creativity that existed before? They don't 
have really good artists. Record companies as \ie know them 
won't exist in five years. 

How can small labels be viable? 

Al We don't have expenses like a big company. We don't have to 
compromise with anybody but with talent. We have all the time 
in the world, and we are able to try anything. And you'll hear 
about new labels opening up more and more often. 
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